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“An Epic of the living dead—” 


—N. Y. Times. 


thing about it is its manitarians 


overwhelming since 


veracity.”—N. Y. MOTHER 
Herald Tribune Z INDIA. 


Condemned 


By BLAIR NILES 


Illustrated—2d Printing—$3.00 
HARCOURT, BRACE AND COMPANY 


"It reads better The most power- 
than most novels. f ul book in its 
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Glory be to Spring! It 
is well typified by the 
pleasant, fresh note of the 
new Rei-Lee book list. 


SPRING PROFITS : 


May be yours all the year ‘round 
with these well exploited items. 





Fiction 
THE BLACK FAN By Mary Boyle O Reill; 
“Elegance and charm are the warp; romance and intrigue the woof, of 
this swiftly moving tale.” New York Times. Net $1.25 
FOR VALOR By Covington Clarke 
Primarily the boys’ story of airplanes and war, the vigor and adventure 
of this book will delight adults. Net $1.50 
ON SWEETWATER TRAIL By Sabra Conner 
Her first book, The Quest of the Sea Otter, was hailed as a classic. 
Now she takes readers westward with Kit Carson. Net $1.50 
THE HANDSOME MAN By Margaret Turnbull 
Miss Turnbull’s growing popularity makes this September publication 
well worth waiting for. A swift and moving romance. Net $2.00 
Novelties 
COLLIER’S NAMEOGRAPHS Text by Hugh Leam, 
Here’s a breezy summer’s pastime which Collier’s, The National 
Weekly, is exploiting every week. Net $1.35 
THE SURPRISE PUZZLE DRAWING BOOK By Karl Kae Knecht 


Good news for parents! This novel book will entrance young people and 
give many hours of entertainment during idle vacation days. Net $1.00 


Juveniles 
SKEEZIX OUT WEST By Frank King 
You know what the other Skeezix books have done. This one, liberall; 
illustrated, with a great jacket, rings the bell. Net $1.00 
THE GIANT HORSE OF OZ By Ruth Plumly Thompson 
Readers declare it best of all Oz Books—and that’s saying a lot! 
Profusely illustrated, of course, by John R. Neill. Net $1.75 
For Boys and Girls 
THE INVISIBLE WALL By Roy J. Snel! 
This thrilling adventure story (one of the Radio-Phone Boys Series) 
is set in the upper reaches of the Amazon. Net $1.00 
WITCHES COVE By Roy J. Sn | 
Another fine mystery story for girls! An historic old fortress gives an 
| eerie setting to the tale. Net $1.00 
JOHNNY LONGBOW By Roy J. Snel! 
Into the desolate, dangerous wastes of the Arctic goes a boy, armed only 
with bow and arrows, for real adventure. Net $1.00 
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Sor Sraatinadr P Promotion 


Some May and June Appleton Books 


The Respectable Lady : 


By KaTHARINE TYNAN. A novel by the well-known Irish 
poet and novelist. It has a quiet persuasive charm and a 
kindly humor that recommend it for summer reading. $2.00 


) Spokesmen 


By T. K. WHippLe. Our outstanding writers and their re- 
lation to American life in a series of brilliant critical por- 
traits. It includes discussions of several of the recent 


Pulitzer prize winners. $2.50 


: Togethass 


By PuHmie Hucues. A novel. The wittily told story of 
the rise of a young architect and his love for an adorable 
French girl. The heroine is an enchanting creation. $2.00 
(Publication June 1) 


| The Holiday 


( 
Sack 


By C. LENANTON. A charming novel. A group of delightful 
friends go on a holiday trip to Scotland where they find 
gaiety and happiness and . . . yes romance! $2.00 (Pub- 
lication June 8) 


Keen’ 


By Epcar Lee Masters. A new long dramatic poem by one 
of America’s foremost poets. It is epic in style and has 
political implications, and promises altogether to rival the 
importance of “The Spoon ‘River Anthology.” (To be pub- 
lished in June) $2.50 


D. APPLETON AND COMPANY 
35 West 32nd Street, New York 





2096 The Publishers’ W eekly 
COMING ON , \ AN ATLANTIC 
MONTHLY 

“PRESS 

NOVEL 


ERE is a novel that is certain to have a wide 
appeal to women. It is the story of a rich and 
Penritietsteueit ay tebetrestniir te msncicn 
family of moderate means, and bewildered by new 
horizons, bravely struggles to readjust herself to their 
ways. A poignant novel, masterfully written. 


$2.50 
Boston LITTLE, BROWN & COMPANY Publishers 
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A Mirror 


for Witches 





“A miraculous feat of writing. 
. . I haven’t read anything in 
years that I found so sustain- 
edly beautiful and exciting.”— 
Dawn Powell, author of “She 
Walks in Beauty.” Illustrated 
with woodcuts. $2.50. 






Havelock 


Ellis 


“Ellis has been the vivid spokes- 
man of a modern mood and this 
definitive book will be neces- 
sary to and welcomed by all 
those thousands who find in 
him a liberating voice.”—N. Y. 
Herald Tribune. Illus. $4.50 


ESTHER HOUSTON 
FORBES PETERSON 


HM(o. 





Maker i 
ModernAvrabia 


“Rich material, stirring ac- 
counts of caravan marches and 
the great cities in the Southern 
desert, and the complete por- 
trait, full length, of the greatest 
living Arab.”—New York Her- 
ald Tribune. Ilustrated. $6.00. 


AMEEN 
RIHANI 


| 
+ 






Walter 
H. Page 


“Here is another volume wor- 
thy in every way to take its 
place with the others. The 
flavor of the former volumes 
clings to it unimpaired... 
—New York Times. Ulustrated. 
$5.00. 


BURTON J. 


HENDRICK 
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Coming late te July 


With Malice 


By HONORE WILLSIE MORROW 
Author of FOREVER FREE 


22 inch window cards 
11 x7 inch counter cards 
33x 5 inch streamers 
Imprinted postal cards 
Single column mats 


Uniform with FOREVER FREE $2.50 


Publication a TP: June 21 


ANNOUNCING A NEW SERIES OF BOOKS 


The Beginnings of Things 


G. Elliot Smith, F.R.S. 
General Editor 


The aim of this series is to enhance the interest and significance of everyday things by 
relating them to their remote origins. Each subject will be dealt with in a spirit of scien- 
tific zeal and of romantic adventure by a scholar who is master of his subject. 

The first four volumes: 


The Golden Age, The Story of Human Nature 
By H. J. Massingham 
Corn from Egypt, The Beginning of Agriculture 
By M. Gompertz 
New Year’s Day, The Story of the Calendar 
By S. H. Hooke 


Ancient Mariners: The Story of Ships and Sea Routes 
By C. Daryll Forde 
Each Volume $1.0 


WILLIAM MORROW & CO, 
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The aan great Lincoln novel 


Toward None 


A reproduction in 3 colors of the frieze (illus- 
trated above) enlarged to 33x5 inches will be 
furnished in limited quantities to bookstores 
for distribution to customers. The same 
frieze 25x5 inches, without advertising mat- 
ter, mounted and finished, will be furnished 
on request to those bookstores who wish to 
use it for more permanent display. 


Redemption Island 


By Charles M. Hale & Evan John 


Beautiful Marcelin Randall pays a heavy price for a thoughtless piece of graft, but 
destiny is kind to her on Redemption Island. A fine, brave book. $2.00 (Ready) 


The Sea King 


By Harry Soiberg 
(Translated from the Danish by EDWIN BJORKMAN) 


The epig quality of this work by a rising Danish writer makes one think of Hamsun’s 
Growth of the Soil. $2.00 (Ready) 


Carlyle 


His Rise and Fall 


By Norwood Young 


This volume has aroused considerable stir in England as the most dispassionate and uncom- 
Promising attack on Carlyle ever made by a scholar. $3.50 (Ready) 


386 Fourth Avenue, New York 
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By NAOMI ROYDE-SMITH 


Author of “The Tortoise Shellca 


(wo good 


novels and 


the third--- 
A Great One 


HERE has never been any 

doubt of Naomi Royde- 
Smith’s genius as a novelist, and 
the distinguished following that 
has grown up about her indicates 
the strength of her position in 
the literary world. 

This new novel is the story 
of a highly imaginative child 
whose invisible play-mates de- 
velop into almost a psycholog- 
ical obsession in her later life. 


t” and “The Housemaid.’’ 





With the sympathy and uncanny 
understanding of human emo- 
tions that characterized her for- 
mer novels, Namoi Royde-Smith 
has written the book that has 
long been awaited. This novel, 
in the same vein as “Thunder on 
the Left’ and ‘Lolly Willowes, 
and with all their popular ap- 
peal, puts her definitely in the 
first rank of living writers. 
Price $2.50 


HARPER & BROTHERS *¢ PUBLISHERS 
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HEARST 


AN AMERICAN PHENOMENON 
By JOHN K. WINKLER 


WILLIAM RANDOLPH HEARST is perhaps the most cor- 
dially detested, the most fanatically followed, and the 
most mystifying personality in America. He embodies 
elements of P. T. Barnum, of Cagliostro, of Northcliffe— 
with hints of oriental potentates. Here is the first com- 
plete account of this American phenomenon—an exciting 
document because it is unbiased and truthful, a critical 
study of a rare individual and a world force. 





£E 





Publication Date 


| iday, May 25 
| SIMON and SCHUSTER Friday, Ma) 


i 4.00 
Publishers . 37 West 57th Street . New York Price $4 





May 20, 1928 


H 3 
Ky 


ZF ORTUNES FOR 


SPIDER 
BOY 


By 
CARL VAN VECHTEN 


Life and love in the post- 
War world, in the great- 
est story by the author of 
Three Kingdoms. 


July 20. $2.50 net 


OLD 
PYBUS 


By 
WARWICK DEEPING 





3 authors 
1 publisher 
ALL BOOKSELLERS 


Ambrose Deacon’s divert- 
ing adventures among the 
moving picture stars at 
Hollywood. 


August 15. $2.50 net 


FAREWELL 
TO YOUTH 


STORM ane 


A book that is likely to 
outsell Sorrell and Son, 
and no less likely to live as 
long. 

September 14. $2.50 net 





All three will be featured in a lavish and spectacular 
joint display lithographed in thirteen colors, which you 
may have with a reasonable order and if you apply early 
enough. There will also be display advertising on a 
national scale, unlimited post cards, and every other 
assistance that I know how to furnish. Please cooperate 


by ordering early. 





a 


730 Fifth Avenue 


New York City 
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THE OLD AND THE YOUNG, 
Pirandello. 2 vols. 5.00 

THE SMALLER PENNY, Charles Barry. 
2.00 

THE HOUSE OF THE SECRET (reprint), 
Claude Farrére. $ .75 

SWEET PEPPER (reprint), Geoffrey Moss. 
$ .75 

SECRET LISTENERS OF THE EAST 


Luigi 


(reprint), Dhan Gopal Mukerji. $ .75 
THE DRIVER (reprint), Garet Garrett. 
$ .75 

SANDS OF, FORTUNE, Sinclair Murray. 
$2.00 

JAN, SON OF FINN, A. J. Dawson. $2.50 
THE BITTER END, John Brophy. $2.50 


THEY WHO PADDLE, Rosalind Webster. 
$2.00 
THE WOMAN WHO INVENTED LOVE, 


Guido da Verona. $2.50 

THE SEVEN SISTERS, Jean Lilly. $2.00 
THE PATRIOT, A. E. Walter. $2.00 
THE BEAST WITH FIVE FINGERS, 
W. F. Harvey. $2.00 

PIGSTIES WITH SPIRES, Georgina 
Garry. $2.50 

THE SILK PURSE, Elisabeth Sanxay 


Holding. $2.50 


JAN, SON OF FINN. A. J. Dawson. $2.5 
THE SHADOW OF THE IROQUOIS, Ev- 
erett McNeil. $2.00 

COUNT BILLY, Greville MacDonald. $2.50 
MORE ABOUT ELLIE, Eleanor Verdery. 


$2.00. 
SWORDS OF THE VIKINGS, Julia Davis 
Adams. $2.50 


PLAYS FOR PEOPLE AND PUPPETS, 
Catherine Reighard. £2.50 

CORK SHIP MODELS AND HOW TO 
MAKE THEM, Peter Adams. $1.25 

THE KING’S REEVE, E. Gilliat. 2.50 
THE BOY’S BOOK OF CAMP LIFE, Elon 


Jessup. $2.50 
THE BOOK OF NONSENSE, Edward 
Lear and Others. $1.50 


MUTINY ISLAND, C. M. Bennett. $2.00 
LITTLE HEISKELL, Isabella Hurlbutt. 
$2.00 

THE OLD WOMAN WHO RODE ON A 
BROOM, drawings by T. Butler-Stoneys. 
$1.50 

A HAT TUB TALE, or 
SHORES OF THE BAY OF 
Caroline D. Emerson. $2.25 
DAME WIGGINS OF LEE, illus. by Kate 
Greenaway. John Ruskin, ed. $1.90 
THE PIED PIPER OF HAMELIN, illus. 
by T. Butler-Stoney. John Ruskin. 1.50 


FROM THE 
FUNDY, 
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THE QUARRY WOOD, Nan Shephard. 


$2.50 
THE SWINGING SHUTTER, C. Fraser 
Simson. $2.00 


THE REBEL GENERATION, Jo van Am. 
mers-Kuller. $2.75 


SING SING NIGHTS, Harry S. Keeler 
$2.00 
INEXHAUSTIBLE CUP, 
$2.00 
RISING WIND, Virginia Moore. $250 


THE ENCHANTING DANGER, Vera 
Wheatley. $2.50 


THE GRANDSON, Hildur Dixelius. $2.50 


Py MEN OF SILENCE, Louis Forgione. 
THE INTRUDER, Vicente Blasco Ibanez. 
$2.50 

THE WHITE WALLET, Viscountess Grey 
of Falloden. §2.50 


BLIND CIRCLE, Maurice Renard and Al- 
bert Jean. $2.00 


JOHN FRENSHAM, Sinclair Murray. $2.00 


SEE MY SHINING PALACE, 
Patrick. $2.5 
WIT’S END, Viola Paradise. 


Ivan Shmelovy, 


Diana 


$2.50. 


BOOKS FOR BOYS AND GIRLS 


GHOND THE HUNTER, illus. by Boris 
Artzybasheff. Dhan Gopal Mukerji. $250 
MERCHANT SHIPS AND WHAT TIIEFY 
BRING US, illus. by Charles J. DeLacy. 
Sheila E. Braine. $1.50 

ADVENTURES OF THEODORE ROOSE- 
VELT, Col. Edwin Emerson. $2.50 

THE BOY WUoO WAS, Grace Taber ITal- 
lock. $2.50 

THE NIGuit BEFORE 
Clement Moore. $2.00 
TRAVELS OF SAMMIE THE TURTLE, 
Marion Bullard. $2.00 

THE COUNTERPANE FAIRY, 
illus. ed., Katharine Pyle. $2.00 
THE HOUSE AT POOH CORNER, A. A 
Milne. $2.00. 

THE FEAST OF NOEL, Gertrude Crown 
field. $1.50 

BOBS, KING OF THE FORTUNATE 
ISLE, A. W. Franchot. $1.50 


EARLY DAYS IN OHIO, Everson & 


CHRISTMAS, 


newly 


Power. £2.00 

THE PIED PIPER OF HAMLIN, illus. by 
Margaret Tennant. Robert Browning. 
$2.00 

JACK KNIFE COOKERY, James A 
Wilder. 


THE STORY OF PIERRE PONS, Francis 
De Miomandre. 
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HELLAS THE FORERUN- 
NER, Vol. 11, H. W. Honse- 
hold. $1.20 

ENGLISH LITERATURE, 
Margharita Widdows. $3.00 
PAGANISM IN ROUMAN- 
IAN FOLK LORE, Marcu 
3eza. $2.50 

THINGS SHEN IN THE 
DOLOMITES, L. M. David- 
son. $1.50 

JAPANESE ALL, J. In- 
gram Bryan. - 

THE INDIVIDUALITY OF 
THE PIG, Robert Morri- 
son. $5.00 

A HISTORY OF WOOD 
ENGRAVING, Douglas 
Percy Bliss. $10.00 reg. 
edition, $12.00 Ltd. Edition. 
THINGS SHEN IN NA- 
PLES, A. G. MacKinnon. 
$1.50 

HAKLUYT’S VOYAGES, 
Vols. IX & X, Hakluyt, $3.00 
each 

THINGS SEEN IN MA- 
DEIRA, J. E. Hutcheon. 
$1.50 

LIFE IN THE STARS, Sir 
Frances Younghusband. 
$3.75 

BLAKE’S INNOCENCE 
AND EXPERIENCE, Joseph 
Wicksteed. $5.00 

A HISTORY OF GARDEN 
ART, 2 vols., Marie Luise 
Gothein, $22.00 reg. edition, 
$27.00 limited edition 
JOHN BUNYAN, G. B. 
Harrison. $2.25 

THE ROSICRUCIANS, 
Hargrave Jennings. $4.00 
MINIATURES AND SIL- 
HOUETTES, Max von 
Bohm. $5.00 

THE LIFE AND ADVEN- 
TURES OF PETER WIL- 
KINS, Robert Paltock. $7.00 
MY STUDIO WINDOW, 
Marietta Minnegerode An- 
drews. $65.00 

THE HAND AND THE 
MIND, M. N. Laffan, $3.00 
WOMEN OF THE MORTE 
DARTHUR, Ann D. Alex- 
ander. $3.60 

MARIE ANTOINETTE, 
Marquis de Segur. $5.00 
THEIR MAJESTIES OF 
SCOTLAND, E. Thornton 
Cook. $6.00 

HANS ANDERSEN THE 
MAN, Elith Reumert, $3.50 
FLORENTINE NIGHTS, 
ill. by Felix de Gray, Hein- 
rich Heine. $7.50 
GEORGE SAND AND HER 
—e_ Francis Gribble. 
J. 


MF 
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THE STORY OF GREECE 
AND ROME, J. C. & H. G. 
Robertson 

MOZART’S LETTERS, Mo- 
zart. $5.00 

BEATRICE D’ESTE, Julia 
Cartwright. $3.00 
FUNDA NTAL GYMNAS- 
TICS, Niels Bukh. $2.00 

A PREFACE TO SHAKE- 
SPEARE, George H. Cow- 
ling. 

FRA ANGELICO, Wilhelm 
Hausenstein. $9.00 
GOOD AMERICAN 
SPEECH, Margaret McLean, 
$2.00 

MUSICAL MEANDERING, 
W. G. Turner. $2.50 

CRY OF TIME, Hazel Hall. 
£2.50 

AS THEY SEEMED TO 
ME, Ugo Ojetti. $2.50 
NEW GRUB STREET, 
George Gissing. $2.50 
THYRZA, George Gissing. 
$2.50 

ANTHOLOGY OF VON 
HUGEL’S WORKS, Algar 
Thorold. $2.50 

TOUR OF THE HEBRIDES, 
James Boswell. $3.00 
FAVORITE JOKES OF 
FAMOUS PEOPLE, Frank 
BE. Nicholson. $3.00 
AEOLUS, Oliver Stewart. 
$1.00 

STENTOR, David Acklom. 


.00 
THE NEXT CHAPTER, 
Andre Maurois. $1.00 
SCHEHERAZADE, John 
Carruthers. $1.00 
WHAT YOUR HAND RE- 


VEALS. $2.25 
HOME, Kathleen Norris. 
$1.00 


AIDS TO CATERING, F. E. 

Findlay-Shirras. $1.75 

W. H. HUDSON; BIRD- 

MAN, Harold Goddard. 
$1.00 

RED RUSSIA, George Lon- 

don. $2.00 

ENGLISH AS EXPERI- 

ENCE, Henry Chester 

Tracy. $2.00 

HANDBOOK OF GREEK 

MYTHOLOGY, UH. Rose 

$4.50 

OUR ORAL WORD, M. E. 

CRISES IN VENETIAN 

HISTORY, Laura M. Ragg. 

$5.00 

BARTOLOME DE LAS 

CASAS, Marcel Brion. 

THE BOOK OF JOB, illus. 

by Blake. $9.00 

LARES AND PENATES, 

H. J. Birnstingl. $1.00 


DUTTON FALL BOOKS 


GENERAL BOOKS 


VULCAN, Cecil Chisholm. 
$1.00 

ACH RISTMA 8 AN- 
THOLOGY, Wyndham 
—— and G. C. Heseltine. 


MANSFIELD PARK, illus. 
by Brock. {200 

SEN SEAN D SENSI- 
BILITY, illus. by Brock. 
$2.00 

POLAND’S REINCARNA- 
TION, J. B. Whelpley. £3.00 
MONEY AND HOW TO 
PLAY IT, Norman Angell. 
MONEY, A GAME OF 
CARDS, Norman Angell. 
PROPHET AND FOOL, 
Louis Golding. 

SLAVES OF THE SUN, 
Ferdinand Ossendowski. 
$3.00 

THE BALLAD OF READ- 
ING GAOL, Wilde & Vas- 
sos, $3.50 

THE AMERICAN OMEN, 
Garet Garrett. $2.50 
THE INFERIORITY FEEL- 
ING, William S. Walsh, 


M.D. $2.50 
LOVE, William Lyon 
Phelps. $1.00 


WHO IS THEN THIS 
MAN, Melanie Marnas. 
YOUTH, Elizabeth S. Ches- 
ser, M.D. $1.50 

EAGER HEART, A, M. 
Bueckton. $100 

SOME MORE MEDICAL 
VIEWS ON BIRTH CON- 
TROL, Dr. Norman Hatre, 
Ed. £2.00 

KEEPING OFF THE 
SHELF, Mrs. Thomas 
Whiffen. $5.00 

GREEK MEDICINE, Brock. 


$2.00 

THE LIFE OF PRAYER, 
Baron von Hugel. $100 
SING IT YOURS BELF, 
Dorothy Gordon. 

MOSES, Edmund Fileg. 
ROUN D THE HORN 
BEFORE THE MAST—new 
ill. ed. Basil Lubbock. 
$2.50 

VAMPIRE 5S, Montague 
Somers. $5.00 

STAGE EFFECTS AND 
HOW TO MAKE THEM, A. 
Rose. $1.60 

CERTAIN POEMS OF IM- 
PORTANCE, Hattie Hecht 
Sloss. 

ASCENT OF MAN, A. A. 
Milne. 

MY RELIGIOUS EXPERI- 
ENCE, Hugh Walpole. 
THE VOYAGE OF 
THOMAS JAMES, Comm. 
R. B. Bodilly. 


DUTTON FALL BOOKS 
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The eet Romant 


The CAVALIEI 


The HOUSE of a THOUSAND CANDLES 
The PORT of MISSING MEN 
ROSALIND at REDGATE 


And Now 


turning again to Romance in which 
he won his spurs, and using all the art 
and power displayed in his fine real- 
istic novels, 


In the Zenith of his Career 


he writes this romantic novel of 
America’s most picturesque character 
—wartrior, statesman, duelist, lover, a 
figure whose tempestuous life is not 
surpassed in fiction. 


ANOTHER 100,000 BOOK 


by MEREDITI 


JULY y 


J 
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Champion Gene Tunney’s defense of his crown in July creates a 
mounting interest in this already widely popular book 


Ten—and Out! 


sy Alexander Johnston, with a Foreword by Gene Tunney. This 
narrative outline of the prize-ring in America has made a permanent 
place for itself in the literature of sport. “A classic in the field of 
American prize-ring history.”—Phila. Ledger. “A contribution to 
American history of much more importance than certain serious- 
minded persons will like to concede.”—N. Y. Sun. 

Octavo. Illustrated. 


f 


le 
"4 


$3.50 


Modern 
Love 


By H. W. Yoxall. Seldom is the 
divorce theme handled so truthfully 
and so delicately as in this unusual 
novel. Mr. Yoxall knows England 
and America. His story is a convinc- 
ing picture of their conflicting man- 
ners and traditions. “Mr. Yoxall 
has written a realistic study of 
Anglo-American relations."—N. Y. 


The King of 
The Trail 


By Emma Turner Blake. Lovers of 
dogs, whether children or grown-ups, 
will be delighted with this stirring 
tale of Alaska and with “Buster” the 
heroic leader of a sledge-team. “A 
well written and exciting dog story.” 
—Baltimore Sun. “A story written 
for children from 12 to 92.”>—Minne- 
Illustrated. $1.75 


Sun. $2.00 apolis Star. 


Fair Winds in the Far Baltic } 


By Alfred F. Loomis, author of “The Cruise of the Hippocampus.” r 

The entertaining log of a 2,000 mile cruise through Scandinavian 

waters, in which the Lucette touched at many ports, some famous 

and some obscure, but all immensely interesting. A series of really | a 

unusual photographs, pictures the whole fascinating voyage. “The 

entire cruise is given a glamour in the writing that few who love 

cruising could resist.”—Yachting. 
Octavo. 


Many illustrations. $3.00 


-ctiieniegst WY’ 
Ives WASHBURN, Inc., Publisher, New York j 


In Canada: McLean & Smithers, Toronto g 
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Threats from numerous affected parties are steadily increasing the 
sale of this astounding exposure 


The Confessions 
of a Rum-Runner 


By James Barbican. Facts more thrilling than fiction—a sensational 
revelation of what goes on behind the scenes in the most dangerous 
profession in the world to-day. It is an authentic, first-hand narrative 
by a man who was personally engaged, on sea and on land, in every 
phase of this dare-devil industry. “For the moralist this book is 
as interesting as it is for those who want to read high adventure.” 


—Brooklyn Eagle. Display Card Free. 52.00 


The Death of Behind the 
A Diplomat Devil Screen 


By Peter Oldfeld. Up-to-the-minute 
mystery laid in the shadow of the 
League of Nations palace at Gen- 
eva, where the theft of a secret treaty 
places the peace of Europe in peril. 
“A thrilling, swift-moving story.”— 


By Maude Keck and Olive Orbison. 
In present-day Peking a twin brother 
and sister from America become 
entangled in a net of Chinese in- 
trigue. Full of color and excitement. 
“An exciting story, vivid in its local 
color.”—Rochester Democrat-Chron- 


Minneapolis Tribune. $2.0c  tcle. 2.00 


The Story of Law 


By John M. Zane, LL.D., Litt.D. Introduction by James M. Beck, 
formerly Solicitor-General of the United States. The first complete 
and popular story of the development of Law. A book of permanent 
value. “In these chapters Mr. Zane’s fine grasp of the meaning of 


the law has had full play.”—N. Y. Times. 


Popularly ilustrated. Octavo. 


$5.00 


Ives WASHBURN, Inc., Publisher, New Yor § 


In Canada: McLean & Smithers, Toronto 
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THE RISE OF THE 
HOUSE OF ROTHSCHILD 


BY 


COUNT EGON CAESAR CORTI 


The non-fiction sensation of 1928. 


Harry Hansen’s Opinion: 


The publication in America 
of “The Rise of the House of 
Rothschild,” 


Count Corti, is cause for con- 


by Egon Caesar, 


gratulation (Cosmopolitan Book 


It is a definite contribution 
of the highest value to the eco- 
nomic and social history of the 
And on the 
solid substructure of his schol- 


Napoleonic era. 


arship the author has built with 


That is not only 
a feeling for human values, for 


Corporation). 


because it offers a_ thrilling 


picturesque presentation and for 


story of the rise of a powerful 


dramatic exploitation of the 


financial house but for a variety changing situation, which makes 


of reasons. his book one among a hundred. 


—New York World —Philadelphia Public Ledger. 


Emil Ludwig Says: 


This history of the House of Rothschild constitutes a 
magnificent expression of the basic foundation, the factors 
of power and the mistakes of construction of the old 
The reader will find in this book a condensed 
history of Europe, chockful of instructive and amusing 
details, hidden away in the story of a banking house.— 
N. Y. Herald Tribune. 


Europe. 


Now in its tenth thousand - - $5.00 


Cosmopolitan Book Corporation 








26, 1928 


THE RISE OF THE 


gre 


HOUSE OF ROTHSCHILD 


BY 


COUNT EGON CAESAR CORTI 


J. L. Garvin, Editor of Encyclopedia Britannica, 
says: 


Here is one new book that everyone ought to read. 
Full of light upon the financial side of international poli- 
tics and the eternal drama of money in private affairs, it 
is a serious contribution to history, yet crowded, like 
‘Jew Suss,” with pictures of character. Sometimes it is 
as tortuously amusing as detective fiction. 

Almost incredible that no thorough account of the 
rise of the House of Rthschild has been written until 
now. (The London Observer.) 


No one can understand fully An uncommonly fascinating 
the history of modern Europe history of a financial dynasty 
without the knowledge of inter- 
national finance. In the narrow 
Ghetto of Frankfort was the 
pertinacious, smooth, unyield- the world than many of the 
ing, obsequious, incorruptible ruling houses. 
man whose life became a tradi- —The New York Times 
tion, and in the shadow of 
whose creation a vast drama of A marvelous background for 
colorful figures step down from chnew | welini: antenldl> cout: aie 


the niches of history and reveal ; 
strange things. roots of change in the old 


—The Detroit News world.—Pittsburgh Press. 


which played a more important 
part in shaping the destiny of 


Now in its tenth thousand - - $5.00 


Cosmopolitan Book Corporation 
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STANLEY J. WEYMAN 


PRINCE OF ROMANTIC NOVELISTS 
Author of “Under the Red Robe” 


“A Gentleman of France” “Count Hannibal” 
and other famous historical romances 


His Great New Historical Romance 
Is Coming in September 


TANLEY WEYMAN §sstands _ ing the Napoleonic Wars when the 
with Dumas. Stevenson and sight of a French sail sefit a tremo: 
through people’s hearts. “The 
Lively Peggy” is a privateer brig 
in which the town folk have an 


Sabatini as one of the great popu- 
lar modern writers of Historical 
Romance. In THE LIVELY interest; and about thé brig cen- 


> * ‘ ‘ r - ae dias ; T a 
I EGGY, the last novel from Wey- ters the rousing story of treachery, 
man's fiery pen—completed just courage, and a love that swept 


shortly before his recent death—he ev erything before it..... THE 
tells a story of a young LIVELY PEGGY is steer- 
man and woman in an ing straight into the Fall's 
English seacoast town, dur- best-sellers. Get Aboard! 


LIVELY PEGGY 


Love — Heroism — Adventure 
$2.50 
LONGMANS, GREEN & COMPANY ote PUBLISHERS 
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| CABALA ADVERTISING BOOSTS 
SALES 


Three weeks ago we announced on this page the 
plans for "A FIVE THOUSAND DOLLAR FLYER IN ADVERTIS- 
ING ON A BOOK TWO YEARS OLD." You will remember that 
under this head we announced an advertising campaign 
of $5000 beginning in May to be used on Thornton 
Wilder's first novel, THE CABALA, published over two 
years ago, and which many critics today consider a 
more beautiful book than the Pulitzer Prize winner, 
THE BRIDGE OF SAN LUIS REY. 


Of this amount, only $800 has been spent to date, 
since the June magazines which are just coming out 
this week cannot be counted in on the results thus 
far evident. 

THE BRIDGE has proved amazingly that a master- 
piece can find a larger public in this country than 
many books of seemingly more popular appeal. THE 
CABALA, which is now for the first time being brought 
to the attention of the millions who are reading and 
re-reading THE BRIDGE is on its way to taking its 
place along with its successor among the country 
wide best sellers! 


We append a summary of sales on THE CABALA: 











April 
lst week 114 copies May (advertising starts) 
end week 195 copies lst week 757 copies 
ord week 465 copies 2nd week 1403 copies 
4th week 140 copies 2160 copies 


914 copies 


These sales are sufficiently encouraging to 
Justify our continuance of this campaign for two 
nore months. Full pages will appear in June and July 
magazines and newspapers als0e. 


Five editions of this book were printed in two 
yearse Three more editions have been printed in the 
Past five weekse The eighth edition, in uniform bind- 
ing with THE BRIDGE, and with a new picture wrapper, 
iS now ready. 


Albert & Charles Boni 66 Fifth Avenue, New York 


| 
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NOW READY NOW READY 


A new Italian Bibliographical work extremely valuable to 
booksellers, libraries, scientific institutions and all interested 
in Italian books: 


Catalogo dei Cataloghi 
del Libro Italiano 1926 


( A Catalogue of Current Italian Literature) 
1 vol. in Royal 8°, XXXII-1141 pp., red Cloth, weight about 4 Ibs. 5 oz. 
Price: Italian Lire 250.—(or equivalent in American money). 


Contents: 
(1) Systematical Index containing more than 65000 works divided in 


18 sections. 
(2) Alphabetical Index of Authors, Annotators, Translators, etc. 


(3) Alphabetical Index entered under Subjects. 
This new work contains the Italian books in print on the 31st of December, 
1925, and classifies them in a rational and practical manner for reference. 


Prospectus will be sent on demand 


DISCOUNT TO THE TRADE 


Orders should be sent to the publishers: 


—t— 


SOCIETA GENERALE DELLE MESSAGGERIE 
ITALIANE 
Via Milazzo 11, BOLOGNA 


(Branches in Genoa, Turin, Milan, Florence, Rome, Naples) 
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PASCAL COVICL Publisher, INC. 


announces } 


That DONALD S. FRIEDE, 
former partner in Boni and 
Liveright, has joined this 


organization, and that the new 


firm, to be known as ~ 


| 
COVICI FRIEDE ISS 
| 


will be located, 


after June fifth, at 


Seventy =nine West Forty = fifth Street 


NEW yORK CITY 
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From the Christian Science Monitor 


MILLY-MOLLY-MANDY STORIES 
Written and Illustrated by JOYCE LANKESTER BRISLEY 


These stories, for children between the ages of five and ten, first appeared in the Christian Science 
Monitor. Their success was such that countless letters were received by the editor from young readers 
in all parts of the world saying how much the stories were appreciated and asking for their publication 
in book form. Miss Brisley’s illustrations are as apt and attractive as the homely touches in her tales, and 
there is a delightful map of the village where Milly-Molly-Mandy lived that must endear itself to al] 
children. 12mo, cloth, illustrated, colored wrapper. Net $1.2¢ 





‘For kids of all ages who read and love the funny pages 


“ALL THE FUNNY FOLKS” 
The Book of a Thousand Laughs 


For the first time the entire family of comics—every one of these jolly clowns that have made millions 
laugh—have been gathered together in one beautiful book. 

Handsomely bound in green cloth—112 pages of uproarious fun in jingle and prose. soo illustrations 
in colors by the world’s most famous artists. A galaxy of stars never equalled before in the history of 
publishing. Handsomely bound in green cloth, colored wrapper (9% x 12 inches). Net $1.25 





A Mystery Story of School Girl Life 


BIDDY THE FUGITIVE 
By NATALIE JOAN 


There is always an irresistible appeal in a story of Irish country life told by one who really knows 
it. Biddy the Fugitive is one of this sort. 

Natalie Joan has imagination and the light whimsical touch essential to such a story. It is full of 
movement, and the characters are so well drawn that it will interest the older girl every bit as much as 
her younger sisters. 12mo, cloth, illustrated colored wrapper. Net, $1.25 





A Book of Fun for Young Folks 


RIDDLES AND LAUGHTER 
By MABLE ARUNDEL HARRIS 


This book is offered to answer that time-worn question so often asked of Booksellers, “Have you a 
Book of Riddles just for Children?” Surprising as it seems, up to the present there has been no book 
written especially for children on this subject. Here\is a jolly book that contains a world of fun and 
covers a great variety of subjects. 12mo cloth, colored wrapper. Net, $1.00 


UMINGMUK OF THE BARRENS 
By FRANCIS DICKIE 


Here is a real discovery—a delightful book of animal stories that challenge comparison with the 
nature stories of Ernest Thompson Seton. Umingmuk was a young musk ox who saw his herd trapped 
into captivity and found himself alone in his freedom. There are others, mostly dogs; an Airedale who 
overcame his great fear of water; a black fox, reared by a man, an appealing mixture of wild and 
tame; an eskimo dog, torn between his instincts for the wild and the defense of man; a fox terrier 
who fought a rattlesnake gamely to a finish. These stories are the work of a real lover of animals, 
handled, with an appeal that gets right home. 12mo, cloth, illustrated. Net, $2.00 








YOUR FACE IS YOUR FORTUNE 
By DEAN BRYDEN 


A short-cut to character reading. As simple as A. B. C., and as fascinating as black magic! One 
just reads the questions, classifies the features and turns to the answer in the back of the book. 
Nothing to study! Nothing to memorize! Nothing to get wrong- As a party stunt it can’t fail 
until human beings cease to be human. 

As a book to give 2 friend starting on a journey, it can scarcely be surpassed. [For how can one 
be bored while one holds in one’s: hand the key to the character of every interesting stranger one meets? 
1zmo, cloth, colored wrapper. Net, $1.00 


GEORGE SULLY AND COMPANY 
New York—Publishers 
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A BEST SELLING NOVEL 


cee ae 
FORBIDDEN 
WOMAN 


by FRANCES MOCATTA 








Four large printings were necessary before 
publication. 

Large space advertising has just been re- 
leased. 

Reorders are pouring in and the book is only 
two weeks old. 

Booksellers report story well liked and in some 
cases customers buying extra copies for 
friends. 

20,000 copies already sold and your large sale 
is still ahead. 

The Forbidden Woman is a natural best sel- 
ler. Check your stock. 


Publisher G. HOWARD WATT New York 
eeeePe Reese eee 
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Various Books 


Problems of the Pacific rN 


Edited by J. B. Condliffe » 


A record of the conference of nine diverse civilizations. $3.00 WN) 


Chinese Painting Feudal Germany §* 
By John C. Ferguson By James Westfall Thompson AN 


‘|. . the first adequate presentation The only work in English on this CY 
of the Chinese point of view.” subject for twenty-five years. >S 
$12.50 $5.00 x 


The Newer Knowledge of ‘ 


Bacteriology and Immunology 
Edited by E. O. Jordan and I. S. Falk 
Written by 82 Scientists 


A complete and up-to-date summary of progress in fields in which unusually 
rapid progress has been made during the last decade. $10.00 











The University of Chicago Press 





May 20, 1928 
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| One word MODERN. describes it | 


THE NEW ENCYCLOPEDIC EDITION OF 


THE WINSTON 
SIMPLIFIED DICTIONARY 


Defines every word so that its use and 
meaning can be instantly understood 








CHRISTOPHER MORLEY 

‘*A grand piece of work.”’ 
UNIVERSITY OF CHICAGO 

‘*A real advance in the art of dictionary 
making.’’—Mazx Mason, President. 
MARY ROBERTS RINEHART 

‘In ease of handling and ease of use— 
a real achievement.”’ 
THOMAS W. LAMONT 

“Tt ts something I have needed fora 

long time.’ 
JOURNAL OF EDUCATION 

‘‘An achievement little short of mirac- 
ulous.”’ 
TEACHERS’ COLLEGE, BOSTON 


“T find it the best abridged dictionary 
I have seen.’’—Wallace C. Boyden, Pres. 


Size 634x814 inches 





Weight only 314 Ibs. 


Price of Thin Paper 








The day of the ordinary dic- 
tionary is past. Today all things 
breathe modernness — new in- 
ventions, new scientific discov- 


eries, and new educational pro- | 


cesses have revolutionized for- 
mer methods of thought and 
action. And now, to meet 
present-day needs, has come a 
modern dictionary—in vocabu- 
lary, definitions, clear type, and 
illustrations—an up-to-the-min- 
ute publication based on the 
highest modern scholarship. 








PERTINENT FACTS 


A new and original work — Edited by William Dodge 
Lewis, Henry Seidel Canby, and Thomas Kite Brown, 
Jr.“ Vocabulary of more than 100,000 words and 
phrases — Simple, clear, accurate definitions — Large, 
clear type selected by scientific tests — 3,000 illustra- 
tions drawn especially for this work — 32-page Atlas 
of the World printed in colors Appendixes contain 
360 pages of new and valuable reference material — 
In all respects a modern work. 


‘*Every week is dictionary week’’ 





CHICAGO 
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ABINGDON 


CHRISTIANITY IN SCIENCE 


By Frederick D. Leete 


“Christianity in Science” is to be distinguished from works on the more general 


theme, science and, religion. 


The subject is treated without sectarian or scientific partiality. Catholic, Eastern 
Orthodox and Protestant scientists of all schools are represented. 

Over five hundred scientific names, covering the five centuries of modern science, 
are indexed, and the text illustrates the attitude of much greater numbers. 

The author shows that science is inherently Christian, that neither science nor 
Christianity has prospered apart from the other, and that the greater number of 
outstanding discoverers and leaders of scientific history have been disciples of 


Christ. 


The work ‘gives a general review of scientific achievements and much data con- 


cerning scientific biography. 


THE TECHNIQUE OF 


PUBLIC WORSHIP 


By J. Hastie Odgers and Edward G. Schutz 
The authors “talk 
ae freely about 
The Sr church worship, 
PUBLIC WORSHIP why we have it, 
what we mean by 
it, how we do it, 
and how it may 
be better done, as- 
suming there is 
room for improve- 
ment.” 


Illustrated. 
Net, $2.00. 


: 





CONCERNING THE FAITH 
Some Essays at Understanding 
By Joseph M, M, Gray 
“This is a very readable and rewarding 
book, The firm, clear cut style, the good 
sound sense shown in the judgments 
expressed, the vigorous, manly tone of 
the spiritual teaching; and the rich and 
stimulating content of these chapters all 
combine to make it a capital volume.” 
—Dean Charles R. Brown, Yale Divinity 
School. 

Net, $2.00. 





Net, $3.00, postpaid. 





PREACHING VALUES IN 
NEW TRANSLATIONS OF 


THE NEW TESTAMENT 
By Halford E. Luccock 


Here are the “high spots” in the three 
leading translations of the New Testa- 
ment, those by Moffatt, Weymouth and 
Goodspeed. Original, fertile in invention, 
stimulating to the imagination, these 
paragraphs of brief, pointed and incisive 
comment provide starting points for fresh 
thinking. Net, $2.00. 


A WAKING WORLD 

By Stanley High 

Christianity among the non-white races 
as observed by Mr. High on his recent 
world tour, which included Africa, India, 
Malaya, the Philippines, China, Korea and 
Japan. “Every- 
where a new spirit 
was found brood- 
ing or declaring 
itself,” and the 
new situation was 
carefully consid- 
ered in relation to 
the missionary en- 
terprise and op- 
portunity. 


Net, cloth, $1.00; 
paper, 60 cents. 
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BUILDING _ 


by Paul E. Garber 
Just Published! The official book of 


the Playground and 
Recreation Association of America which is 
conducting the National Playground Mini- 
ature Aircraft Tournament, sponsored by 
such leaders in aviation as Colonel Lindbergh, 
Orville Wright, Commander Byrd, Harry 
Guggenheim, etc. 

More than 100,000 boys will take part in 
official contests held throughout the country 
this summer; many times that number will be 
building and flying aircraft models. 

This complete handbook gives full instruc- 
tions for building 15 model airplanes, sea- 
planes, and balloons, including all accessories 
—with detailed working drawings, lists of ma- 
terials needed, etc. 





198 Illustrations, 300 Pages, $2.25 


The Ronald Press Company 


Publishers 
15 East 26th Street, New York 
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Re-orders 
are coming in from all over the country for 


MARCHING ALONG, 


Recollections of Men, Women and Music 


By JOHN PHILIP SOUSA 


People who have read it have enjoyed 
it. Here are some of the reasons why. 











“Important and readable. A fascinating 
book. | Uncommonly _interesting.—John 
Clair Minot in Boston Herald. 



















“Compelling. He writes with relatively 
the same intent directness and sense of 
values as he conducts. Its indomitable 
optimism and courage heartens and in- 
spires.”—-Boston Transcript. 














“Not a dull page. Wins the heart of the 


reader. Of interest to every American.” 
—Boston Globe. 












“An absorbing book.”—Boston Post. 









\ SM. 


HARRY HANSEN 
Literary Editor of The 





a “Ri s * e 
ich in remini es. Belongs with 
EDWIN FRANCIS EDGETT ch in reminiscences 8 





Literary Editor of The Mark Sullivan’s ‘Our Times’.”—Harry New York World 
Boston Transcript Hansen in New York World. 





“Fits my idea of a readable autobiography. Human, helpful, kindly, 
informative and amusing. One doesn’t have to be a musician to 
thoroughly enjoy it.”—W. Orton Tewson in N. Y. Morning Telegraph. 







“Written without pretensions. Achieves biographical truth. He writes 
as entertainingly as he conducts or composes. Lives more than gener- 
ously up to its sub-title."—Walter Yust in Philadelphia Public Ledger. 


Nin, recollections of three-quarters of a century of life.”—Chicago 
iNCWS, 









46 illustrations 
Price $5.00 


HALE, CUSHMAN AND FLINT 
JOHN CLAIR MINOT 


Publishers a. 
Lit Editor o e 
Park Square, Boston, Mass. Big ng Be | 
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TO BE PUBLISHED JUNE 9TH > 


A Biographical Novel of Edith Cavell 


by Captain Reginald Berkeley,M.P 


In preparing the scenario for the world famous picture 
“DAWN,” Captain Berkeley, because he is primarily a novelist, 
saw the whole drama of Edith Cavell’s amazing career as a great 
biographical novel. Hence, this vivid book was written by him 
concurrently with the picture. 

Amidst the flood-tide of emotion and drama of the Great War, 
the story of Edith Cavell furnished the supreme, dramatic episode. 
No one has forgotten that story; no one ever will forget it—down 
through the generations. This novel 
























is an impressive rendering of that 
immortal story, done in simple 
emotional style. 


In view of the widespread pub- 
licity created by the film both in 
Europe and the United States, to- 
gether with the tremendous drama- 
tic appeal of the story itself, 
“DAWN” will be an outstanding 
book of the coming months. 

Won’t you send us your order 
at once, so we may have books 


in your hands by the date of 
publication, Price $2.00 


ee 


No human being—man or 
woman—can read this ap- 


palling story of Nurse 
Cavell without making up 
his mind that, in so far as 
his powers and abilities 
permit, he will see to it for 
the rest of his life that his 
native land shall never go 
to war agaim ..... 
Let us make no mistake. 
This story is no attack 
upon the German nation 
or any other nation. It is 
a terrible arraignment of 
all war, anywhere, at anv 
time. 


SA A ORSON NERNRSNORR NNER 


J. H. SEARS & CO., Inc. , P ublishers 114 East 32nd Street, New York 





sf 
Wa 


20, 


1928 


Holly Bayne and her 
mother — where he 

found Mrs. Bayne with 

the bonds, in the room two 
flights up—where he was drawn 


into a strange, dramatic story .. . 


A love story with just enough mystery— j 


TWO 
FLIGHTS 
UP 
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Monpay AFTERNOON SESSION, MAy 14 


Georce W. Jacoss: On behalf of 
p Joseph W. Lippincott I present to the As- 
sociation a gavel which is inscribed, ““Wood 
trom the flag pole, Independence Hall, 
1576,” and certified to by the Historian of 
the Centennial, 


PRESIDENT Kipp : Mr. Jacobs, on be- 
half of the Association I want to thank 
Mr. Lippincott and yourself for his great 
‘ourtesy, and yours. 

| believe and hope that this convention 





will be one of the most outstanding that 
we have had. Last year we followed a 
plan of waiting on certain phases that were 
before us for the simple reason that we 
didn’t think it good policy to start some- 
thing that we might not be able to finish. 
Now we are more secure in our position, 
our ideas have been crystallized, and we 
intend insofar as possible, individually 
and as an Association, to take such 
measures as may be found necessary to pro- 
tect our interests. 


re 


The President’s Address 


John G. Kidd 


Stewart Kidd, Cincinnati 


E have been passing thru the most 

important decade in the history of 

retail bookselling. During this 
period there have been great changes in 
the public buying habit and we have had 
enormous growth in retail outlets for books. 
There is the growth of the chain bookstore ; 
the increase in department store booksell- 
ing; the huge increase in mail order dis- 
tribution with national publicity cam- 
paigns; the circulating library and those 
drug stores carrying books all adding to 
the sales outlets. ‘This has increased read- 
ing and greatly stimulated book sales. Dur- 
ing this period the American Booksellers’ 
Association has gone ahead correspondingly. 
From transacting practically all its busi- 
ness on the basis of an annual meeting, the 
A. B. A. has come to function every work- 
ing day. 

As each year passes the Association as- 
sumes a more and more important place 
in the business of bookselling. Not only 
do most of the retailers recognize this, 
altho they do not always support the Asso- 
ciation, but the publishers as well. The 
unity of these booksellers means a power 
that must be reckoned with and I tell you 
frankly unless you do support the Associa- 
tion to your utmost you will have no pro- 
tection against the nefarious practices of 
advertising price cutters, and you will 
again have to face the deplorable condition 
that existed in the trade at the beginning 
of this century before the establishment of 
net price system. ‘Then there were not a 
dozen retailers in the United States able 
to meet their obligations promptly; there 
were fewer than a thousand stores selling 
books in the whole country and these rap- 
idly were disappearing, for there was’ ab- 
solutely no money to be made. At that 
time the trade was forced to sell all kinds 
of junk to keep alive. We do not want 
to go thru that again. Therefore, to build 


our business and protect our interests we 
must stand together and fight those who 





are attacking the foundation stone of book 
progress, “The Maintained Price.” 

A bookseller who fears legitimate com- 
petition is simply afraid of himself. Supe- 
rior brain and business capacity, rightly 
administered, have always dominated a 
situation in the business world and always 
will. Bookselling like every other line of 
merchandising is in a constant state of evo- 
lution and booksellers have not opposed 
these changes, but rather have taken ad- 
vantage of the many new opportunities of 
intensive selling. No one can object to the 
newer forms of distribution even tho they 
may be widely advertised. But we must 
object, if we are to survive, to such com- 
petitors as The Literary Guild whose huge 
advertising campaign is devoted exclusively 
to featuring books at one-half the published 
price and to trying in various ways to dis- 
credit the bookseller by cynically unfair 
and viciously misleading attacks in nation- 
wide publicity. This advertising advises 
the customer against risking an unwise 
purchase in the bookshop when the best 
twelve books out of ten thousand (selected 
of course by its Editorial Board) may be 
had by merely sending in a signed coupon, 
thus saving the reader from any chance of 
using his own good judgment in the selec- 
tion of books. This advertising pleasantly 
calls our bookselling “the antiquated sys- 
tem of distribution and selling of books,” 
informing the public we have stood still for 
a hundred years—“‘you may be willing to 
pay $2.50 for a book that has no perman- 
ent value but not many others can afford 
to”—‘‘people who live in the bright sun- 
shine*of modern life do not care to stay 
in the dark ages of book buying.” What 
a slam at the public! I say this kind of 
competition is as menacing to the booktrade 
as it is misleading to the public. Publish- 
ers and retailers alike will suffer unless 
effective measures are taken to prevent its 
spread. 

Thus far our principal and only pro- 
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tection has been those reputable publishers 
who are unwilling to be seduced by large 
orders into the betrayal of their retail dis- 
tributors; who feel that it’s unsound busi- 
ness to have their books advertised at one- 
half the published price even tho “the 
American public by the thousands. are 
accepting the free service offered by this 
great innovation in book publishing,” and 
who are not willing to divulge months in 
advance their business plans tho the group 
may be intimately in contact with the pub- 
lishing world as is the “Editorial Board 
named in the box.” Of course, there is an 
indication that at some future date we shall 
d€ protected by the passing of such bills as 
5-1418 and HR-11 which are the latest 
presented by Senator Capper and Congress- 
man Kelly. 

I have just had an opportunity of see- 
ing the Congressional Record in which 
there is a speech by the Hon. Clyde Kelly, 
and l will read you one thing he has to 
~~ “I am willing to rest my case on the 
Principle that public policy requires that 
‘dependent business men of full age and 








Frederic Melcher, Richard Fuller, Harry Korner and John Kidd 


competent understanding have the right to 
contract to uphold a uniform price policy 
on standard goods, and that such contract 
entered into freely and voluntarily shall 
be held good, and shall be enforced in the 
courts of justice.” 

That is absolutely good. I think that 
is what we all want, and what the trade 
needs, 

Now at the end of my two years as Presi- 
dent of your Association I must express my 
very sincere appreciation and gratitude for 
the loyal support you have given me. To 
the officers and members of the various 
committees I am doubly grateful for their 
efficient help and willingness to serve. The 
Board of Trade and its excellent chairman 
this past year have been confronted with 
many serious problems which required great 
effort and time to solve. Their detailed 
report will help you understand the difficul- 
ties they have faced. 

To your Executive Secretary, a man 
with real imagination who is a great asset 
to the Association, an indomitable worker 
absolutely devoted to the cause, who has 
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a keen understanding of Association busi- 
ness and a determination to help place the 
A.B. A. at the head of the list where it 
belongs. One of his many valuable ideas 
endorsed by the Board of Trade and a 
number of representative booksellers is 
the monthly BookSelection plan which will 
be presented at this convention. To his 
report particular attention should be paid 
for the many important facts concerning 
the A. B. A. 

Your Treasurer, Stanley Remington, 
with the large increase of Association busi- 
ness this past year deserves a real vote of 
thanks for the splendid and efficient man- 
ner in which he has handled the Associa- 
tion finances. Considering the broad scope 
of our activities it will be for a time at 
least increasingly difficult to finance the 
A. B. A. unless we have a larger member- 
ship in which case the dues will go a long 
way toward relieving the situation. We 
want you all to use the Clearing House 
to the limit of your capacity and for those 
who are delinquent in sending their dues 
we ask that a prompt remittance be made. 

Another man I must thank, one who has 
been sitting on the financial lid, so to 
speak. I refer to Harry V. Korner your 
able Secretary who has in spite of being’ a 
very busy bookseller found time to check 
my many requisitions as they were passed 
for payment. 

Neither must I forget to thank the 
Jacobs, father and son, for their very 
effective teamwork—George W. Jacobs as 
chairman in charge of the splendid pro- 
gram, which I am sure you will agree is 
one of the best we have had, and Howard 
Jacobs who is chairman of the Entertain- 
ment and Banquet Committee a most diff- 
cult job I can assure you. 

A great improvement has been made in 
the Clearing House of the American Book- 
sellers’ Association by its recent move to 
Ninth Street and University Place (the 
third location since its establishment) 
where the new quarters, much larger and 
more commodious, are better in every way. 
The Executive Secretary’s report will give 
you in detail the growth and progress made 
this last year by the center which, in addi- 
tion to handling a large proportion of the 
members’ shipments, has also added a pub- 
lishers’ stockroom and is now serving at 
a profit some ten or a dozen publishers. 
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The development of this feature is most 
desirable and of course is in line with the 
consolidated warehouse idea. If adhered 
to and developed it will finally mean th 
establishment of a book center in one build. 
ing for both publishers and booksellers. 

It is to be hoped in the near future the 
educational program proposed in connec. 
tion with the Federal Board may be worke! 
out successfully. -So far it has been im. 
possible to secure a representative attend- 
ance. ‘The plans now call for a meeting 
and I sincerely hope that all those who are 
asked will be able to attend. It, too, wil! 
be a book center activity. 

While in Paris this spring, thru the 
courtesy of the managing director, I had 
the pleasure of examining thoroly the 
Maison du Livre Francais, a most effective 
organization for the distribution of books, 
Tho not established until 1920 it occupies 
a city block and is used by the entire French 
trade. May the time come and shortly 
when the American Bookseliers’ Associa- 
tion will have reached a point at which it 
too may serve the retail booksellers in as 
comprehensive a manner. ‘The Atlantic 
City number of the Publishers’ Weeki; 
just delivered to you has an editorial in 
which there are four helpful suggestion 
for the conduct of our meetings which, if 
followed, will greatly benefit the conven- 
tion. I hope these suggestions may be fol- 
lowed. 

For the twenty-ninth year of the Asso- 
ciation activities I hope we will attain an 
even greater unity of purpose and in doing 
this: 


ist. We exert every effort in developing 
a wider distribution and reading ot 
books. 

2nd. Continue to fight unabatedly for a 
maintenance of resale price. 

3rd. As individuals cooperate more effect- 
ively with the publishers. 

4th. Strive for a uniform discount 0! 
40%. 

5th. Maintain absolutely all publication 
dates. 

6th. Establish ourselves on a more friendly 
basis with our business competitors. 

7th. Finally, devote ourselves to an 10 


creasingly successful operation of the 
Clearing House, which in our co 
operative efforts will unite our 1 
Association, thereby 


terests as an 
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strengthening our value to the public 

and to our profession as booksellers. 
Ladies and gentlemen, that is my report, 
but in addition I have one other thing to 
discuss with you that I think is quite im- 
sortant. On the 25th of April I received 
‘rom Harold K. Guinzburg a letter sug- 
esting that for the welfare of the trade 
and for the elmination of this contentious 
feeling between the bookseller and the 
Guild, he would be very glad indeed to 
a meeting in New York with me if 
nossible. To me it was an absolutely sin- 
cere letter, and I was so impressed with it 
that | called a meeting. As to the result, 
| will read what I have written down here: 
“On April 25th your President received 

1 letter from Mr. Harold Guinzburg, of 
The Literary Guild, in which he expressed 
4 sincere desire to straighten out the rela- 
tionship between themselves and the book- 
trade, and altho the Guild has repeatedly 
attacked the bookstores because, as Mr. 
Guinzburg has said, it was the cheapest 
way to get orders, and altho I had never 
for the Association or myself made any 
promises whatsoever, I still felt, without 
changing our attitude in the slightest, it 
was worth a final meeting. Accordingly I 
called some of the representative book- 
sellers and publishers together for an in- 
formal conference at the Publishers’ 


have 


Weekly office last Saturday morning. 
[hose attending were: Henry Hoyns, 
Harper Brothers; Whitney Darrow, 


Charles Scribner's Sons; Alfred R. Me- 
Intyre, Little, Brown Company; Alfred 
Harcourt, Harcourt, Brace & Company; 
Benjamin H. Ticknor, Houghton Mifflin 
Company; Max Schuster, Simon &% Schus- 
ter; Stanley M. Rinehart, Jr., Doubleday, 
Doran Company; Alexander Grosset, 
Grosset & Dunlap; Frederic Melcher, 
Publishers’ Weekly; Arthur Brentano, Be 
Brentano's; Richard F. Fuller, Old Corner 
Bookstore; Edwin I. Hyke, Stix, Baer and 
Fuller; Harry Korner, Korner and Wood 
Company; Ellis W. Meyers, Exec. Sec. 
A.B. 4.; John Kidd, Stewart Kidd Co. 
_ For the Literary Guild: Harold Guinz- 
burg, 

In passing, I can say that the Guild was 
very well represented. 

In making this selection, you see, there 
were some publishers, who stood fast and 
Supported the trade, and also some who 
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supplied the Guild with books, so that all 


sides could be discussed. In other words, 
this seemed to me like the last gesture, and 
the very least we could do as open-minded 
booksellers was to give the Guild one more 
trial to see if there really was anything 
possible that could be done that might 
eliminate some of this ill-feeling. 

The outcome of this meeting was the 
general feeling among the members there 
that we should have a smaller working com- 
mittee. ‘Therefore, I appointed: 

To represent the Booksellers: Richard 
F. Fuller, Harry V. Korner. 

To represent the publishers: Alfred R. 
McIntyre, Little, Brown & Company; 
Stanley Rinehart, Doubleday, Doran §& 
Company. 

Mr. Guinzburg was to bring his adver- 
tising man with him, and, as a sort of fifth 
wheel, we were to have an independent 
advertising man. With this committee I 
thought that every phase would be dis- 
cussed, and if there were any points that 
could possibly be brought up in favor of 
the plan as outlined, they would come out. 

Now that we are down here, I under- 
stand that Mr. Fuller and Mr. Korner and 
Mr. Guinzburg and the others will get to- 
gether and see what the plans of the Guild 
are. 

However, in doing this, I am not ceasing 
at all to fight the Guild type of price-cutting 
until some definite arrangements have been 
made that will be entirely satisfactory to 
the committee and to your Executive Board. 
In other words, any findings of this com- 
mittee, before any definite action is taken, 
will have to be acted on by the Board of 
Trade and then submitted to. the book- 
sellers. In doing this I think that we have 
taken care of our interests, at the same 
time not letting down in our attitude 
against this price-cutting, and I believe if 
there is any honesty or any justice in this 
group that we will find them, and it may 
work out to the profit of all concerned. 

Too often publishers have—at least 
casually, I don’t suppose they intended to, 
nor have they expressed themselves officially 
—but casually they have indicated that we 
were a narrow-minded crowd of people, 
that we were never interested in a new 
movement, that our whole plan of business 
was narrow from start to finish. I say 
we are not narrow-minded. Without throw- 
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ing any bouquets at this group individually 
or as an Association, we are just as broad- 
minded as anybody in the business; and we 
are just as anxious to make money. There- 
fore, we are going to do all we can to pro- 
tect our business that has taken us so many 
years to build up. 

When I started in as a young man in 
the bookselling game, I went to work for 
the J. K. Gill Company out in Portland, 
Oregon. This was back in 1898. They 
had just failed. Two years later (I don’t 
know whether it was on account of my 
going there) they failed again. There 
were failures over the country for five or 
six years, and then along came the grand 
old pioneer of the business, W. B. Clarke 
of Boston, who fought this price-cutting 
business tooth and nail; and he was a thorn 
in the flesh of everybody who didn’t give a 
whoop. He razzed the publishers until 
finally thru his efforts and the support he 
received, we then got price maintenance, 
which was the greatest thing that ever hap~- 
pened to the trade. It has resulted in this— 
that the business of bookselling is on a 
much higher plane, more intelligent people 
are getting into it, more people want to 
get into it because they can make a very 
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decent living. 
ness to be in. 

Getting back to the question of com. 
promise with the Guild, if there is any 
plan that can protect our business which 
can be evolved, I am absolutely for it, and 
what I want from you is an endorsement. 
not of any plans, but merely an endorse. 
ment in my selection of the men. Dick 
Fuller—you know what a hard egg he is: 
he comes from New England, and he is not 
ashamed to express himself. Harry Kor- 
ner is one of the cleverest men in the busi- 
ness. While he is very mild and courteous, 
if he says ““No,” he means “No,” and any 
salesmen that are here will absolutely back 
that up. Alfred McIntyre is a publisher 
that has made a success. He is a clever 
business man, and he is broad-minded at the 
same time. Stanley Rinehart has not been 
in the publishing business quite as long, but 
he comes from a smart family, he is in a 
big concern, and a successful concern. With 
that group of men, and the independent in- 
telligence that we will get from the 
advertisers, something worth while should 
come of it, if nothing more, a demonstra- 
tion to the publishers that in this business 
we are absolutely a unit. 


It is becoming a nice bysi- 


Treasurer's Report, May, 1927-25 


Stanley G. Remington 


Balance in Bank, May 10, 1927 ....... 


eevee eon 6 066 02e¢ 6 Be.08 08 F 6 eS EE 8 0 8 6 


RECEIPTS MAY, 1927, TO MAY, 1928 


Certificates of Deposit Cashed .......... 


Interest on Certificates of Deposit Cashed 


ee CU SUMO 5 0 a ache wp © OY 6 os 
Liberty Bonds Coupons Cashed ........ 


$1,500.00 
24.99 
6,100.00 
127.50 


From Frank Magel, Chairman of Entertainment 


Committee 1927 Convention ....... 
Miscellaneous Refunds on Bills Paid ..... 
From Membership Dues .............. 
From Users of Clearing House Service .. 
From Users of Consolidated Warehouse Service. 
From Sale of Gas Radiators ........... 


1,411.99 
316.22 
8,447.50 
10,538.71 
6,587.68 
40.00 


From Sale of Mats, Dodgers, Electros and Book- 
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1,392.38 $36,486.97 
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$37,351.15 
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DISBURSEMENTS MAY, 1927-28 


Convention Expense 1927, Reporting, Stenographic 
Work, Telegrams, Gifts, etc. ............. 


Traveling AcCOURE << 6:0 bee ee 6 oe x 0 0s oe 
Printing Account—Including All Bulletins, Roster 

and Officers’ Stationery, etc. ...:.i::....;. 
President's Office—Stenographic, Postage, etc. ... 
Treasurer's Office—Stenographic, Postage, etc. ... 
Treasurer's BOG: «+s s00 sUSMREERa hee deers s 
Entertainment Committee 1928 .............. 
Board of Trade A@OGUMR ies eed eee eens. sees 
Refund to Univ. Book Shop, Seattle, C. H. Service 

not used .ccsccsd céa¥abemeeee wit sce ess 
Refund to L. C. Hutson, Overpayment ......... 
Loans from Bank Pea: < <siackees os « naw oe a 52 
Interest on Loans from Bank ...............2.. 


Executive Secretary's Office: 


Rent . << ce sieh + een Laika eho < 
Salaries, Stenographer and Office Boy ...... 
Postage .. sss «kulestes Maa Stebti as &s,04 
Stationery, Telegrams, Carfare, etc. ....... 
Executive Secretary's Salary .............. 
Moving Expemit caters awan scee ssc s ces 
Furniture’ s eacaakn ea neeeale testa sees 


Addressing, Stencils, Ri ua Sb. soc oc sess 
Telephone in:i ws be ee ee ak 6 Pela: <5 
Plate Glass Inemrqp:. eevee cw ceeds d ess 


Clearing House and Warehouse Expense: 


Salaries, Packing Material, Rent, Light and 


$353.34 
535.31 


1,475.14 
81.80 
330.82 
12.50 
100.00 
100.00 


24.20 


Heat, Cases, Cartage, Freight and Postage. $20,686.07 


Telephone 052i 0% pan ce ha ees 
Paid for Parcels lost and damaged ........ 
Insurance . ses ce dix cere ek 


Pyro Glass Peadtetice a... cate aa. oe 5 
Advertising, Advertising Advice, Making Mats 
and Electros, Plates, etc. ..........-.- 


Total Cost of Operations -....... 


Cash in Bank May 10, 1928 .. 


131.04 
163.11 
124.27 
100.45 


949.31 


$7,384.80 


$7,290.77 


$14,675.57 


$22,154.25 


$36,829.82 


$521.33 





$37,351.15 


$37,351-15 
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ASSETS MAY 10, 1928 
U. S. Liberty Bonds 4%2% Par Value ......... $3,000.00 
Rees Eseiis fren: TE hi. ooh he oe Sine cc swe sae 1,800.00 $1,200.00 
Cash in Bank at Baltimore ....... «<.- sisi sews 521.33 
Cashin Bank at New YOGK. csccs ics dcccesvemer. 1,500.00 
CPE CRONE. 5 «00 ee oe bi ec 21.25 
Accounts Receivable due from users of Clearing 
House and Consolidated Warehouse (all good ) 1,965.40 
Material on Hand, Cash Value .............. 400.00 
$5,607.98 
STATEMENT OF BANK as of May 10, 1928 $1,370.83 
Checks out not listed on Bank Statement May 10, 
1928: 
Check No. 475, Voucher No. _............... 8.50 
Check No. 476, Voucher No. 259 ......... 508.00 
Check No. 477, Voucher No. 258 ......... 333.00 849.50 $521.33 
ANALYSIS OF CLEARING HOUSE and 
Consolidated Warehouse Operations to May 
0, I Sv ees Gees aa ke cowie « $22,154.25 
less Accounts Receivable .... 6.6 .cccanss 1,965.40 
less Furniture, Fixtures and Material ...... 770.00 
less From Users of Clearing House Service. 10,538.71 
less From Users of Consolidated Warehouse 6,587.68 
less From Sale of Radiators ............. 40.00 
less From Sale of Mats, Dodgers, etc ..... 1,392.38 
less From Cash deposit in New York ...... 600.00 21,894.17 
Net loss to May 19, 1928 ........ $260.08 
ee re 34.64 
COMPARATIVE STATEMENT OF ASSETS FOR FIVE YEARS 
Net Assets at end of each Fiscal 
Year including bonds, dues col- 
ONE. MOR: ives Sew eewrte aes 1923-24 1924-25 1925-26 1926-27 1927-28 
$5,696 $8,089 $6,263 $5,364 $5,607 
Dues Collected from Membership. 4,910 5,710 5,310 7,929 8,447 





EER MROEEED pes SUMS W Seed 1924 1925 1926 1927 1920 
720 745 818 786 74! 

New DMcmhers Since Last Gactventinnt .. .:. 0506 dR ek Cees SU ANE a ead es 30 
Lost thru death and going out of Bubaiels 2... ices ees peeweeeees 6 
ES EEL AE LE AL POS EE eg so ee 45 
Speed tor non-geyment of duge 66.36 5 6 a a ae ee 30 
Ny CiGO6 an cbt ea ie aide ediinwads és ocean ol 


We have 135 Users of Clearing House Service. 


We have 10 Users of Consolidated Warehouse Service. 
Last Convention we reported only 80 Users of Clearing House and no Consolidated. 


Note the increase in one year. 
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Recarding the audit this year of the 
lreasurer’s report, we thought it wise not 
., take the time of any members of the 
Association to go over all these figures. 
Last year it took three days and two nights. 
\Ve have employed the services of Mr. 
Volmer, who is recommended by the hotel, 

audit the books, and he will have a 
-eport for us which will be read on Thurs- 


day morning. 





PRESIDENT Kipp: I am sure that you 
8 will all agree that the record of the Asso- 


iation for the past year is remarkably good. 


\ 


| might say concerning one of the figures 
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that Mr. Remington gave you, that of the 
resignation of 45 members—about 75 per 
cent of those were publishers and their rep- 
resentatives, so that the falling off of the 
bookseller is confined .chiefly to those who 
didn’t pay their dues. 

If there is no objection the report of the 
Treasurer will be accepted and his books 
referred to the Auditing Committee. (No 
objection.) For the Auditing Committee 
to take over the work that is already done, 
I will appoint: 


Auditing Committee: Ben Sanford, 
chairman; M. B. Gottlieb, Ralph Wilson. 





Mrs. and Mr. John A. Holden of the Publishers’ Weekly, Mrs. and Mr. Theodore 
Schulte of New York City, and Miss Moon, Allen’s Bookshop of Auburn, New York 
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pH HOLD every man a debtor to his profes- 
sion, from the which, as men of course 
do seek to receive countenance and profit, so 
ought they of duty to endeavor themselves, by 
way of amends, to be a help and ornament 
thereunto. —BAacon. 





A Successful Booksellers’ 
Convention 


HERE was a sense of solidarity and 
confidence in the atmosphere of the 
Atlantic City Convention of the 
American Booksellers’ Association which 
promises well for future trade progress and 
gives assurance of national support to the 
new president, Arthur Brentano, Jr. At- 


tendance at a resort cannot be expected to. 


be as large as in a large city, but there were 
over three hundred present, many from dis- 
tant places. 

Three outstanding booksellers were 
elected to the Honorary Fellowship: Stan- 
ley Remington of Baltimore, Paul Elder of 
San Francisco and Eugene L. Herr of Lan- 
caster, Pennsylvania. 

A full report of the convention is 
printed in the current issue of Publishers’ 
W eekly, the reports of officers, important 
speeches and the resolutions of the business 
meeting. It was the intention of the Pro- 
gram Committee to bring to the convention 
the business counsel of leading writers on 
store problems, on advertising, on buying, 
on merchandising, etc. These speakers 
were able to throw real light on retailing. 

President Kidd may be congratulated on 
the results of his two years of service, and 
the members expressed their appreciation 


and regard in a presentation of a watch on 
the final evening. The Literary Guild and 
its attack on bookstores was a chief subject 
of discussion and there seemed to be , 
hope at the time the convention closed that 
Mr. Guinzburg of the Guild might change 
his plans to reduce the friction. 


The College Book Association, meeting 
simultaneously, showed increased strength 
and interest, as did the special Section of 
the Religious Booktrade. The Round 
Table meetings were again of real value 
in crystallizing opinion. 


A. B. A. Plan for BookShopping 
and BookSelection 
PLAN for cooperative publicity for 
bookstores as developed by the dis- 
cussions in the A. B. A. and pre- 
sented at the Atlantic City Convention in- 
cludes two supplementary ideas, the em- 
phasis on “‘bookshopping” and the plan of 
a monthly “bookselection.” 

The purposes of such a dual campaign 
are concisely redescribed for readers of 
Publishers’ W eekly by Franklin Spier who 
has been working with Ellis Meyers in de- 
veloping the details of such a program for 
consideration by the booktrade. 


The plan is to increase the sale of books 
in retail stores by a cooperative, national 
advertising campaign designed to sell the 
“‘bookshopping” habit to those who are not 
regular buyers of books. 

It will take advantage of the increasing 
interest in books and reading and direct tt 
into regular bookstore channels. 

It will stress the pleasure of personal 
selection, not only as a means of securing 
books most likely to interest the purchaser, 
but, in itself, as a thrilling game for intel- 
ligent people. It will present the advan- 
tage of the bookseller’s wide variety of 
offerings to the prospective purchaser, and 
the service that the bookseller renders 4s 
an individual and a member of the con 
munity. 

By inference and by positive presentation 
of the bookstore’s unique function, it cam 
set up a wall of propaganda against cut 
rate or mail order buying; but it will seek 
to take advantage of new buying habits 4 
developed by the so-called book clubs and 
turn them to the retailer’s profit, rather 


The Publishers’ W eekly 











ws 


May 26, 1928 


than make any destructive attack upon 


them. ‘ 
The monthly BookSelection has two 


purposes behind it: 

.. To give point to the general book- 
shopping argument by _emphasizing a 
worthy and representative “sample” ; to ex- 
cite interest in all books by dramatizing 
the interest of the one book; by judicious 
selection to draw to the bookstore and the 
bookshopping idea certain groups of the 
public who are not now aware that books 
are written and published which might be 
of interest and value to them. 

2, To supply the funds needed for the 
campaign. 

The BookSelections are to be made by 
4 committee of experienced buyers, whose 
choice will be approved by critics, libra- 
tians, nationally known figures in public 
affairs, and others whose names can be used 
in the advertising. 

The publishers will be asked to submit 
proofs and manuscripts several months in 
advance of publication. It is assumed that 
each publisher will, in his desire to obtain 
the benefit of the nation-wide publicity 
which will attach to the BookSelection, do 
his own editorial weeding out and will 
submit manuscripts only of high literary 
quality, whether by known or unknown 
authors. 

The entire machinery cannot, naturally, 
be worked out until some idea of the funds 
available is obtained, but it is probable that 
expert manuscript readers can be employed 
to narrow down the choice, both for the 
Buyers’ Committee and the Editorial Com- 
mittee, 

The operation of the plan depends on the 

extent to which booksellers are willing to 
place their orders in advance and to pay 
tor them in advance for the books of the 
Committee’s choice. Booksellers will be 
urged to estimate conservatively, and a 
‘arge number of individual orders rather 
than a smaller number of large ones will 
de sought. The plan allows for natural 
“pansion; as the idea takes hold, book- 
sellers will increase their orders, and 
thereby increase the amount of money 
available for promotion. 
__ Shipping and billing will be done by the 
\learing House of the A. B. A. All or- 
ders tor each book, after the initial one, 
Will be filled directly by the publishers. 


The Postal Bill in 


Congress 


HE Conference Committee of the 

House and Senate on the Postal Rate 

Bill has failed to reach any conclusion 
that would make for progress. When the 
report was brought to the Senate, it was 
reported that the conferees had agreed to 
the Senate proposal of 3 cents a pound for 
library books and 1 cent for each additional 
pound instead of 2 cents for each additional 
pound as provided in the House Bill. The 
agreement had also been reached to adopt 
the House rate for third class matter which 
provides for 134 cents for each 2 ounces 
instead of 1 cent as proposed by the Senate. 
On the differences in second class and 
fourth class matter no agreement could be 
reached, the Senate holding out for the 
zone rates of 1920, the House for those of 
1921. The Senate provision would have 
reduced the government’s potential revenue 
about $3,000,000 more than the House 
plan. Still larger divergence existed in the 
case of fourth class, where the Senate pro- 
posed to wipe out all service charges, which 
would decrease the government’s probable 
revenue by $12,440,000. 


Senator Moses asked that a committee be 
appointed for further conference, which was 
done. Congress will adjourn in about one 
week. 

On May 23rd the House rejected the 
compromises. 


The Literary Guild Canvassing 
the Shops 


CONTRACT has been made by 

The Literary Guild with the 

Charles §. Clark Company, Inc., of 
New York, an established firm in the field 
of greeting cards, for canvassing book- 
stores and greeting card shops, with a plan 
to have them become subscription agents 
for the Guild yearly subscriptions. ‘This 
new plan appears to have no relation to 
the recent discussion of the Guild with the 
booksellers and with the publishers who 
have held off from cooperation with them. 
No plan or decision will come from. those 
discussions until next week, and the adver- 
tising currently in the mail from the Liter- 
ary Guild is as antagonistic to bookselling 
as has been the previous publicity. 
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HE committee report on the resale 

price bill now before Congress, which 

was referred to by the executive 
secretary of the A. B. A. in the recent 
convention, is an important step forward 
in the steady progress that has been made 
toward a clarification of the public’s atti- 
tude on this type of legislation. ‘The report 
is made by a sub-committee of the Com- 
mittee on Interstate and Foreign Com- 
merce of the House of Representatives, and 
is their study of the value of H. R. 11, 
more widely known as the “Capper-Kelly 
Bill,” the bill backed by one of the ablest 
Senators and one of the most active Con- 
gressmen in Washington. ‘The affirmative 
side of this report was signed by four repre- 
sentatives, including Schuyler Merritt of 
Connecticut, acting as chairman, Carl E. 
Mapes of Michigan, John E. Nelson of 
Maine, and Parker Corning of New York. 
The dissenting opinion was from Clarence 
F. Lea of California. 

This sub-committee went over all the 
testimony that had been gathered on the 
subject and came to the conclusion that 
little or no additional light could be thrown 
on the bill by further testimony. This tesi- 
mony, they say, points to undoubted evil 
connected with unrestricted right to sell 
trade-marked goods at any price which the 
seller thinks is to his advantage, and the 
question is, therefore, as to whether this 
evil can be cured by legislation. Such 
legislation, they declare, must be tentative 
and experimental because of changing con- 
ditions. 

The Committee then state that H. R. 
11, as drawn with one amendment which 
permits the owner of the stock to dispose 
of the seasonal stock at the end of that 
season, should be enacted in the public in- 
terest. There are no specific penalties, but 
they believe that the seller would have a 
practical remedy, in that he could legally 
decline to sell any dealer who violated 
the agreement. It is believed that the 
public would not suffer by any undue in- 
crease in price, because contracts must re- 
late to articles that are in fair and open 
competition with commodities of the same 


Fair Trade Idea Wins Ground 
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general class. The conditions of the bill 
are that a publisher may legally make his 
contract with regard to resale prices; that 
the purchaser may, without reference to 
the publisher, sell out at the low price un- 
der the following conditions: In discon- 
tinuing the line altogether; in disposing of 
all stocks at the end of a season if the books 
be especially adapted for that season; if 
the books are damaged and a notice to the 
public indicates that they are sold for that 
reason; in the case of winding up the busi- 
ness of a dealer by a receiver or trustee. 
‘There can be no agreements among pub- 
lishers or among retailers as to the sale or 
resale price, but the agreement may be di- 
rect from the publisher to the retailer or 
thru the jobber to the retailer. 

The questions that have been asked about 
the bill in the booktrade are: “First, does 
it apply to books?” And in answer to this 
the specific word “publisher” was _ intro- 
duced. The question then is, “‘Are books 
commodities which are in open competition 
with commodities of the same general 
class?” It would seem as tho this could 
hardly be doubted. The third question is 
‘Whether the contract would have to be 
made individually with each separate book.” 
It would seem as tho the bill did not 
specify as to the character of the contract, 
and the publisher could make such a con- 
tract for his leading books or for a line 
of books or adapt it to the need of any otf 
the trade emergencies as they develop. 
Finally, there seems to be little likelihood 
that books would come back to the pub- 
lisher, because the bookseller is free to close 
out any item which he is ceasing to reorder, 
or surplus stock by seasonal sale. It 
would, however, be impossible for a book- 
seller to order and reorder an item which 
he was playing up for cutting purposes, 
or a popular series which he had no inten- 
tion of ceasing to sell but desired to use [0 
make a price impression. 

The report of this Committee is very 
carefully and judicially worded, and, tho 
it can have little effect on this Congress 
now closing, it seems to set the possibility 
of solution nearer. 
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HE Clearing 

House entered its 

second year of ac- 
tivity soon after the 
last convention, in July 
to be exact. At that 
time there were eighty- 
five booksellers who 
were using the service 
bE regularly. Starting 
— with a week that was 
Ellis W. Meyers almost as great in vol- 
lume as any week of the previous year, 
the volume of business and the number 
of accounts have grown steadily so that 
today there are over one hundred and 
fifteen booksellers and almost double the 
volume. Since January first of this year, 
it has shown that it can pay its expenses 
and leave a slight margin of profit. There 
is little more that can be said about 
this institution. It has successfully saved 
many hundreds of dollars for the bookellers 
who are using it. Estimating roughly, some 
ten thousand dollars were saved during the 
last six months of 1927. It has also enabled 
us to set up an organization thru which 
there has been disseminated a great deal of 
information regarding transportation costs 
and problems. We find that a great many 
ot the members never used an enclosure 
service in the past, and they, of course, are 
the ones who are most appreciative. On 
the other hand those booksellers who have 
used enclosure services are equally enthusi- 
astic about the work. I beg leave to quote 
the following endorsements: 





‘I think it is only fair to tell you how 
well the A. B. A. Clearing House is oper- 
ating for us. The service is equal to, if 
not better, than what we have had in the 
past and the forwarding charges are from 
oe less than under the old arrange- 
Ment, 

RICHARD FULLER, 
Old Corner Bookstore. 


; a 0 date we have been very much 
peased with the service, and it has enabled 


Report of Executive Secretary 
Ellis W. Meyers 
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us to buy shorts on low priced books that 
were impossible to ship by express and make 
any profit, and we have given our customers 
better service and made more money.” 
New Mexico Book Srore, 
Albuquerque, N. Mexico. 


“The first freight case of books ordered 
sent thru the A. B. A. arrived this morn- 
ing. We are delighted with the speed with 
which these books came thru.” 


Erte Dry Goons Co., 
Erie, Pa. 


At the end of May of last year, the first 
small unit of the Consolidated Warehouse 
was organized with the John Day Com- 
pany, Macy Masius and William Morrow 
Co. These publishers placed their stock 
with us, and we did their stock room work 
and shipping. During the first few months 
there was a great deal of experimenting to 
do but since the first of this year, the Ware- 
house had grown steadily and this depart- 
ment, too, shows that it can pay its own 
expenses with a slight margin to spare. The 
following publishers have been added to the 
group: The Vanguard Press, The Unicorn 
Press, Henry M. Snyder, Lewis Copeland 
Inc., B. Westermann, National Bureau of 
Economic Research, Willett, Clark & Col- 
by, and the Michael Gross Company. (We 
recently started shipping the posters made 
by the last named company. ) 

There is a growing interest in the trade 
in the development of the Clearing House 
and Consolidated Warehouse ideas and 
there can be little doubt but that the time 
is coming when the trade will have a real 
Book Center, representing in one building 
a majority of booksellers and publishers. 
This centralization will allow for many 
economies. There is a matter of cooper- 
ative buying. Several of the publishers re- 
cently sent a table of various of their costs 
to the office, and we find in comparing them 
to our own costs that even with our present 
small unit we have been able to effect a 
good sized savings in the purchase of most 
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of the packing material. There is also a 
matter of city delivery and trucking the 
cost of which, due to traffic conditions to- 
day, is very great. By using one fleet of 
trucks instead of a great many individual 
trucks the number of the delivery wagons 
could be cut at least fifty percent. Econo- 
mies such as these will, of course, enable 
both publisher and bookseller to use the 
money saved in other departments of the 
business. It can be used, let us say, for 
purposes of increasing our business thru 
greater promotion. ‘That methods of book 
distribution are gradually being reorgan- 
ized in this new way is due to the many 
and unselfish efforts to introduce these new 
systems to the trade on the parts of men 
like Ernest Eisele, B. W. Huebsch and 
many others. It is my feeling that the 
trade owes these gentlemen a great debt 
for pointing out the path, and I wish to 
acknowledge my personal debt to Ernest 
Eeisele whose council has been most help- 
ful along every step of the way. 


Advertising Department 


Last spring the Association started two 
advertising services which have been used 
by a goodly number of booksellers for 
twelve months. In order to aid the book- 
seller in selling a definite idea about his use- 
fulness to the community, paper dodgers 
are prepared at different periods of the 
year. They can be enclosed with bills, let- 
ters and in packages. Each of them at- 
tempts to present a reason for visiting the 
bookstore. There is one for vacation read- 
ing, one on book ownership, children’s 
books, Christmas and a general reading 
four-page folder. ‘The bookseller’s name 
and address is imprinted on the face of this 
material so that there is a direct tie-up be- 
tween the argument and the bookseller in 
the mind of the reader. The second service 
aids booksellers in preparing newspaper ad- 
vertising copy. Mats are sent out twice a 
month to be used as headings for single and 
double column advertisements in order to 
decorate and illustrate the idea which the 
bookseller is presenting. 

Material such as this which is issued 
thru the advertising department would 
be costly to the individual bookseller were 
it prepared by him for himself alone. But 
as the cost of the drawings and the adver- 
tising man’s work is pro-rated over a large 
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number, the expense to each is slight. This 
advertising helps aid the bookshop i in build- 
ing up a well-rounded campaign  thry 
the mail and thru display advertising 
but adds very little to the expense of oak 
a campaign. 

Education 


The quite apparent desire of the trade 
for a course in retail bookselling led the 
Association to call in the Federal Board 
for Vocational Education which organiza- 
tion promised to aid in the preparation of 
such a course. During the past year, your 
Executive Secretary has met on several oc- 
casions with Mr. Barnhart of the Federal 
Board in order to discuss the plan and work 
out the modus operandi. There were two 
preliminary conferences called in New 
York at one of which Mr. Barnhart 
quizzed representatives of New York te- 
tail establishments for an entire morning 
and afternoon and received quite a bit of 
information from them. In order to com- 
plete the course successfully, it was then 
found necessary to have a meeting of at 
least eight representatives of the retail 
branch of the trade with Mr. Barnhart and 
his associates. Unfortunately this meet- 
ing would have to be held in Washington, 
and our attempts to get the requisite num- 
ber of booksellers to Washington for a 
week were fruitless. It was impossible to 
find enough booksellers who could spend 
that length of time away from their own 
work. 

Another method to complete this work 
is now being investigated, and the course 
in retail bookselling education will prob- 
ably be available some time this year. 


Employment 


The Executive Office has, during the 
past year, placed several applicants for 
positions in various of our members’ shops. 
We receive applications for positions from 
both experienced and inexperienced persons 
almost daily and as some of the organiza- 
tions in the trade have learned of this fact 
we have been more and more successful in 
bringing together the persons who want po- 
sitions and those who want employees. 
This department is developing rapidly and 
will undoubtedly be of service to a great 
many more people during the coming year. 

Of course, the office is gradually grow- 
ing into a sort of all round information 
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bureau where we are endeavoring to an- 
swer questions regarding anything from 
sransportation to advertising. The loca- 
-ion is ideal for the purpose because, while 
we have not all of the necessary tools, we 
are in very close touch with every agency 
‘rom which we might expect to procure 
sich information as we have not on hand. 


Membership 


Altho the Treasurer informs us that 
‘t has been necessary to drop a number of 
persons from the roster, he also says that 
our membership has increased during the 
past year. We know that the Clearing 
House and other services of the Association 
have attracted several new members. The 
increasing scope of our work and the many 
new things which the Association is intro- 
ducing as well as the obvious general good 
which the Association is doing make mem- 
bership in it of great value to the book- 
sellers. Inasmuch as the efforts of our 
members in every way benefit all of those 
who are engaged in the profession, it is 
most unfair of any one to accept the fruit 
of this labor without contributing to it. 
This demand is not merely for the addi- 
tional dues which come with new mem- 
bers but for the work which every one 
should do in building up our organization. 
It is hoped that those retail booksellers 
who are not members of the Association 
will no longer hold back their cooperation 
and support and that each of our members 
will make an active drive on the non-mem- 
bers in his community and get them to 
sign on the dotted line. More members 
make a stronger Association and make it 
possible to develop more important enter- 
prises, 

The Bulletin 


The Bulletin has, during the last year, 
been going out monthly but as we review it 
it seems that it has not as yet become an 
organ of information. To date it would 
appear to be mostly a selling broadcast in 
which we have endeavored to interest the 
booksellers in such things as the Clearing 
House and the advertising services. Start- 
ing at once, the editorial policy, if it can 
be defined by such a name, will be changed 
so that the contents of the Bulletin may 
be more informative. We are receiving 
Constant communications from many of the 
ureaus in Washington and find a great 
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deal of good information particularly com- 
ing from the Bureau of Commerce. This 
material, will in the future, be dis- 
seminated thru the Bulletin. 


Ethical Practice 


The price cutting situation is still 
worrisome. There are too many people 
taking advantage of the fact that books 
make particularly effective bargain offers, 
and the results have been harmful to many 
bookstores. During the year we have con- 
tinued our work in trying to get legislation 
that will relieve this situation. The former 
Capper-Kelly bill has been changed to the 
Fair Trade Act and presented once again 
to Congress in slightly revised form. It 
calls for the legalizing of a vertical con- 
tract, that is, it allows the “grower, 
packer, manufacturer or publisher to make 
a contract with the vendee so that the 
vendee will not resell his commodity ex- 
cept at the price stipulated by the vendor 
so that the vendee will require any dealer 
to whom he may resell such commodity 
to agree that he will not in turn resell ex- 
cept at the price stipulated by such vendor 
or by such vendee.” ‘This refers, of course, 
to commodities which the bill defines as any 
subjects of commerce that bear the trade- 
mark print of the name of the producer or 
owner on the label or container which 
bears the trade marked print or the name 
of the producer or owner. Should this bill 
be passed, the publisher could, therefore, 
make a contract with retail outlets in which 
the retail outlets agreed to sell the pub- 
lisher’s products at the prices printed 
thereon and could also make a contract with 
the jobber under which the jobber would 
agree to resell only to such retail outlets 
as would make a similar contract with him. 
The United States Daily of today’s date 
reports that the subcommittee of the House 
Committee on Interstate and Foreign Com- 
merce has reported favorably on this bill 
to the full committee. It says that, “The 
testimony shows that there are undoubted 
evils connected with the unrestricted right 
to sell trade-marked goods at any price 
which the seller thinks to his advantage. 
The question before the committee, there- 
fore, is whether these evils can be cured by 
legislation in a manner which will be in 
the public interest. Any legislation on this 
subject must be to a degree tentative and 
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experimental, because, with the constantly 
changing conditions in manufacturing and 
distribution, the effect of any particular 
change in rights or methods can not be 
positively predicted. 

“Tt is believed that H. R. 11 as drawn, 
with an amendment which the subcommit- 
tee proposes, will remedy the evils com- 
plained of to a certain extent and that it 
will be in the public interest. It seems 
certain that the public at large cannot be 
harmed by it.” 

The Federal Trade Commission has ex- 
pressed its interest in this bill during the 
past year and is making an investigation of 
the conditions. If the Federal Trade Com- 
mission should report favorably at about the 
time that the committee on Interstate and 
Foreign Commerce presents the bill to the 
house, there is a possibility that some sort 
of experimental law will go thru, and we 
will have an opportunity to sell at net 
prices. 

New Plans 

Retail bookselling like every other busi- 
ness is changing rapidly. Industries are 
learning new methods and means and are 
adopting them to meet the changing times. 
New types of competition are springing 
up and the established machinery has to be 
reorganized in order to conform and to 
compete. 

During the past two years there has 
been introduced in this country a new form 
of retail bookselling, the book club. “There 
is much to be said both for and against the 
idea and there has been much said both 
for and against it. In the first place its 
proponents have claimed that it will in- 
crease the public’s interest in books and 
make new book readers. That contention 
is most certainly debatable. The pub- 
lishers, booksellers, libraries and schools of 
this country have for a great many years 
been endeavoring to do just that. They 
have succeeded to a certain extent but they 
realize how difficult is their task. The 
book club, however, advertising in periodi- 
cals which are mainly of interest to those 
persons who already are readers, claims to 
be able to increase the sale of books thru 
an advertising campaign. It is doubted 
that they can do this. They also claim 
to “make” an additional sale on the se- 
lected books. Experience with some of 


the recent Book-of-the-Month Club  se- 
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lections has shown that the particular books 
good books, have not had an unusual sale 
because of the fact that they were selected. 
In some cases the results have been just 
the opposite. In the instances where the 
author has been well known the bookseller 
has not received the amount of business. 
particularly in advance orders, that he 
would get ordinarily. 

Since the entrance of the Literary Guild 
this competition has taken on a new as- 
pect. Not only thru the medium of a tre- 
mendous advertising outlay has the Guild 
criticised adversely the existing machinery 
for book distribution but it has advertised 
so as to make the public price conscious, 
Thru its campaign it has tended to increase 
the amount of price cutting. We realize, 
of course, that there can be no agreement 
in this Association as to the prices we charge 
our customers but under the same law we 
are permitted to collect and to disseminate 
information as to the costs of doing busi- 
ness. In this way we learn that the book- 
seller, thru careful management. is able to 
make a 35% gross profit and has an aver- 
age 30% overhead. It is obvious that 
there is no considerable profit and it is 
equally apparent that an effort to meet the 
price cutting competition will leave none 
at all. But this advertising campaign has 
most surely stampeded a number of per- 
sons into one form or another of price cut- 
ting. As an example, when the Book-ot- 
the-Month Club was first organized it was 
decided that they would compete with the 
trade on a service basis and that there 
would be no discounts or premiums and that 
postage would be extra. Since the inaugur- 
ation of a second club the first has felt that 
it has had to meet the competition by ofter- 
ing premium books and ‘prepaying postage. 
Incidentally, the postage on a book 1s 
usually 4% of its value. 

With the awakening consciousness of the 
fact that the potential harm that might be 
done the booktrade is very great indeed, 
there have been fewer and fewer persons 11 
the trade who cared to cooperate with the 
agency which has been instrumental 10 
bringing about this new condition. I say 
“potential” because while I feel that this 
campaign is actually and immediately harm- 
ful there is a difference of opinion on this 
point. Recent experiences, however, have 
shown that it can be so developed that there 
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il] be no room for an argument against 
the claim that it 1s damaging to the indus- 
‘ry as a whole. During the past year 
several new book clubs have started oper- 
ating and at the same time there have been 
presented to the executive office for its 
opinion no less than ten plans for organ- 
‘vations of the same type and every one of 
them has had some price cutting scheme as 
its basis. 

The non-cooperative spirit is, of course, 
4 negative way to meet these changing con- 
ditions. Actually to render ourselves im- 
mune from the harmful effects of the new 
competition we ought to devise a positive 
campaign. It is clear that we must meet 
the competition. It is certain that in order 
to hold our customers the bookshop should 
be in a position to give every book service 
that can be obtained thru any agency, and 
there must also be a positive campaign in 
which everyone takes part to interest the po- 
tential buyer in buying books, and not only 
just buying them but buying them in book- 
shops. It appears desirable to cooperate on 
a campaign to sell BookShopping. 

For the past year we have endeavored to 
work out some plan that would be feasible 
and practicable. The Board of Trade has 
spent a great deal of time in whipping it 
into shape, and we are proceeding to offer it 
to the trade at this convention. It is not 
designed to be the final answer to our prob- 
lem. It may not, altho we think that it 
will, be entirely effective. It has been pre- 
sented to the members of the Association in 
our last Bulletin and to a number of pub- 
lishers. The booksellers are apparently 
greatly in favor of it. There is unfortu- 
nately a difference of opinion among the 
publishers, but it seems that the majority of 
them wish to withhold final judgment until 
they see what action is taken at this meet- 


Ing, 


r . he plan is hot intended as a book club 
aitho it will give the bookseller the oppor- 
‘unity to say to his customers “If there are 
a number of people who wish to receive a 
Sook automatically each month that service 
can be given you by the bookshops.” 
ve wee first giving publicity to this idea 
lave received a great deal of comment 
ee little criticism. I will endeavor to 
Present both sides of the case and inasmuch 


| am biased will probably argue for the 


Pian 


‘o that I hope those who have previ- 
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ously expressed their doubts as to its prac- 
ticability will, at the executive session, 
take the floor and present their arguments 
more fully than I am able with my one- 
sided viewpoint. ‘To begin from the be- 
ginning there are the reasons for our search- 
ing for some method such as this. These 
I have already explained. One of the criti- 
cisms which developed soon after the 
Bulletin was sent out, was that the plan 
was made public only a month before the 
convention and we were accused of en- 
deavoring to stampede the Association. Of 
course, as I have merely changed certain 
fundamental parts of the proposal which I 
submitted to the Association in New York 
twelve months ago and as it is certain that 
the people in the trade have been con- 
stantly thinking of ways and means of meet- 
ing the new competition, and we know that 
the trade is more conscious of it today than 
it has ever been before, it.does not appear 
reasonable that there was any such thought 
in our mind when the Bulletin was pre- 
pared. As a matter of fact the public an- 
nouncement of this plan was delayed merely 
because it had not reached its present form 
until early this year, and Board of Trade 
and Executive Committee action was neces- 
sary before it was submitted. 


The Plan in Detail 


The plan has been considered intricate 
and difficult to organize. It appears to be 
simplicity itself. There are eleven steps. 

1. A trade committee, headed by Joseph 
Margolies of Brentano and consisting 0 
four experienced bock buyers and your 
Executive Secretary, will be the original 
selecting organization. 

2. Publishers will be requested to sub- 
mit books to the Executive Office where 
the books will be divided by the commit- 
tee chairman and sent to the other mem- 
bers for reading. These books will, of 
course, have to be submitted on the same 
basis as they are submitted to the book 
clubs, that is, some months in advance of 
publication, in galleys or in manuscript. 

3. Booksellers will be requested to give 
a standing order of so many copies of each 
of these selected books. The office is at 
present the possessor of orders for over a 
thousand books divided as follows: 
1 of 500 1 of 50 2 of 25 
4 of 100 1 of 35 _ 1 of 10 


2 of 5 
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The booksellers who gave these orders are 
those to whom the plan was submitted im- 
mediately after its acceptance by the Board 
of Trade for their comment and criticism. 
Twenty others commented favorably and 
promised support. Two said they didn’t 
approve. 

4. Upon the selection of a book for a 
certain month all of the booksellers who 
have placed standing orders will be notified, 
and an order for the entire amount will be 
placed with the publisher for delivery to 
the Clearing House. 

5. Upon receipt of the books from the 
publisher. the Clearing House will ship 
them to the individual subscribers. 

6. The Advertising Department will 
prepare advertising copy some samples of 
which are displayed here. This copy will 
consist of, (a) an advertisement of the 
BookSelection for the month, so that 
there will be a concentrated effort to 
repay the publishers’ cooperation by selling 
his book in such quantities as to make 
worth-while the giving of an original long 
discount, and (b). the advertising of 
BookShopping. An effort to sell the idea 
that everyone ought to go to the book- 
shops, see what the bookseller has, compare 
one book with others, be on the booksellers’ 
mailing list and buy books in bookstores. 
The copy will also contain the idea that 
should there be persons in the community 
who wish a monthly book service of the 
book club type the bookstore is in a position 
to give it. 

The BookSelection will be advertised 
as recommended by authorities in the 
literary world, critics, authors, etc. The 
names and pictures of these people will be 
used. Our trade selecting committee will 
not be mentioned by name in the adver- 
tising. 

7. The proposed schedule of discounts 
for booksellers is as follows: 


Five copies 36% 
Ten copies 38% 
‘Twenty-five 40% 
One Hundred 42% 


8. It is proposed that we ask publish- 
ers to submit their books on the basis that 
if a book is accepted the discount shall be 
- C7 
> 


‘yf 
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9g. It is proposed to start this plan at 
the time that the combined orders from 
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booksellers shall have reached ten thousand 
or more books per month. 

10. Additional orders for books after 
the original shipment shall be made direct 
to the publisher or jobber as is customary 
with the individual bookstore. . 

11. The difference between the dis. 
count received from the publisher and that 
given to the bookseller will be spent, less 
the organization expenses of shipping and 
office work, for the advertising campaign. 
At least two-thirds of the differential wil! 
go into the campaign so that if we start 
with ten thousand copies the Association 
will be in a position to spend between 
seventy-five thousand dollars and one hun- 
dred thousand dollars a year for this ad- 
vertising campaign. 

As to the other objections: 

One is that the publisher in selling the 
Association at a long discount is going to 
lose sales that he would ordinarily make 
to the trade. It does not seem likely that 
with booksellers in all parts of the coun- 
try displaying and advertising the Book- 
Selection along with the small but grow- 
ing national advertising campaign that this 
is going to be the case. If the selection 
of the book clubs has stimulated an in- 
terest in the book selected by them then 
surely the display of these books thruout 
the country and the booksellers’ natural 
attempt to make each BookSelection 4 
success will make a sale that will be 
greater than that which the publisher 
would ordinarily have. It is also con- 
tended that the committee will select only 
the most salable books, that is books which 
are going to have a large sale under any 
circumstances. Obviously such a procedure 
would defeat the entire purpose of the plan 
as it would lessen the publishers’ confidence 
in the bookseller’s desire to build additional 
sales and increase the total gross of his busi- 
ness. As a consequence the committee will 
select good books, always of course, with 
a view to salability, but not necessarily 
books that are predestined to be best sellers. 

The matter of financial responsibility has 
been discussed by the editor of the Pud- 
lishers’ Weekly as well as by every pub 
lisher to whom I have spoken. There are 
two ways to finance this plan. One is by 
making a subsidiary corporation to the 
American Booksellers’ Association and ask- 
ing each bookseller who wishes to cooper 
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buy stock in it, This makes the 
alan a bit more involved, and the most 
imple method is the second and the one 
with which your executive office has had 
ome experience. In organizing and finan- 
-ing the Clearing House, booksellers were 
asked to deposit in advance sums that 
would cover the cost of the service to them 
‘or a period of three months. The same 
method can be used in financing this idea 
and it will be quite easy to figure the 
amount each bookseller will be asked to pay 
‘) advance because it can be based on the 
number of books which he promises to take. 


ate t 


Central Mailing Bureau 


In a recent Atlantic Bookshelf, W. S. 
Thompson of Putnam’s outlined a plan 
which appears to be practical and sound. 
His idea is to establish a mailing bureau 
in New York at which booksellers will 
keep their mailing lists made up on sten- 
cils. The rent and employee’s expenses as 
well as the outlay for stenciling machines 
and addressographs will be paid by a group 
of publishers who will be known as the 
contributing publishers. The booksellers 
are to pay the cost of the stencils, each of 
which will bear the name of one of the 
bookseller’s customers or potential custom- 
ers. The stencils will remain the prop- 
erty of the bookseller and will not be avail- 
able to anyone except on the bookseller’s 
order. In this way a publisher who has 
a piece of advertising matter which he 
would like to imprint for booksellers and 
like to have mailed, can go to the book- 
seller, show him what he has and say, 
“How many can I imprint for you2” The 
booksellers will give him a written order 
tor a certain amount to be delivered to the 
mailing bureau and upon its receipt, en- 
velopes will be addressed from the book- 
sellers’ list and they will be mailed auto- 
matically, a bill going to the bookseller for 
postage and one going to the publisher for 
the service of addressing. The bookseller 
will, therefore, have a mail order depart- 
ment efficiently supervised without the 
trouble and cost of organizing and keeping 
It up himself, At a recent meeting of pub- 
het ba York there was a feeling 
thie wash a oe to contribute to 
becheaneall ey would like to hear from the 

Ksellers. In order to make it a paying 
Proposition there will have to be a com- 
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bined list of one hundred thousand names 
placed at the central mailing office by the 
booksellers, and the publishers will most 
certainly consider this plan if the book- 


sellers will show their willingness to use 
the bureau. Booksellers should send in 
the names and tell us how many will ap- 
pear on each individual list. When we 





me. 


Wallis Howe, Jr. of the Atlantic 
Monthly and Martha Stokes of 


Scribners’ Magazine 


have received promises of one hundred 
thousand names we can again go to the 
publishers and work out the actual pro- 
cedure. 

Mr. Jacoss: I would like to say a word 
with reference to that last proposition Mr. 
Meyers referred to. We have been in 
correspondence with Mr. Thompson on 
the subject, and he got my son on the long 
distance phone this morning and said he 
would make a special trip to Atlantic City 
on Thursday morning if the convention 
desired it. 


PRESIDENT Kipp: I think personnaly 
it would be an excellent plan to have him 
here. We could probably work that in 
with the business session Thursday morn- 
ing, and if it is agreeable to you all, we will 
do it. 

[It was voted on motion duly made and 
seconded, that Mr. Thompson be invited 
to come to the Convention. ] 
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Report of the Board of Trade 


Arthur Brentano, Jr. 


The Board of Trade 
of the American Book- 
sellers’ Association re- 
spectfully submits to 
its officers and mem- 
bers the following re- 
port of its activities 
during the year just 
concluded, together 
with certain opinions 
and recommendations 
which we believe will 
be of interest to the 
Association, and which, 
we believe should be adopted by it. 





Arthur 


Brentano, Jr. 


I—Book Clubs 


All are unquestionably interested in and 
informed of the Board of Trade’s attitude 
toward the Book Club idea of Bookselling 
which has flourished more or less for some 
two years. The originator of this scheme 
in America, as you know, was the Book-of- 
the-Month Club. This organization up- 
held prices and merely competed with the 
bookseller on his own ground, giving a 
service that almost any bookseller could at 
least equal if not better. In certain in- 
stances, titles selected by the Book-of the 
Month Club had larger sales in the book- 
stores undoubtedly stimulated by the pub- 
licity gained thru wider circulation, but 
this additional sale of a selected title was 
in our opinion often made at the expense of 
some other equally worthy book. 

The Board of Trade realizing that new 
ideas are necessary for the advancement of 
bookselling and book reading generally, has 
looked more toward the potential good that 
might be derived from this method of sell- 
ing and had no quarrel with the Book-of- 
the-Month Club. 

The Literary Guild of America’s activ- 
ities on the other hand are objectionable 
and harmful to the booksellers. In spite 
of advertising of “Half the published price, 
etc.”, they have again requested that the 
Board recommend to our members the 
proposition that booksellers solicit subscrip- 





tions for the Guild, offering a commission 
for each subscription taken, at the same 
time offering to slightly alter their method 
of advertising. The Board, with the Ex. 
ecutive Secretary, seriously considered this 
proposition from all angles, but as the 
Guild had still retained the price cutting 
objection, the Board did not feel that it 
could recommend to its members the ac- 
ceptance of this proposition. 

We wish to call to your attention not 
only the featuring of half-price rates in the 
Guild advertising but also most emphati- 
cally the dishonest and misleading state- 
ments that appear in this copy, as well as 
in other advertisements of the same organi- 
zation. 


“The Literary Guild is close to the 
heart of the book world. Its editors 
are writers, educators, literary special- 
ists. By arrangement with all leading 
publishing houses, they know exactly 
what major manuscripts each one will 
publish. From those they choose the 
most important ones each month to 
read. A final selection is then made 
of the ONE book that represents the 
most significant and  worth-while 
literary achievement of the month.” 


Of course you know that the following 
well known and influential publishers have 
never dealt with the Guild: Appleton, 
Bobbs-Merrill, Boni & Liveright, Bren- 
tano’s, Century, Crowell, Cosmopolitan, 
Dutton, Dodd, Mead, Doubleday, Doran, 
Duffield, Dial Press, Funk & Wagnalls, 
Holt, Houghton Mifflin, Knopf, Lippin- 
cott, Little, Brown, Longmans, Green, 
Macy-Masius, Morrow, Minton Balch, 
McBride, Oxford, Penn, Putnam, Scrib- 
ner’s, Stokes and many others. 


The Guild has been successful in getting 
books from only the following publishers: 
A. & C. Boni (3), Simon & Schuster (2); 
Greenberg, Macaulay, Macmillan, Doran, 
Viking, John Day, Harper, Harcourt (2)- 
Of the ten publishers listed above tour 
have most definitely stated that they will 
not again cooperate. 
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Naturally, under these circumstances, 
she American Booksellers’ Association has 
asked the Better Business Bureau to in- 
vestigate such unethical business methods. 
We understand that one New York and 
-wo Boston papers have refused this copy 
because of the mis-statements. 

A census of the publishers was at- 
tempted by a circular letter mailed on 
November 12th to representative publishers 
requesting the attitude of publishers on the 
Guild matter. Answers were received from 
fifteen publishers by letter, and several 
others verbally. To quote from sample 
letter— 

“This Company is unwilling to 
contribute in any way to the market- 
‘ng of books at less than the established 
published price. We believe that the 
natural distributor of books is the 
bookseller, and we will support him 
in every way possible.” 

We feel that it is a pity that a few 
publishers have jeopardized the whole 
system of net prices and trade cooperation, 
which we all know to be so necessary for 
the advancement of bookselling, for the 


] 


sake of a few paltry dollars. 


II.—Price Cutting 


Price-cutting on the part of some few 
department stores is still, unfortunately, a 
thing with which we have to contend. 
Apparently federal legislation is the only 
remedy, and the Board of Trade has fol- 
lowed its past efforts to obtain such legisla- 
tion and to obtain the support of publishers 
and others in this regard. The present bill 
in Congress, now known as the Fair Trade 
Act, HR 11, is being investigated by the 
I ederal Trade Commission and should that 
vody report favorably there is a great pos- 
sibility that such legislation will not be 
ong in coming. The bill provides for a 
‘egalized vertical contract, that is, a con- 
tract which can be made by the pro- 
ducer of a trademarked article and the 
retailer, in which the retailer will agree 
to sell at the marked and advertised 
price, or between the producer and the 
Wholesaler or jobber, in which the whole- 
‘al’ or jobber will agree to sell to retailers 
ulcer the same form of contract. The 
__ Port of two attorneys has been forwarded 
‘he National Association of Book Pub- 
“ers, which organization has been advised 


Sl 
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by its counsel that the bill does not cover 
books. The aforesaid report of our own 
attorneys disagrees with this finding, and 
the matter has again been referred to the 
publishers with the request that they go 
on record to the Federeal Trade Commis- 
sion, as well as the sponsors of the bill in 
both houses, and whomsoever else may be 
of service in this work, saying that they 
need legislation of this sort to protect an 
industry that is vulnerable in the extreme 
and that is being seriously hurt now 
thru a price war. 


III.—The Clearing House 
The Board has followed closely the 


growth of the Clearing House—now in its 
second year. It has added a nucleus of 
publishers’ stock rooms, which is called the 
Consolidated Warehouse, which depart- 
ment is now almost thru its first year of 
experimentation. Due to the quick growth 
of this organization, it has had to make 
two moves to larger and better quarters 
and is now located at the corner of Uni- 
versity Place and Ninth Street, New York 
City, having ample room to handle its 
growing business, and prospects indicate 
that this project of the Association will be 
on a paying basis for the coming year. The 
Board recommends and requests that all 
members of the Association do their share 
to aid in the development of this organiza- 
tion and that they, the members, at the 
same time study carefully the plan of the 
Clearing House so that they may see where 
it will be of decided benefit to themselves 
and, therefore, use this new tool which has 
been placed at their disposal. The board 
also recommends that publishers study the 
second department, that of the Consolidated 
Warehouse, in order to work for that for 
which we have long hoped, a book center 
or book building. 


IV.—Executive Secretary 


The Board of Trade heartily endorses 
the work of its Executive Secretary, Ellis 
W. Meyers, whose work is increasingly 
effective. Often his efforts are unduly 
hampered by lack of membership coopera- 
tion. We urge members to utilize the 
facilities that are at their disposal in the 
office of the Executive Secretary. Here for 
the asking can be had assistance on prob- 
lems dealing with selling, advertising, pub- 
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licity, shipping, accounting, etc. Mr. 
Meyers is constantly devising new schemes 
to make his office increasingly valuable to 
members; but his plans will be fruitless 
unless the Association members study As- 
sociation bulletins and avail themselves of 
the service and suggestions offered. 


V.—Advertising Service 


The Board recommends to the attention 
of the members of the Association the 
Advertising services which are being given 
by the executive office. This department 
has been quite successful during the past 
year and is expanding rapidly. Aid in the 
preparation of advertising and material 
that can be used by bookstores can be had 
upon request. 


VI—Code of Ethics 
The Code of Ethics which the Associa- 


tion adopted at the 1927 convention has 
been adhered to for the most part thruout 
the trade. In cases where there have been 
infringements of the Code the situation 
has been referred to the Board and the 
the Executive Office and in practically 
every instance those guilty of improper 
trade practices have been prevailed upon 
to accept the ethical code of the Associa- 
tion and have promised not to offend 
again. 


VII.—Censorship 


The Board is pleased to report that the 
furor caused by censorship publicity, which 
publicity is not always to the advantage 
of the trade, has somewhat subsided within 
the past year. The Board has often stated 
its objection to federal, state and municipal 
censorships of books. The Board is op- 
posed to the publication and distribution 
of salacious books. The publication and sale 
of books primarily on the basis of their 
salacious appeal invites censorship with its 
obvious evils. ‘The Board wishes to restate 
its opinion that intelligence, good taste, a 
sense of humor and common sense, are the 
Board of censors to whose dictates pub- 
lishers, booksellers and the reading public 
should conform. 


VIII.—Handling Library Orders 


The Board calls attention to the question 
of excessive discounts allowed to libraries 
by publishers, jobbers and retailers and 
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recommends the following _ resolution: 

WHEREAS it is the common knovw!- 
edge of booksellers that library business 
cannot be profitably handled at the rates 
now being currently quoted, and 

WHEREAS, cut-throat competition for 
quantity orders has brought about great 
cenfusion in the trade, and recrimina- 
tions between publishers, jobbers, and book. 
sellers, therefore be it 

RESOLVED, that booksellers be urged 
to resurvey their costs of handling library 
business and to put quotations on the basis 
of service competition with a profit for the 
work performed, and that publishers and 
jobbers be strongly urged to take a sounder 
view of the whole problem in order that 
the channels of distribution may function 
more rationally thru the retail bookseller. 


IX.—Postal Rates 
The Board commends the activity of the 
National Association of Book Publishers 
during the past year in its efforts to bring 
about a reduction in the postal rate on 
books. We once again recommend that this 
Association adopt the following resolution: 


WHEREAS, existing parcel post rates 
to which books are subject are greatly in 
excess of the flat rate of 114 cents per 
pound applicable to similar reading matter 
contained in magazines and other second 
class matter, and 


WHEREAS, such parcel post rates are 
substantially in excess of rates for books 
when sent to any point beyond the fourth 
zone, and 


Wuereas, such exorbitant _ postal 
rates which may be borne by the purchasers 
of books result in greatly discouraging and 
to a large extent, absolutely prohibiting 
the purchase of books by the public, there- 
fore be it 


RESOLVED, that the American Book- 
sellers’ Association urges upon the Seven- 
tieth Congress the enactment of legislation 
to effect a separate classification of mail 
matter for books and lower postal rates 
therefor, such as contemplated by Senate 
Bill 2040 of the Seventieth Congress, which 
provides that 

“(a) Mail matter of the fifth class 

shall include books consisting wholly 0! 

reading matter and containing no adver 

tising matter other than incidental a” 

nouncements of books; 
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“(b) The rate of postage on books 

‘cluded in subdivision (a) shall be 2/2 

-ents per pound or fraction thereof, with 

, minimum charge of three cents for each 

parcel now prescribed by law for mail 

matter of the fourth class.” 
Be it : 
FURTHER RESOLVED, that our President 
be authorized and directed to communicate 
she above portion of this resolution to each 
member of the Committee on the Post 
Office and Post Roads of the House of 
Representatives and of the Committee on 
Post Offices and Post Roads of the Senate 
immediately upon the convening of the 
Seventieth Congress, and be it 

FURTHER RESOLVED, that each member 
of the American Booksellers’ Association 
is earnestly requested to interview person- 
ally if possible, or otherwise to communi- 
cate with the Representative in Congress 
from his District and the United States 
Senators from his state for the purpose of 
urging the enactment of such legislation. 


X.—The Retail Outlet 


The Board wishes to emphasize the fact 
that there should be only one retail outlet, 
the bookstore. Business which is obviously 
retail business should not be diverted from 
the bookseller by either publisher or job- 
ber. The Board recommends that all ad- 
vertising be phrased so as to send such 


business to the retail distributors. 


XI.—Bookselling Training 


The Board has previously called your 
attention to the need for a course for train- 
ing booksellers in the technique of book- 
selling. During the past year E. W. Barn- 
hart of the Federal Board For Vocational 
Education was called in to aid us in de- 
veloping such a course. Due, however, to 
the fact that meetings had to be held in 
Washington and that few booksellers could 
spend the necessary time (a period from 
one to two weeks) away from their busi- 
esses it 1s not possible to report the com- 
pletion of this work at the present time. 
A method whereby, now that he has agreed 
to aid us, Mr. Barnhart’s cooperation can 
be utilized, will be devised and the work 
will be started immediately. The Board 
urges booksellers to cooperate in every pos- 


sible way. 
The Board calls attention to the two 
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courses scheduled for this summer at Co- 
lumbia University. They will begin on 
July 9th. The first, “Practical Aspects of 
Bookselling” is to be given by Frederic 
Melcher and “Selecting and Buying Books 
for a Bookshop” is to be given by Miss 
Sarah B. Ball of Ball & Wilde. 


XII.—Trade Discounts 
The Board of Trade again calls to the 


attention of publishers the matter of more 
liberal trade discounts. 

Most manufacturers acknowledge that 
retailers handling their product in well 





“The Saturday Review of Litera- 

ture’ at the Convention—Vrest 

Orton, Eileen Murphy and Noble 
Cathcart 


stocked stores in good locations, widely 
covering the various shopping centers of 
this vast country, are essential. The 
scarcity of such bookstores in comparison 
to other lines of merchandise has often 
been noted. Therefore, we recommend 
that the Convention adopt the following 
resolution: 
RESOLVED, that publishers be urged to 
examine their schedule of discounts with 
a view to a wider margin that will place 
bookselling on a sounder and more profit- 
able basis. It is our firm belief that a 
standard discount of forty per cent would 
do much to accomplish this purpose. 
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XIII—A Book Promotion Campaign 


Mr. Meyers has been working thruout 
the entire year on the scheme just outlined 
to you, thru which we shall be able to have 
an advertising campaign that will sell the 
idea of “Bookshopping,” or the buying of 
books in bookshops, to the public. This 
plan will give us an opportunity to compete 
for business which other agencies are en- 
deavoring to obtain and at the same time 
to attract new customers to the stores. 
The advertising appropriation will be 
earned by the Association thru its ability 
to buy one book a month in large quantities 
and resell it to the members. “The members 
are requested to give an order for a cer- 
tain number of each of these books for 
each month. The books will be selected by 
a trade selecting committee of competent 
book buyers altho the advertising will fea- 
ture persons high in literary and other 
circles who will each month endorse this 
committee’s selection. The margin between 
the cost of the books to the Association and 
the usual trade discounts will be devoted 
to the advertising campaign. We call at- 


The Publishers’ We, kly 


tention to the success of the Florists Ago. 
ciation with their “Say it with Flower 
campaign,” the Greeting Card Association 
and many other organizations which have 
greatly increased the business in their trade 
thru advertising of this type. We must 
compete, not among ourselves, but with 
florists, candy stores, toy shops and the 
numerous other real competitors, including 
book clubs, that are today making sales to 
persons who could and should be sold 
books by bookstores. 

The Board heartily endorses this plan 
and urges our members to give it their ‘ful 
support in the belief that benefits hitherto 
undreamed of are sure to materialize. 


PRESIDENT Kipp : If there is no objec. 
tion, this excellent report will be referred 
to the Resolutions Committee for action. 
(No objection.) I shall appoint on that 
Committee: 


Resolutions Committee: George W. 
Jacobs, Alfred Hartog, Ward Macauley, 
Arthur Brentano, Jr., Simon L. Nye, chair- 
man. 


Promotion and Legislative Work 


of the Publishers’ Association 
Marion Humble 


of the National Association of Book Publishers 


'N the Saturday Evening Post of last 
week there is a remarkably stimulating 
advertisement featuring the ‘“Tireless 

Wings” of new all-metal airplanes which 
“are being built to meet the requirements 
of this new age.” One paragraph in i 
seems especially applicable to our business: 
“In the growth of modern business,” it 
reads, “complacency is fatal. And success 
depends upon eternal vigilance . . .. an 
energetic search for broader markets 
. . and a courageous optimism in the 
face of all competition.” 

It was with this spirit eight years ago 
that the National Association of Book Pub- 
lishers, in the face of a general business 
slump and tremendously increased produc- 


tion costs, started the Year-Round Book 
Promotion Campaign, determined to build 
a demand for books, and to help booksellers 

increase and supply that demand. It was 
with this spirit that the American Book- 
sellers’ Association in convention here 10 
Atlantic City seven years ago saw and ap- 
proved the first year’s working of the Year 

Round Bookselling Plan. 

During these years we have seen signif 
cant changes in bookselling. Sales of nom 
fiction have increased amazingly; book 
sales have been spread thruout the yea! 
rather than concentrated at the holiday 
season; and the publishing and selling of 
children’s books have reached higher stand- 
ards. The Year-Round Plan—especially 
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carefully built-up contacts with 
ers women’s clubs, parent-teacher associations, 
bools. libraries, church organizations, 


scnools, 


- newspaper and magazine writers and edi- 
des ‘ors—has been in great measure responsible 
‘or these changes and for the increasing 
mth nation-wide desire 
the ay books and for 
ne ‘nformation about 
” books. 
, Many booksellers 
are taking advan- 
tage locally of these 
ul contacts which we 
7 build with national 


organizations. Oth- 
ers seem shy about 
ed pushing the book- 


store—a ‘commer- 


yn, : / —_ir 
at clal organization — 
with the schools and 
lubs and churches. 
‘ The bookstore is the 
v, one ‘‘commercial 
I organization” which 
educational groups 
want to see pushed, 
want represented at 
their meetings with 
: book lists, book ex- 
‘ hibits, book talks. 
here is a national educational campaign 
under way to feature parents’ education. 
he organization planning the campaign 
will reach literally millions of adults with 
suggestions of books to read and buy. Book- 
stores should anticipate this demand by 
‘tudying the literature on this subject and 
informing local club and school groups of 


lieir desire to cooperate with the work. 
bookstores that are working along these 


es should encourage others to develop 
such service, 
_ The National Association of Book Pub- 
a grown to a membership of 
“="ty book publishers, with sixteen addi- 
epee ller publishers affiliated in sup- 
ot the Promotion Campaign. From 
Cdl 0 year our budget for this work has 
loubled, making possible more mate- 
anger mailing lists, more effective 
with all the groups which are build- 
ok-buyers, and sending people into 


1 


bookstores, 
i¢ Book Publishers’ Association dis- 
ites thousands of pamphlets _ nn 
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on building a home library, on vacation 
reading, on the importance of children’s 
reading, at state educational and club meet- 
Ings, state Sunday school association meet- 
ings, and others, but we cannot send out 
lists of books, and we cannot sell books. 
From every part of 
the country comes 
the request, “We 
need more booklets 
to guide us in order- 
ing new books.” 
The bookseller 
should supply these 
lists and sell the 
books. 

In our efforts to 
get postal rates on 
books reduced, some 
headway has — been 
made. We have had 
wonderful support 
in this work from 
the club, school, and 
library organizations 
which have been 
working with us on 
promotion work, 
and which realize 
the injustice of pres- 
ent postal rates on 
books. Our bill, introduced by Sena- 
tor Copeland of New York in the 
Senate, and by Representative Luce of 
Massachusetts in the House, recommends 
a separate classification of books in the 
mails, with a flat rate of 214 cents per 
pound for all books mailed anywhere in 
the United States. At the hearing of the 
House Committee on the Postoffice and 
Post Roads on February 15th, our counsel 
filed a brief for this bill, and representa- 
tives of the American Library Association, 
the General Federation of Women’s Clubs, 
the National Congress of Parents and 
Teachers, the Authors’ League, and the 
National Education Association spoke. 
John W. Hiltman, John Macrae, and 
Frank W. Scott of the Book Publishers’ 
Association also appeared. “The House 
Committee seemed favorably impressed 
with our case, but the Postoffice Depart- 
ment filed a protest against our bill on the 
grounds of decreased revenue, and recom- 
mended a slight reduction only in books 
circulated by public libraries. This bill 
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was passed by the House and also by the 
Senate, even tho the library organizations 
have opposed it as insufficient and offering 
practically no relief. This bill is now in 
conference, but may never become a law. 
Senator Copeland’s bill still has a chance, 
we believe, as it has never been reported 
out of committee, and we are continuing to 
bring pressure to bear on the Senate Com- 
mittee to report it favorably. The clause 
in the main postal rates bill which was 
passed by the Senate provides a rate of 
three cents for the first pound, and one 
cent for each additional pound on books 
circulated by libraries. The American Li- 
brary Association and the American Feder- 
ation of Labor have both protested against 
this insufficient concession. It is, however, 
a recognition in favor of books, and we hope 
it will be carried further. 

Our Lecture Bureau, financed by a three 
year subscription from the Employing 
Bookbinders of America, has proved its 
effectiveness in building new book interest 
and new book buyers. Henry Cecil, an 
experienced school man, now represents us 
in this work, and is to tell you about it here 
today. It is developing contacts which 
should mean sales to the bookstores. 

One need we find everywhere in develop- 
ing promotion work is the need of book- 
selling education. When Mr. Barnhart, 
of the Federal Board for Vocational Edu- 
cation, addressed you last year, it seemed 
as if you were ready to go ahead with the 
development of a course for bookstore em- 
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ployees which should mean improved sellino 
and increased sales. The College Bookstore 
Association pledged support and $100 to- 
ward the necessary preliminary conferences 
with the Federal Board. The National 
Association of Book Publishers offered to 
subscribe $1000 toward developing the 
course. I urge you not to let drop the in- 
terest of the Federal Board in making 
store manual available. Conferences of 
booksellers in Washington with the Federal 
Board are the only requirement made of 
you. Increased publicity for bookstores 
would result from the promotion which the 
Government would give the course, in- 
creased prestige for the American Book- 
sellers’ Association. The American Book- 
sellers’ Association might use such courses 
to increase membership, and as the nucleus 
of regional conferences which might be held 
each year for the benefit of those book- 
sellers who cannot come to the convention. 

Increased efficiency in the bookstore must 
develop along with the increasing demand 
for books and for information about books. 
We must all continue with energy and 
courageous optimism, and in that common 
bond which unites all publishers and book- 
sellers, and in which they depend on each 
other—in the face of all competition and 
controversy—the desire to sell more books! 


PRESIDENT Kipp: As we meet on the 
common ground of mutual interest, we are 
grateful for your cooperative service, Miss 


Humble. 


What the Bureau of Lectures 
is Doing 
Henry L. Cecil 


Lecture Bureau of the National Association of Book Publishers 


S most of you know, the main ob- 
A jective of the work of the Bureau 

of Lectures of The National As- 
sociation of Book Publishers is to help sell 
more books by forming contacts for the 
bookseller. In order to do this, however, 
certain minor objectives must be established 
or built up. 





It has been realized that the best contacts 
for the bookseller, if his business is to be 
progressively successful, are made among 
the young people of the country, and that 
we must reach the youth of to-day if we 
are going to increase the number of readers 
of to-morrow. Therefore, in order [0 
create the desire to read and to form the 
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-eading habit among the young people we 
have been working thru the schools, chiefly 
‘2 towns of average population. Engage- 
ments for talks in the schools have been 
made thru the superintendent of schools 
ho has been asked to invite the librarian 
and the booksellers 
+o hear the talks. 
The booksellers 
have been notified 
‘n advance of the 
visit of the speaker 
and it has been 
suggested that they, 
if possible, arrange 
book exhibits at the 
schools during the 
talks, and they have 
been advised that 
the speaker would 
call upon them - to 
offer the further 
service of the Na- 
tional Association of 
Book Publishers in 
promoting book 
sales. Advance pub- 
licity notices have 
been sent to the 
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In many towns the speaker has also 
addressed civic organizations and empha- 
sized the necessity of building a book 
consciousness in the community. Here the 
position of the bookseller as the leader and 
guide for the reading interests in his town 
is recognized and 
stressed. Such meet- 
ings have afforded 
many opportunities 
for direct contacts 
between the mem- 
bers of the groups 
and the booksellers. 

I believe you will 
be interested in an 
illustration of one 
of my typical days. 
I arrived the eve- 
ning before the day 
for which my en- 
gagements were 
made, and called the 
Superintendent of 
Schools and the Li- 
brarian. ‘The fol- 
lowing morning at 8 
o'clock I called at 


the Public Library 


newspapers with Henry L. Cecil and then, accom- 


suggestions that re- 
porters, if possible, be present at the talks. 

In the lectures to the schools particular 
emphasis has been laid on the value of 
school libraries and on the advantages of 
ownership of home libraries. Practical 
suggestions for promoting both school and 
home libraries have been given to the 
teachers and the students and promoting 
material distributed to them. Increasing 
interest in school libraries is evident. Each 
year 1s seeing several hundred new school 
libraries established, with trained librarians 
in charge. 

Recently the heads of this work in our 
state educational departments have been 
reached and encouraged to establish good 
book reading standards. In this phase of 
Promotion work the school is at every op- 
portunity directed and encouraged to co- 
operate with the local bookstores. 
ae — the importance and value 
't duilding home libraries the speaker uses 
apt illustrations in linking books to indi- 
viene needs and directs the students 
toward the bookstores to purchase. 


panied by the Libra- 
rian, went to the first school on my sched- 
ule where I spoke on “Books and Reading.” 
At the close of this talk, one of the lead- 
ing booksellers of the city joined the Li- 
brarian and me, and we three proceeded 
to another school where I spoke at 10:30. 
At noon a civic organization was addressed 
on the topic of “Books and Citizenship.” 
Following the luncheon the Librarian and 
Bookseller accompanied me to two Junior 
High schools where I spoke again on 
“‘Books and Reading.” During the day 
5,000 were addressed. After the last talk 
of the afternoon the bookstores were called 
upon, and ideas and suggestions for further 
book promoting exchanged, and further 
help of the National Association of Book 
Publishers offered. Reporters from the 
newspapers were present at the talks aud 
an interview with the city editor of one 
was also given. 

Since last November ninety cities have 
been visited in the states of New York, 
Pennsylvania, Connecticut, Massachusetts, 
Virginia, Illinois, Iowa, Nebraska, Kansas, 
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Oklahoma, Texas, Louisiana, Alabama, 
Georgia, Tennessee, West Virginia, North 
Carolina, South Carolina and the District 
of Columbia; two hundred sixty-seven 
lectures have been given to schools and 
colleges; seventeen lectures to various other 
groups have been given; two 
hundred thousand students and 
teachers have attended the lec- 
tures; and three hundred eighty- 
four bookstores have been called 
upon. The type of schools and 
colleges has varied from those of 
our highly cultured cities to those 
of the mountain districts of the 
South. 

The follow-up work of the 


e 
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Service. The service of the Association ; 
yours to use at your will. 


PRESIDENT Kipp : We all appreciate the 
one tongue idea, and we also appreciate 
Mr. Cecil’s very helpful remarks. 

I will ask for a report from 
Howard M. Jacobs of the Enter. 
tainment Committee. 

Howarp M. Jacoss outlined 
the various activities. 

PRESIDENT Kipp: I'd like to 
hear from George W. Jacobs for 
the Program Committee. 


GEORGE W. JAcoss: You have 
the program before you, and it 


eT 
a 


National Association of Book speaks largely for itself. \iss 
Publishers has been extensive. Howard M. Humble pointed out that at the 
Newspaper publicity about the Jacobs convention at Philadelphia some 


lectures has been good. ‘Thou- 

sands of people who did not hear about 
the lectures have read reports of them 
in the press, and books have been dis- 
cussed at the dinner table in many homes. 
Advance releases have been used and in 
some cases two or three articles in the same 
paper have appeared before and after the 
talks, usually mentioning the bookstores and 
the library as well as the schools, thus con- 
tinuing the interest that has been stimulated 
in the book talks. 

There is great opportunity here for the 
booksellers to follow up these stimulating 
talks with special sales campaigns. 

Following the suggestions from the 
report sent in by the speaker from each 
town visited, letters have been written to 
schools, bookstores and libraries offering 
the National Association of Book Pub- 
lishers’ year-round service of posters and 
other publicity aids. Further details about 
the establishment of school libraries have 
been sent and correspondence invited. 

Certain psychological principles are in- 
volved both in creating a desire for books 
and in selling books. Should our repre- 
sentative come to your city, we trust that 
you will get out yourselves to the talks or 
send some of your leading sales people to 
make contacts for your store—contacts 
which mean more book sales for you. We 
want to work for you and with you. 

In all the various factors that go to 
spell Success in bookselling may there 


be but one tongue and that the tongue of 


eight years ago a decided im- 
petus was given to the business of book- 
selling. I am going to predict that at this 
convention in Atlantic City, a suburb of 
Philadelphia, another impetus is going to 
be given to the business of book selling. 

The fundamental idea back of this prog- 
ram on the part of your committee was the 
merchandising of books, and with that idea 
in mind we arranged to have five outstand- 
ing speakers cover the general principles 
underlying business in general. ‘Three of 
these men you will observe are teachers of 
business, and will perhaps speak from an 
academic standpoint, but the other two are 
practical men. Now, the thought of your 
committee was that the chairman of the 
group conferences should note the salient 
points of these speakers and apply them to 
the merchandising of books at the contfer- 
ences on Wednesday. 

PRESIDENT Kipp: The next man will 
tell us how easy it is to save money. We 
will hear from the Chairman of the Com- 
mittee on Return Certificates, I. Otten- 
heimer. 

[Mr. OTTENHEIMER made announce- 
ments with regard to return certificates. | 

PresipeNT Kipp : I might say that | 
had a private communication from Mr. 
Ottenheimer, and in his usual generous 
and courteous way he has offered, if there 
is any real deficit, to start in and ride back 
and forth between Baltimore and Atlantic 
City until we get the 250! 

Adjournment 
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TuEsDAY MorninG, May 15, 1928 


PresipDENT Kipp : The first man on the 
‘ram is Dr. Norris A. Brisco, Dean of 


nro 
pro} 


New York University School of Retailing. 
Dr. Brisco, as you probably know, has 
written a great deal. He is the Editor of 
che Retailing Series, Editor with members 
of his family of the Journal of Retailing, 
he is author of “Retail Economics of Busi- 
ness,’ “Economics of Efficiency,” “Funda- 
mentals of Salesmanship,” ‘Retail Sales- 
nanship,” etc., and various other books, all 
of which are most important. In working 


out our program this year the intention was 
to cover the entire field of retail booksell- 
ing, merchandising, buying, and all that 
contributed to the general successful opera- 
tion of the modern bookstore, and I think 
that when we have finished and you have 
heard all the speakers that you will have a 
pretty clear and comprehensive idea of the 
elements that go towards the successful 
management and operation of the modern 
shops. It is a pleasure indeed to call on 


Dr. Brisco. 


Merchandising Principles Appli- 
cable to Book Retailing 


Dr. Norris A. Brisco 


USE the term “book retailer” because 

| like that term better than “book- 

seller.” “Book retailer” is a force of 
the new régime in retailing where retailing 
is approached in the scientific angle. 

We have with us today the book pub- 
lisher, representatives of the book pub- 
lisher, representatives of the large stores, 
like Brentano’s, and we also have repre- 
sentatives of the small modern store. My 
paper is addressed primarily to the man 
doing a business of $50,000, $75,000 and 
$100,000. 

Merchandising is the new watchword of 
the retailing future. Merchandising and 
service are the two key words in the future. 

lhe earliest merchants were adventurers 
who carried on barter with strangers. 
l'rading was frequently associated with 
deceit, fraud and violence. This is illus- 
trated by the fact that Mercury, god 
of cunning and barter, was chosen as 
the patron deity of merchants and traders. 
lhe Greeks held trade an unworthy oc- 
Cupation, and their word for a retail trader 
was the same as falsifier. Cicero held that 
no one could be a successful merchant 
without lying. The old Italian word for 
retailer also meant a tendency to cheat. 

Che genesis of the retail trade was the 
market fair, stall, shop, and store. The 


stall was the forerunner of the shop. As 
early as 1189, writers mentioned stalls in 
London. A civic ordinance of the reign 
of Edward II declares that a stall should 
be movable and flexible and not more than 
21% feet in depth. Later the stall gave 
way to the shop. The shop was an open 
room on the street protected by a shelter 
which closed it at night. Above the shelter 
were windows which were used to display 
goods. Stowe states that the reckless spend- 
ing during his time was due to the fact 
that display windows made such a show 
in passengers’ eyes that they could not help 
gazing in and buying displayed knick- 
knacks. Later each shop had a sign to tell 
the trade of the owner. A survival of this 
custom is the pawnbroker’s three balls. 
It is interesting to note that originally the 
coat of arms of an Englishman who made 
a business of lending money in small 
amounts consisted of three balls. 

The opening of the eighteenth century 
saw the establishing of shops of large size. 
Some merchants sold only the goods they 
manufactured, while others bought their 
goods from other sources. A traveler from 
the continent shopping in London in 1715, 
described mercer’s shops as perfect gilded 
theaters and mercers as the sweetest, 
fairest, nicest, dished out creatures with 
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elegant dress and soft speeches and called 
them “the greatest fops in England.” 

The itinerant merchant or _ peddler 
played an important role in America during 
colonial days as well as during the first 
half of the nineteenth century. The small 
general store arose as a means of assem- 
bling goods that were in great demand, 
but were manufactured in distant places. 
It is generally accepted that the depart- 
ment store is a later evolution. 

In a small store of the last century, one 
man bought and sold, advertised his wares, 
managed the store, and kept records of 
his transactions. As the store grew in size, 
the merchant found it necessary to delegate 
some of his varied duties to others. Many 
stores have grown rapidly during the past 
two decades with little conscious attention 
to organization. At present many are 
facing the problem of a large store with 
an organization suited to a small one. 
Organization is today an outstanding prob- 
lem in retailing. 

A survey of the types of organization 
in leading stores will not give a conclusive 
decision as to a standard type. Some have 
a group of partners at the head, others a 
single czar and still others an operating 
committee. A variation is found in the 
divisions of organization. Some stores have 
three divisions; merchandise, control, and 
store management while others have four, 
the preceding three with the addition of 
publicity. 

In many stores, the merchandise division 
predominates. It is considered the produc- 
ing division of the store so to this business 
the owners turn their own efforts. ‘Today 
with increasing competition all the divi- 
sions are important, publicity because of 
the need of more effective sales promotion, 
control because of necessity of protecting 
net profit, and store management because 
of the consumer expectancy of complete 
service. 

The functions of the merchandise divi- 
sion may be divided into two groups, mer- 
chandising and buying. Merchandising is 
the function of maintaining the most ad- 
vantageous proportion between sales stocks 
and profits and of controlling the relation 
between purchases and estimated future 
sales. The buying function provides the 
merchandise, seeks for the best vendors, 
strikes the best bargains, selects the lines, 
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styles, colors and sizes. It is a buying 
function to prepare items to be featured 
by the publicity division. At present, there 
is considerable controversy as to whether 
the buyer should have charge of directing 
and stimulating the sales force. This paper 
is concerned with the merchandising sub- 
group. 

The following are the chief merchandis. 
ing functions and the performance of each 
in an efficient manner is as essential in , 
small store as in a large department store. 
The basic function is merchandise control. 
The secret for success in every form of 
retailing is advantageous turnover result- 
ing from the carrying of stocks just suff- 
cient to meet public demand. Turnover in 
its ordinary sense means turnover of stock 
not of capital. Stock turnover means the 
number of times during a certain period, 
usually a year, that the average stock of 
merchandise is bought and sold. The turn- 
over varies for different kinds of stores and 
for different kinds of merchandise. Never- 
theless in each case an average turn may 
be ascertained and the aim should be to 
reach this or to: increase it. 

A few years ago Mr. Shedd, former 
President of Marshall Field & Company, 
one of the great merchandising geniuses 
of the Middle West, made this state- 
ment: “In the future we must look first, 
last and all the time to turnover.” 
That was questioned in more expensive 
merchandise. 

The ideal turnover policy is a small 
stock selling rapidly and being constantly 
replaced with new merchandise. The fol- 
lowing factors tend to decrease turnover: 

(1) slow-moving merchandise carried 
for prestige, 


(2) too large a stock for the sales 
volume, ‘ 

(3) poor display, 

(4) poor advertising, 

(5) poor salesmanship. Whereas the 


following factors assist in increasing stock 
turn. 


(a) ability to buy books that are sal- 
able, c 

(b) ability to sell books with a mint 
mum loss, 

(c) careful control of purchases, 

(d) maintenance of an efficient sales 


organization as well as effective advertising 
department. 
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Mr. and Mrs. Lowell Brentano with Mrs. Brentano’s 
mother and father, Mr. and Mrs. Hyams 


A shoe retailer was not satisfied with 
his turnover and made a careful ‘study of 
his business. “The following condition was 
found: 


Annual 
Classifications phehves ine ‘wae 
1 Rapid-moving styles 5 545 16 
2 Average ” ‘s 40 2200 6.3 
3 Slow- 7 7 idles sige { otsd 
4 Non- . i 32 950 





182 10745 av.2.8 


_In a few months, he reduced his stock 
trom 10745 to §640 pairs, and the number 
ot styles from 182 to 84. In group (c) 
the numbers of styles was reduced from 
105 to 40 and the number of pairs from 
7050 to 2551. As a result of the change 
the stock turn was increased from 2.8 to 
4.3, and profit was likewise substantially 
Increased. 

Records of sales, stocks and purchases 
should be carefully analyzed and on the 
basis of previous experience and develop- 
ments there should be planned the volume 
ot purchases that will give the turnover 
desired, 

_A second function is the advising of 
Duyers as to market conditions, price ten- 
dencies and resources. In small stores this 
function is usually left to buyers. It is 


important to give assistance so that the 
chief factors may be analyzed with care. 
Business conditions play a role in the book 
business.. Prosperity and depression have 
rather marked influences with many lines 
of books. Current events, political, econ- 
omic and social should be carefully studied. 
Reading interest varies with what is chief 
interest to the public. Many people are 
invariably anxious to secure latest informa- 
tion and comprehensive knowledge of what 
may be chief public interest. Advice as to 
what books will give this will be duly 
appreciated. Many bookstores absolutely 
neglect this important phase of book mer- 
chandising. 

A third merchandising function is the 
supervision of departmental activities of 
buyers. The owner of the small store or 
the merchandise manager of the large one 
should make certain that the merchandis- 
ing policies of the store are carried out by 
the buyers. Vigilance should be taken to 
see that the policies governing service to 


‘customers and appearance of the store are 


followed. on 
A fourth and important function 1s 


giving assistance to buyers in the promo- 
tion of sales. Book advertising and sales 
promotion are assuming greater and greater 
importance. These important factors have 
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been in a large measure neglected but are 
destined to play an important réle in book 
merchandising in the future. 


Promoting Boys’ and Girls’ Books 


In regard to books for boys and girls, I 
was glad to see advertisements for some of 
these books outside. We have in our towns 
many bird clubs. My little girl wanted to 
get a book on birds. Mrs. Brisco went to 
four or five book stores to get it. At a cer- 
tain time of year a little folder with a little 
description of two or three books on birds 
sent around to the boys and girls of the 
town would be a splendid sales promotion 
plan. At certain times of year, plan for 
promotion of books for Boy Scouts and Girl 
Scouts. I had to go to the New York 
Central Office to get two books for my son, 
who is a Boy Scout. Easter time is a won- 
derful time for the purpose of promoting 
certain types of books. It is neglected. I 
believe last Washington’s Birthday we had 
more books sold concerning Washington 
than in any previous year, the birthday 
offers a splendid opportunity. We have a 
number of books on Washington’s life. The 
average bookstore thruout the country did 
not take advantage of that. Take Lincoln’s 
Birthday. People are reading more about 
Lincoln all the time. Last year, look at 
the number of books that came out on Lin- 
coln’s life. But the anniversary of his 
birth often is lost sight of as a good time 
to sell books about him. We have during 
the year numerous events. For instance, 
we have at certain times of year confirma- 
tions. It is customary for the parents to 
give the son or daughter a book or hymnal. 
We have certain social events. We have 
Al. Smith, the likely candidate for Presi- 
dent. His life came out. Some bookstores 
took advantage of that. 


Boys from eight to eleven or twelve years 
of age are interested in certain types of 
books. Not enough effort is made in many 
instances to use this important fact for 
sales promotion. It is claimed that in 
America many keen minds get diversion 
from detective stories of different kinds. 
I just heard before I came here of plans 
for an organization for publications deal- 
ing with crime. 

Sales promotion in its broadest sense 
embraces all activities that promote the 
sale of merchandise. Wherever there is 
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customer contact there is the probability 
of sales promotion. Book sales promotion 
in its narrower sense means sales planning 
and various ways of encouraging customer, 
to buy books. It is promoting the sales oj 
books with a definite plan. This may be 
a drive for new trade or to get volume 
business. The method of sales promotion 
may be a newspaper advertising campaign 
a direct-by-mail effort, a special window 
display, a lecture. 


As to direct by mail advertising, we have 
stores today in other lines than books paying 
attention to direct by mail advertising. |p 
my estimation direct by mail is a very fruit- 
ful plan for sales promotion for the next 
five years. 

The line of books we find neglected to- 
day in the bookstore is the business book, 
In New York City a friend of mine went 
to five different stores to get a book on 
business. Finally he got it at Brentano’s. 
Business men are really reading more books 
on business. Book retailers should pay at- 
tention to that. Thousands of customers 
are hungry for such information. 


Advertising is a real creative force in 
the book store. It creates new discussions 
for books and gross assistance to the public 
in securing books for special occasions or 
definite information. Advertising is des- 
tined to be the strongest single factor in 
book merchandising during the next 
decade. Advertising has been defined as 
the art of creating a new want. But in 
book merchandising advertising has a wider 
function. It is used to bring books before 
the public. Customers like to be told when 
they may secure certain kinds of informa- 
tion. The American public is becoming 
a greater and greater reading public. 
Thousands of customers are hungry for 
information. They do not know where 
to secure it. They welcome assistance in 
the matter and will buy. The fact that 
the American public does not buy more 
books is due primarily to poor sales pro- 
motion and poor advertising on the part 
of the book retailers. 

A fifth function is the supervision of 
the purchasing power of buyers so as to 
maintain the most representative stock 
possible with a minimum of investment. 
The book retailer function is that of serv- 
ing his community as a purchasing agent. 
The merchandise policy that is accepted as 
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the most conducive to sales and profits is 
che merchandise from the customer angle 
-ather than the book publisher s angle. In 
other words to base buying policy on cus- 
tomer needs rather than on what book pub- 
lishers want. 

Ascertaining what to purchase, not from 
the whims and wishes of the buyer, but 
‘rom an understanding of what the cus- 
tomer really wants to read is the new trend 
‘) book merchandising. The customer de- 
mand side has assumed an important role 
‘n successful buying for a bookstore. The 
study of what customers read should be 
viven more attention. It is the duty of 
the management to give every possible 
assistance to the buyer in this work. The 
time is not far distant when in large stores 
an expert will devote his or her entire time 
to studying what customers read and the 
type of books that they will buy in 
quantity. 

Formerly and even today, the average 
book buyer buys what he thinks will sell 
and in quantities that he guesses advisable. 
This buying practice in many lines of mer- 
chandise has become a tradition. Critical 
study of the reading interests of customers 
will take the place of guesswork as a basis 
for a buying program. Sales records and 
forecasting are the basic factors in analyz- 
ing what the future customer demand will 
be. Sales records are a necessity in future 
successful book merchandising. It may be 
true that in a small store intimate knowl- 
edge will perhaps make sales records un- 
necessary. Yet even in this case they will 
be valuable in order to prevent buying 
books that will not appeal. 

A sixth function is invoice supervision. 
Care should be taken that buyers make 
regular inspection of their merchandise. 


lhey should carefully inspect their invoices 
as to discounts. 


Importance of Merchandising Functions 


Successful book retailing is largely a 
matter of performing successfully the mer- 
chandising functions. These functions are 
much the same in the small store and the 
large store. They are too important, and 
‘oo much hinges upon their successful 
performance, to leave their operation to 
the guesswork of buyers. It is the duty of 
the small merchant to take charge of these 
lunctions himself or to delegate the duty 
to an efficient subordinate. 
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In the performance of the merchandis- 
ing “functions the merchant or the mer- 
chandise manager should act as adviser 
and not as dictator. Suggestion brings 
better results than dictation. If the buyer’s 
judgment is over-ruled or little heeded, 
usually he will not only take it with poor 
grace but is apt to disclaim responsibility 
when his department fails to show a profit. 
If suggestions are made, the buyer is not 
made to feel that his legitimate activities 
are being hampered. It is better to allow 
the buyer to make a few mistakes and 
profit by experience than to rob him of 
freedom in the selection of merchandise. 


The Successful Booksellers’ Requisites 


Successful merchandising depends in a 
large measure upon careful gathering of 
facts, their analysis and their proper inter- 
pretation. It results from a close study 
of retailing facts by careful and com- 
prehensive methods for the purpose of dis- 
covering rules of procedure or action, de- 
termining the best merchandising practices 
and formulating sound and wise mer- 
chandising policies. All this demands a 
mind that is thoughtful, logical, clear and 
patient in seeking for facts. 


PRESIDENT Kipp: It seems to me that 
Dr. Brisco mentioned some things that 
could be taken up in the Round Table, viz., 
stock turnover, cooperation, and an an- 
alysis of figures. They are the vital things. 

As to the undeveloped opportunities, | 
think that the average bookseller now has 
realized the importance of such events as 
the birthdays of George Washington and 
Abraham Lincoln, and I doubt very much 
that among this group of booksellers, espe- 
cially the larger ones, if there are any that 
haven’t a well selected stock of business 
books. I am sorry that Dr. Brisco’s friend 
didn’t start with Brentano’s, because our 
reputations as intelligent men would not 
then have been jeopardized. The paper was 
most welcome, and it was most interesting, 
and we will gain a good deal from it. 

The next speaker is Dr. James L. Dohr, 
who will talk on “Accounting and 
Finance,” of the School of Business, 
Columbia University, and the author of 
“Cost Accounting,” “Theory and Prac- 
tice,” and I feel that from him we will 
gain a great deal of valuable, technical 
knowledge. Dr. Dohr. 
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James L. Dohr 


Professor, School of Business, Columbia University 


Importance of Accounting and Finance 


P to the last quarter of a century, 
| ) American business has been charac- 

terized by a rather widespread dis- 
regard for accurate records and efficient 
methods of finance. I am at a loss to 
assign a cause for that condition. I suspect, 
however, that among other things, the in- 
stinctive aversion to the keeping of records 
and books of account was one of the most 
important factors. Books and records in- 
volve figures and for the most part, human 
nature does not like mathematics of any 
kind. A general feeling prevails that book- 
keeping is non-productive and a necessary 
evil. It is difficult to use proper methods 
of finance without adequate records. 


In several investigations I have been 
conducting, I have encountered some in- 
teresting facts about business records prior 
to the year 1900. As an illustration, I 
want to read a passage from Andrew 
Carnegie’s “Autobiography” which illustra-~ 
tes my point. Mr. Carnegie says: 

““As I became acquainted with the 
manufacture of iron, I was greatly sur- 
prised to find that the cost of each of the 
various processes was unknown. Inquiries 
made of the leading manufacturers of 
Pittsburgh proved this. It was a lump 
busimess, and until stock was taken and 
the books balanced at the end of the year, 
the manufacturers were in total ignorance 
of results. I heard of men who thought 
their business at the end of the year would 
show a loss and had found a profit, and 
vice-versa. I felt as if we were moles 
burrowing in the dark, and this to me was 
intolerable. I insisted upon such a system 
of weighing and accounting being intro- 
duced thruout our work as would enable 
us to know what our cost was for each 
process and especially what each man was 
doing, who saved material, who wasted it, 
and exactly who produced the best results. 


Se arrive at this was a much more 
difficult task than one would imagine 
Every manager in the mills was natural|; 
against the new system. Years were 
quired before an accurate system was ob- 
tained, but eventually, by the aid of man 
clerks and the introduction of weichin» 
scales at various points in the mill. we 
began to know not only what every depart- 
ment was doing, but what each one of ¢ 
many men working at the furnaces was 
doing, and thus to compare one with an- 
other. One of the chief sources of success 
in manufacturing is the introduction and 
strict maintenance of a perfect system of 
accounting so that responsibility for money 
or materials can be brought home to every 
man. Owners who, in the office would 
not trust a clerk with five dollars without 
having a check upon him, were supplying 
tons of material daily to men in the mills 
without exacting an account of their stew- 
ardship by weighing what each returned 
the finished form. 

“Our strict system of accounting enabled 
us to detect the great waste possible 
heating large masses of iron.” 

The last twenty-five years, however, have 
seen a rather startling reversal of proce- 
dure. During that time there has been 
tremendous increase in the size of business 
organizations and an increase of competi 
tion in practically all lines of business. 
Particularly in the manufacturing field 
there has been a development in efficienc} 
and a tendency toward large scale p! \duc- 
tion. Business men generally have come 
require more information in connection 
with their operations in order to meet thet! 
competition on the best possible terms. | 
Federal and State income tax laws have 
been potent factors in the development 0 
adequate accounting records. Whidesprea¢ 
increase in Governmental supervision ° 
business has also contributed to better 
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vein, The tendency toward large scale 
ductal has caused greater capital re- 
cements with a result that large quan- 
- of securities have been sold to the 
The resulting public interest in 
sii has made for better accounting 
-ecords and reports. 
improvements are now evident on every 
vd. For many years the Interstate Com- 
Commission has prescribed uniform 
-ounts for steam and electric railways. 
rhe state public service commissions have 
-escribed similarly for utilities of various 
| luding gas, water, telephone and 
icht. In the industrial field, ac- 
- inting records are today substantially 
‘ter than they were twenty-five years 
-o. In this development manufacturers’ 
e -sociations have played an important part. 
(he wholesaler has felt need of better 
cords and in many lines of business the 
; orovement has been marked. Perhaps 
least improvement has occurred in the 
S eld of retail merchandising. 
[ think the time has come for substantial 
provement in the retail field. Here 
‘ompetition is keener than it ever has been 
fore. The mail order houses have in- 
) creased their business by leaps and bounds. 
\arious movements have been made toward 
rect-to-consumer distribution. ‘The de- 
tment stores have greatly increased their 
ness. The most recent development is’ 
the chain store which has substantially 
ntensified competitive conditions in the 
etail merchandising field. 
t seems to me that the prospect today 
'| retail merchants is competition of a 
serious kind than has ever been ex- 
erienced before. All of the agencies to 
which | have referred are bent upon de- 
veloping their businesses, and it seems 
pertectly clear to me that next decade 
‘annot but witness the elimination of the 
ess efficient agencies in the retail end of 
the merchandise distributing system. 
the competitive struggle, accurate 
rds and sound principles of finance are 
idoubted value. The keener the com~ 
the greater the necessity for ac- 
te, quick and sound decisions in admin- 
Such decisions must be made 
full knowledge of all pertinent 
No single factor is of greater im- 
ice in efficient management than a 
£00d system of records. 
‘he question naturally arises as to 
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what are the possibilities of better account- 
ing records for the retailer. The question 
might be put in this form: “What can 
the retailer do toward developing accurate 
and efficient records?” I am inclined to 
think, however, that in this form the 
question is erroneous and that it should be 
rather ““What must the retailer do?” Busi- 
ness, like life, is a struggle for existence, 
in which only the more efficient survive, 
and there is a close relationship between 
efficiency and good accounting records. 
This is as true in the retail merchandising 
of books as elsewhere. 

The problem for the book retailer seems 
to me to be something like this: “How 
can sufficient records be provided at a 
minimum cost?” It is not difficult to 
provide records which will give the neces- 
sary information but where the expense of 
record keeping must be kept at a mini- 
mum, the problem becomes much more 
difficult. In some ways the problem is 
most difficult to solve in the small busi- 
ness. I should like to outline what I con- 
sider to be a fair working minimum of 
records and then to suggest means of 
securing the outlined goal. 


Basic Records 


With a view to establishing a minimum 
of records upon which a retail book enter- 
prise can be satisfactorily administered, I 
think we ought to consider what informa- 
tion is essential. The records should be 
such as to make possible the following: 


I. Statements at fairly frequent inter- 
vals showing whether the business is 
being operated at a profit and how 
much that profit is. 

2. Statements at fairly frequent inter- 
vals showing the financial condition 
of the business. 

3. An accurate record of amounts due 
from customers. 

4. An accurate record of amounts ow- 
ing to creditors. 

5. An accurate record of cash received 


and disbursed. 


The minimum amount of records to se- 
cure this information would include the 
following: 

1. There must be an accurate daily 

record of sales. This will include 
sales for cash as shown by the cash 


















































register and sales on account as shown 
by the charge slips. ‘The daily record 
must be totaled to show sales by 
periods. 

. Accurate records must be maintained 
of the amounts due from customers. 
The charges to customers should be 
posted daily from the charge slips to 
the customers’ accounts. 

. There must also be an accurate 
record of purchases. I suggest a 
record in which each invoice will be 
entered as it is received and approved. 
The record should show the date, 
name and amount, with columns to 
show the date of payment and an 
additional column for return pur- 
chases and allowances. In making 
payment on creditors’ invoices, it 18 
always desirable to pay specific in- 
voices and to indicate such payment 
in the purchase register. Accompany- 
ing this record should be a similar 
record of return purchases. The 
amounts entered in both records 
should be posted to the creditors’ ac- 
counts. ‘The purchase record should 
be summarized to show total by 
periods. 

The first problem in the accounting 
procedure is to bring the record of 
sales and purchases for a given period 
together to determine gross profits. 
The difficulty with the comparison is 
that the sales record shows what has 
been sold while the purchase record 
shows what has been purchased. It 
is mecessary, therefore, to give con- 
sideration to the inventory on hand 
at the opening and closing dates to 
get figures which are comparable. 

. To prepare a statement of profit and 
loss, then, it is necessary to know the 
amount of goods on hand. This could 
be accomplished by the maintenance 
of a record on each article in the 
store, showing quantity received and 
quantity sold. I am afraid, however, 
that the maintenance of such a record 
is beyond the average bookstore. The 
alternative is to take a physical inven- 
tory, and I think it might be possible 
to take the inventory at frequent 
intervals, if the taking of the inven- 
tory is placed on a scientific basis. It 
is surprising how easy it is to take a 
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physical inventory if the methods are 
sound. I suggest that instead of ap 
annual inventory that it be taken at 
least quarterly. This, however, js 
something to be decided on the basis 
of actual experience. The inventory 
may be priced at cost or at selling 
price. If the latter method is used. 
the percentage of “mark up” must be 
deducted to place it on a cost basis. 
The cost of goods sold can then be 
determined as follows: opening in- 
ventory plus purchases, minus closing 
inventory, equals cost of goods sold. 
Subtracting the cost of goods sold 
from sales as shown by the sales 
record gives the gross profit. 

5. An accurate record of daily receipts 
and disbursements should be main- 
tained. The receipts give a little 
trouble. Receipts from customers 
will be entered in their accounts to 
show what balance, if any, they owe. 
The disbursements, however, require 
classification to show the various sell- 
ing and administrative expenses. At 
the end of the period, the expenses 
as shown by the cash should be sub- 
tracted from the gross profit to get 
net profit. In this connection it will 
be necessary to bear in mind that cer- 
tain expenses are paid only once a 
year, and that in statements of profit 
and loss for a shorter period, it will 
be necessary to take into considera- 
tion a portion of the annual expenses 
such as taxes, insurance, depreciation, 
etc. Payment to creditors should, ot 
course, be posted to their accounts. 

On the basis of the foregoing, the retail 

bookseller should know at frequent inter- 
vals how profitable his business is. I think 
it appropriate to suggest at this point that 
analysis be made of the results so obtained. 
There are two things in particular which 
I think should be determined. The first 
of these is the merchandise turnover. 
Roughly, this may be determined by divid- 
ing the purchases by the average inventory. 
The importance of the turnover lies in the 
fact that the higher its rate with a given 
investment, the greater will be the profit. 
The other thing which I have in mind 1s 
an analysis of the profit and loss statement 
in the terms of a dollar, which will show 
how the sales dollar is divided as betwee" 








cost of goods sold, the various selling ex- 
penses and net profit. 


Departmentalization 


The records outlined above will show 
the total gross and net profit for each period 
in which the business operates. If 1 were 
in the retail bookselling business, I would 
want to go beyond this. I would divide 
the goods which I sold into a number of 
zroups. For those booksellers who handle 
other commodities, a class should be estab- 
lished for each particular kind of com- 
modity. As for the books themselves, I 
think they could be divided into groups on 
the basis of their character. 

With this classification established, I 
would proceed to keep a classified record 
of sales so that I should know not only the 
total sales but also the sales of each group. 
re a like manner I would classify the pur- 
chases of each group. Finally, in taking in- 
ventory, | would divide the inventory into 
the same groups. With this information 
before me, it would be possible to tell not 
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only the total gross profit but also the gross 
profit in each one of the established groups. 
I would then know what products were 
profitable—the ones which should be 
“pushed”; and the ones which should be 
discontinued, if possible. 

I think I would go a step further and 
attempt to classify operating expenses by 
the same groups. Some of the expenses 
could be so classified quite easily. Others, 
like rent, light, heat, insurance and taxes 
would have to be pro-rated to the groups 
on some special basis. For instance the 
rent ot tne store imigii Eb: sro-rated to 
the various groups in proportion to the 
space required for each. 

With this information, it is possible to 
establish not only the total net profit but 
also the net profit in each of the groups. 
I realize that I am now suggesting some- 
thing which you may consider beyond the 
realm of possibilities because of the lim- 
ited amounts you have available for book- 
keeping expense. I suggest it, however, 
in the hope that the time will come when 
you will find it possible and desirable. 





A 
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Budget 


I think I should mention the use of the 
budget in connection with the accounts and 
the control of finances. A budget merely 
means the substitution of carefully planned 
financing for haphazard methods. It should 
be distinctly helpful in controlling the 
operation of the business, particularly such 
an operation as purchasing. However, I have 
a feeling that the use of the budget is not 
quite within your means, at least at the 
present time, inasmuch as it involves a con- 
siderable amount of additional bookkeep- 
ing. It is possible, however, that the time 
may come when it can be of use to you. 


The Use of Accounts 


Business in times past has been charac- 
terized by insufficient bookkeeping. The 
development of a good system of records 
is only one step toward improving the 
situation. In addition, the management 
must learn to know and use the results ob- 
tained from the records. I have frequently 
seen excellent accounting systems which 
were of little value because they were not 
understood and used. 

To illustrate, I think your books should 
be helpful in connection with the follow- 
ing: 

1. The development of profitable phases 

of your business 

2. Advertising in appropriate amounts 
Advertising appropriate goods 
The discontinuance of unprofitable 
lines 
The determination of what additional 
purchases should be made 
The reduction of operating costs 
The proper use of your available space 
. The cutting down of losses. 
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Improvement of Accounts 


I think that a suggestion or two ought 
to be made as to methods for accomplish- 
ing the goal outlined above. I appreciate 
fully the difficulty under which you labor. 
Bookkeeping involves expense and your ex- 
penses must be kept at a minimum. 

To accomplish the foregoing, I think 
that your Association might be distinctly 
helpful. It should be possible for you to 


place the matter of improving your book- 
keeping in the hands of the Association. 
The Association could then draft forms; 
issue instructions for the keeping of the 
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records; and might even go so far as to 
employ an expert who could assist the mem- 
bers generally. It will, perhaps, occur to 
you that there are objections to this pro- 
cedure, but I would go even further. I 
would use the Association as a means {or 
disseminating the financial information so 
obtained. The old suspicion attaching to 
the exchange of financial information js 
rapidly disappearing, and I believe that on 
experience, you will find that all the mem- 
bers of your Association will be benefited 
by such exchange. 

I have just one other suggestion for the 
actual accomplishment of the goal which 
I have set forth. Frequently bookkeepers 
are capable of keeping records once they 
are designed and started, while they do not 
have the faculty of planning and initiating 
records. With this in mind, I think you 
might be able to solve your problems by 
securing the assistance of a public account- 
ant for a short time to guide your book- 
keepers. ‘This would not involve a great 
deal of expense, and I think would make 
for a decided improvement. ; 


Conclusion 

In the foregoing discussion I have merely 
indicated in a general way what shall be 
done. Much has been left unsaid. If | 
have been successful in bringing the prob- 
lem to you I shall feel satisfied. In con- 
clusion just let me say this—Nature’s law 
is the “‘survival of the fittest.” ‘This is 
true in business as elsewhere. ‘To be of 
the “fittest” and to survive in the com- 
petitive struggle, you must know the facts 
of your business. ‘This means adequate 
records. Further, you must learn to use 
those facts in the control and administration 
of your business. ‘This means intelligent 
management. Finally, in your particular 
line of business you must work together, 
for as Benjamin Franklin once pointed out 
“those who do not hang together, hang 
separately !” 

I want to emphasize just one more 
thing. In my experience I have tre- 
quently encountered excellent accounting 
systems which were 100 per cent use- 
less, because the administrator, or official 
declined to use them. There is nothing to 
be gained by keeping an accurate record 1 
no attention is paid to it. I urge you by 
all means to study and analyze the results 
that you obtain. 
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m- Association undertake to help its members 
to -, attaining this goal. It wouldn’t be a 
rO- very dificult matter. Simple, accurate 
I <.-ms could be developed and your Asso- 
or ~ation might do something towards help- 
$0 vou to use them. I suggest also that 
to dhru the Association you exchange informa- 
is ‘ion. Of course, many people don’t like 
in that suggestion, but nobody was ever hurt 
N- by an exchange of information. Every time 
d ‘« has been tried it has been found bene- 
ficial to everybody. 
e | suppose that some of you face the 
oroblem of record keeping without know- 
8 ing just how to start it. You can hire 
y bookkeepers who can keep records once they 
t are started, but who could not start the 


records. If somebody will show the aver- 
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age bookkeeper the records necessary and 
how they should be kept, he will have no 
difficulty in keeping them, but if you hire 
him and ask him to develop the records, 
he will not be able to do it. 

For that reason, I think the Association 
could be distinctly helpful to all of you. 

PRESIDENT Kipp: Professor Dohr’s 
paper has been exceedingly interesting. 
I am sure that most of you know that we 
have already more or less followed his sug- 
gestion as to simplified form of accounting 
and bookkeeping, a form which Mr. 
Crowell worked out, and which I think 
was excellent. Unfortunately, all haven’t 
taken advantage of the opportunities, and 
I think that it is an excellent thing that 
Professor Dohr has recommended again 
this very vital matter. 


Advertising 


Howard W. Dickinson 


Author of “Primer of Promotion” 


HERE are three things which I have 

wanted to do all my life: run a local 

newspaper, own and operate a book- 
store, write a book and get it published, and 
then write another. The first half of the 
last is all the accomplishment that I can 
clam. I did make efforts in the other 
directions, however, quite a good many 
years ago. I learned that the old Mari- 
etta Book Store in Marietta, Ohio, was for 
sale, and the owner of it learned that I 
was interested, or thought he learned that, 
and came to me and proposed that I buy 
iis store. It was a very alluring idea. But 
unfortunately, he wanted some cash! He 
needed it, and my proposition then was only 
to give unsecured notes, and the transaction 
tell thru. 
| he same thing happened later after I 
nad been contributing a few local items to 
the old Northampton Herald, now defunct 
—perhaps deservedly defunct! But it was 
“ ewspaper, and every newspaper has pos- 
‘ollities to an enthusiast about newspapers. 
‘ wanted to buy that paper. I won’t re- 
peat the story, but it was exactly the same 
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am hat institution also needed some 
Casn. 


So to make a living, I finally got into the 
advertising business, because that had some- 
thing to do with writing and publishing, 
but really because I found a job there— 
which is the rather unfortunate way that 
people get into occupations which they fol- 
low for years, and out of which they get 
with difficulty. 

I can’t tell you people what is wrong 
with the retail book business. The proba- 
bility, however, is that you know too well 
what is wrong with it. 

I well remember a gentleman who was 
conducting an electric appliance business 
some years ago. That was before current 
was quite as available as it is now, or quite 
as cheap as it is now. He secured an en- 
thusiastic young advertising manager. This 
young advertising manager was all pepped 
up over the lovely product he had, and all 
enthused over the remarkable future of 
electric appliances and their convenience in 
the home and all that sort of thing. He 
went to his chief with an ambitious pro- 
gram, the idea being, “Here is this magni- 
ficent story. Why aren’t we telling it?” 
The chief told him that this was wrong tor 
the electric appliance business, that there 
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were still a great many places where it 
couldn’t be sold, and the people weren’t 
educated up to it and couldn’t be educated 
up to it rapidly, etc. 

The next day the young man came in 
and said, “I am leaving.” 

“Why are you leaving?” said the boss. 

“‘Why, you sold me completely out of 
my job. An industry that hasn’t any pos- 
sibilities of sale in it is no place for a vigor- 
ous young man to work.” 

That happens often when we devote too 
much stress to what is wrong with an indus- 
try. I don’t know what is wrong with the 
retail book business, but I have been told 
what is wrong with the publishing business, 
and I swear, I can’t see why a bright, 
wide-awake young man can enjoy being in 
any business as he enjoys being in the pub- 
lishing business if what he told me about 
it is so! 

There is so much that is right in the 
publishing business and right in the retail 
book business that it might be a good idea 
to review some of those things. 


In the Booktrade’s Favor 


In the first place, both of these indus- 
tries are manned by selected personnel, both 
publishers and booksellers. Many a man 
goes into either of these lines of business 
with a taste for books, a fine sense of values 
that gives him the satisfaction of feeling 
even in the hardest parts of his strife to 
make a living that he is doing something he 
can be proud of, a genuine, educational 
work, contributing to the betterment of 
the world. That is a tremendous advan- 
tage. Sometimes it is a handicap because 
it often makes it hard to appreciate the 
legitimacy of popular demand, and the 
profit in it. 

The book industry is a good deal like the 
university. It is teaching, and people who 
teach often find it very difficult to be 
taught. The book business is being taught 
by its customers not as rapidly as it should 
be, and the university is being taught by 
its pupils, how to teach and what to teach. 

One thing is lacking in the book indus- 
try, and that is sparkle. That probably 
is the fault of book advertising by and 
large. I want to give you some figures 


that were given to me by a friend coming 
from the Dartnell Corporation. They may 
surprise you a bit. 


They show the rela- 
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tions of advertising appropriations to total 
sales in various classifications: 


Book publishers 10.75 per cent 


Automobiles 2.16 
Automobile Accessories 6.19 
Building Materials 5.07 
Men’s Clothing 2.25 
Women’s Clothing 3.1 

Financial 57 
Furniture 4.7 
Musical Instruments 4.84 
Electric Refrigerators 3.8 
Jewelry Rs. 


That shows the book publishers as spend- 
ing money in advertising with reference to 
their total sales at the highest percentage 
of any except the manufacturing jeweler, 
and he only one-quarter of a per cent more. 

Another thing that is fine, interesting, 
and important about the book industry is 
that you have this Association. No one 
here can conceive of what this Association 
will have done ten years from now if it 
continues to have the loyalty of its mem- 
bers, because cooperation is not a voluntary 
thing that we get into if we are so inclined; 
it is a law of nature from which we cannot 
escape. The more we put ourselves in tune 
with this law of nature, the bigger the 
opportunity is for cooperation. 

I wish there were another word that 
meant the same thing, because this word 
“cooperation” has been so bandied about 
and in so many cases it has meant, “Come 
on, you do what I want you to do,” that 
we can shudder at the word. But the idea 
of operating in conjunction with the other 
fellow, to give worthy merchandise, that 
is one of the basic laws of nature, and there 
is no escape from it except by personal 
extinction. The nearest thing to an escape 
from cooperation that isn’t personal ex- 
tinction is to go and be a hermit some- 
where, and that is not life. 

There are two kinds of cooperation that 
are conspicuous at the present time. One 
is the association like this, and the other 
is the merger. The object of this type of 
association is to bring the people the mes- 
sage of your most selfish thoughts and they 
will bless you, because the most selfish 
thoughts of any group of people who are 

selling an important and useful product are 
to sell that product. It is commonplace 
that only by selfishness one can benefit the 
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11. hat is the place of the ego in the 


: io structure of the universe. 
” We are benefactors if we are in business. 
nt \We are promoting something, whatever our 
elings and temperaments are, We may 
crouches, we may be soreheads, but still 
have got to be benefactors, and that is 
true and practical truism, and that makes 
+ necessary that advertising should come 
‘nto this picture of what you are present- 

» to the public. 

‘he book publishers advertise liberally. 
These figures that I have given show that. 
Whether they advertise well or not is an- 
other question. Whether this advertising 
-ounts as it should or not is another ques- 
tion. Lots of people say it doesn’t. I don’t 
know of any kind of advertising that I 
have seen and heard criticized so much as 
ook advertising. I have taken a fling at 
it once or twice myself, which I am not 
going to do here. 

The book publishers are advertising not 
their business so much as advertising some- 
thing that has a transient sale. If they ad- 

rtise a book by Booth Trankington, there 
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will be no repeat sale to that person unless 
he buys a copy and gives it to a friend. 
A large proportion of the national adver- 
tisers advertise something either of big 
value that will stand a considerable amount 
ot publicity, or something that will repeat. 
You advertise a cigarette or a breakfast 
tood, and you are advertising to a habit 
1t coming back and buying that same thing, 
and so it is that this kind of product will 
stand gigantic campaigns. 
The local bookseller has an entirely dif- 

ferent problem from the other local mer- 
chants. His appeal is to the intellectual 
people. He wants to broaden it; he doesn’t 
— ays know how. He can’t afford to use 
the local papers lavishly in advertising any 
one book. He can’t always afford to carry 
that book in stock. 

, he local bookseller can advertise a book 
‘aving a big sale. But the great objective 
ot his sdvertising should be to show the 
public that the bookshop is a delightful, 
interesting place to come. 


l used the word “ ‘sparkle” a little while 
420. So much advertising is done without 
‘parkle, cold, mathematical statement. of 
tacts and values, It appeals to this in- 
stinet or that instinct. People think it is 
le thrift instinct. But when a man puts 
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Marion Humble carried her favorite 
trade paper even on the sands 


a little sparkle into it it succeeds so much 
better that there is no comparison. One 
trouble with advertising is that it is so 
good that it is wasted. 

Many industries have combined. Some 
of the manufacturers have formed an asso- 
ciation; in some cases the retailers have 
formed an association. One of the sur- 
prising facts in recent years has been the 
interest that people who have taken their 
courage up in their hands and have adver- 
tised uninteresting things have succeeded 
in getting from the jaded public. Think of 
Southern pine. What is there about 
southern pine? It is just a durable hard 
wood, some times full of pitch. But the 
southern pine dealers and the southern pine 
producers have advertised it. To start, 
they might be very suspicious of any pos- 
sibility of interesting their public. But it 
has had an undoubted effect on their in- 
dustry. Southern pine, cement, glass con- 
tainers, “Wash the baby” soap, “Clean up 


the place” paint ideas coming in from all 


corners. ae 
Now, don’t think that the public isnt 
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ready for another, and another, and an- 
other? In the first place, community effort 
in advertising pays well in the industry 
advertising only to itself. Of course, it 
pays better in the industry advertising to 
the public as well as itself. You have an 
idea which has been presented to you of 


a selected book once a month. ‘That is a 


splendid idea, there is no doubt about that. 
But it is sound, because this idea can be 
made to pay if it never pays a cent, pro- 
vided it can get even a small start towards 
driving or luring more people into the 
habit of going to the bookstore. 

In fact, while I take off my hat to an 
economist, I do know that we often think 
things are a waste when they are not, be- 
cause we have the wrong measuring stick 
as to what advertising and promoting effort 
should do. 

The booksellers, the book publishers have 
got to know something about styles in 
literature. Books are the dress of the 
mind, we might say. ‘That is not a very 
good metaphor, but there is an idea there, 
and books are read so that people can under- 
stand other people. The biggest lead 
towards success is in understanding other 
people. The finger of scorn has been 
pointed at the egotist so much that we 
forget that he is the guy, crude, rough, ter- 
rible tho he may be, who really has pointed 
the way to advertising and to promotion. 
He has shown that he could succeed in 
getting somewhere even tho he does it 
offensively. Perhaps you remember that 
play “The Show-Off.” We sat there and 
laughed at this guy who was strutting 
around saying “Sign on the dotted line,” 
but it was psychologically consistent that 
the play should end up with that fellow 
putting something big over. 


The Importance of Self-Advertising 


The egotist has shown us the importance 
of talking about ourselves and understand- 
ing ourselves and each other. We find this 
strange, paradoxical situation which I 
hinted at a moment ago, that here is an 
American public, driven at once a week 
by a hundred or one hundred and fifty pages 
of advertising in the Saturday Evening 
Post, more or less in Liberty, Collier’s, etc., 
by almost an equal number of pages in the 
Ladies Home Journal, Woman's Home 
Companion, McCall's, Delineator, etc., by 
30, 40, 50 page newspapers that have that 
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many pages because they have to have them 
to carry the mass of advertising, and we 
are absorbing it, simply because the more 
interests we have, the more easily we b- 
sorb another. 

Most of us think of speed as destructive. 
We think of the hurricane, the tornado. 
or the flood, and we think when we embark 
on a process in which we speed up our busi- 
ness that we are putting ourselves in dan- 
ger of a tornado or a flood. So the effici- 
ency man comes in, the man who talks 
waste and the elimination of waste. If he 
is an intelligent efficiency man, he wants 
to eliminate as much waste as he can so 
that promotion will have a bigger chance. 
He doesn’t expect to make money by elimi- 
nation of waste. 

Money can’t be made by saving. Many 
a man forgets that profits come from spend- 
ing, and not from saving. The savings 
bank account is a fine thing, because 
means some money, it means you have 
something to start to do something with, 
but it is by speed alone that we buy safety 
in business against competitors. 

Profits come from spending. Many a 
merchant has thought he has made a profit 
when he was only starving himself of some 
business necessity. One of the most ex- 
pensive and profitless things that there is in 
business today is the unintelligent elimina- 
tion of waste. There is a temperament that 
gets that in its mind, “I don’t dare to do 
this progresive thing because it wil! be 
costly, that will be wasteful,” and he 
doesn’t get anywhere. 

I am going to take the liberty of reading 
a few words from this little book, because 
they express what I want to say right here: 
“Here is a water tank with a number of 
holes in it. The water has to be pumped 
into it. If it is left awhile the water will 
all run out. This is very wasteful, and 
should not be tolerated. How can we 
keep the tank full? There are two ways. 
First, seal up those holes so that no water 
can come out, or line the tank with some 
substance which will not let the water thru. 
Second, increase the water supply so that 
as much water will come in as can run out. 
Suppose we run a pipe to the tank from 4 
steadily flowing spring. Then we shall not 
need to worry about the leakage. It 's 
impossible to avoid waste in promotion. 
Sales work, advertising, hit where they hit. 
It takes several strikes to make a hit. I! 
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, salesman has as good a batting average almost entirely concerned with outlets; 


1s a big league star, he is a star stalesman. 
No. promotion cannot be done without 
waste. 

“Economy with no loss in speed can add 
comewhat to profit, but speed is the only 
cure for waste which can be depended on 
for progress without net loss. If I plan 
to operate so as to have no waste, I shall 
fail. no two ways about it. It cannot be 
done. The only possible adequacy in life 
‘s thru surplusage. It doesn’t matter what 
we want or how we plan, nothing is enough 
unless it is surplus, that is, nothing. except 
the length of a foot rule or some such 
measuring device. A baseball bat must 
have a surplus of strength. A motor car 
must have more than enough power in 
order to have enough. ‘The idea of con- 
necting the leaky tank with a perpetual 
spring is the only sound idea of promotion, 
because it is impossible to stop completely 
the leaks in your tanks. To accomplish 
things, surplus power is the only assurance 
It generally takes more power 
than we think, but with surplus power we 
can do more.than we expect.” 


Of success. 


Freedom of Trade 


[tf you will think back a few years you 
will realize that quite a number of years 
ago there was an era of trust formation. 
Then there was the Sherman Anti-Trust 
Law, and the era of trust busting, because 
the motive back of the original trust 
formation in that period was the idea of 
saving rather than the idea of promotion. 
Now we are in another era which we don’t 
call the era of trust formation, because if 
there are any appearances of restricting 
competition and interfering with the free 
movement of trade these mergers cannot 
be made. But the idea back of the new 
mergers is the idea of outlets, of promo- 
tion, of selling more goods. 

General Motors is not a manufacturing 
organization, but a group of industries 
looking for outlets. In Detroit the other 
day | was very much interested to hear 
about the new DeSoto car. An enormous 
plant is being built in connection with the 
Chrysler plant to build this car. A new 
rompany has been formed of which Chrys- 
‘er Is head. But the new DeSoto car has 
nothing to do with the Chrysler car. It is 
not to be handled by Chrysler agents. I am 
‘old that the automobile business today is 


that is why the automobile industry is com- 
paratively low in advertising percentage, 
because it is devoting its energies to these 
outlets. The greater part of the advertis- 
ing of the automobile is not listed, because 
it is done by telephone, “Aren’t you ready 
to buy anew car? Don’t you want to look 
at a Packard? Let me come up and show 
you something,” and in calls by the sales- 
men, and in letters. I don’t know whether 
you get as many letters as I do, but my 
mail looks often as if I were a constant 
buyer of new automobiles. More outlets, 
more outlets, more outlets. 


The Benefits of Outlets 


We may say that the book business will 
not stand more outlets, but that it needs 
more attention to the full benefit from 
these different outlets. I want to tell you 
one more little story. 

A short time ago I had a job looking 
into the conditions in the refrigerator in- 
dustry for a friend of mine. I found an 
important refrigerator manufacturing and 
selling concern which was trying to save 
its business from the inroads of electric 
refrigeration, a thing that cannot be done, 
in my estimation, because the market for 
high grade refrigerators seems to be van- 
ishing. The company felt like insisting on 
advertising high-grade refrigerators more 
vigorously than ever. 

Among us we were able to focus on this 
idea, and I think something will come of 
it that the market for low priced and me- 
dium priced refrigerators is bigger than 
ever, even tho the market for the expensive 
refrigerator selling for $100, and over has 
practically vanished. It does not take pro- 
found research to know that the man or 
woman who can afford to spend $150 for 
a refrigerator, and would spend that much 
ordinarily, will be today more interested in 
electric refrigeration. 

The ice companies are waking up. They 
are going into the appliance business, very 
earnestly and very vigorously. ‘They are 
selling ice boxes or refrigerators just as the 
gas companies sell gas ranges and the elec- 
tric companies sell electric ranges and 
toasters. And all those things, tying up the 
retail refrigerator dealer, the refrigerator 
manufacturer, and the ice company on the 
sale of low-priced good refrigerators for the 
use of ice, will, I believe without any 
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Treasurer of the 
Association, elected to the Honorary 


Fellowship 


Stanley Remington, 


doubt, build an enormous amount of busi- 
ness, perhaps more business than ever for 
refrigerators in this coming period of the 
next few years. 

The parallel I want to make with that 
is that I believe, not necessarily that there 
is a great market in cheap books, but that 
there is a greater market for the retail 
bookseller among what he might consider 
cheap people. They aren’t necessarily 
cheap, but they are different from the old 
booklovers that habituated bookstores. 
They are just getting the idea of books; 
some of them are being led to it thru busi- 
ness books. Some of them are being led 
thru a growing habit of reading periodicals. 
People are trying to make up their minds 
what this thing we call life is all about. 
They are more eager about that subject 
than they ever were in the world’s history. 

Go into Brentano’s or any great book- 
store, and, if you haven’t kept track of it, 
you are astonished to see the great amounts 
of space, the whole alcoves or double al- 
coves that are given to books on spiritualism, 
or psychology, or psycho-research, or philos- 
ophy, on what life is about, whereas, only 
just a few years ago all any bookstore 
would have on those subjects was one little 
shelf. 


It is the same way with business books. 
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Is the appetite for books of all sorts grow. 
ing faster than the ability of the bookseller 
to reach out and satisfy that appetite? |, 
the bookseller more intent on selling what 
he wants to sell, what he likes, or is he 
more intent than he ever was On a book be- 
cause it can sell ? 

There are two reasons for liking a piece 
of merchandise. One is because we are 
men and women of culture, and we like 
a thing because it is good. Another is be- 
cause somebody else likes it, and that some- 
body else may not be so far off as we in 
our literary pride may think he is. There 
may be values in some of these cheaper 
popular books which have had such an 
enormous sale that we don’t see, not only 
in pleasure given to the readers but in a 
sane message to some people. 

A little while ago I had a talk with my 
old friend Walter Vincent of Wilmer & 
Vincent, theatrical manager. He is a man 
of fine taste; he likes fine things; he has 
artistic sensibilities. Somehow or other we 
got to talking about the play “Abie’s Irish 
Rose,” the play that all the critics con- 
demn. Walter said, “‘Howard, ‘Abie’s 
Irish Rose’ is a good play, make no mistake 
about that. It is a good play. I don’t like 
it, you don’t like it probably, but it is a 
good play—a play that will draw people 
thru a theater door in crowds—a good 
play from the box office point of view, and 
further it has something in it that gets 
under the skin of people.” 

Do we like our merchandise? Do we 
like all our merchandise? Do we like a 
thing because of its intrinsic beauty and 
virtue? Do we also like a thing because 
other people like it, and consequently it 1s 
good for us? 


PRESIDENT Kipp: There are many 1- 
novations in Mr. Dickinson’s speech, and 
I believe it is up to us to utilize them. 

Before you leave I shall ask Mr. Melcher 


to give us his fellowship report. 


Freperic G. MELCHER: Nine years 
ago at Philadelphia we began a plan to 
recognize personality in the book business. 

It is a simple, but reasonably effective 
method to recognize the contributions that 
old members and new make to the general 
cause of bookselling. 

During the last year one of the mos 
beloved members of this fellowship, noW 


t 








Ece 
are 
ike 
De- 


1e- 










Vay 20, 1928 





Paul Elder, of San Francisco, elected to 
the Honorary Fellowship 


crown to thirty-two members, has passed 
away, and I think we feel a satisfaction 
that we were able in this simple way to 
voice our appreciation of him. Walter 
Lewis’s contribution was one of the con- 
siderable ones to American bookselling. He 
was not only a great bookseller, but he had 
a fine influence on the spirit and growth 
of these conventions. He was the first man 
among a great and important department 
store group to come into the Association. 

I should like those in the room who are 
already members of the Fellowship to come 
torward to welcome the new members into 
the Honorary Fellowship. 

Some people with perfect selflessness 
throw themselves into the Association work, 
tor the benefit of all. It is with a feeling 
ot great pleasure that we recognize that 
kind of service and ask that Stanley Rem- 
ington come forward. 

We are also able in this way to send 
messages to a distance, because this is not 
an Eastern organization or a Metropolitan 
organization, it is a national organization. 
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This year we have opportunity to honor 
a man whose bookstore is famous for at- 
tractive presentation of books, and his lec- 
ture system. We honor his spirit and sac- 
rifice and the hard work he put into that 
building up of the San Francisco and Bay 
Counties Association. I take special pleas- 
ure in announcing that Paul Elder, of San 
Francisco has been elected to the Honorary 
Fellowship. 

We also began nine years ago at Phila- 
delphia a plan for bookselling promotion. 
This idea, which all the booktrade has 
carried along so well was launched and 
carried forward by the Executive Com- 
mittee at that time. It is particularly 
appropriate, it seems to me, while we are 
again at Atlantic City, because it was at 
Atlantic City that we first received reports 
of the bookselling enterprise, that we are 
able to welcome into the Fellowship one 
who was the President of the Association 
at that time, one whose devotion and far- 
sightedness gave the first impulse from the 
booksellers’ side of the book promotion 
committee, Eugene Herr, of Lancaster. 

[ Adjournment. | 





Eugene Herr, Past-President of the A.B.A., 
elected to the Honorary Fellowship 
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Buying—Good Practice 


Joseph A. Margolies 


Brentano's 





Mr. and Mrs. Margolies 


HEN Mr. Meyers asked me to 

speak before you on buying, he 

thought I could speak for three- 
quarters of an hour, but he knows very 
little about my ability, and certainly, he 
didn’t consider your patience. 

I am going to take up what I call the 
mechanical end of buying first, the way 
we do it at Brentano’s. Of course, I don’t 
mean that you should apply it to the letter, 
because we buy for very large stores, and 
while the small shop may get little out 
of it, I hope what he gets will help him. 

When the publisher presents certain new 
books to us, the buyer makes a record of 
them on a slip of paper. We use a slip 
printed in pad form; it makes it easier to 
handle. The buyer makes this out him- 
self so that he can remember what the 
book is, the author, the title, the edition, 
if more than one edition of the book is 
published, the publication date, the pub- 
lisher, the price, and then we have a classi- 
fication under “Subject.” In our stores 


we have our whole stock sub-divided into— 
well, I have never counted the divisions, 
there are so many of them—but each book 
as it is bought is automatically placed in 
that department by the buyer. He some- 
times makes a mistake, and in that case 
the clerk in charge of that particular stock 
will call his attention to it. 

From this slip we make two duplicate 
typewritten cards. A typewritten card is 
easier to read in the first place, and it has 
a more or less official stamp. On that card 
we mark down the date of purchase, 
fact practically the same information as on 
the other slip, except that we specify the 
number of the original order. Then this 
card is sent down to the clerk in charge 
of the particular stock in which it was 
classified, and another card, a blue one, 
is given to the girl in charge of the infor- 
mation desk. ‘That is one of our most im- 
portant features. 

Unfortunately, in New York they don't 
show us books as early as they do in stores 
outside of the city. They think because 
the books can be received in three or fou! 
days that they don’t need to show us the 
book until just before publication. 

The information girl, therefore, has : 
complete record of every book that 
bought, with the classification mark, and 
when the book comes in it is sent to the 
department in which it is classified, and 
a sample copy of each book is sent to her 
desk so she can draw the card out of her 
file and note the fact that the book has 
appeared. If the date has lapsed, say for 
instance a book is supposed to be published 
on May 15th and it isn’t out that day, she 
immediately tells the buyer about it, and 
he gets in touch with the publisher. 

The card that goes to the clerk is our 
stock card. On that card the number of 
the original order is given. From that 
quantity the clerk gets a pretty good idea 
as to whether the book is important, 
whether to give it a large display, of 
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the display of stock. 


\When the stock begins to run low, after 
ok has been out some time, he sends 

-| back to the buyer with a notation 

v many copies are left. I have a 

. of sample cards here. Here is a 

: instance, that was published on 
Jarch 1, 1928. The original order for 
ook was 25 copies on March ist. 
\larch 8th we had three left of that 
That card.was immediately sent 

the buyer, and he, noticing that 

that short space of one week 22 

were sold, ordered 50 copies. ‘That 

went back to the clerk with the nota- 

that 50 copies were ordered so he 

cht expect them. On the 17th, which is 
tle over a week more, only six copies 
were left of the three and the fifty that 
were reordered. That showed a great 
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in the book, 


is very important for the buyer to 

w, what makes a book sell. Is it a 
review, or some special advertising that the 
ublisher has undertaken? In this particu- 
ase it happened that Harry Hansen 

the World gave two successive columns 
two days to this book, which created 

a demand for it. “Taking that into 
onsideration, the next order for the book 
100 copies. The next order came 
along; this was on March 17th when the 
100 copies were ordered. The next order 
son the 10th of April, a lapse of a little 
er three weeks. ‘That meant that the 
ok was not selling quite as well as in 
beginning, and the next order for it 


s only 50 copies. 


(hen another strange thing happened. 
of our ministers began to talk about 


] 


‘ie Dook, and within ten days what was 
cit of the order, and of the new 50 copies 
was only 25 copies, and an order for 
‘00 was placed. By that time the book 
vas pretty well established. It is a con- 
oversial book, a novel. Our orders for 
ip to the 10th of May were as follows: 


Original order 25 
Next order 50 
Next order 100 
Next order 50 
Next order 100 


he book and created the demand for 





vive it a secondary or third 





2173 


another 100, because it sold out in a very 
short time. 

I want to give another example. Here 
is a book that was published on January 11, 
1926. ‘The original order for it was 100 
copies. On the 8th of February we had 
40 copies left out of the 100. That showed 
the book was very active, and an order for 
100 was given as a reorder. After that 
we ordered 50, 100, another 100, then 50, 
etc., and it is interesting to see that this 
particular book was bought eleven times 
during 1926. The book was published in 
January, so that means the book was 
bought just about once a month, a little 
less than that. In 1927 the book dropped, 
of course, and we bought only 25 copies 
during that year. The first order of Janu- 
ary 7, 1927 was 25 copies. ‘Those lasted 
until August 22nd, which was quite a long 
time. The next order was 5, and those 
lasted until October 19th, and the last 
order for it on May oth this year was only 
one copy. It didn’t deserve any more, be- 
cause if we could sell only 25 copies that 
year, one copy is enough, just for call. 
It is a book for which we probably will 
have calls. 

This illustrates the method of reorder- 
ing. Of course, they are active books. We 
don’t always succeed in reordering 12 times 
a year, or even ten times a year. We'd 
like to do it, but we can’t. That would 
be a very happy state of bookselling if you 
could buy for a month’s supply and not 
get stuck. 

Very often not knowing the sale value 
of a book we will give a very small original 
order. I can’t stress enough the necessity 
of feeling out the possibilities of a book 
before you plunge into giving a large 
order. This incident happened last week. 
A new detective story was published by an 
author who had a successful book many 
years ago. My original order was for 25, 
to the great disappointment of the pub- 
lisher’s representative. The day of pub- 
lication we sold 19 copies of that book. 
It didn’t hurt my pride in the least to call 
up on the telephone and ask him to send 
another 100 copies. Some people here 
can’t call up the publisher, but they can 
certainly use the telegraph, and they will 
find that the cost of telegraphing is not 
quite so much as overbuying and having a 
lot left. 
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Reordering is perhaps the healthiest sign 
in any business. It has a very fine effect 
on everybody in the store. If you buy a 
big lot of books and build a four-stack or 
a five-stack of the book, and four or five 
a day are sold—from a four-stack that 
would really take off only one layer—you 
must give it that space because you bought 
quite a lot. But if you buy in smaller 
quantities and you stack them in ones, 
single stack, you take off four or five copies 
and it makes quite a hole, and that has a 
very fine effect on the clerks. ‘They actu- 
ally see the book move. They don’t ordi- 
narily know whether you are interested in 
pushing that book; all they know is that 
the book has come in. They don’t know 
what discount you get on it. I don’t like 
to recommend it as a thing to follow, but 
some times it might be a good idea to let 
a book run out of stock for a day or two 
so that when it comes in again they will 
really be glad to see it. 


Placing the Book in the Store 


The next important thing in buying the 
book from our point of view is placing it 
in the store. We like to feature the better 
selling books more than those that have 
only a small sale. Some people have an 
idea that the good seller is going to sell 
anyway, so what is the use of pushing it, 
what is the use of giving it window space, 
what is the use of giving it space in front 
of the store? They put out the stuff that 
does not move so rapidly. That seems to 
me very wrong merchandising. We must 
always take advantage of the publicity that 
a publisher is sending out on a good selling 
book, the advertisements he is placing in 
the newspapers. If a book is well adver- 
tised and there is a lot of publicity on it, 
it has an easier sale if you put a stack in 
front of the store. When the customer 
comes in he sees it, and immediately the 
sale is put thru. 

The publisher’s argument (and every 
buyer has heard it) that a small order may 
be bad for him because he will not be able 
to have copies on hand if the book sells 
seems to me a very peculiar one. It is al- 
most like asking the bookseller to under- 
write his business. If a publisher feels that 
the book is going to sell out so fast, why 
doesn’t he take the whole chance and print 
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enough copies so that he will have plenty 
to go around? 

The ability to buy books intelligently 
depends a great deal on the individual store 
for which one is buying. The city in which 
a store is situated and the location on the 
street in that particular city should play 
a very important part in deciding what to 
buy for it. It has always seemed to me 
that to buy for a large store is a little bit 
easier (I hope Mr. Brentano is not listen- 
ing to this) than it is to buy for a small 
shop, because in the small shop you must 
eliminate so much that the large shop 
doesn’t have to eliminate. So I think the 
small stores have a much harder time. But 
it seems to me each store should know ex- 
actly what it can use. Certainly, a de- 
partment store book department couldn't 
use the same type of book that, for instance, 
a shop in Greenwich Village can use. 
While the department store may sell a lot 
of “White House Cook Books,” the Vil- 
lage store will probably run to Cabell and 
Anatole France. So it is necessary reall) 
to try, according to the location you place 
yourself in, to cater to the clientele that 
will patronize your particular shop. 

The small shop must, of necessity, 
specialize a great deal too, while the large 
store can generalize. In our store we are 
prepared to get calls for books on astro- 
physics, or even books on the last word in 
Auction Bridge in rhymed couplets. In 
other words, the large store does not nécd 
to worry as to which books to buy, as al- 
most all general books published must be 
represented, but the small shop has the 
difficulty of always eliminating from its 
orders those books that it feels sure cannot 
be used in that shop. 

Another very important thing for the 
large bookstore, in fact, any bookstore that 
employs anybody outside of the owner, 1s 
to measure the strength of your staff. That 
is a very important point. Just what does 
your staff like to sell? Some clerks can be 
instructed to sell certain books, but not 
all, in fact, not many can be instructed. 
They each have their personal likes and 
dislikes, and the best thing is to let them 
alone, let them develop their own clientele. 
We have a variety of tastes represented in 
our shops, and each one seems to develop 
his own personal clientele. Often a cus- 


tomer will come in just to say “‘Hello” or 








Mrs. Nestell of the New York University Bookstore in Wall St., Albert Crone of 
the Publishers’ Weekly, Frederick D. Lacy of Putnams, Dorothy M. Borges of the 


Vew York University Bookstore and Helen T. Fay of the New York State College 
Cooperative Bookshop 


to hay e a little chat on the latest literary 
zossip, but in the end, that little chat will 
ead to a sale if the clerk is particularly 
interested in his business. 

We all have our experiences with clerks 
who specialize in selling one particular 
00k. I know of one instance where a 
man who worked in our place asked me to 
Uy him quite a lot of copies of a book 
on Fascism. He was very much interested 
in Mussolini. The book wasn’t a popular 
one at all; it didn’t sell. But I took a 
chance and bought him five copies. He 
sold them the first day, and then I had 
to buy him some more. Unfortunately, he 
ett and got another job and left three 
“Opies of the book, and to the present time 
we still have them. You have to look 
out for that, 
bt of buying new books— 
— me the hardest thing to do, 
‘° size out the new book and see just how 








it is going to go. When it comes to new 
books, the buyer mustn’t swallow com- 
pietely all the sales talk and advertisements 
of the publishers. He must measure up 
his own ability, taking into consideration 
the location, the staff, the particular clien- 
tele that he has, and buy accordingly. 

Even the reputation of an author is 
some times not a guide. We know of many 
cases where we fell down on buying books 
written by authors that had had successful 
books before. Sometimes an author writes 
a first book, and it goes over very big. 
One must always be careful of his second 
book. Somehow some authors haven’t any 
more than one book in them. The first may 
be autobiographical, and in the second book 
they have nothing to say. I think the first 
order for a second book by an author must 
be very carefully weighed. 

Then again, we have the authors who 
have written a number of books but didn’t 
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succeed until about five or six books were 
published. ‘Thornton Wilder had a book 
published which had just a small sale 
among the literati. Then, of course, we 
can mention authors whose first book 
simply couldn’t be kept in stock, but when 
the second book came along—that was an- 
other story! 
The Flood of Fiction 

The bane of the buyer’s life these days 
is fiction. One publisher this spring has 
brought out about 18 novels, and the spring 
isn’t over yet. The peculiar thing about 
that organization is that they were so busy 
getting out these new books (some of them 
are very doubtful of success) that some of 
their best sellers didn’t get a chance to get 
printed, and for weeks, sometimes as long 
as three weeks, those books were out. It 
seems to me a condition of this sort is not 
a very healthy one. 

How is the bookseller going to meet this 
tremendous output of fiction? We have 
to take into consideration the price-cutting 
of the department stores; we have to con- 
sider the circulating libraries, which eat up 
| don’t know what percentage, but quite a 
lot of the fiction. | am not trying to say 
anything against the circulating libraries. 
[ think they are very good. But certainly, 
they hit the bookseller. We have to con- 
sider various book clubs, and other chan- 
nels. Then when you consider that the life 
of the average novel does not exceed more 
than two or three months, certainly, it 
seems a very serious situation, and about 
one-tenth of all books published belong to 
this class. 

Last fall we took away two tables from 
our fiction department and gave it over to 
more profitable books, and we are planning 
to take a little more space away. To try 
to sell a poor novel is almost hopeless. 
Somehow you can sell almost any other kind 
of book, but a novel when it is dead cer- 
tainly cannot be moved at all. It seems to 
me that if this situation keeps up and fic- 
tion is going to be published in large quan- 
tities it will get to the point where the 
bookstores will be compelled to take fiction 
only on a protected basis. Certainly, they 
can’t afford to take the many chances in 
buying fiction they have before. This 
would be quite a revolutionary step in mer- 
chandising, but I think it will come even- 
tually. I don’t know who said “Fewer 
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and better books,” but it seems to me that 
the slogan should have been changed to 
‘Fewer and better selling books.” _ 

A book is a matter of taste. What one 
may consider good another person may not 
consider good at all. But certainly, a good 
seller is a good thing to give booksellers. 
It doesn’t matter whether it is “The Bridge 
of San Luis Rey” or ““The Sheik”: but 
at the present time, with more and more 
publishers coming into the business it seems 
that almost any manuscript may be pub- 
lished. If it is turned down by one house, 
another one will surely take it, while with 
more discrimination this would not occur, 
and only the best books would be published. 

Buying of limited editions is another sore 
spot. It seems that the craze has advanced 
so far now that some publishers are not 
satisfied with one limited edition of a book, 
but they will bring out two or three limited 
editions. ‘The result is that most stores 
have plenty of limited editions on thei 
shelves. A limited edition should be limited. 
If it is left on the shelf, it isn’t limited any 
more. I once figured out the number of 
copies George Moore signed, and it 
amounted to about 20,000 copies, and he al- 
ready had signed 20,000 books of his own. 
It is to the credit of Bernard Shaw when 
he was asked about signing copies of his 
new book that he said he wanted people to 
buy his books for what is in the book and 
not for his signature. 


] 


Fads in Books 


Then there are fads confronting book 
buyers. There was the fad of the cross- 
word puzzle, which was all right, but the 
imitations weren’t. There was the fad of 
the question book, which was all right, but 
try and sell one now! There seems to be 
a lack of originality among publishers when 
it comes to these things. Everybody fo! 
lows the successful thing, and then they 
quit. About six months or a year ago books 
on ships were popular. I think every pub- 
lisher published a book on ships. Now 
they are doing the same thing with books 
on crime. 

Booksellers could be a great help to pub- 
lishers if they were only consulted more by 
them. After all, the bookseller comes 1" 
direct contact with the buyer, the ultimate 
consumer. The publisher is so tied up with 
his own lists, the only thing he sees is his 
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own line and the successes of other pub- 
lishers. He seldom hears of the failures of 
other publishers, and he is likely to make 
the very same mistake, while, if he con- 
sulted with the bookseller, I believe that 
he could get certain help. Certainly, it 
would be worth his time. Some day I be- 
lieve that every wise publisher will have a 
bookseller on his editorial staff. 1 think 
the bookseller could advise him on how to 
publish the book, and advise him with re- 
gard to the jacket, etc. It is only thru 
cooperation of the publisher and the book- 
seller that this book business can really be 
placed where it belongs among the great 
industries of this country. 
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PRESIDENT Kipp: I am sure that we 
have all enjoyed Mr. Margolies’ remarks, 
and I hope that tomorrow at the various 
Round Table meetings certain phases he has 
brought up will be discussed. There is only 
one thing I’d like to know, and that is, how 
long a bookseller could retain his point of 
view if he were in the employ of a pub- 
lisher. I don’t think very long. 

‘The next speaker is Dr. Herbert W. 
Hess, of the Wharton School of the Uni- 
versity of Pennsylvania. He has written 
two or three books, an exceedingly inter- 
esting one which I had the pleasure of 
reading myself, “Productive Advertising,” 
and I found it very much worth while. 


Selling 


Dr. Herbert W. Hess 


Wharton School of the University of Pennsylvania 


Ji in universities often hesitate as 
/ we go out into public life in our 
attempt to apply our principles to a 
specific industry or business. It always 
fills me with awe, to attempt to apply some 
of these theories of merchandising to a 
specific business, the details of which I do 
not have in mind. 

Speaking of awe reminds me of a most 
interesting class session that I had a few 
years ago in advertising wherein I was at- 
tempting to get at the time in evolution 
when awe crept into the consciousness of 
the human race, for certainly, those of us 
who are in advertising recognize that we 
do have to work upon human nature, and 
we want to utilize at times these natural 
attributes or tendencies which we possess. 
[ rather wanted to discover where awe 
might have crept into the consciousness of 
the human race. I asked the question, and 
didn’t at first succeed in getting any kind 
ot an answer. Presently, however, a fel- 


‘ow in the back part of the room arose and 
said, “Well, I believe that awe first crept 
into the consciousness of the human race 
When Adam first saw Eve!” 

We ought to appreciate that every field 
activity has certain fundamental con- 


Cept 


OT 


‘ons that we must constantly recognize 


in any program that we might take up. 
In the evolution of business the field first 
to develop a technique was advertising. In 
our universities in the field of distribution 
advertising constituted the first courses. 
Then there was a recognition that sales- 
manship might be reduced to a science; and 
yet, we have numerous universities and 
schools of business administration that have 
not yet apprehended the technique of sales- 
manship. 

Merchandising means that every man 
in business has the encumbent upon him 
to think in terms of potential markets. 
He must know his community with respect 
to its susceptibility to the sale of books, and 
his advertising is determined largely by 
this analysis. 

For instance, I happen to be connected 
with the evening school, the Wharton 
School of the University of Pennsylvania. 
There are within my own classes in mer- 
chandising some four hundred men. I don’t 
think that there is a single bookman in 
Philadelphia that ever analyzed the poten- 
tial market for books of that group. I will 
venture to say I have done more than any 
of them to sell books. Within five weeks 
I will give a list of some twenty-five books 
that I have read. The students will take 
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those lists out, and they will buy some of 
those books. I will warn them, “Now, 
don’t lose the list. I won’t send you another 
one if you write for it. I want you to keep 
it.” Before September there will be at least 
ten men writing back for those lists. “They 
remember them. 

I am saying that in every community 
there are specialized groups, and _ those 
groups can be appealed to intelligently. So 
merchandising is eternally tapping the po- 
tential markets of your community. 

I was rather interested in the previous 
speaker’s discussion. He said, for instance, 
that a book was successful because it was a 
controversial book. There will be thruout 
all times, as long as we are human beings, 
controversial books. “‘What does a con- 
troversial book really mean?” From my 
point of view, a controversial book is one 
that has tremendous significance to an in- 
dividual who is breaking away from cer- 
tain things that he has thought out as true 
or real, and the next step in his way of 
thinking may be determined by some partic- 
ular book. 

Advertising has a wonderful technique. 
Salesmanship on the other hand means a 
study of the individual. You begin to per- 
suade me that a particular book or point 
of view is tremendously significant, and 
that by possessing that book somehow or 
other I am getting out of that book what 
I demand. It may be poison, it may be 
imagination, it may be analysis, or what- 
not; nevertheless, that book can make a 
contribution to me. 

Now, unless you are selling scientifically 
to me as an individual, you are not con- 
sidering salesmanship a real science, a defi- 
nite method of approaching the customer 
as a prospect. A good many young men 
or women in selling are inclined to sell that 
which they like; it seems to me that we 
ought to begin to develop a group of young 
men and women to sell books in keeping 
with the mentality of the customer. 

The fact that a customer comes into the 
store with a definite book in mind doesn’t 
necessarily mean that I can’t sell him two 
books or three books before he goes out. 
Why? Because if I begin to appreciate 
him as an individual, as a prospect, it is 
up to me to understand him in terms of 
his mental life. I have got to know my 
product. 
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I wonder how many booksellers, those 
who have stores, use reviews of all these 
books so that the sales people think in term; 
of them. I don’t suppose a week goes by 
but what people are asking for bibliog- 
raphies and what particular books I’d rec. 
ommend for certain occasions. To say that 
the populace is not hungry for books isn’t 
true, because they are. But I don’t feel 
that the sales people have grown to the 
point where they recognize the professional 
character of the work that they are trying 
to accomplish. It will take all kinds of 
specialized sessions and group meetings at 
a convention of this kind to accomplish 
this. 

So you have got to know your product. 
I know things can happen when people 
know their product. I know it. I have 
in mind a certain corporation, third of its 
kind in the world, wherein they have these 
old fogyish ideas about~the sale of their 
particular high-priced article. Finally a 
young man got in there and said, “I am 
going to send down to the school of busi- 
ness administration and get five men and 
start them out on the sales force. We are 
going to train those people, for they have 
got to know our product thru and thru.” 

He managed to get that over. Those 
five young men started out. They received 
the intensified training that I have just in- 
dicated, and every last man has exceeded 
the quota of the old man that he displaced, 
a thing infinitely beyond anything that 
they had ever imagined. Why? Because 
those young men were so trained that they 
didn’t do anything but think in terms 0! 
the quality of the product that they were 
trying to get over. Why, if I personally 
am sold on a book in the sense that that 
book moves my whole life and gives me 
a new perspective, you mean to tell me that 
that isn’t fire to be passed on? 

As has already been brought up, a book 
may not be successful as far as the masses 
are concerned, but a good salesman Is going 
to sell books to individuals. 

Then, knowing yourself. ‘That seems @ 
simple thing. These things are pretty dear 
to my heart. We have representatives 
from large corporations right there at the 
university this minute, and these boys are 
seniors. They are looking for positions. 


They go into the office there, and they Just 
can’t sell themselves. 


They don’t believe 
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ae nemselves. They have not been com- 
selled to make a summary of their traits 
a terms of assets. Fine positions are 
opened up, and they pass in one door and 
‘ight straight out the other. Finally some 
one young fellow who has vigor and who 
has confidence and who has been willing to 
vo out and test himself experimentally tells 
what he has done, and tells somewhat of 
the attributes which he believes he pos- 
sesses, and that individual walks out. He 
sets his job. 

| tell you, the person is significant. We 
must look upon personalities as very inter- 
esting, as very significant. ‘Those people 
who sell goods from a scientific point of 
view are supposed to possess certain innate 
traits and tendencies and attributes. I 
have a right if that individual comes to 
work for me to insist that he manifest cer- 
tain of those traits in the selling of my 
coods. 

We are constantly receiving new ideas. 
Books are largely the means by which our 
consciousness is enlarged, so that as I look 
at a book I don’t assume the point of view 
that a lot of you do, that eight are com- 
ing in to buy it, or ten are coming in, so 
we will order 100 more; that wouldn’t be 
my psychology at all. 

If | know that volume takes an imagi- 

native point of view, is going to appeal to 
the fellows in my class so as to make those 
that have little imagination see the imagi- 
native implication of it, if I know that that 
book will accomplish that purpose in a 
human life I am going to have that individ- 
ual read that book. I am not going to wait 
tor the populace to declare that the book 
has merit. Personally, I ought to be expert 
enough to see the implication of that kind 
of book in the life of the other fellow. 
_ And so, as I have explained, books stand 
in a constant relation to the individual in 
his evolution. The books that I read at nine 
and ten are not the books that I want to 
read now. Many of the books children of 
my age read at nine or ten would not be 
good today. They were the best we had 
at the time. 

So I hope some day you will get experts 
at work who talk before this group, the 
psychologist and the biologist. If we could 
ey aw the percoloy of childhod an 
ba ou the books which have 

n beautifully written and which if read 
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by children will develop the fancy, which 
gives interest and curiosity to life, look at 
the increase in the sale of books that you 
are going to have as the years succeed. 

Then some of you will get busy and say 
to the architect, “Look here, Mr. Archi- 
tect, it isn’t true that books are obsolete. 
See to it that in the arrangement of our 
rooms we can have a library.” 

From ten to eighteen years of age young- 
sters have ideas of heroism. The club spirit 
that begins to assert itself. You can teach 
them about Nature. They like to observe; 
the collective instinct begins to manifest 
itself. Adolescence is upon them. Sex be- 
gins to motivate. You know that young 
people are crazy about young people. That 
is why you have fraternities and sororities. 
Romance begins to assert itself. Idealism 
plays a part in the individual life. Re- 
ligion becomes of consequence. Contro- 
versial books can be sold to these young 
people. Drama and poetry have a place 
at that particular period. 

At twenty-two to thirty home life begins 
to be important. Home planning is impor- 
tant. You can sell literature on children, on 
interior decorating, education in general. 
Take the men in our night schools. Most 
of them are twenty-two to twenty-six or 
twenty-seven years of age. They have 
gone out into the great world and haven't 
been as successful as they might have been, 
and are coming out to school in order to 
increase their powers. 

A good many of you here have perhaps 
read Dr. Patten’s book called ““Mud Hol- 
low.” I can take that book, and take a 
group of young men and women in a class, 
and within one hour I will have the most 
violent controversy, and you will see every 
last one of them sensing the remarkable 
scientific implication involving both biology 
and psychology in the situations that are 
developed in that book. Yet, as I have 
said, the average individual will pass it by 
as inconsequencial. 

I do believe when the history is written, 
you will find “Mud Hollow” perhaps the 
first effort to attempt to reduce a novel 
to those terms which apply to the structure 
of ourselves involving, as I have said, bi- 
ology and psychology with a little eco- 
nomics mixed in. tales 

So analysis has its place. Imagination 
has its place. Philosophy has its place. You 
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are all aware of the book which presented 
popularly an appeal te the philosophical 
side of our lives. To college students we 
assign those books apart from the class 
room. ‘They get them and read them 


and stay after the hour and discuss them. 


They like them. But the point is that some 
of us who are interested in the develop- 


ment of the individual are fortunate enough 


to be able to experiment enough to know 
we can sell some of those books. 

Right now in this city you have got a 
group of men between thirty-two and 
forty-two years of age who are _ begin- 
ning to assume places of economic respon- 
sibility wherein the executive point of 
view needs to be brought into play. 
Where do you have scheduled books which 
indicate that if an executive reads these 
books that somehow or other the executive 
attitude of mind is furthered and strength- 
ened so that he buys the books for what 
they will do intellectually in order to 
enable him to accomplish business purposes. 
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Then your next important attribute afte, 
earnestness and honesty is enthusiasm. 

I think it is Henry W. Prentiss, of the 
Armstrong Cork Company, who has , 
magnificent address on personal selling, and 
he puts it in this way: “Enthusiasm comes 
from two words ‘in’ and “Theos’ meaninz 
‘in God.’ “In God’ literally means that | 
am so related to life that I live in the 
wholeness of things, and then I am a re- 
cipient of the goodness that is constantl; 
about me. But when I become intellectual, 
I split up, and I analyze. I lose my sense 
of the wholeness, and I fail to emit the 
great spirit of enthusiasm.” 

Accordingly as I sense those values, do 
I begin to appreciate the contribution which 
you, a group of men, make to the com- 
munity, in terms of the body, the mind, the 
soul, and the spirit. 


PRESIDENT Kipp: In Dr. Hess’s lec- 
ture there seemed to be many interesting 
things which might be discussed. 


[ Adjournment ] 


WEDNEspDAY, May 16 


Wednesday was devoted to Round Table discussions, reports of which are | 
cluded in the account of Thursday’s meeting by means of the chairmen’s reports t 


the General Convention. 


THursDAY Morninc, May 17, 1928 


Reports of the Round Tables 


I. Religious Bookstore Group 


Joseph V. Pilkington, Chairman 
Cokesbury Press, Nashville 


JosepH V. PILKINGTON: The Religious 
Booksellers feel that a plan presented by 
Mr. Murray, of Macmillan Company, is 
so important for a million dollar market 
that we have agreed to let Mr. Murray 
talk to you in place of the time we would 
take. Mr. Murray of Macmillan. 


Mr. Murray: This is the first time 
that a proposal from the religious book 
wing of the booktrade has come to the 
floor of the convention. 

In order that I may talk to a motion be- 


fore the house I’d like somebody to move 
the adoption of the resolution that I shal! 
read, and some one else to second it. This 
is the resolution: 

“Moved that the American Booksellers’ 
Association in Executive Session assembled 
do now instruct its Executive Committee 
to open negotiations with the Publishers 
Association, and if a satisfactory arrange 
ment can be reached to foot the expens¢ 
it will entail, to engage a competent mans 
f-.1l time to operate as press bureau during 
the next twelve months using the religious 
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James Lott of the New York University Bookstore, Fred Tracht of 
the University of Chicago Bookstore, Harry Meese of the University 
of Pittsburgh and Alfred Hartog of the Columbia University Press 


the booktrade, the seminary profes- 

the ministers, and machinery of the 

parishes and whatever other facilities prove 
ailable. 

“First, to induce churches to put a 
mininum sum of $50 into their parish 
budgets annually for the minister to spend 
solely for additions to his professional li- 

ry, and 

‘Second, to induce churches to introduce 
r expand a loan library service with the 
ject of making the reading of books on 
eir religion a standing practice of their 
whole adult membership.” 

\1t was moved and seconded that the 
ove resolution be adopted. | 

Chere are at least 150,000 churches in 
Cut the number down to 
100,000 going concerns; 20,000 adoptions 
CT this $50 budget item would mean a mil- 
‘on dollars’ worth of business annually. 
his is repeat business. Churches that 
would take this step would keep it up. 


. 


4 
merica, 


Forty per cent, or 40,000, would mean 
$2,000,000 worth of business annually. If 
you got the whole 100,000 in line, it would 
be $5,000,000 a year. ‘There is nothing 
picayune about the proposal that the re- 
ligious booktrade brings to your attention 
this morning. ‘This is a project for mak- 
ing new religious book readers by the mil- 
lion. The time is ripe for it. Why? Be- 
cause to millions today the old time re- 
ligion is a form of life insurance which 
they have to die to win. Others like the 
new time religion—and a guarantee goes 
with it that dividends will begin to be paid 
the day its prescribed régime is put into 
practice. 

Enough big city ministers have been 
sounded out to assure such a press bureau 
as has been described in the Resolution 
abundant support from them. The same 
applies to the seminary professor. The 


same is true of the religious press. There 
are three separate stories to substantiate 








nat 


2182 


those statements if I had time to tell them. 
First, get up 
Take in your 
trading territory outside for ten to fifty 
miles; in these days of the automobile, 
country parishes are just as good prospects 


For the local bookstore: 
a list of your local parishes. 


as the city parishes. That 
won't be large. Thru the 
minister, get a list of four 
or five key men and women 
in each parish to put this $50 
item plan in the budget over. 
You can afford frequently to 
use follow up letters. If 
you can’t get the minister 
to get this $50 perhaps you 
can get him to raise it. 

Here is a third suggestion, 
to the minister that he form 
groups of 12 people, or 12 
households which will each 
agree to pay for one book, 
and to read all 12, keeping 
them going once every two 
weeks from house to house. 
You can assure him that this plan will get 
those 12 households better acquainted. It 
is a big asset to the parish, and a big ele- 
ment in his successful continuance in that 
parish. ‘They can have group socials in 
the afternoon or the evening to talk over 
the books. 

In these days of automobiles it isn’t go- 
ing to be a long job to go from house to 
house once in two weeks to deliver, and if 
any of them wants to get acquainted better 
he can have that as an excuse for the open- 
ing wedge to make a call. 

Fourth, put out a feeler in regard to a 
memorial library to start this parish loan 
business off with 250 books. Have it 
understood, tho, you dealers, that you get 
the business if it goes thru. Put thru the 
idea that the adult groups in the Sunday 
school ought to use books, not leaflets, and 
not just the leader give a monolog. Assure 
them that is the way to keep discussion 
from roaming all over the lot and having 
your audience melt away on you. The 


new directors of religious education will be 
keen to help along that idea. 

Sixth, suggest to each of your key men 
and women while they are waiting for that 
annual meeting which may be three or six 
months hence, that they get together five 
or six others, and that they chip in $5 or 





Alfred Hartog, 


New President of the Col- 
lege Bookstore Group. 





The Publishers’ Weeki; 


$10 apiece and start this thing off imme- 


diately. There is nothing to hinder them, 
No parish is going to kick. The worst 
Kickers in the parish can’t say anything. 
Four or five people have got a right to 
spend their own money. 
Seventh, get the whole 
' parish mailing list, if pos- 
sible, and then try to get 
the idea going among par- 
ticular friends of the pastor, 
establish what we'd call 
‘‘book credit” at your store 
on which he can draw for 
the amount of the check they 
give you, $5, $10, $20, or 
whatever it may be. A min- 
ister who is on his job is 
making all kinds of the 
strongest personal attach- 
ments. Somebody has a long 
sickness in the family, per- 
haps. It is the minister who 
helps a whole lot to tide over 
the dullness of the 24 hours 
a day in bed. Why shouldn’t they do this 
for him. The only reason. it seems to me, 
that people haven’t done this for the min- 
ister is that they haven’t known just how. 
Eighth. There are lots of well-to-do 
citizens who don’t go to church, who don't 
pay a cent to keep up any church, but who 
get to know the minister. They hear him 
at a Rotary meeting; or he belongs to their 
lodge. Put up the idea to them to estab- 
lish a book credit with you. 
I hope you will vote this resolution thru. 
SECRETARY Meyers: Mr. Chairman, 
that resolution should be taken up in its 
proper turn by the Resolutions Committee. 


Mr. Herr: I move it be referred to the 
Resolutions Committee. 


[The motion was carried. | 


PRESIDENT Kipp: We will now hear 
from Mr. Meese, of the College Bookstore 
Group. 

[Tho they were not announced at the 
Convention, the following new officers 0! 
the Religious Group were elected: 
President, Joseph V. Pilkington, Cokesbury 

Press and Lamar & Whitmore, Nashville. 
Vice President and Treasurer, Theodore 

Schulte, New York. 
Secretary, Harry V. Meyer, John C. Win- 

ston Company, Philadelphia. ] 
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College Bookstore Association 
H. E. Meese, President 


University of Pittsburgh 


HE College Group met yesterday 
morning. There were about sixty 
members in attendance. The high 
spot of our session was a talk by Dr. 

George Parker Winship, of the Widener 

Library, Harvard. The subject of Dr. 

Winship’s talk was, *‘College Boys as Book 

Buyers.” 

In the afternoon Wilbur Pearce talked 
to us about “General Books of College 
Bookstores.’ We had reports from our 
various committees. The following officers 
were elected: 

President, Alfred Hartog of the Columbia 
University Bookstore, New York. 

Vice President, Siebert W. Mote of the 
University of Utah Bookstore, Salt Lake 
City. 

Secretary, Helen T. Fay of Albany State 
Teachers College. 

Treasurer, Ward G. Biddle of Indiana 


University, Bloomington. 


PRESIDENT Kipp: Thank you. ‘The 
large city bookstore group will be reported 
on by Christopher Grauer. 


III. Large City Bookstore Group 


Christopher C. Grauer, Chairman 
Otto Ulbrich Co., Buffalo, N. Y. 


FTER listening to that very excellent 
plea for religious books, I say, “Al- 
most thou persuadest me to become 

a religious bookman.” 

The Large City Bookstore Group has 
no resolution to present to you, so you 
may rest easy so far as that is concerned. 
In asking me to present this report, I feel 
that it ls a great stretch upon my modesty, 
being the least of this Large City Group, 
'o present a report that might very well 
be presented by others who could do it far 
more ably. 

I want to say at the outset that it is a 
very difficult thing to boil down into five 
minutes what five speakers took 45 minutes 


each to present, and what 75 men took a 
whole day to discuss. 

The first thing that we discussed was the 
question of the Literary Guild, a matter 
with which you are all more or less 
familiar. You will recall that during the 
session the President announced that a com- 
mittee had been requested to meet with the 
Literary Guild to consider a question of 
compromise or readjustment, and this group 
after discussing the question very frankly 
and freely left no room for doubt in the 
minds of the committee that the large city 
group at least, would stand for no com- 
promise with an institution that had done 
its best to vilify the great bookselling in- 
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dustry of this country. There could be no 
compromise. Either they were right and 
we were wrong, or we were right and they 
were wrong; and we believe that we are 
right. 

The second question that was discussed 
was the matter of the Thompson] 
Plan of advertising, with which’ 
you are familiar, no doubt. After 
discussing that pro and con it 
was the general consensus of 
opinion that while theoretically 
the plan was good and appeared 
to be sound, it could not work 
out in practice as it was hoped 
by the proposer. There are many 
difficulties in the way of present- 
ing lists, keeping them up to date, 
and using them under such a 
plan, and while the matter was 
discussed freely no action was 
taken. 

The next thing that came up for dis- 
cussion was the question of the Meyers 
Plan, the plan that has the name attached 
to it of our illustrious Secretary. This 
plan was also very fully discussed, and 
finally came to a vote. I may say in pass- 
ing that there were about 75 members 
present at this group in the morning, and 
about 60 in the afternoon, and when this 
question was presented, it was discussed 
quite freely and frankly, and when the 
Chairman asked for a show of hands upon 
the resolution there were about 12 that 
voted in favor of it, and 7 that showed 
their hands as against it. That isn’t very 
indicative of the opinion of the group, but 
it shows that there is some division of 
opinion. 

Another question that was discussed was 
the question of buying, and the Chairman 
of this group, who should have made this 
report himself, made a statement which | 
shall quote, and I want you to know that 
it comes out of Boston. He says: “If you 
think you can sell 500, you know you can 
sell 250. Then buy 100. It is easy to get 
more, but damn hard to get less!” 

There was another suggestion made that 
I consider quite important for you to con- 
sider, at least. You will recall that most 





Marion Dodd, 
Prominent Member 


of the College Group 
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of these groups as they break up after the 
sessions of the convention, are asked to dis. 
cuss the papers that have been presented 
and to discuss the proposals contained jy 
those papers. 

Now, it is assumed that when a man js 
asked to prepare a paper on the 
question of buying, or selling 
advertising, that he will have 
given a great deal of thought 
to that subject before he appears 
before this body, and it is safe 
and fair to assume that he wil! 
approach that question from the 
point of view of the people t 
whom he is speaking, and the 
business involved. Is it fair to 
ask people who listen to one paper 
after another, each perhaps 40 or 
45 minutes in length, and all per- 
haps rambling at times a little 
bit from the subject assigned 
—is it fair to ask those people who have 
listened to the paper for the first time im- 
mediately afterwards to discuss that paper 
intelligently without having some of the 
facts actually before them? 


It was suggested that in the future when 
persons are asked to prepare papers for the 
convention, that they send to the commit- 
tee a draft of the subject, the salient points 
upon which they expect to talk, the things 
that they wish to drive home, and that 
these then be printed and passed out to the 
members in advance of these group mect- 
ings, so that when we break up into these 
respective groups we can act intelligently 
and discuss with some fair show of intelli- 
gence the matters that are presented for 
consideration. . 

These are, I believe, about the princtpa. 
things that were discussed by the group. ! 
may say, however, that they were not the 
only things. We discussed everything that 
relates to bookselling from the question 0! 
buying and selling to the honesty anc 
dishonesty of clerks. So you can see 
that we were a pretty busy group. 


PRESIDENT Kipp: We will now hea 
from Eugene Herr on the Small Tow: 
Bookstore Group. 
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, the sessions of this convention to 
take up very much time this morning 
reporting to this group. I simply want 
eport that we had about 25 in attend- 
-e. and thru a three-hour session which 
; followed closely by those present and 
ticipated in by everyone in the room, 
the problems and the possibilities of smali 
ook selling were discussed and de- 
ped. 
\Ve gave considerable time to the discus- 
n of Mr. Meyers’ book selection plan. I 
n't make any definite report on it at this 
me, but shall, if it seems desirable, inject 
t group’s impression at the time it may 
ne up in discussion as a resolution. 
There were several other points brought 


| HAVE talked too often and too long 





IV. Small Town Bookstore Group 


Eugene L. Herr, Chairman 
L. B. Herr & Son, Lancaster, Pa. 


out which I shall bring to the attention of 
the Executive Secretary and the new Presi- 
dent in due time. 

There was a very definite feeling that 
the group might be enlarged very properly 
and very profitably in another year. In 
addition to the small town bookstores, the 
regional bookstores in the larger cities 
might be invited to join in with the small 
city group. 

Every one present both this year and 
last year felt that the discussion was ex- 
ceedingly profitable to them, and they hope 
to see the meetings continued in future. 


PRESIDENT Kipp: We will hear from 
Frank L. Magel on the Department Store 
Group. 


V. Department Bookstore Group 


Frank L. Magel, Chairman 
Syndicate Trading Company 


HE Department Store Group had an 
interesting and I trust a helpful dis- 
cussion of the various topics empha- 
zed by your competent Program Commit- 
Tee 
One additional topic that produced 
enough vital comment to be worth men- 
tioning was the possibilities connected with 
‘he installation of circulating libraries for 
iidren. I won't attempt to give you any 
i the details of that discussion except to 
say that as the result of the discussion, two 
uvers have told me that immediately on 
flr return from this convention it is their 
tention to install circulating libraries for 
uldren in their departments. 
topic that produced the liveliest 
mment and discussion was Mr. Meyers’ 
nthly book selection plan, and I am very 
Ppy to report that my group endorses the 
unanimously. We think it is a won- 
er} il scheme, and we hope this conven- 
a will endorse it, and that it will be put 
1 peration. 








My group has no resolution to offer, but 
its Chairman has a suggestion to offer that 
might be helpful to future Chairmen of 
group committees, and that is that it might 
not be a bad plan to organize some sort of 
battalion or corporals of the guard whose 
duty it would be to see that the delegates 
were aroused early enough in the morning 
to have their breakfast before lunch time. 
Then I think it might be well also to sub- 
sidize the local police department or some 
other organization to see that the corporals 
guard got up to wake the delegates. 


PRESIDENT Kipp: The next business be- 
fore us is the report of the Resolutions 
Committee. If there is any one present 
who is not a member, it will be necessary 
that he retire before we begin this very 
important part of our session. 

First, we will have the report of the 
Auditing Committee. Mr. Sanford. [Not 


present. | 
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While we are waiting I will read a 
couple of telegrams: 

“Important and official business detains 
me in Washington. Please convey to the 
officers and delegates my best wishes for a 
successful and progressive convention. D. 
J. O'Connell, Member of Congress.” 

Here is another: “Best wishes for suc- 
cessful convention. Sorry not to be able 
to be with you this time. A. Kroch.” 

I see Mr. Sanford is here now, and we 
will have his report. 


B. E. SANForD: This year the accounts, 
to save time for the Auditing Committee so 
they could have a few pleasures, were au- 
dited by Vollmer & Thompson, of Atlantic 
City, and your Committee checked the 
totals with the cash book and found same 
correct. In that connection, we wish to 
call attention to the fact that last year your 
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Auditing Committee, two of which are on 
the Committee this year, recommended that 
the audit be of the affairs of the Associa- 
tion. The audit of Vollmer & Thompson 
covers only the audit of the Treasurer's 
books. We merely call that to your at. 
tention. 

We have proved that the Treasurer’s re- 
port is correct. 


PRESIDENT Kipp: I might say that this 
last year the Clearing House being in 4 
more or less formative state, our methods 
of bookkeeping were very crude indeed, and 
that beginning with this fiscal year we are 
installing a simple system which will be 
audited in the future by the same company 
that audits the Treasurer’s report. 

We will now have the report of the 
Resolutions Committee. Mr. Nye is the 
Chairman. 


Report of the Resolutions 
Committee 


Simon L. Nye, Chatrman 
S. Kann Sons Co., Washington, D. C. 


RESOLUTION NO. 1: 


RESOLVED, that we express our hearty appreciation to the convention 
committee of 1928 for the splendid manner in which the convention has 
been conducted and details of same carried out. We particularly commend Howard 
M. Jacobs, Chairman of the Entertainment Committee, George W. Jacobs, Chairman 
of the Program Committee, and Isaac Ottenheimer, Chairman of the Return Certifi- 
cate Committee. To them and their associates, we extend our heartiest thanks. To Dr. 
Norris A. Brisco, Professor James L. Dohr, Howard W. Dickinson, Joseph A. Mar- 
golies, Dr. H. W. Hess, who participated, in such an interesting manner, in the 
presentation of papers and themes of vital interest to the bookseller; to Meredith 
Nicholson, Lowell Thomas, Colonel Clarence G. Chamberlain, Dr. Morris Fishbein, 
for their generous participation in our Banquet program, and to the J. B. Lippincott 
Company for the use of rolling chairs for our members on Tuesday evening, and for 
the gift of an historic gavel, we extend our heartiest thanks and appreciation. 

To the Hotel Ambassador and its employees, we extend our thanks for the ex- 
cellent arrangements necessary for our needs and comforts. 

And to the following, also, who have generously provided souvenirs, we extend 


our thanks: 
Bobbs, Merrill Co. 
Boni & Liveright 
Doubleday, Doran & Co. 
Henry Holt 


Little, Brown & Co. 
National Publishing Co. 
Laird and Lee 

George Sully 

Grosset and Dunlap 


We extend our sincere thanks to Charles Scribner’s Sons, who have furnished the 
Program for the convention. 
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PresipENT Kipp: Is it your desire that individually. ] 
she resolutions be acted on as a whole or It was voted on a motion made by Mr. 
individually ? Herr and duly seconded that the resolution 
~ [It was voted on motion duly made and be adopted. 
ceconded, that the resolutions be acted on 


RESOLUTION NO. 2: 


The report of the Board of Trade reveals a careful and exhaustive investigation 
of all of the problems confronting the booksellers; therefore, be it 


RESOLVED, that we express to them our hearty approval of its report which 
represents the best interests of the trade; that we record our deep appreciation of its 
Chairman, Arthur Brentano, Jr., and its Secretary, Theodore Schulte. 


Mr. ABRAMSON: Does that imply the Mr. Nye: No, it is merely a resolution 
acceptance of the report of the Board of of thanks for their efforts. 
Trade? [Carried] 


RESOLUTION NO. 3: 


The Board commends the activity of the National Association of Book Pub- 
lishers during the past year in its efforts to bring about a reduction in the postal rate 
on books. We once again recommend that this Association adopt the following resolu- 
tion: 

WHEREAS, existing parcel post rates to which books are subject are greatly 
in excess of the flat rate of 114 cents per pound applicable to similar reading matter 
contained in magazines and other second-class matter, and 


WHEREAS, such parcel post rates are substantially in excess of rates for books 
when sent to any point beyond the fourth zone, and 


WHEREAS, such exorbitant postal rates which may be borne by the purchasers 
of books result in greatly discouraging, and to a large extent, absolutely prohibiting 
the purchase of books by the public, therefore be it 


RESOLVED, that the American Booksellers’ Association urges upon the Seven- 
tieth Congress the enactment of legislation to effect a separate classification of mail 
matter for books and lower postal rates therefore, such as contemplated by Senate Bill 
2040 of the Seventieth Congress, which provides that: 

(a) Mail matter of the fifth class shall include books consisting wholly of 
reading matter and containing no advertising matter other than incidental 
announcements of books; 

(b) The rate of postage on books included in subdivision (a) shall be 2% 
cents per pound or fraction thereof, with a minimum charge of three cents 
for each parcel and subject to the same maximum weights per parcel now 
prescribed by law for mail matter of the fourth class. 


_Mr. Hamurn, (Houston, Texas): Mr. PRESIDENT Kipp: If Miss Humble is 
Chairman, does that bill imply anything here, perhaps she can give us some light on 
about a presentation card to be put in books that subject. 
to be delivered thru the mails? Can they 


say “Happy Birthday,” etc.? People gen- Miss Humste: Gentlemen, I don't 
erally put a card in a book they are send- think that could be included in the bill. | 
ing away, or autograph the first page. think that what is to be included would 


have to be left to the Post Office Depart- 
_ Mr. Nye: I understand that you can ment to work out as it is now worked out 
include the card and name of the sender with other mail matter. I doubt if it 
and a greeting. would be wise to put that in the bill. We 
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could take that matter up with our Counsel 
and find out what advice they have, but I 
think the important thing is to establish a 
separate classification of books with a lower 
rate. That must be the predominant thing. 


PRESIDENT Kipp: I think personally 
that the Post Office interprets that rather 
broadly, and that a card would make no 
difference; but written communication de- 


cidedly would. 


Mr. SAanrorp: Mr. President, I hap- 
pen to be in charge of one of the Post 
Office Stations, and the Government ruling 
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is that a customary salutation of the sea. 
son, for birthdays or that sort of thing, js 
not written matter, and can go thru witb. 
out changing the character of the packavge 
That, of course, is subject at all times to 
the Post Office Inspector’s ruling. 


Mr. Grauer: As I understand it. the 
ruling says the books shall not contain ; iny- 
thing except book announcements—no 

circulars can be put in or anything of that 
kind. 

Miss HuMBLE: No advertising matter, 


[ Carried ] 


RESOLUTION NO. 4: 


WHEREAS, business costs for conducting the retail business are continuall; 


increasing, the rent in prominent locations having advanced very greatly, 


and the 


general overhead of the retail business having greatly increased, be it 
RESOLVED, that publishers be urged to examine their schedule of discounts 
with a view to a wider margin that will place bookselling on a sounder and more 


profitable basis. 
do much to accomplish this purpose. 


Mr. Jacoss: I move the adoption of 


the resolution. 


(The motion was duly seconded.) 


Mr. WILSON: 


discount ?” 
Mr. Nye: Yes. 
Mr. WItson: Should that not be “ 


Did you say “standard 


mini- 


It is our firm belief that a standard discount of forty per cent would 


mum?” What does 
mean, if I may ask? 


“standard discount” 


PRESIDENT Kipp: Mr. Wilson, this is 
our regular annual resolution, that has been 
passed for the last ten years. 


[There being no further discussion, the 
question was put and carried, and Resolu- 
tion adopted. | 


RESOLUTION NO. 5: 
The Clearing House and Consolidated Warehouse have demonstrated their 
permanent and economical usefulness to booksellers during the second year of their 


operation; therefore, be it 


RESOLVED, that we urge its wider use by the membership of the American 


Booksellers’ 


Association. 


[ Carried. ] 


RESOLUTION 


NO. 6: 


A new idea has been suggested by our Executive Secretary and has received 


the approval of our Board of Trade, 


subject to the wishes of the members of our 


Association. We present here the salient points: 


1. A trade committee. 


headed by Joseph Margolies, consisting of five exper! 


enced bookbuyers and the Executive Secretary, will be the original selecting organ- 


ization. 


2. Publishers will be requested to submit books to the Executive Office, where 


they will be divided by the Committee 
reading. 


is, some months in advance 
sellers will be requested to 
selected books. 

3. Upon the selection of a book for a certain month, all of the booksellers 
who have placed standing orders will be notified and an order for the entire amount 
will be placed with the publisher for delivery to the Clearing House. 
will ship 


of these books the Clearing House 





Chairman and sent to the other members for 
‘These books will, of course, have to be submitted on to the Bookclub, that 
of publication, either in galleys, or in manuscript. 
give a standing order of so many copies of each of these 


Book- 


Upon receipt 


them to the individual subscribers. 
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Alice Blais and Edna Mulligan of the Boston University Bookstore 
strolling on the boardwalk with Howard W. Dickinson, one of the 
convention speakers, and Louis Greene of the Publishers’ W eekly 


_ 4. The Advertising Department will prepare advertising copy, some samples 
ot which are displayed in this convention. This copy will consist of: 

(a) The advertisement of the BookSelection for the month, so that there 
will be a concentrated effort to repay the publishers’ cooperation by selling his book 
in ae quantities as to make worth while the giving of an original long discount, 
and 

(b) The advertising of Bookshopping. An effort to sell the idea that every 
one ought to go to the bookshops, see what the bookseller has, compare one book with 
others, be on the bookseller’s mailing list, and buy books in bookstores. The copy 
will also contain the idea that should there be persons in the community who wish 
a monthly book service of the book club type the bookstore is in a position to give it. 

The BookSelection will be advertised as recommended by authorities in the 
literary world, critics, authors, etc. The names and pictures of these people will 
de used. Our trade selecting committee will not be mentioned by name in the 


adv ertising, 


5. The proposed schedule of discounts for booksellers is as follows: 
Up to 100 copies, 40 per cent. 

One hundred copies, forty-one per cent. 

wo hundred-fifty copies, forty-two per cent. 

Five hundred copies, forty-three per cent. 


he margin between the cost of the books to the Association and the usual trade 
il attention to the 


“iscounts will be devoted to the advertising campaign. We ca 
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success of the Florists’ Association with their “Say it with Flowers” campaign, t} 
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Greeting Card Association, and many other organizations which have greatly jp- 
creased the business in their trades thru advertising of this type. We must compete. 
not among ourselves, but with florists, candy stores, toy shops, and the numerous 
other real competitors, including book clubs, that are today making sales to persons 
who could and should be sold books by bookstores. 


The Board of Trade heartily endorses the above plan, and therefore, be it 
RESOLVED, that this subject receive careful consideration of our members. 


[It was moved and seconded that the 
resolution be adopted. | 

SECRETARY Meyers: As I understand 
the resolution which was just read, it has 
been moved that we adopt it, and the 
resolution merely says that we consider the 
matter. 


Mr. Mace: I amend the motion to 
read “‘the adoption of the plan by the Asso- 
ciation.” 


Mr. Nye: May I suggest that it was the 
thought of the committee, that this be 
brought before our membership for discus- 
sion, outside of the Board of Trade. 


SECRETARY Meyers: This plan has been 
gone into with a great deal of care. It has 
been taken up by the Board of Trade. It 
cannot be put into operation unless the 
Association in convention assembled en- 
dorses it. If it will do any part of what 
we claim for it, and that is, become a basis 
on which we might compete with these 
persons who are now taking some business 
away from us, you can’t put it thru too 
soon. If we adopt a resolution which 
means that we will give it careful con- 
sideration, we can’t put it thru for twelve 
months. On that basis I contend that we 
cannot consider a resolution of this sort, 
because you are practically killing the plan 
for a year. 


Mr. Nye: This resolution was pre- 
sented to get it before our membership for 
discussion. Another resolution can be made 
for its adoption. But we think everybody 
should be familiar with it, because it is far- 
reaching in its effect. 


Mr. Herr: Mr. President, the point 
raised by Mr. Meyers is absolutely in order. 
The plan as proposed of BookSelection was 
properly presented to the membership of 
the Association thru the April Bulletin, 
very concretely. The plan has, I have no 


doubt, been given most careful and serious 





consideration by the executive officers and 
the Board of Trade before it was even 
brought to the attention of the Association. 
The evidence which has just been handed 
to us here of concrete copy shows consider- 
able study, and actual concrete plans for 
putting the advertising end of the plan 
into effect. ‘The executive officers are ask- 
ing this convention to say “yes” or “no” to 
a definite proposition which has its merits 
and has its defects. I think the resolution 
should be worded to entail action, and if 
carried it will involve the Association in 
carrying on that action. If turned down, 
the plan will have to be dropped, and this 
is the time to do it, not twelve months from 
now. Maybe twelve months from now al! 
book clubs will be dead. 

I have had presented to me thru the 
little conference we had yesterday some 
serious objections to the idea. On the 
other hand, it has seemed to me since it 
was presented to me, as one of the most 
constructive plans for financing a coopera- 
tive advertising campaign that has ever 
been presented to the Association, the one 
feasible and practical means to get a defi- 
nite lump sum of money into the hands of 
a small group who are advertising for the 
booktrade. 

Just a cursory glance over this advertis- 
ing copy seems to me answers a great 
many of the criticisms that have already 
been brought up about the plan. I would 
therefore move you, Mr. Chairman, to 
amend the resolution, that the plan be 
endorsed by this meeting for the Associa- 
tion, and that it may be made operative 
when the executive office has secured the 
consent of participating booksellers to use 
10,000 copies a moth for the first three 
months. That looks like a minimum at 
which we should start when the committee 
who has this in charge has secured the 
actual subscriptions of the booksellers who 
will participate to the extent of 10,000 
copies a month for the first three months. 
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Eight years ago in Philadelphia we 
undertook to get over a cooperative ad- 
vertising campaign for the booktrade_ be- 
-ween the publishers and the booksellers. 
\Ve worked hard for over six months in 
an effort to secure $100,000 to put over 
, campaign which the advertising counsel 
advised us was about the bare minimum of 
an effective campaign. 

After six months we had collected only 
¢s.000, and in the judgment of your then 
Executive Committee we abandoned the 
plan. Of that $65,000, as I recall it, a 
bare $1,500 or $2,000 was subscribed by 
the retail bookseller members of this As- 
sociation, so 1 feel that this is the most 
definice and concrete plan that has ever 
been presented to get into the hands of the 
committee a sum that would result in 
possibly $3,000 a month to put over a 
campaign. 

I, therefore, move that we amend the 
resolution as I have indicated. 

(The motion was duly seconded. | 


PRESIDENT Kipp: Gentlemen, you have 
heard tl d d What 
heard the suggested amendment. a 
are your wishes? 


\ir. Nye: Mr. President, I rise to a 
point of order. There is no necessity for 
the amendment to this resolution. There 
is an opening for a new resolution. This 
resolution reads: “Resolved, that this sub- 


ject receive careful consideration from our 
members,” 


Mr. Macautey: I’d like to move that 
we pass this back to the Resolutions Com- 
mittee for slightly further .consideration. 
| believe they can change this slightly so 
that it will bring the matter definitely be- 
tore the convention. I make that motion, 
and that motion takes precedence over the 
Preceding motion. 

[The motion was duly seconded. ] 


PRESIDENT Kipp: Mr. Herr, will you 
take the Chair to put the motion? 
| Mr. Herr assumed the Chair. ] 


_ CHAIRMAN Herr: All in favor -of re- 
fering the amendment, or the previous 
question back to the Resolutions Commit- 
e give their assent by saying “aye” 
contrary “no,” 


[The motion was lost. 


Mr. 
assumed the Chair, ] r. Macauley 
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CHAIRMAN Macau.ey: We are now 
on the motion made by Mr. Herr. Is there 
any more discussion? 


SECRETARY Meyers: I believe the 
amendment is open for discussion. It seems 
to me that Mr. Nye has brought in a 
resolution which calls for an open discus- 
sion. It seems also that there is room for 
a resolution—shall, or shall we not adopt 
this plan. Why not pass Mr. Nye’s resolu- 
tion, and have the discussion, and then 
have the Resolutions Committee go out 
and frame a new resolution while we are 
discussing it, and bring in the resolution, 
and by that time we will have it discussed 
and we can vote on the other one? 


Mr. Nye: That is the correct solution. 
We have prepared this resolution, but 
there is no reason why any member of the 
Association cannot present additional or 
auxiliary resolutions. This resolution 
really presents this matter to you. There 
is no need to amend this. It is merely a 
presentation of this proposition. That is 
what the resolution contains. So as Mr. 
Meyers has just said, a new resolution 
would be in order. 


Mr. Graver: As I understand it, Mr. 
Magel made or moved an amendment of 
the resolution, changing the nature of the 
resolution. Isn’t it possible to vote on 
that ? 

Mr. Macet: I withdraw my motion in 
favor of Mr. Herr’s amendment. 

CHAIRMAN MACAULEY: We are now 
acting on Mr. Herr’s resolution. 

Mr. Herr: Will the | stenographer 
please read the resolution as I presented 
it, or the amendment? 

SECRETARY Meyers: It is pretty hard 
to find it, so I suggest that we begin all 
over again. 

Mr. Herr: I agree to that. We can 
go back to the resolution as presented by 
the Resolutions Committee. 

[President Kidd resumed the Chair. 
Mr. Nye re-read the resolution. } 

Mr. Herr: I move the adoption of the 
resolution. 


[ Carried. ] 


Mr. ArTHUR BRENTANO, JR.: I should 
like to put a motion: 





2192 


‘Resolved, that the plan be adopted by this convention, and that the workin 
of the plan be left to the Executive Committee.” 


[The motion was duly seconded. ] 





de 


Let your bookseller 
help you... 


He knows the good new books—and the great old 
ones—and his experience and advice are at your 
service. Your tastes are your own; let him suggest 
the books that will be most likely to please and 
interest you. 


The fascinating game of bookshopping is played by thousands 
of intelligent people everywhere. You, too, will find it real 
fun. Get acquainted today with an A.B.A. bookseller.* 
He carries in stock the choicest literature of our time—at 
prices to suit any pocketbook—and he will be delighted to 
make his time your own, without obligation. 


Ask him, especially, about the BooxSerecrion—a monthly 
service of recommended reading to keep you in touch with the 
most important new literary productions. The service is free. 


© Member of the American Booksellers Asseciotion. Look for rbis insignia 


The Ask any of these 
BooxSELECTION A. B. A. Booksellers 
to show it 
for October is: te you! 





One of the sample advertisements for the 

BookShopping and BookSelection campaign 

which the Convention voted to put into 
operation 


Mr. Herr: Do I understand that the 
Meyers Plan contemplates the minimum 
that I suggested in my amendment a 
minute ago, 10,000 copies for not less than 
three months? 


SECRETARY Meyers: Yes, it is entirely 
impossible to work it on less. 


Mr. GrRaAv_Er: The resolution we are 
discussing now involves the adoption of the 
plan. It seems to me that the discussion 
that took place in the little group yester- 
day morning showed a divergence of 
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opinion. It has not been made definitely 
clear to the members of this Association 
that such a proposal will receive the hearty 
endorsement and cooperation of the pub- 
lishers from whom these manuscripts 
should be received. It seems to me a ques- 
tion that involves so much, and that has 
been preceded by a resolution in which we 
ask the publishers to examine their costs 
and their discounts and ask them to give 
us the relief that we seek in larger dis- 
counts, that we ought to consider the two 
resolutions morally as having some rela- 
tion, and that if we adopt this plan it 
ought at least to be adopted with some 
measure of support on the part of the 
publishers. 

I am not using this as an argument 
against the resolution, but I am asking that 
the atmosphere be clarified on that point 
so we may know definitely, when we vote 
for the adoption of this resolution, that 
we are committing ourselves to a policy 
that has at least the tacit approval of the 
publishers. 


PRESIDENT Kipp: I feel that if the 
Board of Trade handles this matter that 
we will have to go into that question be- 
fore the thing can be successfully operated. 


SECRETARY Meyers: Mr. Chairman, it 
is obviously impossible to select one book 
a month from the lists of the publishers 
unless the publishers will let us have 
books, so that the thing that I feel this 
Association should consider is this: Shall 
we get anything out of this plan providing 
we can work it? The question of what the 
publishers will do, of course, is up to the 
operating committee. If we can’t get the 
books, there is no plan, whether the As 
sociation adopts it or rejects it, so that it 
seems to me that the thing to be considered 
by this convention is, what can we, 4 
booksellers, get out of the plan when it 's 
operating? 


Mr. BenyjaMIN TicKNor, (Boston): 
May I ask Mr. Meyers, for the informa 
tion of the convention, whether he has 
any reason to believe that the publishers 
will accept an order for 10,000 copies 0 
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, popular novel at 55 per cent for distri- 
bution to their own customers? 


SecrETARY Meyers: Yes, I have re- 
-eived from some publishers very definite 
assurances. For the most part, I will say 
hat the publishers are waiting to see what 
the booksellers are going to do with the 
plan. I have had conversations with a 
number, some of whom have made up 
their minds long in advance of my call 
that they weren’t going to have anything 
to do with it; others, who were willing to 
discuss it, and others who said that they 
thought that the booksellers ought to form 
a positive campaign instead of using a 
negative method of competition. 

Mr. Stokes, in his letter, said that he 
would like to see what the booksellers 
would do with it. He will be pleased to 
give it consideration if, after it has received 
discussion at the convention, the conven- 
tion passes it. Dutton is a firm which will 
cooperate. When we first started to for- 
mulate this plan I went to several others, 
including Knopf and Boni & Liveright, 
and they made no definite negative state- 
ment. They are all open to conviction 
providing the booksellers want to try out 
a positive campaign. 


t 


Mr. Ticknor: Has Mr. Meyers any 
definite declinations from any publishers? 


_ SECRETARY Meyers: Yes, very definite, 
trom Seribner’s and Appleton. 


\Ir. TickNor: And Houghton Mifflin 


Company. 


Mr. Herr: Mr. President, in bringing 
this matter before the house for active de- 
cision, I did not do it particularly as a 
protagonist of the plan. There was ex- 
pressed in my Round Table considerable 
dissatisfaction with the idea. I have heard 
considerable dissatisfaction with the idea 
expressed elsewhere about the convention. 
he time to express that dissatisfaction or 
approval is now, just as Mr. Ticknor has 
done. People who have ideas of that kind 
should express themselves so that a definite 
decision can be made. I can give you just 
‘s Many reasons that the plan isn’t sound 
as I gave that it js sound, but there are 
other people who have voiced them, and 
they should voice them now, and then this 


Aw bookseller will gladly introduce 
you to the fascinating sport of book- 
shopping—played by intelligent pco- 
ple who like to choose their own 
reading. He will be glad to show you, 
also, the BooxSeLecTion —a book se- 
lected each month for specia] recommen- 
dation. Examine the -BooxSetection 
in any A. B. A. bookshop*—but choose 
in accordance with your own individual 
ea from among all the excellent 
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body can come to a sane decision, not just 
smother the idea, pass it quickly and then 
say it wasn’t discussed. There are people 
here who are opposed to this plan, and they 
should express their opinions. 


SECRETARY Meyers: I quite agree with 
Mr. Herr, and I feel, too, that the con- 
vention is entitled to receive reasons from 
the persons who disapprove of the plan 


BOOKSH OPPING 
_ —the thrill of 
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selection 
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Another advertisement typical of those by 

which the A.B. A. Cooperative Campaign 

will attempt to get book buyers back into 
the stores * 


rather than just statements that we can’t 
get cooperation. There are a sufficient 
number of booksellers in addition to Mr. 


Magel’s Round Table—the College Round 


Table passed this unanimously yesterday, 


the consensus of opinion in the Large City 


Group I feel pretty sure was more in favor 


than against it. There are enough book- 
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sellers who feel that it is a good plan for 
us to ask these persons who will not co- 
operate with us for their reasons. 


Mr. Witson: At the outset I thought 
this plan was very ingenious, but my 
reasons for opposing it are that I do not 
think sufficient arrangements have been 
made for the financial end of it. I think 
it would be dangerous to attempt the plan 
until we are surer of being able to handle 
it financially. 


SECRETARY Meyers: We can’t make a 
financial arrangement for this plan until 
the plan is adopted by the convention, and 
the booksellers say that they are going to 
buy the books, because in financing this 
plan we are going to ask the bookseller 
who is going to buy 25 books to pay for 
those books in advance, just as he paid for 
the Clearing House service in advance. It 
is absolutely impossible to put thru that 
sort of plan until we can go to the book- 
sellers and say, “Give us your order,” and 
we can’t go to the bookseller and say, 
“Give us your orders,” until the conven- 
tion has voted for the plan. 


Mr. SALTMARSH: I’d like to say first 
that I am heartily in sympathy, and will 
act in the support of this plan if I can 
feel reasonably certain that it has a fair 
chance of success. It seems to me that 
there are certain details, and very im- 
portant details that need to be explained. 
It seems to me one large factor for the 
possible success or failure in this plan is 
going to be the work of the jury choosing 
the books. I see here on the first page of 
this pamphlet just handed out, ““he Book 
Selection is made by the most experienced 
bookmen in America.” It seems to me if 
the plan were to succeed, it would have 
to be. Is it going to be possible to obtain 
men or women of that calibre who will 
donate their services for this purpose, or 
are they going to be engaged and paid a 
fair sum for doing it? If so, is that plan 
feasible? Once we commit ourselves to 
this plan we are entering competition 
with two established organizations, one 
of them certainly very successful. It seems 
to me the reason for their success 
is largely the high calibre of the books 
chosen. Are we going to be able to main- 
tain an equally high calibre? If we don’t, 
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how can we possibly succeed, and if we do 
how are we going to pick the books? 


SECRETARY Meyers: The committee j 
not, I am sorry to say, complete. The 
Chairman and one of the four members of 
the committee have already accepted. | 
think we will all admit that Joseph 
Margolies who has been buying books for 
Brentano’s, not one store, but several, for 
some time is competent to serve as Chair- 
man of the Committee. Will Solle, who is 
the other person from whom we have had 
an acceptance, is at Kroch’s, in Chicago— 
but of course, all of these acceptances and 
every other part of the plan has been put 
thru on the condition that the convention 
passes the plan. 

I have been trying to convince Mr. 
Hood, of Baker & Taylor, that he would 
be an excellent third on the committee, and 
I think you will agree with me, that so 
far as selecting books that have value to 
bookstores and to the public is concerned, 
Mr. Hood is an excellent choice. The 
fourth we have not been able to decide 
upon. We feel that the ladies should be 
represented on the committee, and we 
want a woman book buyer. 

You must realize, all of you, that we 
did not present this plan to the Association 
just to have it adopted. We presented 
what we thought would be a helpful thing 
for the booksellers. To have it adopted 
means practically nothing. To have it 
work assumes 99 per cent of the impor- 
tance of the entire thing, and it does not 
seem reasonable to assume that we are 
going to be careless in selecting the com- 
mittee or the books, because God help me 
if the committee picks a dud! 


Frep H. Tracnt: I am in favor of the 
plan as a whole, but I am wondering 1! 
we are leaving this selection merely to 
business men, book buyers? It seems to 
me that you ought to have a jury 0! 
prominent men in the literary world. | 
am not saying that these men are 10 
prominent; but the selection of the other 
clubs that have been successful have been 
by a different type of men. It seems to me 
your jury is not complete. 


PresIDENT Kipp: I think you are right. 
I think we could perhaps get one or - 
authors to cooperate with these men. ‘The 
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chat have been named, are Fred 
and Joseph Margolies, and Will 
-hey are, perhaps, the most intel- 
buvers in the United States. 


men 
Hood, 
Solle, 
ligent 
\[x. TRacHT: We admit that. 

pent Kipp: With the assistance 
oi. perhaps, a literary censor, the matter 
might be worked out. 
\[x. TRACHT: Several of them, I might 
because it seems to me they should be 


stressed in the advertising. 


PRESI 


PresiDENT Kipp: Of course, their 
es would be valuable to the Associa- 
tion. 
SecRETARY Meyers: Mr. Chairman, of 
urse, the plan contemplates the stressing 


i the names of these people whose names 
are more known to the public than are 
those of the members of our committee. 
The reason for a trade committee is this: 
This plan is not presented as a “book of 


the month” idea. We are saying to the 
public, “There is one place to buy books, 
nd that is in the bookstore. We want you 
to go there.” We recommend this book, 
because we feel that when the publisher 
has cooperated with us to the extent of 
lowing us a long discount, we ought to 
sell his book, and sell his book well for 
him. 

But the main purpose of this plan is to 
put some of that sparkle that Mr. Dickin- 
son talks about into an advertising cam- 
paign that will sell the bookstore to the 
people. Naturally, we have got to center 
the public’s attention on persons who are 
well-known in the literary or other circles, 
and with that in mind, after the trade 
committee has selected the book for the 
month, we will go to various of these 
people, present them with the book, and 
say, “Let us know what you think of it.” 
_ Now, of course, because we are in the 
dook business, we have contacts ourselves, 
and thru our friends, the publishers, with 
practically every one upon whom we might 
teel that we ought to call. We can do 
something that none of the previous book 
ubs has been able to do, we can call upon 


‘itterent people every month if we so 
cesire 


80 tar as the trade committee goes, | 
‘ care whether it stays at four or goes 
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up to twelve. If the convention feels that 
twelve people selecting this book will be 
more acceptable to the retail booksellers, 
let us have twelve. That is a matter of 
machinery. I feel that detail can always 
be worked out. ; 


Mr. Futter: I hesitate to raise my 
voice against this plan because it has so 
many good features. I think there are two 
distinct sides to this. I am very much in 
favor of the bookselling idea. But I ques- 
tion the method of raising money, first, 
because I don’t believe it will be success- 
ful, and second, because I think we are 
asking the publishers to carry too much of 
a load. It seems to me that if we feel that 
this bookselling plan, the idea of advertis- 
ing BookShopping is good, that we ought to 
stand back of it with cash, that we ought 
to go to the publishers and say, “We will 
put up so much cold, hard cash if you will 
put up a like amount, and then go ahead 
on the basis of advertising the Book- 
Shopping idea.” I am opposed to the plan 
as it now stands. 


Mr. HAMLIN: That is one of the points 
I took up yesterday, that if we want to 
put over an advertising campaign we ought 
to put up the money, we ought to put up 
the cash. 


Mr. LoweE_t BRENTANO: Mr. Chair- 
man, there are those of us who favor Mr. 
Meyers’ plan, realizing that it has certain 
defects, and I know there are a great 
many of us who like the simplicity and 
clean-cut features of a plan such as the one 
suggested by Mr. Fuller just now, but 
there is one factor that I think we ought 
to consider. Eight years ago, as Mr. 
Meyers emphasized, we first brought 
forward a project for raising a campaign 
fund, and that project was a failure. Now, 
if we could be sure that the plan Mr. 
Fuller has suggested would be a success, 
I personally would be in greater favor of 
it than Mr. Meyers’ plan. But what I am 
afraid of is this, that we will go and spend 
three or four months working on Mr. 
Fuller’s plan, and then we will find that 
only perhaps a half dozen or a dozen will 
come in, and that we can’t raise enough 
money in that way. 

It seems to me that with the resolution 
as proposed by Arthur Brentano, Jr., viz., 
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that the committee cannot go ahead until 
they have a minimum of 10,000 books 
subscribed for three months, and that after 
that minimum is secured that the workings 
of the plan be left to the Executive Com- 
mittee, that at least, will insure some 
degree of financial stability, at least, we 
shall be doing something constructive. In 
other words, I don’t think that we ought 
to go away from this convention leaving 
the thing up in the air. Let us adopt some 
plan that leaves us reasonably sure during 
the course of the next few months of start- 
ing such an advertising campaign. 


Mr. Graver: A study of this situation 
covers a great many angles, and we ought 
to bear in mind that the two great con- 
tracting parties in this thing are the pub- 
lishers and the booksellers. Now, the 
manuscripts, in order to reach the hands of 
this selective committee, must come from 
the publishers. You have had three pub- 
lishers, two or three, express themselves 
this morning, and one yesterday, as being 
opposed to the plan, which is tantamount 
to saying that they will give it no support 
and no encouragement. 

These manuscripts must be submitted 
to a committee that will select the book. 
These men are all busy men. It is possible 
for them to examine a great many manu- 
scripts which will have to be submitted to 
them in galley or in manuscript form two 
or three months in advance of publication. 
Is it possible for them to take the time to 
do this? 

In the next place, are we certain that 
those publishers who have agreed to sup- 
port the plan will submit all of their manu- 
scripts? Is it fair to assume that if any 
of these publishers has a manuscript that 
he knows is going to be top notch that 
he will submit that to this committee at a 
discount of 55 per cent when he could 
otherwise sell it on a more advantageous 
discount or schedule? Let us look at all 
the facts in the case, and not grow hy- 
sterical over the situation. We want to 


get somewhere, but at the same time, we 
don’t want to adopt a plan that is going 
to be hostile to the publishers, from whom 
these manuscripts must come. 

Personally, I like the plan presented by 
Mr. Fuller yesterday, and reiterated today. 
I think if we are going to do any more of 
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our own business, the bookshopping idea is 
a forward step, and a good movement 
Hitching on with this other matter Sas 
which there is so wide a difference of 
opinion is fraught with great importance 
and I’d like to see it carefully weighed we 
fore we go into it. If we can bring forth 
a resolution to adopt the bookshopping plan 
worked out by the office, I think we wil] 
get somewhere. 


PRESIDENT Kipp: If the Chair may say 
so, I think the detail of 10,000 copies will 
be the real point. If we are able to 
book 10,000 copies, and if the Executive 
Committee or the Board of Trade or who- 
ever is handling it, is able to persuade men 
as busy as Fred Hood and Jo Margolies 
and Will Solle to take on this job, I don’t 
think there is much question about its ulti- 
mate success. 

I think that Mr. Grauer’s point is well 
taken. If the Association is successful in 
getting this 10,000, and the publishers feel 
that they are sincere in their efforts, and 
it is an opportunity to open up a new and 
enlarged channel, I think that even those 
publishers that have turned the proposi- 
tion down this morning might reconsider. 


Mr. Herr: Mr. President, I want to 
make a radical suggestion about this plan 
that I think will answer the criticisms ot 
the publishers to some extent. This should 
be a cooperative campaign. We are asking 
the publishers who participate to put their 
books at 55 per cent. Now, I am asking 
the booksellers who go into the plan to 
accept the books from the Association at 
30 per cent, and allow the 10 per cent be- 
tween 30 and 40 per cent to go into the 
advertising fund, and make it a truly co- 
operative proposition. Change the plan to 
the extent of accepting the books, give uP 
10 per cent of your profits on this sale to 
carry on an advertising campaign, and then 
you will make it truly cooperative. 


Mr. Jacoss: Mr. Chairman, I hadn't 
intended to say anything on this subject. 
I have expressed myself rather freely 1 
the Board of Trade meetings. But there 
is an element which enters into this which 
it seems to me condemns it at the outset, 
and that is this word “discount.” We have 
injected the word “discount,” and we 
have specified 55 per cent. My conception 
of this whole proposition is one of adver- 
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ising for the bookseller as a foil against 
the Literary Guild and the Book of the 
Month Club. These two organizations 
approach the publisher who has a book 
which they wish to use in their business, 
and they say, “We want to purchase so 
many copies of this book.” 

“What price will you pay us?” 

And then a definite fixed price is quoted, 
the publisher presumably making his pri- 
vate arrangement with the author on the 
basis of the price quoted to the Literary 
Guild and the Book of the Month Club. 

Now, as we are considering this propo- 
sition, we are basing the whole thing on 
the assumption of certain discounts allowed 
to the bookseller, as well as to the A. B. A., 
in order for us to put this proposition 
across, and the prime objective, advertising 
the bookstore, as the medium thru which 
books ought to be sold to the eventual bene- 
fit of the publisher, the bookseller and the 
author is lost sight of. Now, I think that 
is the crux of this whole proposition, that 
it is a plan to advertise the bookstore as 
the bookshopping center of a community, 
and I think if we keep that in mind, and 
if the publishers will bear that in mind and 
be willing to cooperate with us along that 
line, that we will get somewhere with this 
proposition to the benefit of all concerned. 


SECRETARY Meyers: Mr. Jacobs has 
brought out a point which I have been 
wanting to make for the last ten minutes. 
Apparently, these publishers say, “If we 
give you a 55 per cent discount, we are 
only selling our regular market at a longer 
discount than we usually give.” 

On the other hand, these publishers all 
submit manuscripts to the Literary Guild, 
saying that that is a plus sale. A pub- 
lisher’s expense is approximately ten cents 
per novel on advertising. This plan con- 
templates spending 20 cents or more per 
52 book on our advertising campaign. Can 
we believe that with this advertising cam- 
paign, plus the distribution, plus the fact 
that booksellers in all parts of the country 
are advertising and displaying the book and 
attempting to sell it, that that book is not 
soing to get a larger sale than it would 
ordinarily have? 

About this matter of discounts, I am 
atraid that Mr. Jacobs never read the fa- 
mous five page letter of the Book of the 
Month Club in which they politely and 
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firmly stated to publishers: “You will in 
the future if you care to do business with 
us, submit manuscripts on our terms. You 
can classify them in three different classes, 
A, B, and C. A is the author who is un- 
known. On that book you will give us 
60 and 10. B is the author who is slightly 
known. On that book you wil! only have 
to give us 60 and 5. C is the author who 
is well known, your Sinclair Lewis’s, your 
Mary Roberts Rinehart’s, and your Edna 
Ferber’s, and as a consequence, as we can’t 
do much for you, you only have to give 
us 60 per cent.” 


We can do a great deal for the publish- 
ers if the booksellers will all get together. 
I think that the publishers, after they see 
that the booksellers have decided that they 
want to try this plan, and are behind it, 
and after the booksellers see that say from 
1000 different book outlets thru the coun- 
try we have orders for 10,000 or more 
books a month, will withdraw their objec- 
tions, because there are obvious advantages 
in geting a book placed as the BookSelection 
for the month. 


Mr. Travers: Mr. Chairman, Mr. 
Meyers sent out a letter bringing this plan 
to our attention about two months ago. 
I should like to ask Mr. Meyers what re- 
sponse he has had to that letter. About 
how many copies have tentatively been 
ordered? Another thing I'd like to have 
brought forward is that the original order 
only, as I understand it, goes thru the 
A. B. A. Any reorders will have to go 
direct to the publisher. 


SECRETARY Meyers: Thank you for 
bringing that up Mr. Travers; we missed 
it entirely. The Bulletin, of course, was 
prepared as a piece of informatory mail 
matter, something to tell you somewhat in 
advance of the convention that we were 
going to bring this thing up. The Bulle- 
tin was not intended to get orders. There 
were possibly thirty booksellers to whom 
we wrote letters asking them to tell us 
in advance about how many orders, or 
rather, books, they would be willing to 
take each month providing, of course, that 
the convention adopts the plan. From 
those thirty booksellers we received, I 
should say, 15 responses. ‘The first was 


from Brentano’s, ordering 500 copies of 
the book each month. 


The second was 
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from Mr. Kidd ordering 100 copies of the 
book each month. The third, I believe, 
was from Mr. Jacobs ordering 50 copies 
of the book each month, but after we con- 
ferred at a Board of Trade meeting Mr. 
Jacobs told me that he thought that he 
would bring it up to 100 copies each 
month. 

From the first 17 orders—and we got in 
a number of 5’s—we had an average of 
77 copies per bookseller. I can show you 
these figures, and I can show you the let- 
ters. I have them all down here at the 
convention with me. We have not heard 
from Mr. Kroch definitely and the dig 
outlets thru the Middle West, and pre- 
suming, of course, that we can eventually 
sell the Boston crowd, Boston and a num- 
ber of other large cities, including the en- 
tire West Coast. We have 500 retail 
bookstores represented in the Association, 
and 77 times 500 is 38,500, which is al- 
most four times the minimum which we 
want. 


Mr. AsrAMsSON: ‘The plan as proposed, 
while it has revealed benefits not originally 
contemplated, is obviously inspired as an 
opposition to the prevailing book clubs, and 
more particularly to the Literary Guild 
and to the Book of the Month Club, be- 
cause that was the original inspiration for 
the plan; and because it intended to off- 
set the damages done to the booktrade 
by these clubs the plan was proposed. 
Pressure was to be brought to bear on the 
book clubs by booksellers who communi- 
cated their displeasure to the publishers. 
Inasmuch as some very prominent publish- 
ers have already indicated that they do not 
favor this plan, is it not reasonable to 
suppose that if a sufficiently large number 
of publishers take the attitude expressed 
by a few this morning, and if the plan be- 
comes operative, that the unwillingness of 
these publishers might be transformed into 
cooperation with the other agencies, a thing 
which would defeat the original purpose of 
the plan, and perhaps if the publishers 
would indicate the reason for their unwill- 
ingness to cooperate, we would better 
understand this. 


PRESIDENT Kipp: I think you are mis- 
judging the publishers. ‘They certainly 
would not be coerced on a thing of that 
kind, I am sure. 





The Publishers’ lv eekly 
Mr. REMINGTON: I am speaking only 


as Treasurer of the Association. | think 
the plan as outlined is a mighty good one 
You have heard the Executive Secretary 
say that this matter would be handled by 
the Executive Committee. I am in fayor 
of this plan, provided that nothing is done 
until we secure money in advance paying 
for every book that is ordered, and that no 
expense be saddled upon the Association. 


PRESIDENT Kipp: As Treasurer for the 
organization for seven or eight years, | 
absolutely agree with what Stanley Rem- 
ington says. I believe that at least 70 per 
cent of the booksellers pay their bills, but 
it is the devil and all to get the other 30 
per cent, and therefore, the whole question 
hinges on getting this advance payment. 


SECRETARY Meyers: Of course, once 
again we are faced with a matter of 
organization. Now, if the publishers will 
not cooperate with the Association pro- 
viding the Association sees fit to act favor- 
ably on this plan, we can’t do anything. If 
we don’t get enough money in the Treas- 
ury to meet our bills and have that money 
in the Treasury before we incur any 
liabilities I’d be the last one in the world 
to suggest that we do anything. 

May I speak of Mr. Abramson’s state- 
ment a minute ago. ‘This plan was not 
particularly devised to compete with the 
Literary Guild. As a matter of fact, the 
original basis was worked out two years 
ago last July before the Guild came into 
operation, and only four months after the 
Book of the Month Club was organized 
with what I term the then Advisory Com- 
mittee on which fifteen of us sat, and on 
which the publishers sat. That fell thru. 
The following year we went to the con- 
vention with the six books a month plan, 
which was too unwieldy, and that fell thru. 

Now we have this one before us. ‘The 
plan is not proposed entirely to compete 
with the book clubs. I have had the 
pleasure of seeing a number of industries 
make a lot of business for themselves by 
radical departures from their ordinary 
method of doing business—the florists, the 
fruit growers, the greeting card people, 
and the neighborhood stores. That is the 
trend of the times. We continue to adver- 


tise on the same basis, with a few excep 
tions, that the booktrade advertised many 
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vears ago. ‘That is not progressive. Now, 
~ould we get money for an advertising cam- 
naicn of this type without the Book- 
% lection, 1 would be the first person to 
throw the BookSelection overboard, be- 
cause 1 don’t like book clubs. But Mr. 
Herr told you earlier this morning the 
amount of money that we were able to col- 
lect from the booksellers for an advertising 
campaign of this sort. May I ask, Mr. 
Herr, if $1500 was all you collected from 
the retail booksellers on that campaign? 


Mr. Herr: Between $1500 and $2000. 


SecrETARY Meyers: The large sum of 
$1500. I don’t think, and I have talked 
to a number of publishers and booksellers 
both, that we are going to have a great 
deal of success in passing the hat, altho 
Mr. Fuller offered $500 from Old Corner 
Bookstore. I feel sure that there are sev- 
eral others who would be pleased to con- 
tribute. But it wouldn’t amount to a lot. 
So we have got to earn it, and we can 
earn it in a business-like way. We buy 
something and we sell it and we make a 
profit, and we devote that profit not only 
to our ownselves, but to benefiting every- 
body, because if there is anything in this 
national advertising that will attract more 
people into the bookstores, certainly, there 
is as much for the publishers to gain as 
there is for the booksellers. 


Mr. McLean: Mr. President, I have 
been doing a little mental arithmetic here, 
and it seems to me that the people who are 
going to supply this 25 cents a copy that 
Mr. Meyers mentioned yesterday are the 
men gathered here, and the plan seems to 
me to be rather unwieldy. Perhaps they 
think differently now, and would support 
an advertising budget of more than $1500. 
lf I order 25 copies that means $6.25 a 
month toward the advertising fund. I 
would rather put in $6 a month for the 
‘und for the A. B. A. to use in advertising. 
Mr. Fuller has said that he will spend 
>500 a year, and it seems to me that the 
A. B. A. at this time would probably be in 
‘ more receptive mood to put up actual 
cash for an advertising program than for- 
merly and when we get that money the 


publishers wil] undoubtedly put up a like 
amount. 


—_ 
SECRETARY Meyers: I don’t want to 
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handle the unwieldy machinery of the 
BookSelection if I can possibly avoid it, but 
where are we going to get $100,000 a year? 
We are going to need that, and we can 
build the BookSelection up to that, and we 
can’t get that by passing the hat. The 
booksellers get these books and sell them 
again. They do that anyway. They may 
sell larger quantities on these selected 
books. They may sell all of their books 
in larger quantities if the campaign is suc- 
cessful. That is what the campaign is sup- 
posed to do. I’d love to get rid of the 
BookSelection, but before we turn the 
BookSelection plan down let’s consider the 
possibilities of getting enough money to 
put on this advertising campaign, or we 
will be in the fix of waiting another twelve 
months to get going—unless the conven- 
tion cares to give the authority to the Ex- 
ecutive Committee to carry out the plan if, 
in the course of, let us say, two or three 
months, our investigations and efforts to 
raise this money prove that we can’t get 
anywhere, I think that is an easy com- 
promise. Inside of two months the Execu- 
tive Committee ought to be in a position 
to say, “We will never be able to collect 
enough money.” But the convention gave 
us permission to start the BookSelection 
plan. Let’s go. 


Mr. Mace: How any bookseller pos- 
sibly can doubt the benefits that would 
accrue from the successful operation of this 
plan as outlined here before you today is 
past my understanding. You can’t get 
money by passing the hat, as Mr. Meyers 
has said. I couldn’t give any money to 
such a fund, but I can give wholehearted 
support to such a plan as this, and thereby 
furnish my little quota toward this effort. 
Many dealers, as a matter of fact, most of 
them, would be in exactly the same position 
as I. 

Perhaps I know your Executive Com- 
mittee and your prospective Executive 
Committee better than a good many of you 
do. The question before you is whether 
this plan should be endorsed by this con- 
vention and put into operation if we can 
get the books, and if we can get the orders. 
If we don’t get the books, the plan does 
not operate; if we get the books but don’t 
get the orders, the plan does not operate. 
If we do get the books, and if we do get 
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the orders, I am perfectly willing to put 
the details of carrying out this plan into 
the hands of men like Stanley Remington, 
Arthur Brentano, Jr., and Mr. Jacobs. Do 
you think they are going to be so foolish 
as to put this Association in a position 
from which it cannot extricate itself? 
Think about this thing, and give it your 
endorsement. ‘That’s what it needs. 


Mr. CARHART: Instead of being a2 
weakness, this selection of one title a month 
for advertising is one of the features of 
this plan’s strength. Those of you who 
have tried any broadcasting (1 speak from 
experience) will find that the first effort 
in general advertising of your store, inviting 
people to come in for bookshopping, or to 
come into the neighborhood store, has 
brought results. But the broadcasting was 
pointless until I selected one book each 
month, not so many that they’d forget, but 
one book each month at my own discretion, 
it didn’t matter much which book as long 
as it was one book to focus attention on 
it. I got them to listen. We must have 
a focus point in each advertisement. Book- 
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shopping is not the focus point which draws 
attention yet, nor is the name of your store. 

There is one other feature which pub- 
lishers who have not given their active 
consent probably haven’t considered, and 
that is, that besides the fund which this 
Association will have from the discounts, 
there is the individual advertising of book- 
stores all over this country to supplement 
this cooperative advertising. ‘That amount 
will, I venture to say, be more than double 
in its total the amount that the Executive 
Committee will spend. That sum alone 
is an argument which will convince the 
publishers. 

Gentlemen, all we need to push the bal! 
over is to stand together and push. Don’t 
let’s stand out and argue about the thing. 
It can’t kill anybody for three months or 
six months, and everything that is done 
means that much to our benefit, and we 
are that much ahead if we never go any 
further than that. 


Mr. Jacoss: May I ask for a reading 
of that resolution so we know what we 
are voting on? 


Mr. ArTHUR BRENTANO, Jr.: “‘Resolved, that the Meyers Plan be adopted 
by this convention, details of which will be worked out by the Executive Committee. 


[The question was called for, and the 
motion was put and carried with only two 
dissenting votes. | 


Mr. Nye: Ladies and gentlemen, I am 


particularly gratified as Chairman of the 
Resolutions Committee that this resolution 
as presented to you has aroused the dis- 
cussion for which it was intended. We 
will now have 


RESOLUTION NO. 7: 
RESOLVED, that the Central Mailing Bureau, as outlined by W. 5. 


Thompson, of Putnams, be considered by our Association and referred to the Ex- 


ecutive Committee for its consideration. 


[Carried ] 


RESOLUTION NO. 8: 
WHEREAS, the One Above has deemed it wise to take from our midst our 


beloved friend and associate, Walter Lewis, be it 
RESOLVED, that we, the members of the American Booksellers’ Association, 


do hereby express our keen sorrow at the severing of the ways. 
[A standing vote was taken] 


RESOLUTION NO. 9: 


RESOLVED, that a vote of thanks and appreciation shall be extended to our 
retiring officers for their faithful and excellent administration. 


(Carried ] 
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Mr. Nye: The above resolutions were respectfully submitted by the Resolu- 


tions Committee, Messrs. Nye, Brentano, Jacobs, Hartog, and Macauley. 


\[x. CARTRIGHT: Is it now in order to 
offer a motion upon the resolution about the 
Central Mailing Bureau, that facilities be 
provided for its operation for the members 
under such terms as may be desired? 


SecRETARY Meyers: It was referred to 
the Executive Committee for consideration 
during the coming year. 

PresipDENT Kipp: Are there any further 
resolutions ? 

\[r. PILKINGTON: I move that the Mur- 
ray Plan as presented this morning be pre- 
sented to the Executive Committee for 


_ [Carried] 


adoption. 


Mr. Jacoss: Mr. Chairman, I just want 
to call attention to the fact that at the re- 
quest of the convention I wired Mr. 
Thompson, of Putnams, to come here this 
morning and present his mail order plan, 
or circularizing plan, and Mr. Thompson 
is here, and it seems to me the convention 
ought to give him a hearing. 


PRESIDENT Kipp: It seems to me we 
should adjourn at this time and start in 
early this afternoon, and we can then hear 
Mr. Thompson and finish up the balance 
of the session. 


[Adjournment ] 


THuRsDAY AFTERNOON, May 17 


PRESIDENT Kipp: The first thing we 
will have this afternoon is Mr. Thomp- 
son’s report on his Circular Clearing House 


proposition. So I will call on Mr. Thomp- 
son of G. P. Putnam’s Sons, and he will 
present his plan to you. 


The Circular Clearing House Plan 


William S. Thompson 
G. P. Putnam’s Sons 


HERE is nothing radical about this 
plan, nothing revolutionary. It is 
perfectly simple. But there are a good 
many angles to it. I thought best to put 
them down so they can be read to you. 
Certain publishers, hereinafter referred 
to as Contributing Publishers, propose to 
establish in New York what might be called 
a Circular Clearing House. These Con- 
tributing Publishers will rent space and 
equip it properly with addressing machines 
and everything necessary to conduct the 
Varlous operations comprised in circular- 
izing. ‘They will also guarantee the run- 
ng expenses and divide among themselves, 
on some equitable basis, any monthly deficit 
which may occur. This Clearing House is 
to be under the direction of the American 
Booksellers’ Association. 
It is proposed that the booksellers of the 
Country place in this Clearing House, un- 
der the direction of their own Association, 


duplicates of their mailing lists, of cus- 
tomers at first, and, later, of prospects. 

These lists, as received, will be trans- 
ferred to addressograph stencils, and filed 
in cabinets in such a way that each book- 
seller’s list will be kept intact and can be 
addressed as a unit. Each bookseller is to 
pay the cost of putting his list on stencils, 
about 5c. a name. 

The stencils are to be, and remain, the 
property of the bookseller, and he is to be 
at liberty to remove them at any time he 
may see fit. 

These lists are to be brought together 
in New York primarily as a means of get- 
ting more business for both publishers and 
booksellers. 

From time to time they would be cir- 
cularized, all or a part of them, as the case 
might be, by the contributing publishers on 
current or forthcoming books. Each book- 


seller’s list would be circularized only un- 
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der his own imprint, and with his consent. 

The contributing publisher who wished 
to circularize the lists of a number of book- 
sellers would send each bookseller a sample 
of the printed matter to be mailed, setting 
a definite day for the mailing. The book- 
seller would, if he had no objection, give 
his written consent on a form provided for 
that purpose, and the publishers would file 
this written consent with the manager of 
the Clearing House, as a “ticket of admis- 
sion” to the bookseller’s list. 

Proper means would be taken to keep the 
various lists absolutely inviolate, to prevent 
them from being stolen or copied, or even 
addressed without the written consent of 
the bookseller, and on these points each 
bookseller would have absolute assurance. 

Each bookseller would continue to main- 
tain his list in his own office for his own 
use when required. He would send in to 
the clearing house corrections or additions 
once a week, or once a month. 

Each contributing publisher would pay 
the clearing house a fixed price for his own 
addressing and for any other operations. 
Each bookseller would be at liberty to have 
his list addressed for his own account at 
the same fixed price. 

The cost of printed matter would prob- 
ably, as now, be borne by the publishers. 
The postage and envelopes would be paid 
just as it is now, according to circum- 
stances, usually by the bookseller and occa- 
sionally by the publisher. 

Each bookseller would be able, just as he 
is now, to censor absolutely the material to 
be mailed over his list, to decide, if he 
wished to, the date of the mailing, or to 
decline it entirely, if he prefers. Thus a 
bookseller would have his list just as much 
under his control as if it were in his own 
office. 

There would, no doubt, be duplications 
of names in the lists of booksellers in the 
same town or city. These duplications ex- 
ist now so the situation would be no worse, 
and some people would continue to get cir- 
culars from more than one bookseller just 
as they do now. No attention, however, 
would be paid by the clearing house to pos- 
sible duplications. Any name sent in by 
a bookseller would go on his list, irrespec- 
tive of whether or not it appeared on some 
other bookseller’s list. In fact, nobody 
would know of duplication excepting the 
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individual receiving the circular matte; 
Each bookseller’s list would be a unit to 
be circularized by some publisher only jj 
the bookseller had given his written cop. 
sent. 

Now, what are the advantages of the 


plan to publishers? The publishers are 
paying the expense of such a plan now. 
and some of them are beginning to realize 
it. They are paying the expense in im- 
printed matter shipped and never used by 
the bookseller, in imprinted matter shipped 
and never received by the bookseller, in 
transportation charges on imprinted mat- 
ter, and in loss of booksellers’ business 
which might be got if the booksellers’ mail- 
ing lists could be used more intensively. 
Some publishers who realize these losses 
are willing to try this more efficient plan, 
for under it, instead of shipping imprinted 
matter on an important book to four or 
five hundred booksellers, the imprinted ma- 
terial would be delivered in bulk to this 
central point, where it will all be used. 

Moreover, concentrated advance circular- 
izing like this on an important book would 
have a vast effect on advance sales. The 
publisher, thru larger advance orders from 
booksellers, would estimate advance print- 
ings more exactly and perhaps save con- 
siderable money in the manufacture of a 
larger edition. He would know far ahead 
of publication, more nearly where he stood 
with regard to any book of sufficient im- 
portance to justify circularizing. Advance 
circularizing is now left to the booksellers. 
It is done spasmodically, or not at all, with 
consequent disadvantage to both publisher 
and bookseller. This circularizing clearing 
house would change the situation entirely 
from the publisher’s point of view. 

Now for the bookseller! What would 
he gain by this plan? The booksellers’ lists 
of customers contain the cream of the book 
buyers of the country. The average book- 
seller has not enough people on his staft 
or sufficient knowledge of the results ob- 
tainable thru intensive mail-order work to 
enable him to circularize his lists to their 
greatest capacity or in the most effective 
way. 

If booksellers would place their lists 
where they could be used by the contribut- 
ing publishers under the booksellers’ im- 
prints, it is believed that the results to 
bookselling would be very beneficial. 
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Under this plan the bookseller would 
have his lists circularized as often as he 
wished. He would get from his mailing 
list infinitely more business than ever be- 
2 He would have no trouble whatever 
hevond that of notifying the clearing house 
of changes in his list. He would have no 
additional expense aside from the §¢. each 
for placing his names on stencils. He would 
not have on hand all the time a lot of un- 
slicited imprinted material from various 
publishers. Nevertheless he would be quite 
at liberty to mail circulars from his own 
ofice if he wished. And all the time he 
would have his lists absolutely under con- 
trol, for the stencils would be his personal 
property. Moreover, he would have the 
opportunity to build new business by com- 
piling and sending to the clearing house 
carefully selected lists of prospects. Under 
this plan I fully believe that any bookseller 
would get business he never dreamed was 
in existence. 

Under the present inefficient and unsatis- 
factory system, the general tendency among 
publishers is to make the imprinted mate- 
rial as inexpensive and as simple as pos- 
sible. Now in these days of fierce mail or- 
der competition, a simple and inexpensive 
piece of printed matter does not, it cannot, 
have the most pulling power, that is, it does 
not get as many orders to the: thousand 
mailed as a more elaborate piece. 

[f this new plan were in effect by which 
the publisher could be positively assured 
that his imprinted material would be 
mailed, I believe the general tendency 
among publishers, certainly among those 
who know mail order, would be to prepare 
more elaborate printed matter to be mailed 
under booksellers’ imprints, thereby raising 
very appreciably the percentage of return 
per thousand pieces mailed. Moreover, it 
would be easier and more feasible, under 
these circumstances, for the publisher to 
throw into the printed matter his whole 
mail order experience of what pulls the 
‘ost orders, to the lasting benefit of both 
publishers and booksellers. 

. " ith my knowledge of mail order pos- 
—— I can visualize such a clearing 
rrr this after it had, so to speak, 
srown up. Tt would have, say, a million 
“s sent in by booksellers, a large pro- 
tion of the bookbuying element in our 


fore. 
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pulation, On a certain day all of these 
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names are circularized at once on an im- 
portant forthcoming book by one of the 
contributing publishers, entirely at his own 
expense and under booksellers’ imprints. 
Result: advance orders for 25,000 to 50,- 
000, all to be filled by booksellers; $50,- 
000.00 profit on 25,000 copies at $5 a book, 
made by booksellers instead of being 
diverted elsewhere. This doesn’t compare 
unfavorably with any book club you can 
think of. Moreover, it isn’t a dream. It 
is a real future possibility if some of you 
booksellers will help now to start this 
going, by saying that you will send in your 
ists. 


PRESIDENT Kipp: I hope, for the bene- 
fit of the Executive Committee, to whom 
this problem is being put up, that there will 
be a general discussion. I'd like to hear 
from Mr. Herr. 


Mr. Herr: Frankly, Mr. President, I 
haven’t given this matter the consideration 
that I have to some of the other questions 
that were before the convention, but as it 
has been presented, it sounds like a very 
sensible and feasible proposition. We all 
know the problem that has confronted us 
in all of our shops of properly disposing 
of the oftentimes valuable circular matter 
which is furnished us by publishers, and 
it sickens me as I think it should others, 
some times to have to throw things away 
that have cost real money, because we have 
not had an opportunity of disposing of 
them properly. 

Another thing, if we can relieve our- 
selves of some of the machinery of doing 
these things and knowing they are being 
efficiently and periodically done all the time 
as they should be done, by some central 
agency which is our agency, it would be of 
undoubted value. 

The matter of compiling a list is, of 
course, the individual bookseller’s responsi- 
bility. Upon the character of the list that 
he compiles and furnishes will depend the 
results he will get. But once the list is 
prepared, he is assured when he O.K.’s a 
piece of printed matter, it will be automati- 
cally mailed out, and at the same time, the 
publisher is assured, having provided the 
matter, that it will be mailed out automati- 
cally, whereas, at the present time, it is a 


great gamble. 
There is no doubt in these days of various 
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types of competition, that mail order sell- 
ing is effective. I had no little success last 
year with the distribution of a lot of im- 
printed matter that had been sent to us 
just before the holidays, by using the plan 
that was made feasible by the Post Office 
Department. We have in our community 
many thousands of residents who live on 
R.F.D.’s, and I discovered not so long ago 
a fact that you may be cognizant of, and 
may not, living in the country myself, that 
if you will get from the Postmaster of any 
given district a list of the R.F.D.’s from 
the Post Office in his district, with the 
number of box holders on that R.F.D., 
you can send out circular matter at regular 
circular rates addressed to Box Holder, 
R.F.D. No. So-and-so, at Such-and-such a 
place, and the circulars will be delivered to 
the box holding residents. 

I had, with a limited amount of matter 
that accumulated at our place last Christ- 
mas, very beneficial results, because the mat- 
ter was going into the homes of people ac- 
customed to receiving mail order catalogs, 
and accustomed to buying from catalogs, 
buying from printed matter, so that they 
reacted favorably, not so much in direct 
orders by mail, but by coming direct to the 
store. People came in with the circulars 
with their selections marked, and com- 
mented on the fact that they had received 
them. That shows that if you send cir- 
culars to the right people they will receive 
consideration. I believe that the plan that 
has been outlined is feasible. I don’t see 
any objection to it at all. 

Furthermore, I understand no piece of 
matter will be mailed out until you O.K. 
it yourself, and it won’t be used for pro- 
miscuous circulation that might not appeal 
to your trade. You will be the judge of 
that yourself. 

Personally I think, Mr. President, that 
the plan is very sound, and is another con- 
structive measure of which the members 
of this Association should avail themselves. 


PRESIDENT Kipp: Thank you, Mr. 
Herr. Mr. Grauer, will you give us an 
expression. 


Mr. Graver: I don’t think I have any- 
thing to say right now. 


PRESIDENT Kipp: I’d like to hear from 
one of the publishers. Mr. Clinch, how do 
you feel about it? 
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Mr. FRANK CLINCH: Speaking un. 
officially, because I do not know what the 
attitude of my house would be concerning 
it, I do think that any way or means oj 
bringing the public’s attention to books. 
whether it is this direct appeal along legiti- 
mate lines or some other way, is a good 
thing in the book business. 

As far as we are concerned, I[ think we'd 
want to know just what our expense would 
be before we commit ourselves. [ think 
direct appeal by the bookseller to his cus- 
tomers is always better than just a piece 
of mail matter, or a general piece of adver- 
tising in his own local community. 


PRESIDENT Kipp: I think that from the 
publisher’s standpoint at least, the saving 
in using absolutely all his circular matter 
when handled that way would more than 
offset any small incidental expense that 
might be attached. Is there any other dis- 
cussion? 


Mr. Macau ey: Mr. President, it just 
occurred to me that this need not necessarily 
be limited to publisher’s material, but it 
would be a great saving when the book- 
seller wishes to send a personal circular 
letter to his trade. When we desire to do 
that it means two or three days of a young 
lady’s time taken away from her regular 
routine work. But this way, you simply 
frame the letter and send it down to head- 
quarters, and, of course, in that case, the 
bookseller bears the entire expense, but it 
becomes a very simple routine matter. 

I believe, ladies and gentlemen, that if 
we keep after our lists not less often than 
once a month, that the trade increase that 
we get would be beyond anything that we 
can think of in advance. We are so spas- 
modic about it now. We send out circu- 
lars four or five months apart, but if we 
made direct appeals regularly to those 
people who are known buyers, I believe 
we'd encourage them to buy more books. 


Mr. SHoEMAKER: I was going to ask, 
Mr. Chairman, if, as a publisher’s repre- 
sentative I might not say a word on the 
subject. I have read Mr. Thompson’s arti- 
cles when they appeared, with a great deal 
of interest, and I have had some contact 
with Mr. Thompson, looking to the use 0! 
some of the lists. I know Mr. Thompson 
as a very efficient mail order manager. 
some times wondered how Putnam’s man- 


F. A. Clinch of Appleton’s and Eugene Herr, of Lancaster, Pa. 





show the charms of the Board Walk on a sunny day to two of the 
visiting delegates 


aged to get the sales they do on some of 
their books, but after I knew Mr. Thomp- 
son, I found out how it was done. It was 
thru the efficiency with which he manages 
his department. 


We all know the difficulty of effecting a 
proper circulation of our advertising matter, 
especially of our circulars and of our cata- 
logs. Before printing costs became pro- 
hibitive, we used to buy a ton of them at a 
time almost, and lots of them were used for 
packing purposes. But since printing costs 
have prevented that, we haven’t been quite 
*0 generous in supplying them, but still we 
supply a great deal. We would furnish 
naterial liberally if we were sure of its 
“istribution, but in the great majority of 
“ses It 1s not used at all effectively. 
led . me that if practically all the 
Pro n the country would furnish their 

ames to this Central Bureau, that we, as 
publishers, could promote and put over with 





reasonable success almost any kind of book 
that we wished to. I hope very much, 
Mr. Chairman, that this plan will be car- 
ried out, and that there will be as much 
active interest in it as there will be in the 
project proposed this morning. 


Mr. McLean: It seems to me this pre- 
supposes using the entire mailing list with 
each circular that is mailed out. Now, we 
classify our mailing list, and there are times 
when we don’t care to use it all. Can we 
arrange for tabulations of a classification? 
We have a preferred class, second class, and 


then we have the entire list. 


Mr. THompson: Oh, yes, the list could 
be classified. We have no objection to that. 


PRESIDENT Kipp: I’d like to hear from 
Mr. Howe, of the Atlantic Bookshelf. 


Mr. Howe: I am sure I can’t add any- 
thing to what Mr. Thompson says. 


To 
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my limited experience it seems an excellent 
idea. The whole thing seems to depend 
on whether the big booksellers are willing 
to let their lists go to a central bureau, and 
apparently the people contributing to this 
symposium in the Atlantic Bookshelf were 
willing to do that. 


PRESIDENT Kipp: I| think the majority 
are for it, except in a few cases where they 
have completed machinery for handling 
their lists, and most of us haven’t. Our 
own mail order department is somewhat 
limited. We have the names, but I don’t 
think we follow them up. I really think 
that this is an excellent suggestion. It will 
not only help us, but will reduce the cost 
of circularizing to the publishers very ma- 
terially. 

Would any one else like to discuss this 
matter ? 


Mr. Howe: How much of the material 
that comes to you do you send out now? 


PRESIDENT Kipp: We use it all, but we 
don’t use it profitably. Attractive stuff 
comes, and it piles up faster than we can 
distribute it. It goes against my nature, 
being of Scotch descent, to give up any- 
thing without getting some return for it. 
So periodically we take everything we have 
and bunch them into catalog envelopes and 
tie them up in packages of books. How 
much good it does, I don’t know, because 
it is a miscellaneous lot, but we are keeping 
something going all the time. I have 
worked our names so strenuously, that 
sometimes I believe we are overdoing it. 
Last month, we couldn’t help ourselves, 
we distributed three mailings. Returns 
weren't as good as if we had had one, but 
at the same time, I couldn’t overlook these 
special features that were coming to us. 

If we follow this method, I think it 
will be like “fewer and better books,” and 
the trade might be a little more critical 
about the stuff that went out with their 
imprint, and therefore, the publishers would 
be a little more critical about it, too. As 
Mr. Thompson has suggested, there would 
be more attention given to the attractive- 
ness of it, and it might pull much better 
than it has. For that reason, I am very 
much for this idea. I think the effort will 
not be wasted, because every name that 
goes in, to begin with, will cost the mer- 
chant five cents for addressographing, and 
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if we are going to spend money on it, they 
we will use the system. 


Mr. Herr: There is just one thought 
I'd like to mention in that connection. {o; 
the representatives of publishing houses or 
advertising houses who may hear it, and 
that is, that when they imprint matter for 
us that they have the imprinting look as jf 
it were a part of the job, and not an after. 
thought. That means an awful lot to the 
retailer who is distributing it. I have seen 
some imprinted matter come in with the 
imprint put on sloppily, misprinted, and 
all looking like an after thought. From the 
standpoint of the bookseller who is dis- 
tributing the material at his own expense, 
the imprint should be put on correctly by 
a good printer so that it looks as if it be- 
longed to the circular. Then when the 
circular goes out, it is your circular. 


PRESIDENT Kipp: Is there any further 
discussion ? 


Miss Gorpon (of Wellesley) : Is it pos- 
sible to send to this Bureau your own 
printed matter? 


PRESIDENT Kipp: Absolutely. 


Miss Gorpon: Of course, it goes out 
of the New York Post Office? 


PRESIDENT Kipp: That doesn’t matter 
at all so long as it goes to your customers 
with your imprint. In fact, I think it 
rather adds than detracts. 

The Executive Secretary has asked that 
we find out how many booksellers would 
go into this. Please raise your hands so we 
can see how many are willing to participate. 


Mr. McLean: I want to ask a question 
first. I just spent $150 on this thing, and 
have an addressograph. What is your sug- 
gestion, Mr. Thompson, for me to do with 
my equipment? I am in favor of this, ot 
course, very much in favor of sending out 
mail order material, but I have the stencils. 
Shall I make up another $50 worth or 
$100 worth? 


Mr. THompson: In that case, we take 
over your stencils. 


Mr. McLean: includes _ the 


This 


Theatre Guild and a lecture course I am 
utilizing, and I still want to utilize it. 


Presipent Kipp: I think you could 
afford to pay the $50 extra. Now, please 
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our hands, those that would expect 


raise ’ . . . 1 
-) yse this circulation clearing house. 
About one-third raised their hands. ] 
How many are opposed ? 

Six raised their hands. } 

There are far more in favor than op- 


nosed. 
\liss Gorpon: This morning in a re- 
- it was said that this was a delightful 

but impractical. I believe that is what 
id. 1 wonder why it is impractical ? 


por 
idea, 
Was sa 
PRESIDENT KIDD: 
impractical. 
\lr. Peck: Perhaps Mr. Wilson can 
tell us why he doesn’t like the idea. 


\Ir. Witson: I didn’t say I didn’t like 
it. I think it is all right for those that 
can use it, but we have a woman who at- 
tends to our mailing list department. We 
have our own stencils, and I don’t see why 


we should use this new plan. 


I don’t see why it is 


PRESIDENT Kipp: You have one of the 
larger shops. 


\Ir. Witson: Not so large, but we have 
ilready taken care of this matter. 


\Ir. HAMLIN: I oppose it for several 
I think my mailing list is one of 
the biggest assets in my business. It’s like 
my bank account—nobody handles my bank 
account but myself. I wouldn’t trust my 
mailing list to anybody on earth. 


reasons, 


PRESIDENT Kipp: I think you ought to 
move to Missouri. 


Mr. HAMLIN: I mail my own matter 
Out as 1f Comes to me. 


PRESIDENT Kipp: I really believe as far 
as the Executive Committee is concerned, 
that they can come to some decision that 
will be agreeable to all of us. 

I will ask for Mr. Frank Magel’s report 
on the findings of the Special Committee as 
given to the Board of Trade. Before Mr. 
Magel starts in, I will say that the Com- 
mittee started work at five- thirty and 
worked for nine hours straight on this 
Proposition. So anything Mr. Magel has 
to say will be worth hearing. 
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Mr. Macev: The Committee, composed 
of Messrs. Fuller, Korner, Stanley Rine- 
hart, Ticknor, and Kidd ex-officio, has, 
since its appointment, been in conference 
with the officers of the Literary Guild. 


The Committee has reported to the 
Board of Trade at a meeting of nine of 
the members, that the Literary Guild has 
submitted a proposal which in principle, 
but not in all its details, is under the cir- 
cumstances unanimously acceptable to the 
Committee. 


The Board of Trade, in a meeting this 
afternoon, has accepted unanimously in 
principle, but not in all its details, the 
proposal of the Literary Guild. 

In view of this situation, the matter is 
now under consideration by the Board of 
Trade for completion, and a report will 
be made to the members of the American 
Booksellers’ Association at the earliest 
possible moment. 

The reason that this.is brought to you 
in this particular manner is because there 
are several important and serious legal 
points which make it impossible to bring 
the matter to you for open discussion until 
they have been passed upon very carefully 
and thoroly by competent legal authority. 

PRESIDENT Kipp: As President of your 
organization, and in person, I wish to 
thank Ben ‘Ticknor, Stanley Rinehart, 
Harry Korner, and Richard Fuller for 
their work on this matter, which to me, 
is most vital to the welfare of this Associa- 
tion and booksellers in general, and also 
is a most important matter from the pub- 
lisher’s standpoint. I wish to reiterate that 
if Harold Guinzburg had never had any- 
thing to do with the Guild, but had only 
worked on behalf of the Viking Press, that 
within a year from now, with the same 
amount of energy, he would probably be 
the biggest publisher in America. Again 
I thank you all for your efforts, and I 
think that the Association will thank you 
when the final and definite decision comes 
from the Board of Trade. 

Mr. Herr: I move the report be re- 
ceived and accepted. 


[ Carried. ] 
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Mr. AsprAMson: How soon will the from Ward Macauley, of the Nominating 
Board of Trade report be given to the Committee. (Applause.) 
? 
members! Mr. Macau ey: Mr. President, Ladies 
PRESIDENT Kipp: As soon as the legal and Gentlemen: Your Nominating Com. 
difficulties can be threshed out. mittee composed of R. C. Saltmarsh, F. J. 


Now comes one of the nicer features of Hyke, Eugene L. Herr, Charles Jackson, 
this Convention. We will have a report makes the following announcement: 


Association Officers Elected 
for 1928-29 


President, ARTHUR BRENTANO, JR. of Brentano’s, N. Y. 
First Vice President, GEORGE W. Jacoss, Jacobs’ Book Store, Philadelphia. 
Second Vice President, C. G. Graver, Otto Ulbrich Co., Buffalo. 


Third Vice President, Miss Veronica Hutcuinson, Halle Bros., Cleveland, O. 


Secretary, ERNEST EIseLe, B. Westermann Co., N. Y. 


Treasurer, STANLEY REMINGTON, Norman Remington Co., Baltimore, Md. 


Board of Trade: 
Three Year Term: 
Joun G. Kipp, Stewart-Kidd Co., Cincinnati, O. 
Simon L. Nye, S. Kane Sons Co., Washington. 
RaALPpH Witson, McDermott-Wilson Co., New York. 
RICHARD FULLER, Old Corner Bookstore, Boston. 


THEODORE SCHULTE, New York. 


One Year Term: (To fill vacancies) 
ALLEN PiTMAN, Jordan, Marsh & Co., Boston. 
A. Krocu, Chicago. 


Alternates: 
J. W. Curncer, American Baptist Publishing Society, Philadelphia. 
JouHn Loos, Brentano’s, New York. 


RoGerR JOHNSON, Johnson’s Bookstore, Springfield, Mass. 
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Mr. Macautzy: We hope that this 
list of officers will go thru unanimously, 
and that you will accord them your uni- 
versal support during the coming year. 


PresiDENT Kipp: What is your pleas- 


ure? 

Mer. Hamutn: I move the nominations 
be closed. 

[ Carried. ] 

[It was voted on motion duly made and 
seconded, that the Secretary cast one 
ballot, which was done, and the above 
officers elected. ] 

PRESIDENT Kipp: I should like the new 
President to step up here. Before Mr. 
Brentano thanks me for passing over this 
gavel of authority which came from In- 
dependence Hall, I want to say, God bless 
him, and that I hope he has as faithful a 
crew around him as I have had during my 
two years, and as much appreciative co- 
operation. 


[President Kidd handed President-Elect 
Brentano the Gavel. } 


PRESIDENT-ELECT BRENTANO: Mem- 
bers of the A. B. A.: To be like Lindbergh 
seems to be our present ideal. All of us 
have our own reasons for wanting to be 
like him. The man and boy worships him 
as a fearless aviator. The flappers dream 
of him as their Prince Charming. Men 
and women admire him for his sterling 
character. Right now I admire him most 
as an orator. I think you all know how 
he gets up and says, “I thank you for this 
medal. I appreciate it very much, and I 
hope you will do all you can for aviation.” 

Just so, I want to say, “Thank you for 
the honor bestowed upon me. I appreciate 
it very much. I hope you will all do all 
that you can for the A.B.A. and will help 
ine to carry on the same high ideals that 
we have followed these last two years in 


this Association under the able leadership 
ot John G. Kidd.” 


ee r 4 

_* RESIDENT Kipp: I'd like to hear from 
our good friend, George W. Jacobs, first 
Vice President. 


MR. Jacoss: I am reminded of a story 
VI 


— | heard only a few days ago which 
hese ‘o one of the Honorary Fellowship 
ar ts of this Association, Hon. Edward 
>tewart. You will remember he was 
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President Arthur Brentano with Adam 
Burger of Harper's and Charles Jackson 
of Cleveland 


elected Governor of Pennsylvania some 
few years ago and shortly after he was 
inaugurated he was taken ill. Being a 
bachelor his sister acted as mistress of the 
Governor’s Mansion, and he said to her, 
“I wish you would send for Dr. So-and- 
so.” 

She said, ““You don’t want Dr. So- 
and-so.” 

“Yes, I do.” 

“Why, he is a veterinarian.” 

“Well,” he said, “He is the man I want, 
because I was a jackass for taking this 
job!” 

I don’t want to infer that I think I am 
a jackass for having accepted the nomina- 
tion and election as First Vice President. 
I appreciate the honor very much indeed, 
and I will try to give the Association the 
very best that there is in me. 


PRESIDENT Kipp: Let us hear from Mr. 
Grauer, our Second Vice President. 


Mr. Graver: Ordinarily a Second Vice 
President doesn’t need to concern himself 
much about the Ship of State, but this 
really is a very great honor, I am sure, 
and I shall accept the office with all dignity 
that I can possibly muster up. 
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PRESIDENT Kipp: Our new Secretary, 
Mr. Eisele. [Not present. ] 

Now we will hear from the good old 
war horse, Stanley Remington. 


Mr. REMINGTON: I appreciate this 
honor very much, but I reserve all re- 
marks for the future. 


PRESIDENT Kipp: Before closing this 
business session, there is one thing I’d like 
to say, just one last thought I’d like to 
have you take with you. It seems to me 
that trouble or difficulties or hardships in 
any line, it doesn’t matter much what, will 
bring people more closely together. I re- 
member back in 1905 when there was just 
a struggling band of booksellers under the 
leadership, I believe, of Clarence E. Wal- 
ker in the old Victoria Hotel, when the 
prime difficulty was, as everybody recog- 
nized, that price cutting was beyond 
control. We hadn’t achieved the success- 
ful point we reached later. The main dis- 
cussion then was freight rates. We have 
gone thru these various evolutions until 
we have come up to the present period. 
Possibly thru the organization and opera- 
tion of the Clearing House, which has 
been successful, our ideas and ideals of 
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bookselling have been crystallized, and we 
feel more strongly the absolute necessity of 
cooperative unity. I do believe that at the 
present time we feel as we go home an s- 
surance in the back of our minds that we 
have our fellow booksellers with us, that 
if there are any difficulties to be met. that 
we will, as a unit, meet them, and not do 
as we have perhaps at various stages, give 
the subject under discussion a careless 
approval. I think that when a group of 
men and women meet on a common 
ground, as we have today, there are hopes 
for the business. I feel, as Tom Marshall 
said in his book, that as long as the country 
is full of Fords, we are not going to the 
dogs. With that thought I think we will 
adjourn. I thank you all. 


Mr. HAMLIN: I want to make a an- 
nouncement in this form: Ladies and 
Gentlemen, we invite you to the Southland 
of Houston, Texas, for the great Demo- 
cratic Convention on June 26th, and if we 
cannot get the Booksellers Convention to 
come to Houston in 1929, we advise going 
to Kansas City. I thank you. 


[ Adjournment ] 


Play Along the Boardwalk 


T is easy to entertain a convention 
| group at Atlantic City, as a dozen 

steps brings one to the ever interesting 
Boardwalk, and, just beyond, the long 
stretch of beach, this year decorated by the 
picturesque wreck of a harbor steamer 
which had recently landed just in front of 
the hotel. Most of the delegates pre- 
ferred walking to riding, and the chairmen 
did not make many fares out of the A. B. A. 
gathering. 

On Tuesday the official photograph was 
taken on the temporary grandstand which 
is in front of the hotel, and the photog- 
rapher then took groups of three or four 
as they marched away up the walk. Sev- 
eral of these are reproduced in the Pub- 
lishers Weekly. 

The Entertainment Committee, of which 
Howard M. Jacobs was chairman, did not, 
however, rely on the natural attractions of 





Atlantic City to make the social side of the 
meeting a success, and each day there were 
special events which strongly appealed to 
both men and women. Monday night 
opened the program with a delightful dance 
in the big Renaissance Ball Room, with 
dinner tables all around. This get-together 
dance has become an annual feature, as !t 
provides so many opportunities for renew- 
ing old acquaintances and extending 4 wel- 
come to new. The orchestra left nothing 
to be desired, and during the evening an 
unexpected feature was provided when 
Sigmund. Spaeth gave an _ impromptu 
minstrel performance based on his book, 
“Gentlemen Be Seated.” Sigmund him- 
self at the piano discoursed on the story 0! 
old American minstrels, then elected hin- 
self as interlocutor and song leader, while 
a costumed minstrel man came from the 
wings to deliver the jokes and songs. 
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Tuesday saw the official outdoor games, 
and from four o'clock to five the buses 
were leaving every few minutes for the 

Lynnwood Golf Club. As in the other 
dJavs of the convention, fair weather pre- 
vailed, but there was a chill in the air that 
made exercise seem desirable, and those who 
had not brought their golf equipment stayed 
in the big club room with its open fire or 
went out to the ball game, which provided 
violent exercise for players who had long 
since forgotten their baseball habits. In 
the evening there was again a turn toward 
the dance floor, this time using the dance 
hall downstairs in the Yachting Grill with 
the gallery around, where a card tourna- 
ment went on simultaneously. 

Wednesday evening brought a new type 
of entertainment, when the Ambassador’s 
biz swimming pool was opened up and the 
Ambassador bathing beauties, amateur per- 
formers par excellence, gave a remarkable 
exhibit of diving, swimming and water 
sports. Many of the booksellers after- 
wards indulged in pool exercise, and the 
audience was treated to some impromptu 
water acrobatics by the well-known quar- 
tette, Christopher Morley, Noble Cath- 
cart, Guy Holt and Ellis Meyers. 

The annual banquet, which always falls 
on Thursday night, was slightly handi- 
capped when the Ambassador Hotel gave 
over the best banquet room to a convention 
of Tall Cedars. This led to a difficulty in 
acoustics, tho there were no shortcomings 
in the meal itself. On this occasion the 
Association presented President Kidd with 
a beautiful Gruen watch as an expression 
of its appreciation and affection. The 
presentation speech was handsomely made 
by Eugene L. Herr of Lancaster, presi- 
dent of the Association the last time it met 
in Atlantic City. He said, in part, “I want 
to welcome to the ranks of the past presi- 
dents of the A. B. A., John Kidd, the pre- 
siding officer, and to present this watch to 
him on behalf of the Association, whose 
love and esteem he has earned by his faith- 
tul work in our interest during the past 
two years and by the manner in which he 
has carried on the traditions of the Ameri- 
can booktrade in building up the work of 
the organization.” 


_ At the same time, a handsome gold 
fountain pen was presented to Howard 
Jacobs in recognition of the arduous and 
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successful service he had given as chairman 
of the Entertainment Committee. 

The first guest of honor was Meredith 
Nicholson, the famous Hoosier whose long 
list of successes has made him known to 
bookshops in every part of the country. 
“One of the significant and encouraging 
things in the recent literary development of 
America” he said, “is the great num- 
ber of books on government, on political 
history and biography. This has come at 
a very fortunate time in the history of 
America. We have too much indifference 
to politics. The biographies we have had 
of great Americans and the critical work 
in the field of political and social condi- 
tions have all met a great need. I believe 
that a book like Senator Beveridge’s ‘Life 
of John Marshall’ is a book calculated to 
plant in the mind of every American a 
greater idea of what America means. I 
hope you booksellers will encourage reading 
in this field of political and social interest. 
I see by the figures my friend Melcher got 
into the papers yesterday that 200,000,000 
books were sold last year. Even at that, 
a whole lot of people in my country still 
have great faith in Ayer’s Almanac. Some 
of them believe all the medical information 
obtained from that kind of reading. I feel 
under obligations to all booksellers, and 
have thru many years. Your Association 
is twenty-eight years old, and it was just 
twenty years ago that I put out my first 
serious book, and, as I have averaged about 
one a year since then, my literary birthday 
about coincides with yours.” 

Lowell Thomas, author and adventurer, 
whose lectures have followed his books in 
making his reputation thruout the country, 
then spoke. “Captain Kidd, Ladies and 
Gentlemen,” began Mr. Thomas. “This 
is not the first time I have talked under 
difficult circumstances. In Ceylon I spoke 
in a hall whose roof opened up at night 
and not only admitted the light of the stars 
but a troupe of monkeys. Again, in the 
Malay States I was speaking in the open, 
and the powerful light attracted the great 
vampire bats out of the forest, and they 
dove repeatedly at the screen at my side. 
Sitting next to me tonight is one of the 
best known aviators in America, a profes- 
sional flyer, while I am what the aviators 
call a professional “sandbag.” One time I 
was flying in the Near East with a young 
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fellow from the States, one of the fellows 
who couldn’t wait for the United States to 
be in the war and flew with the British. I 
noticed his accent wasn’t Oxford and asked 
him where he came from. ‘I am the son 
of a grocer in Berkeley,’ he said. While 
hunting raiders in the Indian Ocean he got 
stranded on a coral island, and I can think 
of nothing more strange than a young Cali- 
fornian, Captain of the Naval Air Forces, 
shipwrecked on a coral island and singing 
jazz songs to the savages. During the 
course of my speaking tours of this coun- 
try the high spots of my tour have been 
the hours I have spent in the _ book- 
shops that many of you own. I consider 
it a high honor to have the privilege of 
being present at this annual banquet.” 


A telegram was read from Colonel Clar- 
ence Chamberlin, regretting that rains in 
the middle west had delayed his return 
until too late to attend. Mr. Kidd, how- 
ever, had another flyer to his string and 
introduced Captain Elliott White Springs, 
author of many stories on aviation and of 
a book soon to be published. “I had 
chosen as my subject tonight the title of a 
book that I want to write, ‘What Every 
Young Girl Should Know About Aviators.’ 
However, my publisher, Stanley Rinehart 
says this title would not do at all, so I 
must say something about war flying. 
Military aviation began, of course, with 
the war in 1914. Up to that time aero- 
planes were only used for experimental pur- 
poses. When the planes were successful 
in bringing in information, the opposing 
side immediately started to find ways to 
stop this espionage. First, they just took 
up a rifleman who fired at the other plane. 
Then they fastened machine guns to the 
planes themselves and sent these out to 
fight the enemy planes. But the sky was 
big, and it was difficult to stop observation. 
Then they built special fighting planes 
whose sole function was to shoot down 
other planes, and small single seaters 
which could hide in the clouds and wait 
for the enemy. ‘Then single seaters were 
developed to fight the single seaters. 
Motors improved, speed got higher, the 
fighting spirit rose. Shooting from the air 
is rather different from shooting from the 
ground. You have the tremendous speed 
to deal with. I had a site in the middle 
of the gun so arranged that both guns 
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would converge at two hundred yards. 
Then with two machine guns going nine 
hundred rounds a minute you could 
hardly miss an adversary in front of you, 
With all the firing and fighting you would 
think it would have killed off the whole 
flying corps in a short time, but it didn’t, 
it being so difficult to hit the vital parts, 
There has been a big argument in Wash- 
ington between the Army and Navy Forces 
as to what to do with our air service. They 
more or less decided that the Air Service 
should be connected with the Infantry, 
but I believe the next ten years will see 
a change and that the Infantry can be used 
in connection with the Air Forces.” 


Morris Fishbein, well-known writer, and 
author of “The Medical Follies,” brought 
a new range of interest into A. B. A. ban- 
quet speeches. “Mr. Nicholson has re- 
ferred to the famous Almanacs of Ayers 
and Hostetter, those almanacs filled with 
marvelous testimonials that make up such 
a large part of the patent medicine trade. 
Now, you have the same sort of thing in 
the booktrade, but you call them ‘blurbs.’ 
They put them on the outside of books 
instead of putting them in almanacs. 
The great difficulty arising in medicine 
today is the control of the charlatan who 
convinces people that they need some sort 
of remedy to make themselves have a bet- 
ter appearance before the public. ‘There 
was a time when the book on ‘Feeding the 
Baby’ was the best seller in the bookstores, 
but nowadays it is “The Care of the Skin 
and Hair’ that goes just as fast. One Pro- 
fessor Schoulters advertised and urged peo- 
ple to pluck out a few hairs and send them 
in for examination. We plucked two from 
a fur coat, and the answer came back, ‘| 
have examined the hair under a microscope, 
and you are suffering from malnutrition of 
the hair roots.’ One of the hopes 0! 
the future is to get wider dissemination of 
books in the health field, books of real 
value. If ,we can have more best sellers 
in that field, there will be a reasonable 
amount of hope. As long as the public per- 
sists in getting its medical information 
from that extremely salacious document 
which I have characterized as “The 
Moron’s Bible,’ Mr. MacFadden’s Physi- 
cal Culture, there is very little to expect 
in the way of health education.” 
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English Booktrade News 


From Our London Correspondent 


HERE has just been issued what is 
-alled an Interim Report of the Joint 
Committee, appointed by the Pub- 
lishers’ Association and Associated Book- 
sellers of Great Britain and Ireland, to 
consider and report upon the possibilities 
of greater co-operation between the two 
associations for the purpose of improving 


the organization of the booktrade. Im- 
mediately the Joint Committee came into 
being, sub-committees were formed with 


the object of making a critical survey of 
the British booktrade. ‘Three such com- 
mittees were formed. [This report will be 
printed in full in the Publishers’ W eekly. 
—Ed.} 
Major Putnam 

\lajor G. H. Putnam is here, and seems 
as mentally vigorous—physically active 
as ever. He has already met many of his 
old publishing friends, and spoken at many 
places. No other American publisher is 
more warmly welcomed in London than 
the veteran major. 

Advertising of Books 

There seems to be a tendency on the 
part of English publishers to question the 
value of spending large sums of money in 
advertising books in the general press. 
There is no question about it ever stopping, 
but there is an inclination to look some- 
what deeper into the matter and to try 
to discover if it is really worth while. 
Everyone concerned feels a doubt as to 
whether the returns really justify the large 
expenditure. Unfortunately, it is very 
rarely that you can key the results from 
the advertising of a book in a daily news- 
paper, or for the matter of that, in any 
paper. Many feel that more advertising 
should be done in booktrade papers. As 
was said the other day in the Joint Com- 
mittee Report, the cost of publicity is 
ereater in proportion to the business done 
than formally, and shows a tendency to 
increase, and there is no means of check- 
ing the results of press advertising. 

Trade Conditions 


eae spring trade is continuing good. 
ite a number of books have been active 


and publishers and hooksellers are very hope- 
ful about the future. Not a great number 
of distinctive books have appeared, but there 
have been many which have had satisfactory 
sales. Probably the novels of the season, 
so far, have been Lady Oxford’s “Octavia,” 
and Thornton Wilder’s ‘““The Cabala.” 
Another successful and brilliant piece of 
fiction is titled “Jazz and Jasper.”’ The 
chances are that the really big general book 
will be Lord Beaverbrook’s “Politicians 
and the War” which has been creating 
something of a sensation in the London 
Evening Standard. 
Two American Novels 

Brentano’s London House is emphasizing 
the new Anita Loos novel, ““But Gentlemen 
Marry Brunettes.” The advertisements 
which Harold Shaylor, who is now head 
of Brentano’s London office, is putting out 
are admirable, and are to be found in many 
places. The other big American book is 
Miss Ferber’s “Show Boat.” ‘There is 
likely to be a big demand for the 2/— 
popular edition which Heinemann’s have 
in preparation, in view of the fact that the 
musical version of Edna Ferber’s story 
is being produced at the famous Drury 
Lane Theatre this month, and large ad- 
vertising appropriations are being reserved 
in the big dailies. 

Some Good Sellers 

Stephens’ “Etched in Moonlight.” 

Rosita Forbes’ “Adventure.” 

Kaye-Smith’s “Iron and Smoke.” 

Bennett’s “Strange Vanguard.” 

Fox’s “The Mastery of the Pacific.” 

Stern’s “‘Debonair.”’ 

Many new popular editions are active, 
and a busy time is expected as the summer 
months approach. Probably the market is 
fuller of cheap reprints than ever before. 

Booksellers’ Conference 

A big program has been arranged for 
the Annual Conference for the Associated 
Booksellers of Great Britain and Ireland 
at the end of May. This year the Confer- 
ence is to take place in Edinburgh, and 
covers receptions, sight-seeing, meetings an 
conferences. The Lord Provost of Edin- 
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burgh receives the booksellers, and the 
President of the Booksellers’ Association, 
Charles Young, is to be Chairman at the 
Annual Dinner at which the toast of 
“Literature” will be proposed by Professor 
H. J. C. Grierson and replied to by Dr. 
R. W. Mackenna. — 
A Publisher M. P. 

Colonel John Buchan M. P., is an ex- 
traordinarily busy man. He has made his 
mark in the House of Commons, and he 
still manages to be very closely associated 
with the direction of the famous publishing 
house of Thomas Nelson and Sons. And 
in addition, one may not forget that he 
is frequently making public speeches, look- 
ing after his constituency and writing very 
successful novels. His new one is to be 
called “The Runagate Club.” Colonel 
Buchan is also actively interested in the 
welfare of the assistants of publishers and 
booksellers, and is Chairman of the Na- 
tional Book ‘Trade Provident Society. 
Colonel Buchan represents the Scottish 
Universities in the House of Commons. 

A Publishers’ Debate 

Sir Ernest Benn, the publisher, is debat- 
ing with a well-known Labor member of 
Parliament on the subject of Capitalism 
versus Socialism. The debate is actually 
taking place on paper, and Sir Ernest 
Benn’s firm will eventually publish it. 
The book will really consist of a half-a- 
dozen letters. 

Foyles’ 

Stephen Graham, who knows more about 
foreign places than most people, delivered 
an extremely interesting talk at Foyles the 
other evening on “What English Books do 
Foreigners Read?” Incidentally, Mr. 
Graham’s last book “New York Nights’ 
has met with considerable success over 
here. 

A Washington Letter 

B. F. Stevens paid £58 for a very fine 
autograph letter signed from George Wash- 
ington, dated Dec. 22, 1796, and addressed 
to Rufus King Esq. The letter belonged 
to Cromwell O. Varley, and was auctioned 
at Sotheby’s. A portion of the letter was 
printed in their catalog of the sale. 

“, .. Permit me to take the further 
liberty of entrusting the letters herewith 
sent, to your care—that to Count Rum- 
ford, is in answer to one without date or 
place, accompanying the first volume of his 
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Essays, Political, Economical and Philo. 
sophical—this mark of his politeness requires 
an acknowledgement on my part—but in 
truth I know not where to direct to him 
—His Essays are dedicated to the Elector 
Palatine, reigning Duke of Bavaria, and 
dated in London, in July last—hence | 
conclude he is now there . . .” 


Stanley Paul with Hutchinson 


Stanley Paul & Company, of 8 Endsley 
Gardens, publishers for twenty years, are 
now one of the Hutchinson & Company 
group. Mr. Paul still has an active part 
in the business, however. In addition he 
has been appointed General Sales and Pub- 
licity Manager of Hutchinson’s and its sub- 
sidiary firms. 


James ‘Tait Black Prize to Francis 
Brett Young 


"THE James Tait Black Memorial Prize 

for 1927 has been awarded to Francis 
Brett Young for his “Love is Enough.” 
This prize of £250, was instituted by the 
late Mrs. Janet Coats Black in memory 
of her husband, a partner in the publishing 
firm of A. & C. Black, and the award 1s 
made on the judgment of one man, the 
Professor of English Literature in the Uni- 
versity of Edinburgh, or failing him, the 
Professor of English in the University of 
Glasgow. “Love is Enough” was pub- 
lished in two volumes by Knopf in this 
country. The same publishers have just 
issued a new novel by Mr. Young titled 


“The Key of Life.” 


British Colonies Postal Fees 
Changed 


HE Second Assistant Postmaster Gen- 

eral, W. Irving Glover, has announced 
that on May 1, 1928, the following tran- 
sit charges will apply to parcel post pack- 
ages weighing more than 11 pounds, but not 
exceeding the maximum weight limit pre- 
scribed for each country: 

Aden, $1.98; British Somaliland, $1.80; 
Ceylon, $1.86; Cyprus, $1.98; India (Brit- 
ish), $1.98; Iraq, $2.76; Kenya and Ugan- 
da, $2.46; Malta, $1.38; Palestine, $1.80: 
Seychelles, $2.34; Tanganyika Territory: 
Lake Victoria area, $3.24; Dar-es-Salaam 
and other places, $2.46; Zanzibar, $2.23. 












Chicago Book News 


Milton Fairman 


of the Chicago Evening Post 


far as | know, paid much attention 

to the celebration of the 400th an- 
niversary of the death of Albrecht Durer. 
Nuremberg is en féte for the event, and 
all Germany is greatly interested in the 
celebration, but in Chicago Silbermann’s 
shop at 117 East Chicago Avenue, seems to 
be the only one with a special Diirer ex- 
hibit. Mr. Silbermann is showing some ex- 
cellent reproductions of the great German’s 


work. 


(Yi one Chicago bookseller has, as 


cs FF 


ARG’S bookstore at 808 North Clark 

Street is offering a prize of $10 for the 
best sonnet received on the spiritual value 
of good literature. ‘The contest has at- 
tracted considerable interest in the adjoin- 
ing literary colony (‘Targ’s is close to New- 
berry Square) and a goodly number of son- 
nets has been received. Mr. Targ will 
have the winning poem printed in leaflet 
form and copies will be distributed as an 
advertisement. 


es FF 
ANNY BUTCHER recently an- 


nounced a new feature for the Satur- 
day book page of the Chicago Tribune. 
Ihe advertising department is running a 
column of books wanted and books for sale, 
and altho only a few issues have appeared 
since the feature was inaugurated, it seems 
to be meeting with a promising reception 
rom L’ribune readers. This is the first 
time a Chicago paper has offered such a 
service to its readers. 


sc fF 


HERE’S a new bride in Chicago book- 

dom. Rose Oller, who has proved a 
very capable assistant to Mrs. Marcella 
Burns-Hahner in the Marshall Field book 
" _ is now Mrs, Charles Berton Har- 
ri Mr, Harbaugh is not unknown in 
‘ocal book circles as he has been connected 


= some time with the Art Institute 
rary, 


"THE wedding may have prompted Miss 

Oller, or Mrs. Harbaugh, to set up a 
display of beautiful bindings and rare edi- 
tions for wedding gifts to the bride who 
can read and write. At any rate, the man, 
who every June faces the difficult problem 
of selecting gifts, will find expert assistance 
at Field’s. Another department is mindful 
of the many confirmations in the spring 
and has a display of religious books. Still 
a third exhibit is one of books suitable for 
graduations. 

se 


CREDIT must be given to Field’s for 

at least one thing: they have a calendar 
—and use it. Mrs. Hahner has noted the 
approach of the travel season and within a 
few days a brand new exhibit of travel 
books will blossom out. Spring house-clean- 
ing and early gardens brought an exhibit of 
original designs used in House Beautiful. 
Not only was there an increase in the sales 
of books on the home and garden, but the 
art department discovered that the students 
who viewed the exhibit (it was a competi- 
tion for a prize offered by the magazine) 
became interested in that section, and some 
few became customers. 


st Fs 


HARLES MAYER and Thomas Darl- 

ing Folan have joined the staff of the 
book department of Benziger Brothers, 205 
West Washington Street, as assistants to 
Louis J. Rothbauer. 


sc F&F 


EN ABRAMSON of the Argus Book 

Shop, 434 South Wabash Avenue, has 
announced the publication of “What Never 
Dies,” by Barbey D’Aurevilly in a transla- 
tion credited to Oscar Wilde. It will be 
a limited edition at $10. 

sf 
HE nationwide $1,000 contest for a 
title for Edgar Guest’s forthcoming 


book of verse ended at midnight, May 15th. 
Michael Strauss, who has been contest edi- 
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tor for the Post, estimates that no less than 
3,000 letters were received from Chicago 
alone. Other papers syndicating Mr. 
Guest’s verse report a similar response. 
Judges who will examine the contributions 
are Llewellyn Jones, editor of the Post's 
literary review, George Matthew Adams, 
head of the syndicate bearing his name, and 
F. K. Reilly of Reilly and Lee, publishers 
of the book. An announcement of the win- 
ner is expected early in June. 


es SF SS 


HE Walden Bookshop, 410 North 

Michigan Avenue, has published an 
unusually attractive catalog of the work 
of private presses for its customers. Georgia 
Lingafelt, of the store’s staff, compiled the 
list. A limited edition on handmade paper 
was printed for the Walden by the St. 
Dominic’s Press, Sussex, England. All 
composition was by hand. 


es SF 
A® apology is really due A. Kroch for 


an error in the last column of Chicago 
book notes. Due to a compositor’s error, 
Mr. Kroch’s beautiful store on Michigan 
Avenue was referred to as a “news stand.” 
My copy spoke of his brisk business at the 
“new stand.” Mr. Kroch also objected to 
having his store mentioned in connection 
with another instead of being given a sepa- 
rate item. Sorry the error occurred. 


es SF 
ANYW4Y, Mr. Kroch had a very at- 


tractive display for the reception to 
Baron von Huenefeld and his companions 
on the trans-Atlantic flight. It was ar- 
ranged by his two star window dressers, 
J. F. Meegan, an Irishman, and G. H. 
Goldscheider, a German. 


Shaw Calls on Menjou 


ERNARD SHAW has ealled on 

Adolphe Menjou in London, and 
newspapers have reported hopefully, that 
Shaw discussed a production of ‘Arms and 
the Man” with Menjou. It is reported 
that Shaw once refused $1,000,000 for the 
screen rights to all his plays, and Mr. Shaw 
himself tells how he checkmated lecture 
agencies which offered him American lec- 
tures at $2,500 apiece by lecturing for 
talking films. 
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New Version of Bierce’s Death 
"THE cause of Ambrose Bierce’s dis. 


appearance in Mexico in 1914 has been 
discussed and speculated on for fourteen 
years, and now a new version has been pre- 
sented by Edward S. O'Reilly, an officer 
on the staff of the rebel leader Pancho Villa 
in 1914. Mr. O'Reilly is sure the body 
of Bierce is buried in a grave just outside 
the consecrated ground of the cemetery at 
Sierra Mojada, one of the Mexican mining 
towns. 

Discussing his investigation of the case 
Mr. O’Reilly said: “I never met Ambrose 
Bierce, and | did not see him die, but after 
investigating the story of the American 
who was killed at Sierra Mojada... | 
was so firmly convinced that this man was 
Bierce that I placed a marker at the grave, 
and burned his name into the piece of 
board. 

“Early in 1914 I went into the town 
with General Torivio Ortege to find out, 
if I could, the identity of the American 
who had been killed there. I learned that 
he was an old man, with white hair and 
mustache, who had drifted into the place. 
He could not speak much Spanish and was 
in and out of the saloons, morose and soli- 
tary, and apparently trying to get in touch 
with Villa’s men, who had just left. He 
made maps, so some of the Mexicans de- 
cided he was a spy. 

“Several Mexicans met him in a bar- 
room. One borrowed his pistol. Then 
they went out for a walk, and in the out- 
skirts of the town they shot him and buried 
him there. 

‘‘An eyewitness: told me that the old man 
was first shot in the legs. He sank down 
in a sitting position and then he threw 
back his head and laughed at his assailants. 
As he laughed at them, so I was told, they 
riddled his body with seven or eight shots. 

“Now that I am certain it was Bierce, 
his death recalls one of his own grim tales 
of death called ‘An Occurrence at Ow! 
Creek Bridge,’ in which a prisoner dreams 
of escape in the few seconds preceding his 
execution by hanging. 

“At the home of an old man where 
the American had lodged I was shown two 
empty envelopes, which had contained let- 
ters to Bierce. His name was written 1" 
ink and one of the envelopes had an Oak- 


land (Cal.) address on the back.” 
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April Best Sellers 


HREE times, now, “The Bridge of 
San Luis Rey” has hit the bell at the 
top of the Books of the Month Best 
Seller list; and this report includes a period 
before the Pulitzer Prizes were announced. 
A new detective story record has been made 
by “The Greene Murder Case,” by S. S. 
Van Dine, which jumped into third place in 
‘ts frst month of publication. This is the 
highest place reached by a mystery story in 
many years, due to the reputation of the 
author’s previous books. ‘There are four 
more new titles on the fiction list for April, 
equally dividing the list between older and 
new books. Zane Grey’s latest western 
story, “Nevada,” took fourth place. An- 
other sure-fire best seller is sixth, “Beauty 
and the Beast” by Kathleen Norris. It is 
about an American yachting party in ro- 
mantic Sicily; a new scene for Mrs. Norris, 
whose stories are usually laid in California. 
“Debonair” by G. B. Stern is next. The 
first months’ sales of this book have prob- 
ably greatly exceeded any of Miss Stern’s 
previous novels, which have never attained 
such a high place. “Debonair” is the nick- 
name of a young English girl, who breaks 
away from maternal apron-strings to taste 
life in various parts of Europe. A first 
novel takes ninth place, “Bad Girl” by 
Vina Delmar. This story, which is being 
talked about quite a bit, having been se- 
lected by the Literary Guild and banned by 
Boston, tells of the meeting, love and mar- 
riage of two ordinary Manhattanites of 
somewhere north of 125th St. Other new 
novels that nearly made the best seller class 
last month were “The Hotel” by Elizabeth 
Bowen, “Ashenden” by W. Somerset 
Maugham, “Crimson Roses” by Grace 
Livingston Hill, “Daisy and Daphne” by 
Rose Macaulay, ““The Island Within” by- 
Ludwig Lewisohn, and “The Man Who 
Knew Coolidge” by Sinclair Lewis. 
“Trader Horn,” which slipped from first 
place for several months, regained its leader- 
ship of the non-fiction list in April. There 
's only one new title on this list, “Sky- 
ward” by Commander Richard E. Byrd. 
Chis is the air hero’s story of his flights 
over the North Pole and across the Atlan- 
tic, and his plans for the South Pole flight 


this summer. “Safari” has gone up to 
eighth place from tenth in the previous 
month. Other promising new non-fiction 
titles were “Lawrence and the Arabian Ad- 
venture” by Robert Graves, “Poems in 
Praise of Practically Nothing” by Samuel 
Hoffenstein, and “American Prosperity” by 
Paul Mazur. 

There are some books, chiefly biography 
and history, which would be best sellers, if 
separate lists were made up for separate 
sections of the country. For instance, “‘An- 
drew Jackson” and “Andrew Johnson” are 
very popular in the South, as are “Sam 
Houston” in Texas and “Kit Carson” in 
the Middle West. “The Buccaneers of 
the Pacific” is a good seller in the west. 


FICTION 


Wilder. “The Bridge of San Luis Rey.” 
A. & C. Boni. $2.50 

Walpole. ‘“Wintersmoon.” Doubleday, 
Doran. $2.50 

Van Dine. “The Greene Murder Case.” 
Scribner. $2.00 


Grey. “Nevada.” Harper. $2.00 

Cannon. “Red Rust.” Little, Brown. $2.50 

Norris. “Beauty and the Beast.” Double- 
day, Doran. $2.00 

Stern. “‘Debonair.” Knopf. $2.50 

Byrne. “Crusade.” Little, Brown. $2.00 


Delmar. “Bad Girl.” Harcourt, Brace. 
$2.50 

Tarkington. “Claire Ambler.” Double- 
day, Doran. $2.50 


NON-FICTION 
Horn & Lewis. “Trader Horn.” Simon 
&f Schuster. $4.00 
Maurois. “Disraeli.” Appleton. $3.00 
Mayo. “Mother India.” Harcourt, Brace. 
$3.75 edge 
Ludwig. “Napoleon.” Boni & Liveright. 
$3.00 
Byrd. “Skyward.” Putnam. $3.50 
Lindbergh. “We.” Putnam. $2.50 
O'Neill. “Strange Interlude.” Boni & 
Liveright. $2.50 
Johnson. “Safari.” Putnam. $5.00 — ‘ 
Thomas. “Count Luckner the Sea Devil. 
Doubleday, Doran. $2.50 


Duncan. “My Life.” Boni & Liveright. 
$5.00 
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HATTER anywhere, everywhere, 
C turns these days to Thornton Wilder. 

“The Bridge of San Luis Rey” saw 
to that, and 4. & C. Boni’s promotion of 
Wilder’s first book, ““The Cabala,” is doing 
a lot to help it. But the newest Wilder 
topic is his recent acceptance of an ofter 
from Harper & Brothers to publish his 
books from now on. Wilder sails early in 
July for England where he will complete 
work on his new novel, *““The Woman of 
Andros” after Terence’s play of the same 
name. After two months in England he 
will make his way down to the Aegean, 
where he will stay until January when he 
will return to New York. A book of short 
plays by Mr. Wilder will be published next 
season by Coward and McCann but formal 
announcement of the volume is withheld 
until that firm publishes its complete list, 
probably in July. *  & It is further 
reported that Harper has signed up Count 
Keyserling. Harcourt, Brace, who have 
been his publishers in this country so far, 
have just published a new volume by him, 
“Europe,’ which they annouce as “a 
spiritual Baedeker of Europe.” #* & 

In one of New York’s best bookstores a 
customer approached a clerk and the fol- 
lowing conversation was overheard: 

Customer: “What's this book every- 
body’s talking about—‘The Bridge of San 
Luis Rey?’ ”’ 

Clerk: “Why, it’s a mystery story. Five 
people were crossing a perfectly good 
bridge, and without any reason at all the 
bridge suddenly breaks. ‘The mystery was, 
who did it? And the book is all to un- 
ravel the mystery of what made the bridge 
break. Finally, the Priest in the story—” 

Customer: “Did the Priest have any- 
thing to do with it?” 

Clerk: “No, but he finds a clue.” 

Customer: “Well, who did it?” 

Clerk: “That’s the story. You'll have 
to read the book to find out.” * % & 

Putnam’s have announced that, in addi- 
tion to the regular trade edition of “The 
‘Three Musketeers of the Air,” the account 
by the Bremen fliers of their trans-Atlantic 
flight, there will be a limited autographed 
edition of 250 copies of the English text and 
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In the Bookmarket 


250 copies of the German. In each case the 
book will sell for $25. Von Huenefeld. 
Koehl and FitzMaurice will autograph 
each copy. The publishers believe it to be 
the first time that a book in German which 
has been set in this country has been issued 
in a limited autographed edition. & & & 
E. Pettit, who, it is generally known, is 
Mrs. Arthur Somers Roche, has completed 
work on the dramatization of her novel, 
“Move Over” which was published last 
fall by Sears. Edgar Selwyn will make 
it his first production of the new season. 
& & & Jim Tully’s novel “Jarnegan,” 
A. and C. Boni, will, according to the plans 
of James W. Elliot, soon be produced on 
Broadway. This will be the second Tully 
book to be dramatized. A few years ago a 
dramatization, “Outside Looking In’ by 
Maxwell Anderson of Tully’s hobo auto- 
biography, “Beggars of Life’ was pro- 
duced. % & 2 The Schuberts have an- 
nounced their intention of making a mu- 
sical comedy of “Alice In Wonderland.’ 
The book and lyrics have been written by 
Harry B. Smith, who is an avid collector 
of Lewis Carroll’s manuscripts, letters and 
first editions. Alice Gerstenberg did a 
dramatization of Carroll’s classic which 
was produced in New York and published 
in book form by McClurg, but the musical 
version will be a new departure. * * & 
Harcourt, Brace and Company has taken 
over from Henry Holt and Company 
“Everybody’s Cook Book,” by Isabel Fly 
Lord. The new price is $3.75. & * % 
Payson €% Clarke announce that the 
publication of “Murder!” by Dorothy L. 
Sayers has been postponed to the spring 0! 
1929. Another book by Miss Sayers, ““The 
Unpleasantness at the Bellona Club,” will 


-be published in the fall of 1928 in place 


of “Murder!” & 2 & Another postpone 
ment is that of Lewis Browne’s “The 
Graphic Bible,” which was announced tot 
publication in April and has been put of 
till the fall. & 2 & 

Little, Brown &§ Co. have obtained the 
American rights to the ““Memories and Re- 
flections” of the late Earl of Oxford and 
Asquith, completed just before his death. 
It will be published September 1. 








ph 
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Rural Life Books 


SQOPERATION to increase interest 
‘7 rural life books will be one feature 

o¢ the National Country Life Conference 
«> be held at Urbana and Champaign, 
Illinois this summer. The Urbana Uni- 
versity Bookstore will have a display dem- 
onstration appealing to country buyers of 
books. ‘There will also be a book wagon, 
supplied by the Illinois Library Association, 
and several speakers for the various groups 
of the Conference. The dates are June 19, 


20... Zia 


Jacket Awards Announced 


HE winners of the book jacket compe- 

tition conducted by the Atlantic Book- 
shelf have been announced this week. The 
three prizes of $25 were to go to the best 
jackets for juvenile, fiction and non-fiction 
books. The juvenile winner was “Skipping 
Village,” written and designed by Lois 
Lenski and published by Stokes; the non- 
fiction winner was ‘““The American Adven- 
ture’ written by David Saville Muzzey, 
and designed by R. P. Wilkins, and pub- 
lished by Harper; the fiction prize was won 
by “The Torches Flare,” written by Stark 
Young, designed by Cleon and published 


by Scribner. 


What Princetonians Prefer 


HE class of 1928 of Princeton Univer- 

sity has voted its favorites in the arts, 
and booksellers in the vicinity of the New 
Jersey town will know what authors to 
stock. “Tom Jones” received 60 votes as 
against “Tale of Two Cities” and “‘Sor- 
rell and Son” which each got 11. Kip- 
ling’s “If” was voted the favorite poem 
oy 23, “Don Juan” by 19 and “Eve of St. 
Agnes” by 10. 69 selected “Cyrano de 
Bergerac” as their favorite play while 16 
preterred “Hamlet” and 10 “The Road 
to Rome.” Other favorites were—fiction 
writers: Sabatini, Tarkington, Farnol and 
Kipling ; poets: Kipling, Keats and Byron; 
dramatist: Shakespeare, O’Neill and Shaw. 
Edgar Guest, Wordsworth and Robert 
Service, respectively, were voted “worst 
poets. The Princetonian’s favorite maga- 
zines are the Saturday Evening Post, Cos- 
mopolitan and the New Yorker and his 
“ewspapers the New York Times, the New 
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York Herald Tribune, and the New York 
W orld, in the order named. It is interest- 
ing to note that John Held, Jr. received 
only 4 votes less than Rembrandt as the 
favorite artist with Maxfield Parrish run- 
ning a close third. 


Books for Rotary Boys 
"THE boys’ club work of the Rotary 


Clubs has always made a particular ap- 
peal to its membership, and the clubs have 
not failed to remember the boys’ reading 
interest. A few years ago John Martin 
prepared a special list for the New York 
Rotary Club which was printed and widely 
distributed, and now the Baltimore Li- 
brary, thru the active interest of Joseph L. 
Wheeler, the librarian, has worked with 
the Rotary Club in Baltimore to print a 
very attractive list entitled “Books That 
Boys Like,” a 16-page single column list 
with 3 or 4-line annotations, names of pub- 
lishers and prices. 


Boy Scouts to Africa 


HE three Boy Scouts who will accom- 

pany Mr. and Mrs. Martin Johnson 
on a big game expedition in equatorial 
Africa have been selected. ‘They are Rob- 
ert Douglas, Jr., of Greensboro, N. C., 
Douglas Oliver of Atlanta, Ga., and David 
Martin, Jr., of Austin, Minn. They will 
join the expedition as the guests of David 
Binney Putnam, author of “David Goes 
To Baffin Land” and other books, and his 
father, George Palmer Putnam, and of 
David T. Layman, an official of the French 
line. Mr. Putnam and David first invited 
two boys to go, and Mr. Layman later an- 
nounced that he would provide funds for 
a third. The boys will write an account 
of their trip which will be published by 
Putnam’s in their series of boys’ books for 
boys. 


Governor Smith, Author 
Wit the publication of *‘Progressive 


Democracy” this week by Harcourt, 
Brace & Company, Governor Al Smith of 
New York becomes a full-fledged author. 
“Progressive Democracy” is a collection of 
his most representative speeches and public 
papers. Henry Moskowitz, a lifelong friend 
of Smith’s, has edited the book. 
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Obituary Notes 


SIR EDMUND GOSSE 


Sir EpMuNp Gossg, Librarian of the 
House of Commons and_internationally- 
celebrated English author, died in London 
on May 15. Gosse was born in London 
in 1849 and from 1867 to the close of his 
life was engaged actively in literary pur- 
suits, first as assistant in the British Mu- 
seum, then as translator with the Board 
of Trade, until in 1904 he became librarian 
for the House of Lords. Gosse is well 
known not only as a poet and essayist but 
as a translator of foreign languages. He 
was always interested in introducing for- 
eign languages to his countrymen. In 1891 
he translated Ibsen’s ‘““Hedda Gabler” and 
in 1893 his “Master Builder.” ‘The latter 
translation was made in collaboration with 
William Archer. He first published sev- 
eral volumes of poems which were issued 
in a collected edition in 1911. His prose 
volumes included “Seventeenth Century 
Studies,” 1883; “History of Eighteenth 
Century Literature,” 1889; “Critical Kit- 
Kats,” 1896; “History of Modern Eng- 


lish Literature,” 1897; “Life of Sir 
Thomas Browne,” 1905; “Father and 
Son,” 1907 (Crowned by the French 


Academy, 1913) ; “Hendrik Ibsen,” 1908; 
“Collected Essays,” (5 volumes) 1913; 
“Life of Algernon Charles Swinburne,” 
1917; “Books on the Table,” 1921; “More 
Books on the Table,” 1923; “‘Leaves and 
Fruit,” 1927. 


STANDISH O’GRADY 


STANDISH O’GRADy, who because of 
his works on Irish history and Irish his- 
torical romance is generally considered as 
the originator of the “Celtic Renaissance” 
in the literary world, died this week at 
Shanklin, Iske of Wight. He was eighty- 
two years old, having been born in 1846. 
He was educated at Tipperary Grammar 
School and Trinity College, Dublin. He 
relinquished the Bar for journalism and 
then turned to literature. His work 
includes “History of Ireland, Heroic 
Period,” “History of Ireland, Critical and 
Philosophical” and numerous other vol- 


umes. In 1918 O’Grady’s “Selected Es- 


says and Passages,” with an introduction 
by Ernest Boyd, was published. 
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ALAN DALE 


ALAN DALE, author and dramatic critic 
died suddenly on Tuesday while traveling 
in England. He had gone abroad to - 
view the drama situation in England and 
on the Continent and to revisit his birth- 
place at Birmingham, England. Mr. Dale 
was born Alfred J. Cohen. He came to 
this country forty-three years ago and has 
served as dramatic critic on several papers, 
Most recently he has been writing for the 
New York American and the Cosmopolitan 
News Service. He wrote many volumes 
of fiction and collections of sketches, as 
well as a play. His books include “Jona- 
than’s Home,” “A Marriage Below Zero,” 
“Familiar Chats With Queens of the 
Stage,” “Wanted—A Cook,” “‘The Great 
Wet Way,” “When a Man Commutes.” 
His play was called “The Madonna of 
the Future.” Mr. Dale was born in 1861. 


THOMAS SERGEANT PERRY 


THOMAS SERGEANT Perry, author and 
teacher, died in Boston last week, at 
the age of 82. He was born in Newport, 
R. I., in 1845, and graduated from Har- 
vard in 1866, was a grandson of Commo- 
dore Oliver Hazard Perry and a descendant 
of Benjamin Franklin. At one time he was 
an instructor in English at Harvard. Later 
he was Professor in Kuogijuku College, 
Tokio. He was editor of The North 
American Review for a time. Among his 
books were “‘Life and Letters of Francis 
Lieber,” “English Literature in the 
Eighteenth Century,” ““The Evolution of 
the Snob,” “From Opitz to Lessing” and, 
in colloboration with William Dean 
Howells, “The Library of Adventure.” 
His widow, Lilla Cabot Perry, is a painter 
and author. 


Correction 


‘THE statement in the Publishers’ W eekly 
of May 5th that the schools of Man- 
chester, New Hampshire, had decided to 
bar history books and primers that taught 
evolution was based on a news item in the 
Boston Post dated Manchester, N. H. 
April 19th. The Superintendent of Schools, 
Louis P. Benezet, writes the Publishers 
W eekly that no such action has ever been 
taken or considered and that some other 
Manchester must have been meant. 
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Communication 


2 Park Street, 
Boston, Mass., 


Editor, Publishers’ Weekly: 

The excellent article by Myron Williams 
‘nthe last Publishers’ Weekly recom- 
mends, among other volumes, “Daniel 
Boone” by Stanley Vestal. 

[ suppose he intended to say “Kit Car- 
son” which we have just published, as I 
know of no life of Boone by this author. 

We have had a number of inquiries about 
this and I wish you would, if possible, cor- 
rect the error in your next issue. 


HouGHTON MIFFLIN COMPANY, 
R. N. Linscott. 


[Two excellent books on frontier heroes 
have here probably been confused. Stanley 
Vestal’s volume was, as Mr. Linscott points 
out, “Kit Carson.” “Daniel Boone” by 
Stewart Edward White was issued by 
Doubleday, Page in a new and _ beauti- 
ful edition with illustrations by James 
Daugherty last year.—Eb. ] 


Change in Price 


ALFRED A. KNOPF, INC. 
“Columbus,” by Marius André, has been reduced from 
$5.00 to $4.00. 
“In American” by John V. A. Weaver has been 
advanced from $1.50 to $2.00. 


HARPER & BROS. 


The notice of increase in price of Watson’s “Ways of 
Behaviorism” in the April 28th issue was incorrect. 
[t should have stated that Dr. Watson’s book has 
been reduced from $3.50 to $2.50. 


Business Notes 


BERKELEY, CaLiF.—The Sather Gate 
Book Shop, 2271 Telegraph Ave., Berkeley, 
Calif., has been incorporated. There will 
be no change in the policy of the business 
and only one in the personnel, Sidney L. 
Lee who is with the firm will hold the 
ofce of vice president. ‘The corporation 
has the following officers: Eugene Sommer, 
president; Sidney L. Lee, vice president, 
and Catherine J. Herbert, secretary and 
treasurer. 


_Eizapetu, N. J.—The bookstore of 
Noah F, Morrison, The Sign of the Ark, 
recently suffered from a fire. The tem- 
porary address is 62 De Hart Place, Eliza- 
beth, N. J 
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FresNo, Cair.—The Fresno Book 
Shop, under the proprietorship of Robert 
Edgerton, will move from its present ad- 
dress at 1942 Tuolumne Street on June Ist 
into larger quarters at 1359 Fulton Street 


New York Citry—The Park Central 
Book and Stationery Shop has been opened 
at 870 Seventh Avenue. It will have a 
general stock as well as books in fine bind- 
ings and a rental library. 


New York City—Henrietta Mark has 
just opened a Bookshop and Rental Library 
at 425 Madison Ave. Miss Mark was 
with Womrath’s for many years. 


Tuisa, Oxita—F. M. Hough has 
bought, from J. H. Miller, Miller’s Old 
Book Shop at 19 West 3rd Street which 
he will conduct under the established name. 


West Norwoop, N. J.—Milton Gray 
has opened a bookshop in West Norwood 
where he will have a general stock in addi- 
tion to rare editions. 


Wuitt Piains, N. Y.—Parker’s Book 
Shop, Gilbert M. Parker, opened in the 
Spring of 1927, is starting on its second 
year. It is located on Martine Avenue at 
Grand Street. 


Personal Notes 


THEODORE FREDENBURGH, formerly of 
Houghton Mifflin, has recently joined the 
sales staff of Harcourt, Brace and Com- 
pany, and will travel on the Pacific Coast 
for them. 


GEORGE LIVERMORE, circulation man- 
ager, and Ethel Kelley, advertising man- 
ager, of the Bookman have resigned. 


Macmillan Changes 
H. SEAVER, head of the educational 


* department of Macmillan, has now 
left the organization, and A. H. Nelson, 
while continuing as vice-president, takes on 
the direction of that department. George 
P. Brett, Jr., becomes general manager as 
well as treasurer, and Mr. Garton, who 
came to the eastern sales department a year 
ago from the San Francisco office, takes up 
the work of Mr. Brett, Jr., in charge of 
the sales department. 
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The Weekly Record of New Publications 


HIS list aims to be a complete and ac- 
curate record of American book publica- 
tions. Pamphlets will be included only 
if of special value. Publishers should send 
copies of all books promptly for annotation 


and entry, and the receipt of advance copies 
insures record simultaneous with publica- 
tion. The annotations are descriptive, not 
critical; intended to place, not to judge the 
books. Pamphlet material and books of lesser 
trade interest are listed in smaller type. 


The entry is transcribed from title page when 
the book is sent for record. Prices are added 
except. when not supplied by publisher or obtain. 
able only on specific request, in which case word 
“apply” is used. When not specified the binding 
is “cin.” 


Imprint date or best available date, preferably 
copyright date in bracket, is always stated, ex- 
cept when imprint date and copyright date agree 
and are of the current year, in which case only 
“c’’ is used. No ascertainable date is designated 
thus: [mn.d.]. 


Sizes are indicated as follows: F (folio: over 
30 centimeters high); Q (4to: under 30 cm.); O 
(8vo: 25 cm.); D (12m0: 20 cm.); S (16mo: 
17% cm.); T (24mo: 15 cm.); sq., obl., nar., 
designate square, oblong, narrow. 





A. L. A. Committee on Bookbinding 


Care and binding of books and magazines. 
6op. D ’28 Chic., Amer. Lib. Ass’n pap. 50c. 


Altenburg, Edgar 
How we inherit. 280p. diagrs. O [c.’28 
N. Y., Holt $3 


Biological explanation of heredity. 


American educational catalog, 1928, The..162p. 
O [28] N. Y., R. R. Bowker Co. $1 


Ames, Van Meter 
Aesthetics of the novel. 230p. (bibl. foot- 
notes) D [c.’28] Chic., Univ. of Chic. Press 
$2.50 


An analysis of why men enjoy literature and of 
what literature should give to them. 


Aminoff, Constance Léonie Caroline Borg- 
strom, friherrina 

Arrogance. 383p. D (Torchlight ser. of 

Napoleonic romances) [c.’28] N. Y., Dutton 

$2.50 

A picture of Napoleon at the height of his fortunes. 


Anderson, A. G. 


Industrial engineering and factory manage- 
ment. 636p. il.O’28 N. Y., Ronald Press $5 


Anderson, Bp. Charles Palmerston 


Twentieth century discipleship: addresses. 
56p. D [c.’28] Milwaukee, Morehouse Pub. 
Co. $1 


Antevs, Ernest W. 


The last glaciation; with special reference 
to the ice retreat in northeastern North 
America. 302p. (37p. bibl.) diagrs., maps D 
(Shaler memorial ser. Research ser., no. 17) 
c. N. Y., Amer. Geographical Soc. $3.50 


Armstrong, Martin Donisthorpe 


Lady Hester Stanhope. 1180p. (3p. bibl.) 
front. (por.) D (Representative women) N. Y., 
Viking Press $2 

The life of ‘‘a complete eccentric,” niece of Wil- 
liam Pitt. 


Ashley, Winston H., comp 


Fifty orations that have won prizes in 
speaking contests; introd. by William Nor- 
wood Brigance. 410p. D [c.’28] N. Y., Noble 
& Noble $2 


Asquith, Margot, i.e. Emma Alice Margaret 
Tennant [Mrs. Herbert Henry Asquith] 
Octavia. 331p. D ’28c.'27,'28 N. Y., Stokes 
$2.50 

About the sparkling Octavia, youngest daughter of 


the Daventrys and her love affairs with three aristo 
crats of England. 


Atwood, Wallace Walter, and Thomas, Helen 
Goss 


Home life in far-away lands. 171p. UP. 
bibl.) il. (col. front.) maps (pt. col.) Q (The 
earth and its people, bk. 1) [c.'28] Bost. 


Ginn 6c. 

The first of a new series of geographies built on 
the single-cycle plan. It introduces pupils to geog 
raphy thru a succession of imaginary journeys to 
the homes of children in distant lands. 


Ayres, Katharine S. 


Charcoal sketches; stories of the present 
day southern negro. 150p. D ‘27 Macon, Ga. 
J. W. Burke Co. 7 


Bacon, Albion Fellows [Mrs. Hilary E. Bacon] 
The path to God. 76p. Sc. N. Y., Harper 


A simple expression of the author's own faith. 
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Archer, Ralph Melville 

Commercial electrical measuring instruments. 275p. 
(1op. bibls.) diagrs. D ’28 N. Y., Pitman $3 
Bentley, A. O., and Driver, J. E. 

Analytical tables. 16p. O (Oxford tech. pub’ns) 
’a7_~«C”'NN.sS&Y., ~Oxford pap. 20c. 


Blanshard, Paul ara 
Labor in southern cotton mills. 88p. S i = 
N. Y., New Republic 7 
Book of tax extensions; a manual of computat' 
for municipal officers. 228p. Q c. 28 
Me., George M. Graffam, 202 Masonic Bldg. 


yns 


Portland, 
$15 
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Baltzly, Oliver D. ee 
Catechetical evangelization. 249p. O ’28 


R irlington, la... Lutheran Literary B’d $3 


Bassett, John Spencer 

"The life of Andrew Jackson; new ed., 2v. 
1. 78sp. fronts. maps O ’28 N. Y., Mac- 
illan $4.50 
Bax, Clifford ; 

Bianca Cappello. 168p. (1p. bibl.) front. 
(por.) D (Representative women) c. N. Y., 


ff S 2 
Viking Press 
\ romantic, adventurous life against the back- 
i of 16th century Florence. 


Beach, Chandler Belden, and McMurry, Frank 
Morton, eds. ’ 

The new. student’s reference work for 
reachers, students and families ; 8v. various p. 
|. (pt. col.), maps O [c.’28] Cleveland, O., 
SL. Weedon Co.  buck., $44.75; fab., $60.50 


Belden, Albert David 
Following the King; Bible talks for boys 
ud girls. 188p. il. D [c.’28] N. Y., Revell 
$1.50 
Belloc, Hilaire 
How the Reformation happened. 290p. O 
N. Y., McBride $3.50 
A study by a Catholic historian. 
Beman, Lamar Taney, comp. 
Selected articles on intervention in Latin 
\merica. 347p. (18p. bibl.) D (Handbk. ser., 
ser. II, v. 5) ’28 N. Y., H. W. Wilson $2.40 


Bible 

The Old Testament in Greek; v. 2, The later 
historical books; pt. 1, I and II Samuel; ed. 
by Alan England Brooke, and others. 2009p. 
OQ ’28 N. Y., Maemillan bds. $7 


Bogoslovsky, Boris B. 

The technique of controversy; principles of 
dynamic logic. 274p. (bibl. footnotes) O (In- 
ternat’l lib. of psych. phil. and scientific 
method) ’28 N. Y., Harcourt $4 


Boswell, James 
(he hypochondriack; 2v.; ed. by Margery 
Bailey. 371p., 340p. (bibl. footnotes) il. O c. 
Stanford Univ., Cal., Stanford Univ. Press 
$15 bxd. 
“Being the seventy essays by the celebrated biog- 
tapher, James Boswell, appearing in the London 
Magazine, from November, 1777, to August, 1783, and 
nere first reprinted.” 
Brand, Achilles Walter 
__The crimson tides of life [hygiene]. 100p. D 
28 Los Angeles, Times-Mirror Press $2 
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Breslich, Ernst Rudolph, and Stone, Charles 


Trigonometry, with tables. 134p. il. diagrs. 
D [c.’28] Chic., Univ. of Chic. Press $1.85 


Brown, Harold Haven, and others 

Applied drawing. 284p. (2p. bibl.) il. (pt. 
col.), diagrs. O ’28 Chic., Mentzer, Bush & 
Co. bds. $1.50 


Buell, Raymond Leslie 

The native problem in Africa; 2v. 1058p., 
1111p. (66p. bibl.) maps (pt. col.) Oc. N. Y,, 
Macmillan $15 bxd. 


A detailed account of the economic, political, and 
sociological situation in Africa today, by a former 
professor of government at Harvard. 


Burrows, Elizabeth 


Irene of Tundra Towers. 311p. front. (col.) 
Dc. Garden City, N. Y., Doubleday, Doran 
$2 

Tundra Towers, on the Yukan, near Bering Sea 
is the home of Irene, who makes it a sanctuary for 
wayfarers. The three strangers who come there bring 
mystery and drama into this story for girls. 


Butterworth, George William 
A study of church history to the end of the 


thirteenth century. 168p. (bibls.) D ’28 Gar- 
den City, N. Y., Doubleday, Doran $1.75 


Byrum, Bessie L. 

True stories of young Christians. 238p. il. 
D [c.’27] Anderson, Ind., Gospel Trumpet 
Co. $1 


Calvet, Abbé J. 

Rome and reunion; tr. by Rev. W. C. 
Turney. 170p. D ['28] Milwaukee, More- 
house Pub. Co. $2 


Campbell, John L., D.D. 

The Bible under fire; introd. by Robert Dick 
Wilson. 306p. (bibl. footnotes) il. O c. N. Y., 
Harper $2.50 

A defense of the Scriptures. 

Carpenter, Harry A., and Wood, George Clay- 
ton 

Our environment; its relation to us. 2979. 
(3p. bibl.) il. (col. front.) maps diagrs. D 
(Modern science ser.) [c.’28] Bost., Allyn & 
Bacon $1.20 

For junior high school classes. 

Case, Robert Ormond 


Riders of the Grande Ronde. 373p. D c. 
Garden City, N. Y., Doubleday, Doran $2 


A romance of the Northwest. 


LL 


Bradley, Orlando Charnock 

_lopographical anatomy of the dog; and ed. 28op. 
Clagrs. (pt. col.) O ’27 N. Y., Macmillan $7 
Bragg, Sir William H. 

0 ‘a Structure of an organic crystal. gap. il. diagrs. 
aa ‘ison memorial lecture, 1928) ’28 N. Y., Long- 
nans Pap. soc. 
— Keith L. 

0 is the great “I PP . % 
Angeles, Biola Bie. Rm. ~~ st ae on 
Cameron, James Robertson 

Prayers (rev. ed.) 44p. T (Golden galleon 15c. lib., 


no. 13) ’28 Toronto, Ont., Balk-Preston Co., 319 
Bay St. pap. 15¢. 
Cromie, William James b 
Trapese, long horse and rope exercises. 61p. il. S 
(Spalding “red cover” ser. of athletic handb’ks, no. 
14R) c.’27_ N. Y., Amer. Sports Pub. Co. apply 
Crosby, W. F., comp. 
Motor boat handbook; new ser. various p. Il. 
diagrs. O [c. ’28] N. Y., Motor Boat Pub. Co., 10 E. 
30th St. apply 
umberbatch, Elkin Percy ; 
ae <n waa and ed. 4345p. (bibl. footnotes) - 
diagrs. O ’28 St. Louis, Mo., Cc. V. Mosby 
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Chambers, Frank Pentland 


Cycles of taste; an unacknowledged problem 
in ancient art and criticism. 148p. O [c.’28] 
Cambridge, Mass., Harvard 2 


Chansler, Walter S. 

The river trapper; a treatise on the life of a 
houseboat dweller and his various river wan- 
derings. 214p. il. D [c. ’28] Columbus, O., 
Hunter-Trader-Trapper Co. $1 


Chapple, Joe Mitchell 
To Bagdad and back. 303p. il. (pt. col.) O 
[c.’28] N. Y., Century 6 


A book of travel in ancient Biblical and Mediter- 
ranean lands. 


Chisholm, George Goudle 

Handbook of commercial geography; 11th 
ed. rev. 840p. (bibl. footnotes) maps, diagrs. 
O ’28 N. Y., Longmans $7.50 


Coleman, Bessie Blackstone, and others 

The pathway to reading; eighth reader. 
447p. (bibls.) il. diagrs. D [c.’28] Newark, 
N. J., Silver, Burdett $1.08 


Coleman, Mrs. Satis N. 

Bells, their history, legends, making and 
uses. 462p. (6p. bibl.) il. S [c.’28] Chic., 
Rand, McNally $2 


Conklin, Edwin P. 

Middlesex County [Mass.] and its people; 
a history; 4v. 831p., 544p. il. Q ’27c. N. Y., 
Lewis Hist. Pub. Co. $37.50 set 


Coolidge-Rask, Marie 

London after midnight; il. with scenes from 
the photoplay. 267p. il. D [c.’28] N. Y,, 
Grosset 75 C. 


Croft, Edgar William 

“Dad”; a treasure story of the Caribbean 
Sea. 275p. il.. map D (“Big Bill” ser.) ’28 
Chic., Consolidated Bk. Publishers, 537 S. 
Dearborn St. $1 


Crowther, Samuel 

The presidency vs. Hoover. 286p. D c. 
Garden City, N. Y., Doubleday, Doran $2.50 

An analysis of presidential duties for the next 
term and why Hoover is particularly capable of 
handling them. 
Davis, William Morris 

The coral reef problem. 6o01p. (28p. bibl.) 
il, maps, diagrs O (Special pub’n, no. 9, 
Shaler memorial ser.) c. N. Y., Amer. Geo- 
graphical Soc. $6 


Davison, Edward Lewis 
Some modern poets, and other critical es- 
says. 255p. Dec. N. Y., Harper $3.50 
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Some of these essays by a young Engli 
appeared in English periodicals. & English poet have 


Denny, Grace Goldena 


Fabrics and how to know them; 3rd eq 
rev. 152p. (bibl.) il. S [c.’23-'28] Phil, Lip. 


pincott $1.50 
Duly, S. J. 

Grain. 164p. il. O (Oxford tech. pub’ns) 
’28 N. Y., Oxford $3 


Dumas, Alexandre 


The three musketeers. 5096p. S [’28] N. Y. 
Modern Library flex. fab. 95 ¢ 


Duncan, Mrs. Fannie Casseday 


When Kentucky was young; pen and ink 
sketches of log cabin days. 246p. il. D c. 
Louisville, Ky., J. P. Morton & Co., 422 W. 
Main St. 


Dyson, F. 
Principles of mechanism. 304p. diagrs. O 
(Oxford tech. pub’ns) ’28 N. Y., Oxford 
$4.25 
Edgerton, Edward I., and Carpenter, Perry A. 
A second course in the new mathematics. 


38o0p. il., diagrs. D (Junior high school math.) 
[c.’28] Bost., Allyn & Bacon $1.20 


Ellis, Wilmot E. 
Bovarysm: the art philosophy of Jules de 
Gaultier. 4op. D (Univ. of Wash. chapb’ks, 
no. 16) c. Seattle, Wash., Univ. of Wash. 
Bk. Store pap. 65¢. 


Ervine, St. John Greer 


Four one-act plays. 95p. Dec. N. Y., Mac- 
millan $1.50 

Contents: The Magnanimous Lover; Progress; Ole 
George Comes to Tea; She Was No Lady. 


Estornelle, Camille Wats 
Watching at Golgotha [religion]. 87p. 
’28 ~Phil., Dorrance > 


I. 

Exner, Franz 
Krieg und kriminalitat in Osterreich. 24IDp. 
diagrs. O (Economic and social hist. of World 
War) ’27 New Haven, Conn., Yale $3 


Fairchild, Fred Rogers, and Compton, Ralph 
Theodore 
Economic problems; a book of selected 
readings. 62Ip. (bibl. footnotes) diagrs. O ©. 
N. Y., Macmillan $2.75 


Farnham, Walter 
Iscariot. 133p. D [c.’28] Bost., Christopher 


Puh. House $1.50 
The fall of Judas Iscariot. 


D 
0 


cn 


caesarean inn ian mma  TTTT 


Dau, W. H. T., DD. 

The testimony of science. gop. T ’28 St. Louis, 
Mo., Concordia Pub. House pap. 15 c. 
Davies-Woodrow, Constance 


The children’s caravan. gop. T (Golden galleon 
Isc. lib., no. 40) c. Toronto, Ont., Balk-Preston 
Co., 319 Bay St. pap. 15c. 


DeWaters, Lillian 
The one; a study of the absolute. 2009p. S [c. ’27] 


Stamford, Conn., Author, 118 Forest St. 


pap., $1.50; fab., $2 
Dobson, C. G. : 
Builders’ book-keeping and costing.  184p. 0 27 
N. Y., Oxford $2 
Edwin, Morton R. , Vv 
Half'a century with tobacco. 126p. S [c. ’28] N. ¥. 
Chas, Renard, 21 E. goth St. pap. $ 
Eleanore, Sister M. 
The story of St. Francis of Assisi for childseo- 
Gop. il. S c. N. Y¥., Benziger Bros. pap. 4PPy 
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Feiler, Dr. Arthur 

America seen through German eyes; tr. by 
Margaret Leland Goldsmith. 298p. D (New 
Republic’s dollar b’ks) c. N. Y., New Repub- 
lic _ pap. $1 
"7 author of this comprehensive view of the 


oe States is editor of the Frankfurter Zeitung. 


United 
Flowers, H. J. 

The permanent value of the ten command- 
ments. 283p. D ’28 Milwaukee, Morehouse 


Pub. Co. $3 


Foerster, Norman 
American criticism. 2809p. (bibl. footnotes) 
Oc. Bost. Houghton buck. $3.50 


A study of literary theory, with chapters on Poe, 
Emerson, Lowell, Whitman and the twentieth cen- 
tury critical methods, 


Franklin, Benjamin 

Poor Richard’s almanack (1733-1749, 1756- 
1758). 3144p. O (Holly ed.) [c.’28] N. Y., 
Rimington & Hooper, 24 E. 82nd St. $8 


Garratt, G. T. 

Hundred acre farm. 151p. front. (diagr.) D 
'28 N. Y., Longmans $2 

The chronicle of one year’s farming. 

Gerould, James Thayer, and Turnbull, Laura 
Shearer, comps. 

Selected articles on interallied debts and re- 
vision of the debt settlements. 524p. (7p. bibl.) 
D (Handb’k ser., ser. II, v. 4) ’28 N. Y., H. W. 
Wilson $2.40 


Gore-Browne, Robert 
In search of a villain. 289p. D (Crime club) 
c. Garden City, N. Y., Doubleday, Doran $2 


A sarcastic portrait painter with a large red beard 
added to the detectives’ gallery in the Crime 
Club’s latest murder mystery. 
Grillparzer, Franz 
Weh dem, der liigt; ed. by Clair Hayden 
Bell. 224p. il. D (Oxford German ser.) ’28 
N. Y., Oxford $1.15 


Gruber, L. Franklin, D.D. 

The first English New Testament and 
Luther. 128p. il. D ’28 Burlington, Ia., 
Lutheran Literary B’d. $1.25 
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Hale, Charles M., and John, Evan 
Redemption Island. 317p. Dc. N. Y., Wm. 


Morrow $2 

Marcelin Randall, for her thoughtless dishonesty, 
is condemned to five years on Redemption Island, 
where an experiment in readjusting weak humanity 
is being conducted. 


Ham, John W. 

Reaping for Christ; illustrative Evangelistic 
sermons; introd. by Curtis Lee Laws, D. D. 
16op. D [c.’28] N. Y., Revell $1.50 


Harding, William Henry 
John Bunyan, pilgrim and dreamer. 22Ip il. 
D [n.d.] N. Y., Revell $2 


Harper, George McLean 

Spirit of delight. 209p. D [c.’28] N. Y., 
Holt $2 

Literary essays by a Princeton professor. 
Hill, Howard Copeland 

Vocational civics. 380p. (bibls.) il., maps, 
diagrs. D [c.’28] Bost., Ginn $1.28 
Houstoun, Robert Alexander 

Intermediate electricity and magnetism. 
180p. diagrs. D ’28 N. Y., Longmans = $1.75 


Hoyt, Ethel Phelps Stokes [Mrs. John Sher- 
man Hoyt] 

Spirit [rev. and enl. ed.]. 63p. diagrs. S 

[c.’21,’28] N. Y., Dutton bds. 75 ¢. 


A study in the relation of religion to health. 


Hutton, Jean Gertrude 
Building for tomorrow. 129p. il. D (Abing- 
don religious educ. texts) [c.’28] N. Y., 


Abingdon 75¢.; teacher’s manual, 75 c. 
Lessons for boys and girls from nine to eleven. 


Jewell, Louise Pond 
The great adventure. 1190p. D ’28c.’II 
N. Y., Wm. Morrow $1.25 
The story of a woman who had no fear of death 
and inspired her friends with a like confidence in 
immortality. 


Julius, S. de V. 
Poems. 131p. D ’28 N. Y., Longmans 
bds. $2.40 
King, Mrs. W. A. 
Duncan Davidson [fiction]. 245p. D ’28 
Phil., Dorrance $2 





Fleischer, Nat 
raining for boxers. 87p. il. O (The Ring’s ath- 
‘etic lib.) [c.’27] [N. Y¥., The Ring, Inc., 11 W. 
42nd St.] pap. $1 
Young Griffo, the will o’ the wisp of the roped 
Square. 6p. il. O (The Ring’s athletic lib.) [c. ’28] 
(N. Y., The Ring, Inc., mm W. 42nd St.] pap. $1 
Food Research Institute 
Rye in its relations to wheat. various p. diagrs. 
Q (W heat studies, v. 4, no. 5) ’28 Stanford Univ., 
Cal., Author pap. $1.50 
(Fortier, Samuel] 
ee a , na no. 1243) [’27] [Wash., 
. «5 GOV '. P 
Gover, Mary ; Sup’t of Doc.] pap. toc. 
Mortality among negroes in the United States. 
mp. (bibl.) diagrs. O (Public health bull. no. 174) 
2 Wash., D. C., Gov’t Pr. Off.; Sup’t of Doc. 
Haller, Ralph W pap. 15 ¢. 
Collec DP omelsdorf, and Klein, Arthur 
sad -“S¢ entrance and Regents Spanish, two, three 
ou tour years (with compositions). 1s9p. S (Cebco 


ser.) [c.’27] N. Y., College Entrance Bk. Co. apply 


The border method of irrigation [rev.]. 36p. il. 


Hardy, Marjorie 

The little book [preprimer]. 48p. il. (col.) S c.’28 
Chic., Wheeler Pub. Co. pap. 24¢. 
Harper, Wilhelmina, and Hamilton, Aymer Jay 

Helps for the teacher. 31p. D (Treasure trails: 
Pleasant pathways) c. N. Y., Macmillan pap. apply 
Holdsworth, W. S. 

An historical introduction to the Land Law. 364p. 
Oar N: ¥." Oxntoed $5 
Holmes, Urban Tigner 

Books of travel; a program for women’s clubs. 
48p. (bibls.) O (Extension bull, v. 7, no. 7) ’27 
Chapel Hill, N. C., Univ. of N. C. Press apply 
Huchthausen, Johannes 

Troestet mein Volk! [sermons in German]. 159p. 
D ’28 St. Louis, Mo., Concordia Pub. House $1.50 
Jaffray, Francis , 

The picture girl. 78p. diagr. S (Johnson's good 
plays) [c. ’27] Wilkes-Barre, Pa., F. G. Johnson, 311 
Liberty Bank Bldg. pap. 35. 
Johnson, Frederick G., and Shute, James L. ; 

Trapped; a mystery comedy in three acts. 86p. 
diagr. S [c.’27] Wilkes-Barre, Pa., F. G. Johnson, 
311 Liberty Bank Bldg. pap. 50¢. 
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Kolbe, Frederick Charles, D.D. 


A Catholic view of Holism; foreword by 
N. Y., Macmillan 

$1.25 
A criticism of the theory put forward by General 


General Smuts. 116p. Dc. 


Smuts in his book ‘‘Holism and Evolution.” 


Langsdorff, Georg Heinrich, freiherr von 
Langsdorff's Narrative of the 


Thomas C. Russell [lim. ed.]. 


Private Press of T. C. Russell 


bds. $15, subs. only 


Leonard, William Ellery 
The Poet of Galilee. 


to “The Man Nobody Knows.” 


Liber, Benzion 


The healers. 455p. S c. 


healing. 


Lincoln, Azariah Thomas, and Banks, George 


(4p. bibl.) il., 


all = =—-- $3.50 
The chemistry is applied 
to problems of the home, of health, agriculture, in- 


B. 
General chemistry. 703p. 
diagrs. O c. N. Y., Prentice-Hall 


Suited to college courses. 


dustry, medicine and national defense. 


Longstreth, Edward, and Holton, Leonard T. 


What'll we do now? iIgop. il. D [c.’28] 
[N. Y., Simon & Schuster] 

Some well-known people have contributed these 
games and stunts for giving life to dull parties. 
Low, J. Herbert 

English history as a background of modern 
American life. 651p. (10p. bibl.) maps O 
[c. 28] 
Lowe, Louis W. 

Must the church go? 
Avondale Press 
McAfee, Cleland Boyd 

Ministerial practices; some fraternal sug- 
gestions. 226p. Dc. N. Y., Harper $2 
McCook, Rev. Henry Christopher 

The Latimers; a tale of the western insur- 
rection of 1794. 593p. D [c.’97] Pittsburgh 
[Presbyterian Bk. Store, Sixth Ave. at Wood 


i 
$1.50 


65p. D [c.’28] 


St.] $2.50 


A book that has been out of print for many years. 


Rezanov 
voyage to Neuva California in 1806; tr. by 
172p. il., map 
Q (Russell Cal. reprints) ’27 San Francisco, 


1590p. D ’28c.’o9, 28 
N. Y., Viking Press $2 


A poet’s idea of Jesus, republished as an antidote 


N. Y., Rational 
Living, P. O. Sta. M, Box 2 $3 


A novel dealing with various medical systems of 


$1.90 


Chic., Rand, McNally $4 
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Mackenzie, Major C. F. 


A jackal in Persia. 224p. il. (col. fron;) | 
c. Garden City, N. Y., Doubleday, Doran 


Animal legends of the Orient. 


UD 
an o> 
all ¥ 


McMyn, J. W., and Bardsley, J. Ww, 
Bleaching, dyeing, printing and finishing jo, 

the Manchester trade. 238p. il., diagrs. [) >x 

N. Y., Pitman Be ime 


Malleson, Miles 
Four people [drama]. nop. D ‘28 N. y 
Payson & Clarke $1.75 


Masefield, John 

The coming of Christ. 57p. Dc. N. y. 
Macmillan $1 xy 

A drama of Christ’s coming to earth. F 
Maury, Reuben 

The wars of the godly. 326p. (6p. bibl.) il. 
Oc. N. Y., McBride $2 <9 


The story of religious conflicts in America, pert 
nent to the present political situation. 


Miles, Dudley 


English in business; rev. ed. 4409p. D ‘28 
N. Y., Ronald Press $1.5( 
Moffatt, James, D.D. 

The Presbyterian churches. 1098p. (bibl. 


footnotes) D (The faiths ser.) ’28 Garden 
City, N. Y., Doubleday, Doran $2 


An exposition of the history, doctrine and inspira- 
tion of Presbyterianism for readers of other de 
nominations. 


Moody, Elinor S. 
Health and success for you. 
Bost., Christopher Pub. House 


On mental healing. 
Morris, Robert Hugh 


The prince and the pig’s gate, and other 
sermons in story. 211p. il. Dc. N. Y., Harper 


116p. O [c. 28] 


$1.50 


Munn, Glenn G. ; , 

Encyclopedia of banking and finance; 2nd 
ed. 683p. (bibls.) il, diagr. O '27 N. Y. 
Bankers Pub. Co. buck. $10 


Nakagawa, Karl S. ; 
Rendezvous of mysteries [fiction]. 295. D 
’28 ~Phil., Dorrance $2 


Neumann, R. 5 ae 
The voice from the Cross. o8p. S ’28 Bu 
lington, Ia., Lutheran Literary B’d 


ete a ee tail Ue iT re 


King, J. S. 


Cost accounting applied to agriculture as an aid to 
more productive farming. 1196p. O (Reading Univ. 


studies) ’27. N. Y., Oxford $2.50 
Kretzmann, P. E., D.D. 

What Lutheran Sunday-school teachers. should 
know. o8p. S ’28 St. Louis, Mo., Concordia Pub. 


House 75 ¢. 
Lowell, Abbott Lawrence, and Hall, Hessel Duncan 

The British commonwealth of nations. various p. 
(zp. bibls.) D (World Peace Found. pamphlets, v. 10, 


no. 6) ’27 Bost., World Peace Found. pap. 5c. 
Manning, C. G. 

Government in Montana. to4p, (bibl.) il. D c. ’28 
[Yonkers, N. Y.], World B’k apply 


Meehan, Michael Joseph 


The Guianas: commercial and economic survey. 


32p. map O (Trade information bull. no. 516) ['27] 


[Wash., D. C., Gov't Pr. Off.; Sup’t a Re! 
p< p. 4% 

Mitchell, Harley Bradford ‘ 
Historical fragments of early Chicago! . 
il. maps D [n. d.] Chic., Atwell Pr. & Binding 


Moser, Charles K. ; 

Sales territories in China. ) 
(Bur. of Foreign & Domestic Commerce) '2/ 
D. C., Gov’t Pr. Off.; Sup’t of Doc. 


Needels, Mrs. Emma Everett +» Mich], 
Dear heart [verse]. o2p. D [c. ’27] (Detroit, 
Bland Press errs 


Newton, Harry J. - 
Yellow gold of Cripple Creek; romances ae anes 

dotes of the mines, mining men and mining > Ff oa 

128p. il. D [c. 28] Denver, Col., Nelson *u»- 


° yaD.-, $1 
1848 Stout St. $1.50; paP 


and, 18] 


Co $2 


40p. (bibl.) mee 0 


aT} 
gratis 
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Niedermeyer, Frederick David, D.D. 
Palestine pathways; introd. by Charles R. 
Erdman, D.D. 190p. D [e. 28] N. Y., Revell 


$1.50 
s of travel in the Holy Land. 


Novak, Sonia Ruthélen 


\Vinds from the moon [verse]. 133p. D 
c.'28] [N. Y.] Century bds. $2 


Paine, Thomas 
Common sense; introd. by William H. Van 
Der Weyde. r16op. il. O (Holly ed.) [c.’28] 
\. Y.. Rimington & Hooper, 24 E. 82nd St. 
| buck. $10 
Peabody-Lloyd, Mrs. Philena Ricker Maxwell 


Serious unconventionalities. 117p. O [c.’28] 
Bost., Christopher Pub. House $2.50 


Short essays on a variety of subjects. 


Phillips, Ellen A. G. 


English step by step; sixth year. 543p. il. 
col.) D [c.’28] Bost. Ginn $1.28 


Phillpotts, Eden 
Arachne. 223p. D ’28 N. Y., Macmillan 
$2.25 
A classical fable in which Phillpotts manages to 
ast satirical glances at some of our modern weak- 


nesses. 


Pope, Rev. Hugh 

The Catholic church and the Bible. 106p. 
bibl. footnotes) D (Calvert ser.) c. N. Y., 
Macmillan $1 


Poteat, Edwin McNeill 
The scandal of the Cross; studies in the 
death of Jesus. 1096p. (bibl. footnotes) D c. 
N. Y., Harper $2 
Including also the author’s essays: “Tolstoy: Re- 
gion Without Redemption” and “Religion and Re- 
lemption., 
Psalms of David, The; in metre according to 
_ the version approved by the Church of Scot- 
and; introd. by William Allan Neilson [lim. 
ed.]. 3609p. nar. D ’28 Cambridge, Mass., 


Washburn & Thomas $25 
A Bruce Rogers book, limited to 300 copies of 
which 225 are for sale in America. 


Rigdon, Winfield Taylor 
_Truth in pleasant rhymes. 2o02p. il. D ’27¢. 
Salem, Ore., Ross E. Moores & Co. $2 
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Rivas, Angel Pérez de Saavedra, duque de 
Don Alvaro, o, La fuerza del sino; drama 
en cinco actos, y en prosa y verso; ed. by 
Calvert J. Winter and Edwin B. Williams. 
250p. D (Hispanic ser.) ’28 Chic., B. H. San- 
born $1.12 


Robbins, Ermon Bev, and others 
Agriculture for high schools. 448p. (bibls.) 

il. maps D’28 Atlanta, Ga., Smith, Hammond 

& Co. $1.60 


Robins, D. M. 
The upper empire [fiction]. 297p. D ’28 
Phil., Dorrance $2 


Rogers, Cameron 
The legend of Calvin Coolidge. 179p. D c. 
Garden City, N. Y., Doubleday, Doran $1.50 


Humanizing Coolidge. 


Roth, Philip A. 

Masonry in the formation of our govern- 
ment, 1761-1799. 187p. il. D [c.’27] [Mil- 
waukee, Author, 1025 Hubbard St.] fab. $2.50 


Roumania ten years after. 152p. D [c.’28] 


Bost., Beacon Press $1.50 

An investigation of social and political conditions 
in modern Roumania by deputies of the American 
Committee on the Rights of Religious Minorities. 


Russell, Sydney King 
The golden snare [verse]. gop. Oc. N. Y,, 
H. Vinal $1.50 


Sewell, Anna 

Black Beauty; the autobiography ofa horse; 
arranged for young readers by G. C. H. 60p. 
il. (col.) T (Wee bks. for wee folks) [c.’28] 
Phil., Altemus bds. 50c. 


Shastri, Prabhu Dutt 

The essentials of eastern philosophy. 114p. 
front. (por.) Dec. N. Y., Macmillan $1.60 

Two lectures delivered at the Philosophical Con- 
ference held at the University of Toronto in 1922. 
Shepard, George Hugh 

The elements of industrial engineering. 
553p. (bibl. footnotes) diagrs. O (Engineering 
ser.) [c.’28] Bost., Ginn $4.80 


Soiberg, Harry ae 
The sea king; tr. by Edwin Bjorkman. 274p. 
De. N. Y., Wm. Morrow $2.50 
A story of a remote fishing village on the coast 
of Jutland, dominated by Ole Skarpe, the sea king. 


LL 


Pictured encyclopedia of the world’s greatest news- 
, paper; a handbook of the newspaper as exempli- 
ied by the Chicago Tribune. gop. il. S [c. ’28] 
Chic., Chic, Tribune $1 
Polinger, Elliot H. 
: College entrance and Regents French, three years 
(with compositions). 127p. S (Cebco ser.) [c. ’27] 
* Y., College Entrance Bk. Co. apply 
Risley, Eleanor 
eee Fairhope folks. 8p. O c, Fairhope, Ala., 
airhope Courier pap. soc. 
Schatiner, Neil E. 
e old grouch; comedy in three acts i 

‘ uch; . 2p. diagrs. 
le. 271 Wilkes-Barre, Pa., F. G. Johnson, 311 
‘iberty Bank Bldg. pap. soc. 
Shafer, Lee 
Amy from Arizona. 7 i . 
Pinar r ‘ona. 71p. diagr. S (Johnson’s good 
Pan (c. ’27] Wilkes-Barre, Pa., F. G. Tolnane 311 
“liberty Bank Bldg, pap. 35 ¢. 


< 


Simonsen, Rev. Severin E. 

From the Methodist pulpit into Christian Science. 
293p. front. (por.) D [c.’28] Los Angeles, Elliott P. 
Simonsen, 619 S. Bonnie Brae St. $3.50; lea., $5.50 


Sletten, Cora P. 
Geography of Minnesota. 2p. il. maps O c. 28 
Newark, N. J., Silver Burdett pap. apply 


Smith, G. C. Moore 

Thomas Randolph. 46p. O (Warton lecture on 
English poetry) ’27 N. Y., Oxford pap. 70¢. 
Sudlow, Mrs. Elizabeth Williams 

Cradle roll questions, plans and programs. 104p. 
il. obl. T fe. ’28] Cin., Standard Pub. Co. bds. 8c. 


Vaughn, James ; 

Positive versus negative instruction; an experi- 
mental study of the effects of various types of in- 
struction on behavior. 180p. diagrs. O (Educational 
ser, v. 2) c. N. Y., Nat'l Bur. of Casualty & 


Surety Underwriters, 1 Park Ave. pap. $1.75 








2228 


Spencer, James Harvey 


Smiling skies: a weather man in verse and 
prose. 77p. il. O c. Bost., Christopher Pub. 
House $1.50 


Poems of encouragement. 


Stemmerman, William H., M.D. 


Intestinal management for longer, happier 
life. 324p. diagrs. O [c.’28] Asheville, N. C., 
Arden Publishers $5 


Sterling, George 


Sonnets to Craig; introd. by Upton Sin- 
clair. 120p. front. (por.) De. N. Y., A. & C. 
Boni $2 

The enduring record of the love of a noted Ameri- 
can poet for Mary Craig Sinclair, wife of Upton 
Sinclair. 


Sullivan, Florence James 

Sing Sing, capital punishment and “honest- 
graft.” 1120p. front. D [c.’27] N. Y., Author, 
505 5th Ave. $2.50 

A New York lawyer writes against capital punish- 
ment and gives details regarding the building of 
Wingdale Prison in Dutchess County, New York, 
which was to take the place of Sing Sing Prison 
and has never yet done so, altho it was completed 
in 192I. 
Tilden, William Tatem, 2d 

The art of lawn tennis. 229p. il. D (Star 
ser.) [c.’21,’22] Garden City, N. Y., Garden 


City Pub. Co. $1 


To-ka-ni-ya, pseud. [Howard Clark Brown] 
Pte-ska, the white buffalo [verse]. 135p. il. 
D ’27 [Charles City, Ia., Torrence Pr. Co.] 
$2 


Tory, Geoffroy 

Champ fleury; tr. and annotated by George 
B. Ives [lim. ed.]. 231p. il. Q [’27] N. Y., 
Grolier Club 75, priv. pr. 


Tressler, Jacob Cloyd 
Grammar in action. 


N. Y., D. C. Heath 


Voltaire, Francois Marie Arouet de 

Candide; il. by Rockwell Kent; introd. by 
Charles Edmund Merrill, jr. [lim. ed.]. 111p. 
QO [c.’28] N. Y., Random House 20 


Title Index to the 


D [c.’28] 
$1.20 


296p. il. 
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Wadsworth, Ruth F., M.D. 
Charm by choice. r1o2p. S c. N. Y,, Womans 


Press 
A doctor’s formula for feminine charm. 
Warshow, H. T., ed. 
Representative industries in the United 
States. 715p. (1op. bibl.) il., diagrs. O (Amer, 


bds. $1 


business ser.) [c.’28] N. Y., Holt 
$5; school ed. $4 
Twenty-one American industries described hy 


America’s leading business men. 


Wellman, Mabel Thacher 

Food: its planning and preparation: 4 
junior course in food study with a recipe book 
for use at home and at school; 2nd ed. 4oop. 
(1p. bibl.) il. diagrs. D (Lippincott’s unit 
texts) [c.’23,’28] Phil., Lippincott $1.40 


West, Willis Mason 
The American people. 771p. (bibls.) il. (col. 
front.) maps (pt. col.) D [c.’28] Bost., Allyn 
& Bacon $2.20 
A new history for high schools. 
Whitcomb, Edna Osborne 
We five. 240p. front. (col.) Oc. Garden 
City, N. Y., Doubleday, Doran $2 
The adventures of a family of five children wh 
lived on a Kansas farm twenty-five years ag 
Wilson, Rachel Mack 
The sacred acre [verse]. 
H. Vinal 


Winkler, John K. 
W. R. Hearst; an American phenomenon. 
354p. il. Dc. N. Y., Simon & Schuster $4 
The biography of the newspaper proprietor whose 
influence in this country 1s so enormous. 


Woodward, Kathleen 
Jipping street; childhood in a London slum 
15op. front. Oc. N. Y., Harper bds. $2.50 
Recollections of a childhood nourished with charity 
rice, 


Young, Norwood as 

Carlyle, his rise and fall. 382p. (bibl. foot- 

notes) diagr. O [n.d.] N. Y., Wm. ee 

3.50 

By an English scholar, author of “The Life of 
Frederick the Great.” 


“Weekly Record’ 


46p. D N. Y,, 
bds. $1.50 


Does not include the material listed in smaller type 


Aesthetics of the novel. Ames, Van M. $2.50 
Univ. of Chic. Press 

Agriculture for high schools. Robbins, E. B. 
$1.60 Smith, Hammond & Co. 
America seen through German eyes. Feiler, 
A. $1 


American criticism. 


New Republic 

Foerster, N. $3.50 
Houghton 
American educational catalog, 1928, The. $1 
R. R. Bowker Co. 
West, W. M. $2.20 
Allyn & Bacon 


American people, The. 


Applied drawing. Brown, H. H. $1.50 _ 
Mentzer, Bush & (9. 
Arrogance. Aminoff, C. L. C. B. $2.50 


Dutton 


Art of lawn tennis, The. Tilden, W. T. 5 
Garden City Pub. Co 


Bells, their history, legends, making and uses. 
Coleman, S. N. $2 Rand, McNally 


Bible under fire, The. Campbell, J. L. $2.50 
Harper 


Black Beauty. Sewell, A. Soc. Altemus 
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Yeaching, dyeing, printing and finishing for 

— Manchester trade. McMyn, J. W. $1.75 

Pitman 

Bovarysm: the art philosophy of Jules de 
Gaultier. Ellis, W. E. 65¢. 

Univ. of Wash. Bk. Store 

Building for tomorrow. Hutton, J. G. 75¢c. 


Abingdon 
Bunyan (John), pilgrim and dreamer. Hard- 
ing, W. H. $2 Revell 


Candide. Voltaire, F. M. A. de. $20 
Random House 
Capello (Bianca). Bax, C. $2 
Viking Press 
Care and binding of books and magazines. 
A. L. A. Committee on Bookbinding. 50c. 
Amer. Lib. Assn 
Carlyle, his rise and fall. Young, N. $3.50 


Wm. Morrow 

Catechetical evangelization. Baltzly, O. D. 
$3 Lutheran Literary Bd. 

Catholic church and the Bible, The. Pope, H. 
$1 Macmillan 

Catholic view of Holism, A. Kolbe, F. C. 
$1.25 Macmillan 


Champ fleury. Tory, G.. $75. 
a Grolier Club 
Charcoal sketches. Ayres, K. S. $1 
7 J. W. Burke Co. 
Charm by choice. Wadsworth, R. F. $1 
Reet: Womans Press 
Coming of Christ, The. Masefield, J. $1.50 
5 Macmillan 
Common sense. Paine, T. $10 
. F Rimington & Hooper 
Coral reef problem, The. Davis, W. M. $6 

: Amer. Geographical Soc. 
Crimson tides of life, The. Brand, A. W. $2 
sa ; Times-Mirror Press 
Lycles of taste. Chambers, F, P. $2 
‘ ‘ Harvard 
Dad.” Croft, E. W. $1 
4 Consolidated Bk. Publishers 
Don Alvaro. Rivas, A. $1.12 

B. H. Sanborn 

Duncan Davidson. King, W. A. $2 


‘ Dorrance 
conomic problems. Fairchild, F. R. $2.75 
‘i Macmillan 
“lements of industrial engineering, The. 
Shepard, G. H. $4.80 Ginn 
Encyclopedia of banking and finance. Munn, 
G. $10 Bankers Pub. Co. 


English history as_a background of modern 
American life, Low, J. H. 
el Rand, McNall 
English in business. Miles, D. $1.50 ee 
<a Ronald Press 
— step by step; sixth year. Phillips, E. 


Rr Ginn 
“ssentials of eastern philosophy, The. Shastri, 
Fabrj $1.60 Macmillan 
é a and how to know them. Denny, G. G. 
= Lippincott 


Fifty Orations that hay i i 
€ won prizes in speak- 
'ng contests. Ashley, W. H $2 ? 


Noble & Noble 
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First English New Testament and Luther, 
The. Gruber, L. F. $1.25 
Lutheran Literary Bd. 


_Following the King. Beldon, A. D. $1.50 


Revell 
Food: its planning and preparation. Well- 
man, M. T. $1.40 Lippincott 
Four one-act plays. Ervine, St. J. G. $1.50 
Macmillan 
Four people. Malleson, M. $1.75 

Payson & Clarke 

General chemistry. Lincoln, A. T. $3.50 
Prentice-Hall 

Golden snare, The. Russell, S. K. $1.50 


H. Vinal 

Grain. Duly, S. J. $3 Oxford 
Grammar in action. Tressler, J. C. $1.20 

D. C. Heath 


Great adventure, The. Jewell, L. P. $1.25 
Wm. Morrow 
Handbook of commercial geography. Chis- 
holm, G. G. $7.50 Longmans 
Healers, The. Liber, B. $3 
Rational Living 
Health and success for you. Moody, E. S. 
$1.50 Christopher Pub. House 
Hearst (W. R.) Winkler, J. K. $4 
Simon & Shuster 
Home life in far-away lands. Atwood, W. W. 


96 c. Ginn 
How the Reformation happened. Belloc, H. 
$3.50 McBride 


How we inherit. Altenburg, E. $3 Holt 
Hundred acre farm. Garratt, G. T. $2 
Longmans 
Hypochondriack, The. Boswell, J. $15 
Stanford Univ. Press 
In search of a villain. Gore-Browne, R. $2 
Doubleday, Doran 
Industrial engineering and factory manage- 
ment. Anderson, A. G. 
Ronald Press 


Intermediate electricity and magnetism. Hous- 
toun, R. A. $1.75 Longmans 
Intestinal management. Stemmerman, W. H. 
5 Arden Publishers 
Irene of Tundra Towers. Burrows, E. $2 
Doubleday, Doran 
Iscariot. Farnham, W. $1.50 
Christopher Pub. House 
Jackal in Persia, A. Mackenzie, C. F. $2 
Doubleday, Doran 
Jipping Street Woodward, K. $2.50 
Harper 
Krieg und kriminalitat in Osterreich. Exner, 
F, $3 Yale 
Langsdorff’s Narrative of the Rezanov voy- 
age to Neuva California in 1806. $15 subs. 
only Private Press of T. C. Russell 
Last glaciation, The. Antevs, E. W. $3.50 
Amer. Geographical Soc. 
Latimers, The. McCook, H. C. $2.50 
Presbyterian Bk. Store 
Legend of Calvin Coolidge, The. Rogers, C. 
Doubleday, Doran 


$1.50 
Life of Andrew Jackson, The. Bassett, J. 
S. $4.50 Macmillan 
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London after midnight. Coolidge-Rask, M. 
75 Cc. Grosset 

Masonry in the formation of our government. 
$2.50 P. A. Roth 

Middlesex County [Mass.] and its people. 


Conklin, E. P. $37 
Lewis Hist. Pub. Co. 
Ministerial practices. McAfee, C. B. «$2 
Harper 
Lowe, L. W. $1.50 
Avondale Press 
Native problem in Africa, The. Buell, R. L. 
$15 Macmillan 
New student’s reference work, The; 8v. 
Beach, C. B. $44.75; $60.50 
S. L. Weedon Co. 


Must the church go? 


Octavia. Asquith, M. $2.50 Stokes 
Old Testament in Greek, The. Bible. $7 
Macmillan 


Carpenter, H. A. $1.20 
Allyn & Bacon 
Niedermeyer, F. D. 
Revell 

Bacon, A. F. $1.25 

Harper 
Pathway to reading, The; 8th reader. Cole- 
man, B. B. $1.08 Siuver, Burdett 
Permanent value of the ten commandments, 
The. Flowers, H. J. 


Poems. Julius, S. de V. 
Poet of Galilee, The. 


Our environment. 

Palestine pathways. 
$1.50 

Path to God, The. 


$3 

Morehouse Pub. Co. 
$2.40 Longmans 

Leonard, W. E. $2 
Viking Press 

Poor Richard’s almanack. Franklin, B. $8 
Rimington & Hooper 
The. Moffatt, J. $2 
Doubleday, Doran 


Presbyterian churches, 


Presidency vs. Hoover, The. Crowther, S. 
$2.50 Doubleday, Doran 
Prince and the pig’s gate, The. Morris, R. 
H. $2 Harper 
Principles of mechanism. Dyson, F. $4.25 
Oxford 
Psalms of David, The. $25 


Washburn & Thomas 
the white buffalo. To-ka-ni-ya. $2 
Torrence Pr. Co. 

Ham, J. W. $1.50 
Revell 


Pte-ska, 
Reaping for Christ. 


Redemption Island. Hale, C. M. $2 
Wm. Morrow 
Rendezvous of mysteries. Nakagawa, K. S. 
$2 Dorrance 
Representative industries in the United States. 
Warshow, H. T. $5, $4 Holt 
Riders of the Grande Ronde. Case, R. O. 
$2 Doubleday, Doran 
River trapper, The. Chansler, W. S. $1 


Hunter-Trader-Trapper Co. 
Calvet, J. $2 
Morehouse Pub. Co. 
$1.50 
Beacon Press. 
Wilson, R. M. $1.50 
H. Vinal 


Rome and reunion. 
Roumania ten years after. 


Sacred acre, The. 





The Publishers’ W eekly 
Scandal of the cross, The. 


Poteat, E. M. g 
Harper 
Sea king, The. Soiberg, H. $2.50 
Wm. M. orrow 
Second course in the new mathematics. A 
Edgerton, E. I. $1.20 Allyn & Bacon 
Selected articles on interallied debts. 
J. T. $2.40 H. W. Wilson 
Selected articles on intervention in Latin 
America. Beman; L. T. $2.40 

H. W. Wilson 
Peabody-Llo, 1 


Geroul i 


Serious unconventionalities. 
P. R. M, $2.50 
Christopher Pub. House 
Sing Sing, capital punishment and “honest 
grait.” Sullivan, F. J. $2.50 Author 
Smiling skies. Spencer, J. H. $150 
Christopher Pub House 
Davison, E. L. $3.50 
Harper 


Some modern poets. 


Sonnets to Craig. Sterling, G. $2 
A. & C. Boni 
Hoyt, E. 75c. Dutton 


Harper, G. M. $2 


Spirit. 
Spirit of delight. 
Holt 
Armstrong, M. D 
Viking Pres: 
Study of church history to the end of the 
thirteenth century, A. Butterworh, G. W. 
$1.75 Doubleday, Doran 
Technique of controversy, The. Bogoslovsky, 
B. B. $4 Harcourt 
Three musketeers, The. Dumas, A. 95c. 
Modern Library 
To Bagdad and back. Chapple, J. M. $6 


—— (Lady Hester). 


Century 

Trigonometry. Breslich, E. R. $1.85 
Univ. of Chi 
True stories of young Christians. Byrum, B. 


L. $1 Gospel Trumpet Co 
Truth in pleasant rhymes. Rigdon, W. T 
$2 Ross E. Moores & Co 


Twentieth century discipleship. Anderson, C. 
P. $1 Morehouse Pub. Co. 
Upper empire, The. Robins, D. M. $2 
Dorrance 
Hill, H. C. $1.28 
Ginn 


Voice from the Cross, The. Neumann, R. $1 
Lutheran Literary Bd. 


Vocational civics. 


Wars of the godly, The. Maury, R. $3.50 
McBride 

Watching at Golgotha. Estornelle, C. $1.50 
Dorrance 


We five. Whitcomb, E. O. $2 
Doubleday, Doran 


Weh dem, der liigt. Grillparzer, F. $1.15 


Oxford 

What’ll we do now? Longstreth, E. $1.90 
Simon & Shuster 

When Kentucky was young. Duncan, F. | 
$2 J. P. Morton & Co 


Novak, S. R. $2 
Centur’ 


Winds from the moon. 
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The Field of Old and Rare Books 
and Weekly Book Exchange 


CURRENT RARE BOOK NOTES 
Frederick M. Hopkins 


turned collector and has shown how 

much can be accomplished in a 
short time. Since he went to Mexico he 
has brought together the largest aggrega- 
tion of material relating to the Mexican 
oil lands in existence, surpassing any simi- 
lar collection owned by the Mexican gov- 
ernment, or at Washington. ‘The embassy 
now possesses every important publication 
ipon oil and land laws printed by the 
\lexican government and has found many 
obscure works of Spanish Colonial times 
and of ancient decrees of Kings of Spain 
promulgating land and mining codes for 
\lexico. ‘The second-hand bookstores of 
the City of Mexico have been systematically 
searched by members of the embassy and 
many volumes of value discovered. ‘The 
collection now fills two large rooms and 
it has been cataloged, its vital information 
translated, and placed at the disposal of the 
ambassador. One reason why the embassy 
has been the place for so many conferences 
with officials of the Mexican government 
is that needed information is always avail- 
able there. When Morrow arrived in the 
City of Mexico he said: “Before we can 
settle the oil question we must know as 
much about it as anybody on earth. Our 
surest position will be to know more about 
‘t than the Mexican government itself.” 
Uhe speed with which this information was 
acquired has won the admiration of the 
. I exican officials and taught them a lesson 
they will not soon forget. 


A ornate MORROW _has 


N May 21st at Christie’s, London, a 
_— First Folio Shakespeare from the li- 
orary of the late Dean of Llandaff brought 
20,000. A copy of the “Seven Pillars 


Wisdom” by Col. Lawrence brought 
50. 


fh 


of 
S15 


[It may not be well known in this country 

that one of the greatest libraries in the 
world of the works and of books relating to 
the Bard of Avon is in Birmingham, Eng- 
land. The Shakespeare Memorial Library 
in that city contains nearly 20,000 volumes, 
in 42 languages, and is visited by lovers of 
the poet from all parts of the world. In the 
report of the last annual meeting it was 
stated that 299 volumes had been added, 
including a translation in Gaelic, a lan- 
guage represented for the first time in the 
collection. The library was founded in 
1864, on the occasion of the tercentenary of 
the poet’s birth. It was destroyed by fire 
in 1879, and reopened in 1882. A fairly 
large number of editions are still required 
to make it fully representative, and among 
these are about 40 American editions. A 
large collection of pictures of Shakespeare 
is one of the features of the collection, and 
a number of Shakespeareana documents are 
of interest. One of these bears the signa- 
ture of Queen Elizabeth and the Earl of 
Essex. It was given to the library by the 
illustrator, Charles Edmonds, and bears 
this inscription: “A Temple devoted to the 
glory of Shakespeare seems a fit receptacle 
for a memorial of those whom he delighted 
to honor while living, and whom he has 
commemorated to all eternity in his works. 
The accompanying document therefore, 
signed by the very hand which our great 
Bard once kissed with reverence or pressed 
with affectionate fervor, is offered as a 
small tribute of that gratitude which should 
animate all who have benefited from the 
enlightened liberality of a founder of a 
library—unique of its kind—enabling all to 
become wiser and better by offering facili- 
ties for a more systematic study of the pro- 
ductions of the Greatest Name in All 
Literature; by a humble illustrator of the 
Bard, Charles Edmonds, 1871.” 
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HE First Edition Club, in Bedford 


Square, London, has just moved into 
its new home. ‘The opening ceremonies 
were presided over by ex-King Manuel of 
Portugal. A little later Sir Frederick Ken- 
yon, director of the British Museum, for- 
mally opened the first exhibition in the 
new exhibition rooms, which made a fine 
display of private press books of William 
Morris, Daniel of Oxford, the Dove Press, 
Cuala, Beaumont, Eragny, Ashendene, 
Gregnog, Pear Tree, and others. Dr. 
G. C. Williamson, the chairman, outlined 
the purpose of the club to interest its mem- 
bers in the writings of the great authors 
of English literature and to assist in im- 
proving the general standard of bookmak- 
ing. Its plan and purpose is similar to our 
Grolier Club which has had great influence 
on book collecting and bookmaking in this 
country from its beginning, now more than 
forty-four years ago. The First Edition 
Club, founded in 1922 in a room off Pall 
Mall, now occupies handsome quarters with 
massive marble staircases, gardens paved 
with white marble walks, walls trellised in 
the Italian style, an alcove, and a fountain 
midst beautiful accacia and sycamore trees. 
It is expected that the luxurious quarters 
will attract members sure to be helpful in 
carrying out the purposes of the club. 


HE sale of Part I of stock of the 

George D. Smith Book Company, Inc., 
sold in liquidation, at the Anderson Gal- 
leries, May 17, brought $23,163. The 
outstanding lot of the sale was the original 
manuscript of Thomas Paine’s memorial 
addressed to James Monroe, the Ambassa- 
dor to France, who regained his release 
from imprisonment during the “reign of 
terror.” ‘This manuscript went to Gabriel 
Wells for $1,700. A two-page letter from 
Major André to Colonel Simcoe, preparing 
the latter for possible events nine days later 
before his interview with Benedict Arnold, 
was bought by W. R. Benjamin for $1,250. 
A fine collection of seventeen letters and 
orders signed-by Sir William Johnson, cov- 
ering the whole of his fighting career, went 


to Mr. Wells for $1,050. The Clawson 


copy of John Donne’s “‘Poems,”’ a first edi- 
tion, brought $750; a third edition of 
Shakespeare’s “History the Fifth,” $600; a 
gold medal awarded to Commander Preble 
for his conquest of Tripoli, $500; and a 
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sixteenth century French Horae on 


on vellum, 


HE American Art Association has held 

its last sale for the season of 1927-1928 
and announces that it has had sixty-six art 
and book sales which brought a total of 
$6,229,670. The season of 1926-27, with 
84 book and art sales which brought $6,238.- 
025, still holds the American auction record 
altho by a small margin. The twenty-four 
book sales brought a total of $756,212, 
Among the high prices were $18,000 paid 
by Dr. Rosenbach for the manuscript 
of Lincoln’s speech on “sectionalism’; 
$18,300, which an unnamed buyer gave for 
a set of Dickens’s “‘Pickwick Papers”; 
$10,900 by James F. Drake for one of two 
known copies of Kipling’s “Letters of 
Marque”; $11,300 by Walter M. Hill for 
Blake’s “Europe, a Prophecy,” and $7,800 
by Charles Sessler for an autograph letter 
by Robert Burns containing an unpublished 
poem to Chloris. 


O the notable collection of papers of 

historic American value which now 
forms part of the many exhibits of the Li- 
brary of Congress has just been added the 
Horace Greeley Collection brought to- 
gether by Rev. F. M. Clendennin, of Chap- 
paqua, N. Y. The group includes books, 
pamphlets, articles by and about the emi- 
nent editor, together with books written 
or edited by him. Among the items most 
prized are bound files of The New Yorker, 
The Jeffersonian, and a set of scrapbooks 
containing clippings and letters, lectures 
and notes, all in the handwriting of the 
famous editor, whose illegibility has become 
a tradition. 


‘THE death of Edmund Gosse, not only 

ends the career of a poet and prose 
writer of distinction, but a collector who 
had an affection for the great writers 0! 
the seventeenth and eighteenth centuries 
and brought together a library that has 
been well known for more than a quarter 
of a century. A “Catalogue of a Portion 
of (his) Library”? was published in 1893 
and brings a good price when it appears 1n 
the auction room. In 1891 a volume ¢n- 
titled “‘Gossip in a Library” appearec 
which has been printed in many editions. 
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The Weekly Book Exchange 





How to use “Books Wanted” and “For Sale’ 


TERMS: Under “Books Wanted” (a service 

for booktrade only) 15c. a line to subscribers, 
no charge for address; to non-subscribers, 20c. a 
line, charge for address. 

Under “Books for Sale” (not restricted) 15c. 
a line to subscribers, 20c. to non-subscribers. 
“Surplus Stock” 25c. a line. All other classi- 
fications 20c. a line. Bills rendered monthly. 


Jt 
Write plainly on one side of paper. The Weekly 
is not responsible for typographical errors. Illeg- 





BOOKS WANTED 


AspoTt Press & MortTiIMER-WALLING, 
460 W. 34TH St., NEw YorxK 


Poems. Dana Burnett. Pub. Harper. 1915. 











ABERCROMBIE & Fitcu Co., Bx. Dept., N. Y. 


Adventures of an Elephapnt Hunter. Suther- 
land. 

African Nature Notes & Reminiscences. F. C. 
Selous. 

The Call of the Mountains. Jeffers. 

American Game Fishes. By Various Authors. 
Rand McNally. 1892. 

Angling in British Art. W. S. Sparrow. 

Barren Ground of Northern Canada. W. Pike. 

Bear Hunting in the White Mountains. H. W. 
Seton-Karr. 

Big Game of Africa. R. Tjader. 

Big Game Shooting. 2 vols. Ed. H. G. Hutch- 
inson. 

In Brush, Sedge & Stubble. D. W. Huntington. 

Camera Adventures in the African Wilds. A. R. 
Dugmore. 

Floating Flies & How to Dress Them. F. M. 
Halford. 

Game of British East Africa. C. H. Stigand. 

American Food & Game Fishes. J. J. Evermann. 

_ 1922 ed. In green cloth with colored plates. 

Game Fishes of the World. C. F. Holder. 

Gun & Camera in Southern Africa. H. A. 
Bryden. 

Hunting the Elephant in Africa. C. H. Stigand. 

in Africa. J. T. McCutcheon. 

in Haunts of Wild Game. F. V. Kirby. 

Life Histories of Northern Animals. 2 vols. 

_. E. T. Seton. 

“ion Hunting in Somaliland. C. J. Melliss. 

Modern Sportsman’s Gun & Rifle. 2 vols. J. #. 

; Walsh. 

My Somali Book. A. H. E. Mosse. 

On Safari. Abel Chapman. 

the Ouananiche. E. T. D. Chambers. 

‘ne Pointer & His Predecessors, Wm. Ark- 

. Wright. 

ambies in Lion Land. F. B. Pearce. 

>aimon Fishing. J. J. Hardy. 

aravel & Big Game. Selous & Bryden. 

nie of the North Pacific Coast Islands. 
has. Sheldon. f 

Sa nn RRS NS. As a 

“PAIR Bx. Co., 1760 Cuampa St., Denver, Cot. 


Barbara L. Schafer, A Book of One Act Plays. 


ible “wants” ignored. Each title must begin on a 
separate line except grouped titles by one author. 
Objectionable books excluded when noted. 


a 


In answering, state edition, condition and 
price including transportation. 


Give your name and address. 


Credit responsibility of advertisers is not guar- 
anteed but space in the columns will be denied 
to dealers who misuse it. 





THE Atcove, 542 Ramona, Pato ALTo, CAL. 


Cabell. Bibliography. 
Blennerhasset. Pidgeon. 
Tokology. Dr. A. B. Stockham. 
The Colorist. Hatt. 





Atcove Bx. SHop, 936 B’way, San Dtieco, CAL. 
Barrows. Ethnobotany of Cahuilla Indians. 
De Candolle. Origin of Cultivated Plants. 
Geikie. Antiquity of Man in Europe. 


AMER. Bapt. Pus’n Soc., 1107 McGee Str., 
Kansas City, Mo. 
Early Zoroastrianism. J. H. Moulton. 
Life & Teaching of Zoroaster, the Great Persian. 
L. H. Whitney. 





W. H. Anpre, 604 Kittrepce Buipc., DENVER 

Greville’s Memoirs & Journal, of the Reigns of 
George the Fourth, William the Fourth, & 
Queen Victoria. 

Daniel Webster. 6 vol. set. Autograph ed. 
Little, Brown & Co. 





ANTIOocH B’KPLATE Co., YELLOW SPRINGS, OHIO 
Gray. Manual of Botany. Any ed. 





Arcosy Bx. Store, 45 4TH Ave., NEw YORK 


By Right of Sword. Marchmont. 
Life of Judah P. Benjamin. 


Arcus Bx. Suop, 434 S. WapasH AVE., CHICAGO 


Fuller, Capt. Star in the West. 
Moore. Mummer’s Wife. Carra ed. 
Moore. Confessions of a Young Man. Carra ed. 








A. S. ArNoLp, METUCHEN, N. J. 
Books on Egypt and Egyptology. 





AtLantic Mo. B’xsuHop, 8 ARLINGTON, BosTOoN 

The Story of Opal. Opal Whiteley. 

The Chaste Diana; The Divine Lady. Ist eds. 
E. Barrington. 


AVONDALE Press, 1841 Broapway, New YorK 

Some People We Meet; Young Ladies of Today; 
Young Gentlemen of Today. All by Charles 
F. Rideal. 

History of Lancashire. Lawrence Butterworth. 

A Century of Success. Freeman Morris. , 

Dickens, Charles. Any and all items of any kind. 

Battle Abbey items of any kind. 

Particulars by mail only. 
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W. M. Barns, 1713 Cuestnut St., Putra. 


Haggard. Red Eve; Lady of the Heavens; The 
Missionary; The Witch Doctor. 


G. A. Baker & Co., 247 Park Ave., New Yorx 


Berkman. Prison Memoirs of an Anarchist. 
Daniloff. Russia in the World War, 1914-1915. 


Stieve. Isvolsky & the World War. 

Isvolsky. Souvenirs of a Minister. 

Burrows. Scapa & a Camera. 

York. Romance of Company A. 

Ellison. Memoirs of Mustafa Kemal. 

Moore The American Expedition; Fighting 
the Bolsheviki. 

Miles. History of the 308th Infantry, 1917-19. 

Maurice. Rawlinson—Life & Private Diaries of. 

Price, N. D. Zhevakhoff—Reminiscences. 


Count Berchtold’s Own Story. 
Fitzpatrick. Ireland & the Making of Britain. 
F. & W. 1922. 


Don Passos. Manhattan Transfer. Ist ed. 





G. D. Baker, 198 Martine, WHITE Pains, N. Y. 
Curwood. Swift Lightning; The Great Lakes. 





BanNnER Bx. Suop, 114 4TH Ave., New York 
Thorpe. Constitutional History of U. S. 
Location of Fire Alarm Boxes N. Y. City. 
Williamson. House of Last Court. 

Watts. Speculation as a Fine Art. 

Belasco. Girl of the Golden West. 

Fitch. Junipero Serra. 


Bert BarBer’s 113 W. 91H St., Fr. Worrtu, Tex. 
Lindbergh. We. Ist ed. 





Barnes & Nose, 76 5TH Ave., New York 


Warner. World’s Best Literature. Set. 

Nicolas Chorier. Dialogues of Luisa Sigea. 
Bound. Trans. 

Richardson. Modern Asphalt Pavement. 

U. S. Catalog, Books in Print. 

Skinner. 


Wiley. 
Jan. 1, 1912. 
Uniform Examinations. Bardeen. 





A. D. Barter, 149 Crescent, PLAINFIELD, N. J. 
Quote railroad items, reports, etc. 





3ARTLETT & Co., 37 CoRNHILL, Boston 


Felt. Insects Affecting Park & Woodland Trees. 
Vol. 1. 





Beacon Bx. Suop, 43 E. 45TH St., New Yorx 
LeGalienne. Beautiful Lie of Rome. 


J. Hinton. Life in Nature. 
H. Albee. The Gleam. 





A. A. BreaucHamp, 603 BoyLston St., Boston 


Geikie. Life & Words of Christ. Large type ed. 
siaasen Popular & Crit. Bible Encyclopedia. 3 
vols. 


Early Christian Science material. 
Goodchild, J. A. The House of Tephi. 





W. A. Benjamin, 416 Lissner BLDe., 
Los ANGELES, CAL. 
Zola. Rougon Macquart ed. 
Maeterlinck. Works. 
Sir Julian Corbett. 
Navy. 
Gilbert Parker, Uniform set. 
Mark Twain. Autographed, Definitive ed. 
Magellan’s Voyage. Pigafetti. 3 vols. 


Barrie. 
Describe fully. 
Official History of British 


C. P. Bensincer Caste Cope Boox Co.., 
17 WHITEHALL St., New Yorx 


Western Union, Lieber 5-Letter Codes. 
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Weekly Book Exchange 


C. P. BENSINGER—Continued 
Schofield, General Telegraph, A. B. C. 6th. 
Peterson Banking; Boe, Bunting Codes. 
Any American-Foreign Language Code. 








BenziceR Bros., 36 Barctay Srt., New Yorx 
Battifol. Primitive Catholicism. 


5S. O. Bezanson, 1 Court St., Bostox 


Boston items before 1850. Books, prints ang 
maps. Must be in good condition and re 
sonable prices. 


BIBLIOPHILE, 166 Brooxsipe, Mr. Vernon, N\ 


Addams. Lesbian Love. 

Alcott, Louisa M. Ist eds. 

Book of the Cheese. 

Dickens. Xmas Carol, Fascimile of Mss. 
Huysman. La Bas. 

Irving. Hist. of N. Y. Cruikshank illus. 
Mather. Wonders of Invisible World. 
Murray. Witchcult in Europe. 

Nell in Bridewell. 

Riley, James Whitcomb. 
Sabatini. Caesar Borgia. 
Vasari. Lives of Painters. 
Wagner. Essay on Beethoven. 


Biota Bx. RM., 536 S. Hore St., Los AnGEtéEs 
The Resurrection of Christ. Gilbert West. 
The Conversion of St. Paul. Lord Lyttleton. 
Bible Thoughts & Themes. Bonar. Set. 5 vo! 


L. W. Breyer, 2019 B’way, New York 


Harvard Classics. Vols. 43, 44, 45. 

ed. preferred. ae: 
With Help of God & a Few Marines. Nevill 
The Witness for the Defense. A. E. W. Maso: 


ist eds. 
Ist ed. 





Last clot 





30n1 & LiveRIGHT, 61 W. 48TH St., NEw Yo 
Dangerous Ages. Rose Macaulay. 


ee 
Bx. Suppty Co., 564 W. Monroe St., Cuicaco 
Scovil. Shorthand Manual. 





B’KeE SHop, 4 Market SQ., PROVIDENCE, R. 
King Alfred’s Viking. Charles Whistler. Eng 


B’xnoox, 99 Mt. Vernon St., Boston 


Hirshberg. What You Ought to Know About 
Your Baby. 


B’xsuHop, 83 SoutH St., Morristown, N. |. 


Unmasking of Robert Houdin. Houdini. 2 
Secrets of Stage Conjuring. Robert Houdin. 
Ae cceseearenieeateeee 


Bost. Mepicat Lis., 8 THe Fenway, Boston 


Medical Americana. Books, Pamphlets, Broad- 
sides on Medical Subjects before 1801 and 
Medical Incunabula. 





S 


BoroucH Haty B’xe SHoppe, 337 ADAMS 7) 
Brooktyn, N. Y. 













Leo Taxil. Any books. 

Anything on black magic. 

Hughes. Washington. Vol. 1. Ist ed. “es 

Le Cymbalum Mundi. Précede des nouvelle 
Recreations. aad 

Le Sage. The Bachelor of Salamanca. London 






1767. are 
Bayley, Harold. The Lost Language of »ymvo 
ism. 2 vols. London. 1912. 






Waite, Arthur Edward. Lives of Alchemystica 
Philosophers. London. 1888. at 
A Beckett, Gilbert. The Comic History of *° 
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Books Wanted—Continued 
Royp Press, 29 READE St., New York 


Woodrow Wilson. History of American People. 
1002. Vol. 1. Harper’s 5 vol. ed. 


necntano’s, 63 E. WASHINGTON St., CHICAGO 
-» Hudson Bay Country. Bryce. 


Demonology & Devil Lore. Conway. 
\\'aterproofing Engineering. Ross. 

Dhvsics of Earthquake Phenom. Knott. 
Compound Int. & Annuity Tables. Archer. 
Proc. Am. Phil. Society. Vol. 34. 1895. 
\vandotte Cave. Crawford Co., Indiana. 
Popular Science Monthly. Vol. 34. 1890. 
Modern Drama in Europe. Storm Jameson. 
People of the Whirlpool. Wright. 

Persian Poets. Ed. Dole Pub. Crowell. 
Lacon. Colton. 2 vol. ed. only. 

Durable Satisfactions of Life. Eliot. 
Village Life in America, Clarke. 

Svnonyms Discriminated. Smith. 

Pirates’ Own Book. Reprint. 

ulf & Inland Waters Civil War. Mahan. 
Life & Letters Admiral Farragut. 

Road to the World. Waldron. 

Frisian Family. Banta Genealogy. 

Recoll. of a Virginian. Maury. 

Ministry Beautiful. Kirkham. 

Faro Nell & Her Friends. Lewis. 

The Truth About Henry Ford. Buckrell. 


BRENTANO’S, 1 W. 47TH St., New York 
Early 18th cent. books on bookkeeping. 





Brick Row Bx. SHop, 231 Erm, New Haven, Cr. 

Bay Path. J. G. Holland. 

Songs of Solomon. Illus. by Rusself Flint. 

Birds of Mass. & Other New England States. 
E. H. Forbush. Illus, L. A. Fuertes. Vol. 1. 

W yomingana. 

Son of Power. Comfort. 





Brick Row Bx, Suop, 30 Broap Srt., N. Y. 


Book of Notable American Illustrators. 

Bowers. Party attles of the Jackson Era. Ist. 

Divine. City Ways & Company Streets. 

Ellis. Hunters of Ozarks; Camp in Mountains; 

__Lost War Trail. Deerfort series. 

coftenstein. Poems in Praise of Practically 
Nothing. Ist ed. 

Monahan. Road to Paris. 

<=-=-======ssssssmsstssatasneiesen aca ee 

DbRICK Row Bx. Suop, 19 E. 477TH Sr., N. Y. 

Belden Family. Compiled by Mrs. Jessie Belden. 

McKenney & Hall. Indians. 3 vols. Folio. 

Lord Grey. Fallodon Papers; Fly Fishing. sts. 

Mayo. Mother India. 1st ed. 

Whitman. Leaves of Grass. ist ed. 1855. 

rare Gilliard. Thirteen Years at the Imperial 
COurt. 

3 aretti. A Journey from London to Genoa. 1770. 

Alicia Lefanu. Life & Writings of Mrs. Frances 

: Sheridan. 1824, 

Mrs. Frances Sheridan. Memoirs of Miss Syd- 

_ ney Biddulph. 1761. 

Sackville West. Knole, or the History of the 
Sackvilles. 


2 4 
BRipGMAN & LyMan, NorTHAMPTON, Mass. 


hardson. Helps to the Reading of Classical 
_ Latin Poetry. 

Vavis. True Story of Ramona. 

cinitzler. Playing with Love. 

teed. Through Thirty Years. 

‘anadian Poets & Poetry. Ed. by Garvin. 
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M. H. Brices, 506 S. Wasasu Ave., CHICAGO 


Highest market prices paid in immediate cash 
for the following: 

Abraham Lincoln. Autograph letters, signed 
books, original photographs; any book, pam- 
phlet, broadside, or manuscript by or about 
Lincoln, any date, any language; any Lin- 
coln songster, joke book, sheet music, cam- 
paign manual, cartoons, badges, or souvenir ; 
any file of 1860 newspapers or magazines. 

Western History. Any book, pamphlet, map, 
view, manuscript, early magazine or news- 
paper files dealing with the pioneer history 
of any state west of Pennsylvania; espe- 
cially wanted: Chicago. Material before 1871 
such as directories, street maps, views, 
guides and almanacs. 

Items before 1860 on Illinois, Wisconsin, 
Indiana, Ohio, Iowa, Missouri and 
Middle West in general. 

California, Oregon, Montana, Idaho, Texas, 
and other Far Western States. 

Accounts of overland journeys to Far West. 

Narratives of persons captured by Indians. 

Anything about pony express, overland stage 
and early express companies. 

Western railroads. Reports, surveys, proj- 
ects especially roads to Pacific. 

Mining Life in Far West, 1848-1875. 

Mormons in N. Y., Ohio, Missouri, [l., Utah. 

Texas outlaws, rangers, Santa Fe Trail and 
Traders; early cattle trade. 

Personal narratives of explorers and pioneers. 

I am in the market for material on Lincoln and 
Western History every day in the year. It 
will pay you well to quote me on everything 
of this sort coming to your attention. 





BRITANNICA BK. SHop, 342 Mapison Ave., N. Y. 


Captain James Laurence of the Chesapeak. 
Gleaves Putnam. 

With Corsairs in War Zone. H. M. Paine. 2 cops. 

East of Sun & West of Moon. Kay Nielson. 
Ltd. ed. only. 

Bridge of San Luis Rey. Wilder. 1st ed. only. 

Friday the 13th. Thos. Lawson. Doubleday, P. 

Market Harborough. Whyte-Melville. Long- 
mans Green. 

D. Y. Cameron. Pub. Macmillan. 





A. BritNeLtt, 815 Yonce St., Toronto, CANADA 
Holder, Prof. C. F. The Holders of Holderness. 





Bryant Bk. SHop, 72 W. 48TuH Sr., N. Y. 


Iconographic Cyclopedia. Vol. on Mechanics. 
Latest ed. 





Casanova, 591 Downer Ave., MILWAUKEE, WIs. 


Dreamthorpe. Alexander Smith. 

The Life of the Fields. Richard Jeffries. 
Auction Book Prices. All years. 
Amercian Book Prices Current. Any. 





C. N. Caspar Co., 454 E. Water St., MILWAUKEE 


Verlaine. Complete Works. In French. 
Van Norman. Poland, Knight of Nations. 
Halford. Floating Flies. 

Marlowe. Hero & Leander. 1898. Macmillan. 
Rosicrusians. Anything. 

McCaleb. Aaron Burr Conspiracy. 
Lippmann. American Inquisitors. 

Jackson & McMarry. Diseases of the Hair. 
Hartwig. Subterranean World. 

Bryce. Studies in Contemporary Biog. 

De Waters. Glad Tidings. 
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G. M. CuHANnpLeER, 75 E. 


Van Buren, CHICAGO 


Bourrienne. Napoleon. 3 vols. Bentley. 1885. 
Chateaubriand. Memoirs. 6 vols. 

Gilman. In This Our World. 

James, Ed. Life of A. I. Menken. 1870. 
Jones. A Rebel War Clerk’s Diary. 2 vols. 
Jomini. Life of Napoleon. 4 vols. & atlas. 
Mencken. Infelicia. With portrait. 2 copies. 
McKenney & Hall. Indian Tribes. 3 vols. 8vo. 
McMaster. Hist. of the U. S. 8 vols. 

Pliny. Natural History. 6 vols. Bohn. 
Rideal. Hist. DuPont Powder Co. 1912. 
Root & Connelley. Overland Stage. 

Rousseau’s Confessions. 4 vols. 8vo. Gebbie. 
Shelley. Poems. 3 vols. Moxon. 1857. 
Shelley. Works. Bixton-Forman ed. 8 vo. 
Steele. Shame Dance; Lands End. 
Cartwright, Madame. A Life of Henriette. 1901. 
Clement & Hutton. Artists of the 19th Century. 
Conway. Early Tuscan Art. 1903. 

Evans. Life of Sam Houston. 1860. 

Gissing. House of Cobwebs. 1906. 
Smithwick. Evolution of a State. 
Staley. Guilds of Florence. 1906. 


1900. 





CxHaucer Heap Bx. Suop, 32 W. 47TH St., N.Y. 


O’Neill. Large ltd. Marco Millions; Lazarus 
Laughed; 1st trade. Marco Millions; La- 
zarus Laughed. , 


Robinson. Tristram. Ist trade ed. 
Golden Cockerel. Troilus and Cressida. 
Gardner. Iron Work. Complete. 

Hole. Roses. ist Eng. ed. 

Nonesuch Dante. 

Nonesuch Bible. 

Nonesuch Milton. London. 1926. 2 vols. 


History of Mohammedan Dynasties in Spain. 
Ahmed Ibn Mohammed Al-Makkeri. Trans. 
Pascal de Gayanjos. 2 vols. 





CHURCHILL Bx. SHoP, ALVARADO ARCADE, 
Los ANGELES, CAL. 


Chamberlain. Wagner. 

Trans. for Society Automotive Engineers. 1913, 
Part 1; 1914, 15, 16, 17, Part 1; 1916-17, 
part 2; 1922, Parts 1 & 2; 1924-25, Part 1. 


Bullock. Secret Cervice Confed. States in Eu- 
rope. Putnam. 1884. Vol. 2. Maroon 
cloth. 





K. Ritcuie, c/o City oF Paris Dry Gps. Co., 
San FRANCISCO, CAL, 
Unveiling of Lhasa. Longmans. 
Valiants of Virginia. Bobbs. 


Candler. 
Rives. 


A. H. CrarK Co., 4027 Prospect Ave., CLEVELAND 


Battle. Names of Counties of N. Carolina, etc. 
Winston. 1888. 

Coit. Social Worship. 

Currier. Carmel in America. 

Dawson. Pioneer Tales of Oregon Trail. 

De Shields. Border Wars of Texas. 

Jones. Thinglets of Alaska. 


Littlefield. Early Schools & School Books of 
New England. 

McClellan’s Own Story. 

Missionary Herald. Boston. Vols. 1-17, 23, 28, 


46, 50-57, 59 to end. 
Smith. Hist. of Georgia. 
Southern Quarterly Review. 

July 1842 to 1855; 1856. 
Troup, Geo. M. Life. Harden. 


Jan. to Apr. 1842; 


Trust Companies Magazine. N. Y. Vols. 1-15. 
Ukers. All About Coffee. 
Wallace Family Genealogy. N. Y. 1902. 





The Publishers’ W eekly 
Weekly Book Exchange 


CLEVELAND PuBLic LiBrRary, CLEVELAND O 


Alexander, Archibald. History of Colonization 
on the Western Coast of Africa. Phil, Ww 
S. Martien. 1846. J ia 

Atherton, William. Narrative of the Sufferin 
and Defeat of the Northwester Army unde 
General Winchester. , 
1842. 

Baker, Charlotte A. True Stories of New Eng- 
land Captives. Cambridge, Massachusetts 
C. A. Baker. 1897. 

Ballou, Adin. History of the Hopedale Com- 
munity. Lowell, Mass. Thompsin & Hil! 
1897. 

Margry, Pierre. 


g 
n r 
Frankfort, Kentucky, 


Decourvertes et Etablissements 


des Frangais. 6 vols. Paris. D. Jouaust, 
1876-88. 

Woolf, Virginia S. Voyage out. N. Y. Doran. 
1920. 


J. F. Cottins Co., Santa Fz, N. M. 
Uncle Dick Wooten. 


nnn nn nnn SS 
CoLuMBIA UNIv. Pr. B’KsTore, 2960 B’way, N.Y. 


Morgan. Elements of Phys. Chemistry. 100 
copies. 

Robinson & West. Foreign Policy of Woodrow 
Wilson. 

Rohde. Garden Craft in the Bible. 


Nixon. Royal Palaces and Gardens. 
Ditchfield. Cottages and Village Life of Rural 
England. 





CRAMER’S, 1321 Granp Ave., Kansas City, Mo. 

Hugh Conway. Called Back. 

Elbert Hubbard. Little Journeys. 14 
Misc. Writings. 14 vols. 


vols. ; 
Leather binding. 





J. F. Cutten, 26 N. Nintu St., PHILADELPHIA 


Prescotts. Genealogy. 3 copies. 

Julian Ralph. War’s Brightest Side. 

Kipling. Vols.5 & 17. O. B. ed. r. C. 

Roughing It in the Bush. 

Origin of the Aryans. I. Taylor. 

Century Dicty. of Names. Vol. 10. P to Z. 

Minstrels, Negro; Minstrel Songs. 

Poe, E. A. Any vols. Pub. Redfield. 

Blunts. Dict. of Heresies, etc. 

Sketch of Owen Biddle. H. D. Biddle. 

Fenwick Colony. Shords. 

Westown School Hist. 3. 

Thome. Thirty Yrs. a Trapper. 

1900-1902 Residence Directory of Phila. 

Futhy and Copes. Hist. of Chester County. 

Boucher. Horsemanship. 

Gen. Headquarters. 1914-1916. 
Dodd, Mead. 

We. Ltd. ed. Signed. 

Stevenson. A Check. 

Lincoln. Signature. 

Washington. Signature. 


1895, 


Falkenhayn. 


DaRTMOUTH B’KSTALL, 265 DARTMOUTH, BosTON 


Double Dealer. Vol. IV, no. 21. Sept., ’22. 
Carlyle. Cromwell. Osgood. ’77 
Goldston. More Tricks. Dutton. 

Downs. Modern Coin Manip. McKay. 


Dauser & PINE B’KSHoPs, 66 FIFTH Ave., N.Y. 


Abelson. 
Anwyl. 


Jewish Mysticism. 
Celtic Religion. 


Balfour. Foundatoins of Belief. 
Branford. Living Religions. 
Burkitt. Religion of the Manichees. 








kly 
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DauBer & PinE—Continued 
Butler. Western Mysticism; God the Known 
~ and the Unknown. : : 

Caird. Evolution of Theology in Greek Philos- 
ophy; Evolution of Religion. 

Chesterton. Orthodoxy. 

Clifford. Lectures and Essays. 

Clodd. Animism. 

Cochran. Speeches. ; 

Coleridge. Aids to Reflection. | 

Collins. Extracts from Babylonian Talmud and 
Midrash. 

Cornford. Greek Religious Thought. 

Cumont. Mysteries of Mithra. 

Davis. How to Build a Launch. 

Dingle. Gold Out of Celebes. 

Eliot. Waste Land. 

Erman. Handbook of Egyptian Religion. 

Farnell. Higher Aspects of Greek Religion. 

Farrer. Paganism and Christianity. 

Farquhar. Primer of Hinduism. 

Fielding. Soul of a People. 

Flint. Philosophy of Religion; Journal of 
George Fox. 

Howard. English Travellers of the Renaissance. 

Lamson, Zachariah. Diary. 

Life Magazine. Complete vol. of Life’s Short 
Stories. 1914(?). 

Moore, Marianne. Observations. 

Robertson. Masters of Men. 

Tolstoy. Scribner ed. 1911. Vol. 24. Vol. 2 of 
Resurrection. 

Woodruff. Therapeutics of Vibration. 


Davis & Nye, 60 BANK St., WATERBURY, CONN. 
Strange Interlude. Autographed. Special ed. 





Dawson’s, 627 S. Granp Ave., Los ANGELES 


Carringiae. Natural Food of Man; Vitality & 

‘asting. 

Centennial History of Los Angeles County. 1867. 

Corelli. Life Everlasting. 

Dix. Making of Christopher Ferringham. Mac- 
millan. 1901; Gate of the Horn. Duffield. 
1912; Fighting Blade. Holt. ’12; Moloch, 
The Borzoi Plays 11. Knopf. 1916. 

Engelhardt. Missions. Vol. 1. 

Halford. Dry Fly Man’s Handbook. 

Kama Prasad. Nature’s Finer Forces. 


a Leading Facts of New Mexico. 
OL. 4. 


S. M. Dereviz, 103 Parx Ave., New Yorxk 

American Churches. 2 vols. 

Arte Y Decoration Italiana. Vol. 10. 

Brinley and Weatherley. Ancient Sepulchral 

_ Monuments. 

Catalogue of the Etchings of Sir. D. Y. 
¢ ameron, R.A. 

Davie. Old Cottages and Farmhouses in the 
Cotswold District, or any other volume in 

. _ this series, 

— and Bunney. English Domestic Architec- 
ure, 

Goodwin & Milligen. French Provincial Houses. 

stand Prix d’Architecture before 1850. 


Innocent, The Development of English Bldg. 
Construction. 


Reith, Otto. Skizzen. 4 vols. 
ee: Baille. Houses and Gardens. 
‘sgs. Gardens of England and Scotland. 


DENHOLM & McKay Co,, Worcester, Mass. 


Aspects of Infinite My 
Houghton, ¢ Mystery. George A. Gordon. 
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Detroit Bx. SHop, 10827 E. JEFFERSON, DETROIT 


Housten. Wrecked on a Coral Island. Pub. 
Am. Baptist Soc. 

Huneker. Works on Music Old and Recent. 

Godey. Colored Plates. 


Dixie Bus. Bx. SuHop, 140 Greenwicu Sr., N.Y. 


Gehrkens, E. F. The Induction Voltage Regu- 
lator—Its Development, Design, Character- 
istic Use and Application. 

Who’s Who in New York. Ist ed., 1905; 2nd 
ed., 1906; 5th ed., 1911; 8th ed., 1924. 

Freund. Police Power. 








Dan Nye, Dovustepay, Doran & Co, 
GARDEN City, N. Y. 


Hymns of the Marshes. Nina Marshall. 





DovusBLepay, Doran Bx. Suop, 75 E. Apams St., 
CHICAGO 


— to Modern Cooking. 

ay. 

Disenchantment. C. A. Montague. ist English. 

Brite and Fair. Shute. Cosmopolitan. 

House of Arrow. Mason. Doubleday. 

The Press and Its Story. James David Symons. 
Seeley Service and Co., London. 

Street of Ink. H. Simons. Funk & Wagnalls. 

Road Map of the Stars. Parsons. Mitchell 
Kennerly. 

Personal Recollection of John M. Palmer. Story 
of an Earnest Life. 1901. Cincinnati. 

The ee Spots. Thomas Dixon. Double- 
ay. 

Hangman’s House. Byrne. Large paper. Cen- 
tury. 


Escofter. Double- 





DovusLeDAy, Pace Bk. SHop, GRAND CENTRAL 
TERMINAL, N. Y. 


The Arkansas Traveller. 





. DousLepAy, Doran BK. SuHop, 526 LEXINGTON 


Ave., NEw YorxK 
Virginia Woolf. Night and Day. 


DovusLepay, Doran Bx. Suop, 38 WALL Sr., N.Y. 
Poems of Fiona Macleod. Heineman ed. pre- 


ferred. 
From Quito to Bogota. Dr. A. C. Veatch. 
Doran. 1917. 


Jules Verne. 2,000 Leagues on the Amazon. 


DovurLepay, Doran Bx. Suop, 8TH St., Sr. 
Louis, Mo. 


Benson, Drake. Ist. 

Hoffenstein. Poems in Praise of Practically 
Nothing. Ist. 

Kester. Prodigal Judge. 

Lindercrone. Sunny Side of Diplomatic Life. 

Rare Books and Pamphlets on Magic. 

Pyle, Howard. Ist eds. 

Rackham. Cinderella. Lippincott. 





J. F. Drake, Inc., 14 W. 40TH St., New York 


Adams. Democracy. Ist ed. 

Any Barrie items contained in copyright ed. 
pub Scribner. 1896. 

Cabell. Check-List. Ist ed. 

Any Ist eds. J. Collins. 

Cooper. Last of the Mohicans. Ist ed. 

Crawford. Don Orsino; Saracinesca. Ist eds. 

Dana. Two Years Before the Mast. Ist ed. 

Davis. Ship Models, How to Build Them. Ist ed. 

Dionmede. 


Ford. Honorable Peter Sterling. 1st ed. 


Harland. Common Sense in Household. 1874. 
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J. F. Drake—Continued 





Hawthorne. House of Seven Gables; Scarlet 
Letter. Ist eds. 

Johnston. To Have and To Hold. ist ed. 

Lindsay. Going to the Stars. Ist ed. 

McCrae. In Flanders Fields. Ist ed. 

McFee. Port Said Miscellany. Ist ed. 

McKay. Home to Harlem. Ist ed. 

Melville. Moby-Dick. Ist ed. 

Mencken. In Defense of Women. Ist ed. 

Millay. Second April. Ist ed. 

Any Ist eds. of C. Morley. 

Any Ist eds. of E. O’Neill. 

Rosenbach. Earliest Christmas Books. 

Trollope. Eustace Diamonds. Ist ed. 

Wharton. Ethan Frome. Ist ed. 

Wilder. Bridge of San Luis Rey; Cabala. 1st eds. 

Cuas. H. Dresser, 552 Broap, Newark, N. J. 

Daly. Billiard Book. 





E. M. Dunsar, 15 Rowena ST., 
Cabala; Bridge San Luis Rey. 

Lindbergh. We. 
Random House. 


Boston, Mass 


lsts. 
Autographed ed. 
Candide. 





Dunster House B’xsHop, 20 Soutu Srt., 
CAMBRIDGE, MAss. 
Official Guide to Harvard University. 
Willis. West American Democracy. 
Foxcraft. Life of Halifax. 2 vols. 
Hinchman. Early Settlers of Nantucket. 
Fyffe. History of Modern Europe. 3 vol. ed. 
only. 

Yeats. Selections from Spencer. 
Ferguson. Hellenistic Athens. 


1917. 





E. P. Dutton & Co., 681 5TH Ave., New York 


Please mention the Publishers’ Weekly and date 
of issue. 

American Book Prices Current. 
1917, 1895, 1919, 1920, 1924. 

Cather. Death Comes to the Archbishop. 


Issues for 1916, 


Diebel. Arithmetic by Analysis. Revised ed. 

Diderot. Paradox of Acting. 

Dunbar. History of Travel in America. 4 vols. 

Dumas. Three Musketeers. [Iillus. by Leloir. 
Original ed. 

Eaton. The Bookfellow R.L.S.; Stevenson at 
Manasquan; or any ed. 


Head. The English Rogue. 

Irwin. Home Cooking. 

Johnston & Gladstone. Classical Atlas. 

Journal of Army Ordnance Association. 
Apr., 1923; Jan., Feb., 

Judson, A. M. A 


Mar., 
1926; Mar., Apr., 1926. 
Grammar of Amer. Surnames. 
Kipling. Reader. Landau. 1900; Songs from 
Books. N. Y. 1912; New Army. Pts. 1, 3; 
Fringes of the Fleet. Pt. 4. Doubleday, P. 
pamphlet; Below the Mill Dam. Copyright 
issue; The Lesson. Copyright issue; Bridge 
Guard in the Karoo; Lord Roberts Broadside. 
Copyright issue; The Lesson. Doubleday, P. 
1901; Biographical & Bibliographical Notes. 
N. Y. 1899; The Gypsy Trail. Boston. Alfred 
Bartlett. 1904; Below the Mill Dam. N. Y. 
Doubleday, P. 1902; The Islanders. N. Y. 
Doubleday, P. 1902; The Reformer. Double- 
day, P. 1901; The ’ Elephant’s Child. Watt. 
1900; White Man’s Burden. Copyright is- 
sue; The Spies March. Garden City, N. Y. 
1911; The Strange Ride of Morrowbie. Jukes. 
N. Y. 1899; On the City Wall. Phila. 1899; 
Amer. issue. Privately 


Stories & Sketches. 
printed. 
King Yuan Ku’sh. 
Kaye-Smith. 


Judgment of the Orient. 
Samuel Richardson. 


Ist ed. © 





The Publishers’ W eek; 
Weekly Book Exchange 


E. P. Dutton—Continued 
Knowlton, F. H. The Birds of the Wo; 
Lowndes. Chink in Armour; The Lodger - 
Lancaster. Historic Virginia Homes & Ch 


Laut. Conquest of the Great wes: 
ed. 1911. 
Madeleine. An Autobiography. lst ed. 


Parker, T. Any works pub. here or in F 
Remington. Pony Tracks; Crooked Trails. ists 
Russell. Benjamin Franklin. Ist ed. 1926 
Sammer, W. G. What Social Classes Oye - 
Each Other. 
Thackeray, W. M. Vanity Fair. 1849. 
Whitmore, W. H. Results of Destructive Dist 
lation of Bituminous Substances. 
1860. 
Wilder. 


Englar | 


D 
Rosin: 


Cabala. Ist ed. 


Epw. Eserstapt, 55 W. 42np Sr., N. Y 


California, Oregon, Wyoming, Utah, Montana 

and the Far West; Books, pamphlets, maps 
and manuscripts urgently wanted. Any and 
all items; price no object; spot cash with 
order. Attention to this notice will pr 
a source of continuous profit. 


Wa. B. EerpmMans Pus. Co., 234 Pear 
St., N.W., Granp Rapips, Micu. 


E. F. Pollard. Liberty or Death. Gree 
Mountain Boy. 








EveryDAy B’KsHop, 184 PEARL, BuRLINGTON, \7. 
Audoux. Marie-Claire. 


Russell. Golden Hope. 





EpitH FARNSWorRTH’s Bx. SHoP, BroapMoor 
ARCADE, COLORADO SPRINGS, COL. 


Dumas Pere. Complete uniform ed. of the 
romances. 


Sullivan. Our Times. Vols. 1, 2. Ist ed. 





MarRSHALL Fietp & Co., Bx. DeEptT., CHICA 

Last Ditch, W. L. Comford. Doran. _ 

In This Our World. Charlotte Perkins Stetson. 

Journal of a Voyage to North America. 

The Boy Allies with the Great Advance. 
Burt. 


Teaching in the Home. Berle. 





Fow.er Bros., 747 S. B’way, Los ANGELFS 


Gregory’s Letters on Animal Magnetism 
South Sea Bubble. 


Sins of Father. Dixon. 
Rose Dawn; Gray Dawn; Gold. White. 3 vol. set 
ee ee ee ee 


FRANKLIN & MarsHALL COLLEGE, LIB., 
LANCASTER, PA. 
Dickerson, Mary C. The Frog Book. Doub:e- 
day, Page. 


” 
. 
1 
~ 
- 
4 


R. FrimpenBerc, 22 W. 56TH St., New \ x 
Monthly Nautical Mag & Quarterly Review. \ 
1. 1855; or run. 


Argentine Stud Book. Spanish. Vol. 8. 
Australian Turf Register. 1911 

Funk & Wacnatts Co., 354 4TH AVE., N, 
Hyperion. Longfellow. In separate book iorm™ 
P. H. Furman, 363 W. 5ist St., New ¥' 
Ades. Goha the Fool. Boni. 


GAMMEL’s Bx. Store, AUSTIN, TEXAS 
Edward. Guerilla Warfare. 








i 


May 26, 1928 
Books Wanted—Continued 


GroRGIAN PRESS, 522 Firtu Ave., New YorK 
Books on Swimming. 
GiupeL Bros., BK. STORE, PHILADELPHIA 


Toulemonde. Christopher Morley. 
Leatherface. Baroness Orczy. 


GoopSPEED’s, 7 ASHBURTON PL., BosToNn 


American Naval Battles. Boston, 1831. 

Andrews. Paul Revere’s Engravings. 

Armstrong. Nuggets of Experience. 

Barber. Hist. of New Haven. 

Life of James P. Beckwourth. 1856. 

Cody. Story of Wild West. 

Davis. Hist. of Late War. 1829. 

Domenech. Great Deserts of N. Am. 1860. 

Garrard. Wah-To-Yah. 1850. 

Grifin. Commodore John Barry. 

Hildreth. Pioneer Hist. of Ohio Valley. 

Jay. Life of John Jay. : 

Leeper. Argonauts of “Forty-Nine.” 

Lowther. Hist. of Ritchie Co., W. Va. 

Mass. Hist. Pro. Vols. 2, 3 & 6 of 2nd Ser. 

Mass. Hist. Coll. Vol. 9, 2nd Ser.; Vols. 9 & 
10, 3rd Ser.; Vol. 6, 5th Ser.; Vols. 5 & 6, 
7th Ser. 

Middlesex Co., Parish Register, Va. 

New York Marriage Licenses. 1860. 

North Carolina Col. Records. Vols. 1-9. 

Old Scituate, Mass. 1921. 

The Oregonian. Any odd nos. 

Pinkerton. Molly Maguires. 1877. 

Pittman. State of European Settlements. 1906. 

Redmond. Hist. of Quincy, II. 

Rumple. Hist. of Rowan Co., N. C. 

Ruttenber. Hist. of New Windsor, N. Y. 

Sheldon. Hist. Colony of Dorchester, S. C. 1846. 

Simmons. Life of John Laurens. 

Smith. Trans. of Cabeza de Vaca’s Relacion. 

Southold. Griffin’s Journal. 1857. 

Stapp. Prisoners of Perote. 

Starling. Hist. of Henderson Co., Ky. 

Stoughton. Windsor Farms. 1883. 

Visit to Texas. 1834. 

Warfield. Founders of Anne Arundel & How- 
ard Cos. 

Whitaker. Hist. of Southold, L. I. 

Williams. Hist. of Fire Lands. 

Hist. of Yates Co., N. Y. 

Young. Hist. of Jessamine Co., Ky. 

Firelands Pioneer. Odd nos. 

Leiding. Historic Homes of S. C. 

Smith. Historic Homes of Charleston. 

Penn. Archives. 2nd series. Vols. 8 & 9. 

Saffell. Records of Revolution. 

Genealogies: Banta, 1893; Dudley, 1886-1898; 
Fowler, 1901; Hibbard, 1901; Lockwood, 
1889; Ludlow, 1884; Montgomery, 1863; 
Morrell, 1916; Prudden, 1901; Powell, 1918; 
'homas, 1914; Small, 1910; Steele, 1862; 
Throckmorton, 1925; Tyrells, 1904; Whit- 
ney, 1896; Redington, 1909. 


GOODSPEED’S Bx. Suop, 2 Mixx St., Boston 
American Book-Prices Current. 1920. 
Montgomery. Misunderstood. 

Robinson & Dow. Sailing Ships of N. E. Vol. 1. 
Rogers. The Shell Book. 

Roscoe. The Baganda. 

Scharf. Hist. of Confederate States Navy. 


Schuatka. Two Years Along the Arctic Coast. 
eee ee 


; E. S. Goruam, 11 W. 45TH St., New York 
Soliloquy of a Hermit. 
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GraNnt’s Bx. SHop, 127 GENESEE St., Utica, N.Y. 


Buchan. The Thirty-Nine Steps. 








Benj. F. Gravety, P. O. Box 209, Martins- 
VILLE, VA. 
Grammars and dictionaries of Oriental languages: 
Sanskrit, Chinese, Japanese, Arabic, etc. 





Haptey Bx. SHop, SoutH Hap.ey, Mass. 


Mary Webb. The Spring of Joy; Gone to 
Earth. 


N. A. Hatt, 83 Union, Newton Centre, Mass. 
Dodge, M. M. Rhymes and Jingles. 

Linnaean Fern Bulletin. Odd nos. 

Wylie, I. A. R. Towards Morning. 

Tasso. Amintas. Old ed. in English. 


HampPE.s’, 218 We tts St., MILwauKEE, WIS. 


Criminal Psychology. Hans Gross. Trans. Hor- 
ace Kallen. 

Criminal Investigation. Hans Gross. Trans. 
Collier. Pub. Sweet. London, 1924. 


HAMPSHIRE B’KSHOP, NORTHAMPTON, Mass, 
Eliot. Little House in Fairy Wood. New. 


Har_eM Bx. Co., 53 W. 125TH St., New Yorx 


Hamilton. Modern Business. Vol. 7. 1924 ed.; 
Vol. 21. 1919 ed. 


Harper’s Bx. Suop, 460 Park Ave., New YorK 


Johnny Kelly. Boyer. 


HARVARD Co6PERATIVE Soc., Harvarp So., Cam- 
BRIDGE, MAss. 


Americans in Eastern Asia. Dennett. 

First on the Antarctic Continent. Brochgre- 
vink. 

Life in Shakespeare’s England. Wilson. 

Course in Experimental Psychology. Sanford. 

Poems. Swift. Ed. Browning. 2 vols. Cloth. 

Steamship Glencairn. O’Neill. 

Animal Intelligence. Thorndike. 

Devine Consolation. No. 5 Medieval Library. 

Hedonistic Theories from Aristippus to Spen- 
cer. Watson. 

Russo-Japanese War. 

American Japanese Relations. 1815-1925. Pay- 
son Treat. 

Secret Memoirs of Count T. Hoyachi. A. M. 
Pooley. 

Romances of Chivalry. Ford. Latest ed. 

Science and Immortality. Barrows. 

Ibsen and His Creation. Lavrin. 

Round Robin Hood’s Barn. Dyer. 

Scientific Foundations of Analytical Chem. Ost- 
wald. . 

History of Chemistry. J. Campbell Brown. 

Beyond Architecture. A. Kingsley Porter. 

Campaign of Fredericksburg. Henderson. 

The Battles of Manassas. Beauregard. 

Shakespeare. Alden. 

Life and Letters of Jane Austen. Austen Leigh. 
Dutton. 1913. 

High Vacuum. Saul Dushman. Gen. Electric 
Review. 

Yale Studies in Eng. Lit. Vols. 6, 13, 24, 30, 35. 

Old Sundials and Their Mottoes. Illus. Row- 
lings & Hogg. 

Constitution and Other Select Documents illus. 
History of France. M. Anderson. Cloth. 
Vol. 1. 

Skill. Anna Bezanson. Either reprint or the 
Quarterly of Economics. 

Dictionary of Tariff Information. 1924. U &. 
Gov. Washington. 





oe ee em aa ee 
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Harvarp Coop. Soc.—Continued 


History of Agriculture. Bidwell & Faulkner. 
Carnegie Inst. of Washington. 

Method and Conduct of Reorganization of Cor- 
porations. Joline. Pub. 1910. 

Life of George Herbert. G. H. Palmer. 

Ibsen and Bjornson—Critical Studies. 
Brandes. 

The Cradle Song. Georgio Martinez Sierra. 
Poet Lore. Vol. 28, No. 6. 1917. 

Henrik Ibsen—A Critical Biography. Henrick 
Jaeger. Trans. W. N. Payne. 

Theoretical Mechanics. Ziwet. 

Guide to the Study of Mediaeval History. 
tow. Univ. of Calif. Press. 


Georg 


Pae- 


Harvarp Coop. Soc., 76 Mass. AveE., CAMBRIDGE, 
Mass. 
Del Mar, Alex. History of the Precious Metals. 
Cambridge Encyclopedia Co. 





Frep Harvey, Union Sta., Kansas City, Mo. 


Partman, Francis. Early History of U. S. Hol- 
lywood ed. 





B. Hauser, 1285 FirtH Ave., NEw York 
Books designed by Bruce Rogers. 





Goncharov. Oblomov. 
H. J. Hays, 6206 Penn Ave. E. Lisperty, PItTTs- 
BURGH, Pa. 


Madame Bovary. DeLuxe illus. 
Gulliver’s Travels. DeLuxe illus. 
Morte D’Arthur. Beardsley illus. 
Book of Magic and Hindu Spiritism. 
Bodenheim. Replenishing Jessica. 





Hazen’s B’KSTORE, MIDDLETOWN, CONN. 
Old Myddleton’s Money. Hay. 


A. & W. Heap, 21 B’way, New Haven, Conn. 


Goethe. Anything printed in America before 1835. 
Hauser. Period of the Reformation. 








K. W. HrerseMANN, LeEtpzic, GERMANY 


Hornaday. Wild Animals of Hudson’s Bay. 

Bartholomew, G. J. Atlas of Commercial Geog- 
raphy. 1890. 

Hamilton & May. The Control of Wages. 1923. 

Perry, H. S. Federal Intrastate Railroad Rate 
Regulation. 1926. 

Zirbes. Beginning Reading with a Farm Book. 


1925. 
Dannerth. Methods of Textile Chemistry. 
Lanza. Dynamics of Machinery. 
Mattews. Laboratory Manual of Dyeing and 
Textile Chemistry. 


Merril. The Non-Metallic Minerals. 

The Yerkes Collection of Oriental Carpets. New 
York, 1911. 

——— of the Ass’n of Study of Education. 
Vol. 17. 


HicsBee Bx. Suop, CLEVELAND, OHIO 
Mark Twain. Travels in History. Any ed. 


W. M. Hirt, 25 E. Wasuineton St., CuHIcaco 


Rabelais. W. F. Smith. London, 1893. 
Whitman. Leaves of Grass. 2nd ed. 1856. 
Birds of Wisconsin. Kumlien & Hollis. 1903. 
John Gray’s Silverpoints. London, 1892. 

W. T. Peters. Tournament of Love. 1894. 
Ulysses. 

Monckton. Last Days in New Guinea. 

Forsyte Saga. Large paper ed. 


A Persian Pearl and Other Essays. C. Darrow. 








The Publishers’ W eekly 


Weekly Book Exchange 
s:$. 
HIMEBAUGH & Browne, 4 E. 46TH oT., N. Y 
Annual Reports of the Chicago, Burlin ra | 

Quincy Railroad Co. Ist to 25th. inchush : 
29th; 33rd and 34th; 36th; 38th to 444,’ 
inclusive. = 


















HocHSCHILD, Koun & Co., Battimone. Mp. 
Dresser, Horatio. Living by the Spirit. Putnam 
Coulevain, Pierre. On the Branch. = 
National Cyclopedia of American Biography. 
Appleton’s Cyclopedia of American Biograph) 
Octave Thanet. Dreams. = 
Cooke. Surrey of Eagle’s Nest. 
Chambers. Hidden Children. 










Mohun. 





i 


Ho.turpay B’KsHop, 49 E. 49TH Sr., New York 


Herman, R. H. Cradle Songs of Many Nations. 
Dodd, Mead. 

Beer, Thomas. The Fair Rewards. ist ed. 

Palmer, John. The Comedy of Manners 

Cather, W. O Pioneers; Troll Garden: Apri! 

Twilights. sts. 


Hoitmes Bx. Co., 814 W. 6TH Sr., Los emeasee 


South Sea Bubble. 
The Earl and the Doctor. 


J. P. Horn & Co., 1905 Watnet Sr. 


St. Peter’s. Set. 

Imitation of Christ. Edith Cavell ed. 
Oxford World Classics. 

Shakespeare. Vol. 7. Large paper 
tury ed. clo. Dana Estes. 

The Immortals. 20 vols. Full mottled calf. 
The Limited Pantheon ed. Bronze medallion 
on front cover. 

Conrad. Sun Dial ed. 22 vols. 

Strickland. Queens. Japan paper ed. 





PHILA. 
, 
5 copies, 


new Cen- 


Boards. 


Vol. 12. 
I, 


Balzac. Japan paper ed. Parisian Life. Vol. 

Balzac. Avil Pub. Co. Vol. 21. 

Lives and Times of the Popes. 3% lev. Lateran 
ed. Vol. 1. 


J. Horne Co., Bx. Dept., Pitrssurcu, Pa. 
Candide. Voltaire. Illus. R. Kent. 
Heavenly Twins. 

Manual of Dancing Steps. Pohl. 
Scottish Fairy and Folk Tales. Douglas. 
The Annals of a Fortress. Viollet le Duc. 
Journal of Christopher Gist. 











Hounp & Horn, Box A, CAMBRIDGE, Mass. 
Gardner, W. A. In Greece with the Classics. 
Little, Brown. : 
Brown, Alice, & Rankin, Willaim. A Short His- 
tory of Italian Painting. E. P. Dutton. 








H. R. Hunrrine Co., 29 WortHINncton St., 
SPRINGFIELD, MASs. 


Alcott. Work. 

Chapman. History of Wyoming. 

Clark. Study of Modern Drama. S. French ed. 

Eliot. Adam Bede. Little, Brown ed. / 

Harvey. Wilkes-Barre and the Wyoming Val 
ley. Vols. 1 & 2. 

Kelly. Little Citizens. 

Kipling. Outward Bound. ed. Vol. 5 only. 

Kulp. Wyoming Valley Families. 3 vols. | 

Marbury. Favorite Flies and Their Histories. 

Merriman. Barlasch of the Guard. 

Mitchinson. When the Bough Breaks. 

Newlin. Penelope Intrudes. 

Pearce. Annals of Luzerne County. 

Sienkiewicz. With Fire and Sword. 
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H 

smith, Wyoming Valley in the 19th Century. 
Talmud. i0 voix Pub. Talmud Soc. 1918. 
House of Peril. 
Waterloo. Son of the Ages. 
Watson. Young Barbarian. 
Weir. Merry Andrew. Y 
\Vvoming Historical and Geological Society. Pro- 

~ ceedings. Vols. 1 & 16. 
Ghetto Tragedies. 


Lracy. 


Zangwill. 
TO eee 
InrerNATL Art & Science Bx. Co., 35 NASSAU 
St., NEw YorK 
Please report on educational periodicals and 
books prior to 1865 and up to 1890. 


G. W. Jacoss & Co., 1726 Cuestnut St., PHILA. 


Sulamith. M. A. Kuprin. $2.00 ed. 2 copies. 
Beach of Dreams. Stacpoole. 





H. JANSEN, 315 Caxton Bipc., CLEVELAND, O. 
Pencil Points. Jan. & Feb., 1924; Feb., 1925. 





Jersey City, N. J., Free Pusiic Lisprary 
Balch. Art in America Before the Revolution. 
Braithwaite. Book of Georgian Verse. 
Phythian. Fifty Years of Modern Painting. 
Ryland. Chronological Outlines of English Lit- 
erature. 

Spender. General Botha. 

Stannard. Gambetta and the Founding of the 
Third Republic. 

Sweetser. League of Nations at Work. 


E. W. Jounson, 362 W. 123rp St., NEw York 


Mark Twain. Any early Ist ed. 

Autocrat Breakfast Table. Holmes. 1858. 
Hearn. Any early Ist eds. 

David Harum. N. Y., 1898. 

Monette. Hist. Mississippi Valley. 2 vols. 
Historical Collection Virginia. Howe. 
Perry. Japan Expedition. 3 vols. 

Old Merchants N. Y. 5 vols. 1866, etc. 
Reptile Book. Ditmars. 

Moth Book. Holland. 

Rebel War Clerk’s Diary. 2 vols. 

New York City. Od Books. 

Common Council Manuals before 1860. 
Hawthorne. Any early Ists. 

Lost Galleon. Bret Harte. 1st ed. 
<=====-===sssenseesihie neni epee ee a 


KAUFMANN’S, Bk. Dept., PittsspurcH, PA. 
ed Masquerade. Vance. 
in Quest of a Perfect Book. Orcutt. 1st Lim- 
ited ed. 


nee renee nae nn 
KENpRICK-BELLAMY Co., 16TH St., DENVER, CoL. 


Ludwig. William Hohenzollern. Ist ed. only. 
——~--=ssasescinesihtemetigtineliianns ILE eee ee 


KLEINTEICH’S, 1245 Futon Sr., Brooktyn, N.Y. 


Man from Wall Street. 
Carroll. Prin. & Practice of Finance. 


KoRNeR & Woop Co., 1512 Evciip, CLEvELAND, O. 
‘ethercott. Pytchley Hunt. 


Krocn’s, 206 N. Micnican Ave., CHICAGO 


Ames, Daniel T. Ames on Forgery. 

Bellamy. Tryal of “Wits. 

raibey, Early American Churches. 

anna, Chas. A. Historical Collection of Har- 
rison, Co., Ohio. 

ogan, Wm. E. Disputed Handwriting. 
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Krocn’s—Continued 


Hope. Rupert of Hentzau. Grosset. 

Hudson, W. H. Far Away and Long Ago. Ist 
Amer. ed. with illus. 

More Uncensored Recollections. 

Pendexter, Hugh. Red Road. 

Sawyer, C. W. Our Rifles; U. S. Single Shot 
Martial Pistols; Firearms in Am. History. 
1600-1800. 

Waverley, W. H. A B C of Photo-micrography. 

Cabell. Jurgen. Pape illus. Ist ed. 





Ep. C. Kruse, 1532 Wasasu, Kansas City, Mo. 


Colored Fashion Plates. Bound vols. and 
single pa of Godey’s, Graham’s, Peter- 
son’s, Demorest’s, Leslie’s, Hesperian, La 
Mode Illustree; English and French. Any 
dates. If bound, state number colored 
fashion plates. 

Warner’s Library. 45 and 46 vols. 

Dr. Syntax. Three Tours. Colored plates. 

Spanish, French, Italian books. 


C. E. Lauriat Co., 385 WasuHincton, Boston 


Allard. Ten Lectures on the Martyrs. 

Alzog. History of the Church. 

Fortescue, Adrian. Greek Fathers. 

Muller. On Probate Law. Revised Alger. 

Gissing. Whirlpool. Ist ed. 

Grisar. History of the Popes. 

Pirates N. E. Coast. 

Pirates’ Own Book. 

Robbins. Old Andover Days. 

Schur. Germany’s High Sea Fleet in World 
War. 

Wise. Turn of the Tide. 





LAVENDER BK. SHop, 119 Strate, Avpany, N. Y. 
Warner. The House in Town Trading. 


LEAKE’s Suiop, 54 Maipen Lang, ALBANY, N. Y. 
Sailors All. Connelly. 


Leary, Stuart Co., 9 S. 9tH St., PHILADELPHIA 
Tod Sloan—by Himself. N. Y., 1915. 


Lincotn Bx. Suop, U. B. Bipc., Dayton, Onto 
Newcomer’s Journal. 


Literary Lossy, 28 W. 44TH St., New York 


John Holdsworth. W. Clarke Russell. 
Lea Comedy. Morley Robert. 


F. Loeser & Co., Bx. Dept., Brookityn, N. Y. 


The Child Musician. Dobson. 
Amazing Adventures of Letitia Carberry. 


LorLanD, 732 W. 6TH St., Los ANGELES, CAL. 


Hichens. The Slave. 
Randolph. Eulis. 


B. Login & Son, 29 E. 21st St., New York 


Washburn. History of Paraguay. 

McEwen. Pyogenic Infections. 

Beaumont. Physiology of Digestion. 

We wish to purchase Chemical and Medical 
Periodicals bound or unbound. 





Lorp & Taytor Bx. SHop, NEw York 


Wanderings. R. Herrick. Harcourt, Brace. 

Wild Party. March. Covici. 

Se ciara nsinsemnstasensninn 

Lorinc, SHort & Harmon, 474 CONGRESS oe. 
PorTLAND, ME. 

At the Villa Rose. A. E. W. Mason. Grosset or 


Scribner. 


ne ee 
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LoveLace, 713 NintH St., Wicuita Fatus, Tex. 
Dred. Harriet Beecher Stowe. 

Keyserling. Travel Diary. Used copy. 

Will Carlton. Poems. 

Kenersky. Prelude to Bolshevism. 


MacKay Bx. Suop, 47 RicuHMonp St. W., 


Toronto, CAN. 


Byron and Byronism in America. William Ellery 
Leonard. Columbia University Press. 
Masters of English Literature. Edwin Watts 
Chubb. Chicago. A. C. McClurg & Co. 
Little Journeys to the Homes of English Authors. 
Elbert Hubbard. Putnam’s Sons. 1907. 
Great English Poets. Julian Hill. Philadelphia. 

Geo. W. Jacobs & Co. 1908. 

The Greater English Poets of the Nineteenth 
Century. William Morton Payne. Henry 
Holt & Co. 1907. 

A History of English Romanticism in the Nine- 
teenth Century. Henry A. Beers. Henry 
Holt & Co. 1910. 

Barrie. A Holiday in Bed. New York, 1892. 
Cloth; A Tillyloss Scandal. New York. 
Lovell Coryell & Co. Cloth. 

Barrie. Novels and Tales. Japanese paper ed. 
Set or any odd vols. Scribner. 


R. H. Macy & Co., Bx. Dept., NEw York 
From Existence to Life. James Porter Mills. 
Was pub. Clode Co. 
J. J. Mancan & Son, 12 Baker St., Lynn, Mass. 


The Magic Salamander. Author unknown, but 
sort of child’s fairy story. 








Marcus Bx. Store, 84 Futton St., New York 





Venus. August Rodin. 

Lawson. Frenzied Finance. 

Kendall. Good Gravy. 

L. S. Mattuews & Co., 3554 Onive St., St. 
Louis, Mo. 

Fomon. Medicine and Allied Science. 

Patten. Embro. of the Chick. 

Spratling. Epilepsy. ; 

Chisholm. Recreation of Physicians. 


Cross. Autobiography. 





MeEpIcaL STANDARD Bk. Co., 301 N. Cuartes Sr., 
BALTIMORE, Mb. 

The Annals of the 6th Penna. Cavalry. 
Gracie. 

Road to the Open. 

Music of the Wilds. 


R. W. 


Schnitzler. 
Gene Stratton Porter. 





MEEKINS, PacKAaRD & WuHEaT Bk. SuHop, SPRING- 
FIELD, MAss. 


Poems in Praise of Practically 
ist. 


Hoffenstein. 
Nothing. 


F. J. Merne, 1422 N. LaSatre St., Cuicaco 
Spirit of the Times. N. Y. 1849; 1840-45. 


I. Menvoza Bx. Co., 15 Ann St., New York 

Olmsted. A Journey Through Texas; Cotton 
Kingdom; Cloistered Romance; Mrs. Eli & 
Policy Ann. 

Ely Genealogy. 


Boucher. Vacuum Tubes. 
O’Reilly, J. B. Poems. 
Perry. Japan. 3 vols. 





MILvLeR’s Bx. Store, 64 N. Broap, ATLANTA, GA. 
Harry Stilwell Edwards. 


Sons and Fathers. 





The Publishers’ W eekly 
Weekly Book Exchange 


ee 
J. W. Mitits Co., 500 Firtu Ave, New York 
Segrist. Introduction to Statistical Methods, 2 


copies. 
S. R. Hall. Handbook of Sales Management 
. 2 copies. , 
Moriarty. Economics of Marketing & Adyer. 


tising. 2 copies. 
Keneagy & Yoakum. Selection and Training 
Salesmen. 2 copies. 
MacElwee & Taylor. Wharf Management. 
Carleton Greene. Wharves and Piers. 
Brysson Cunningham. Cargo Handling at Ports. 
Droege. Freight Terminals and Trains. 
Alexander Hamilton Business Library. Complete 
set. Latest ed. with pamphlets, 
Text Book of Radio. Cameron. 
Cohen. Jim Harvey. 2 copies. 
Dawson. Crimson Pall. 3 copies. 
Wallace. Double Don. 
Cody. Fighting Stars. 
Wallace. King of Mystery Writers. 
Verne. Master of the World. 
Wallace. Clew of the Twisted Candle. 
J. H. Jesse. Memoirs of Court of England. 


———_—___—_—_—_—_——— 
E. V. M1TcHELL, 27 Lewis St., Hartrorp, Cony, 


Poison Belt. Doyle. 

Kitchener’s Mob. Hall. 

Campbell. Poems. Introd. Washington Irving. 

Washington Irving. Ist eds. 

My Creed. H. A. Walter. 

Hubbard. Little Journeys to Great Teachers; 
Little Journeys to Great Lovers. Wise. 

Melancholy Tale of Me. E. H. Sothern. 


H. A. Moos, 1017 B’way, San Antonio, TExas 


Mathers, Helen B. Sam’s Sweetheart. 
Tenny, Mrs. Tabitha. Female Quixotism. 


of 


3 copies. 





Mr. AuBuRN B’xksTorE, 87 Mr. AusBurn St,, 
CAMBRIDGE, MAss. 
Harvard Classics. Vol. 17. Novel size, red 
cloth, gold bands on back. 





NEANDROSS B’Ksuop, 73 E. 8TH Srt., New York 
The Spaniard. J. Savage. 


Rice. On Handwriting. 

Sloan & Farquar. Dog and Man; Great Friend- 
ship. a" 

Metalmikov. Immortality and Rejuvenation in 


Modern Biology. ; 
Gaze. The Science of Physical Immortality. 


cee ci na ee eatin 
Tue New Repustic, 107 E. 347Tu Sr., N. Y. 


Great Game of Politics. Frank R. Kent. Dou- 
bleday. 

On the Truth of Decorative Art. Lionel de 
Fonseka. Holt. 


Political Essay on the Kingdom of New Spain 
Trans. from Original French by John Black. 
4 vols. New York, 1811. Von Humboldt. 


N. Y. State Lis., Orver Section, AvBany, N.Y. 
Appleton’s Cyclopedia of American Biography. 


Vol. 7. 1st supplement. 
D. H. Newnatt, 100 E. 42np St., New YoRK 
American Hist. Review. No. 1. Vol. X. Oct» 
1904. 
Buffalo Hist. Soc. Pub. Vol. 29. 
Chestnut. Diary from Dixie. ; 
DeLeon, T. C., or Edwin. Anything. 


Devereux. LaFitte of Loujsiana. 
Hitchcock. Nancy Hanks. 
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D. H. NewHALL—Continued 
Rebel War Clerk’s Diary. 2 vols. 
Herbert. Why the Solid South ? 

Niagara Hist. Soc. Campaigns of 1812-14. 
Poole. Among the Sioux. 


thodes. History of U. S. 5 vols. 
ae My Diary North and South, with por- 


Jones. 


Russell. 
trait. 

Sanborn. Life and Letters of John Brown. 

Shaw, Albert. Icaria. ; 

Siebert. Underground Railroad. : 

Whitney. On the Circuit with Lincoln. 

Wyeth. Life of N. B. Forrest. 

Yoakum. History of Texas. 2 vols. 


NorMAN, REMINGTON Co., BALTIMORE, Mb. 


Viele. Last of Knickerbocker; Myra of Pines; 
Heartbreak Hill; Emily Strother; Eve 
Dorre. 3 ea. 

Walpole. Jeremy. $2.00 ed. 

Brantome. Illustrious Dames. Trans. Worme- 
ley. 

Hyatt. Little Brown Brother. 

Story. He and She. 

Hamlin. Battle of Chancellorsville—Jackson’s 
Attack. 

Wright. Prayers for Priests and People. 

MacFayden. At Sign of Sun. 

Moore. Songs and Stories from Tenn. 

Vandercook. Black Majesty. Must be Guild ed. 

Bell. Histy. of Leitersburg District. 

Helman. Histy. of Emmitsburg, Md. 

Schultz. 2 Settlement of Germans at Monoc- 
acy, Md. 

Index to Md. House & Senate Jls. 1777-1837. 
3 vols. 

Descendants of Wm. Boarman Who Came to 
Md. 1845-1897. 

Genealogy and Memorial Ency. of State of Md. 
Spencer. 


O_p CorNER Bx. Store, 50 BROMFIELD, Boston 


The Wall St. Girl. Bartlett. 
Scenes and Charms in Tuscany. 


NOTICE 


The American Booktrade Directory 1928 
will be issued in July. Business cards of 
dealers who have specialities in buying 
and selling will be inserted in the front 
pages at a cost of $5 for one inch or $10 
for two inches. About 35 dealers were 
represented in the previous edition of the 
directory, 1925. 


The new edition will be in constant use 
for the next three years. 

_If interested send your card and men- 
tion your specialty or specialties. State 
the number of inches desired. Proof will 
be sent before printing. 


R. R. BOWKER CO. 
62 W. 45th St. New York, N. Y. 





Paco Atto BK. SHop, 158 University AveE., 
Pato Ato, CAL. 
Eugene O’Neill. Ist eds. 
Jepson, Trees of Calfiornia. 1909 ed. 

armon. Kitchen Lullabys. 
Howard, How to Rest. 
Genthe. Old Chinatown. 
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Pato Atto Bx. SHop—Continued 


Old Queens of the French Stage. 
Letters of Geo. Sand. 3 vols. 


PeaBopy Bx. Suop, 913 N. Cuartes Sr., 
BALTIMORE, Mb. 


Athenaeum Magazine. 1919-23. 

Am. Book-Prices Current. 1915-27. 
Burlington Art Magazine. Any. 

Charleston Historic Houses. A. H. Smith. 
Congreve Nonesuch. 

Essays in Critical Realism. Durant, Drake, etc. 
Europides. Tragedies. 3 vols. Mac. 

Farnel. Higher Aspect of Greek Religion. 
Gregorovius, Ferdinand. Any. 

Hemorrhage and Transfusion. Crile. 

Heart, Lectures on the Heart. Lewis. 
Kelly-Burnum. Kidney. 

Morte d’Arthur. Beardsley illus. 

Neo Realism. Any. 

Political Economy, Thoughts on. Raymond Bal- 


to. 
Russel, B. Leibnitz Critical Expostiion of 
Philosophy. 


Townsend. Entailed Hat. 
U. S. Nat. Museum Bulletins. Any. 
Villiers, Life of First Duke of Buckingham. 





PELICAN Bx. SuHop, 407 Royat, New ORLEANS 


Mark Twain. Connecticut Yankee; Roughing It; 
Tom Sawyer. Old eds. 

Peter Ibbetson. Du Maurier. Good 2nd-hand 
copy. 

Quest of the Golden Girl. Good 2nd-hand copy. 

Tales for Bibliophiles. Koch. Cuneo Press. 

Marriage of William Ashe. Mrs. Humphrey 

ard. 
Replenishing Jessica. Max Bodenheim. 
Music from Behind the Moon. Limited ed. 





PENN. TERM. Bx. Suop, 7TH & 32Npd, N. Y. 


Paine. Thomas Nast: His Period and Pictures. 
Harper. 


PETTIBONE McLEAN, 26 W. 2np St., Dayton, O. 


Wm. Armstrong Crozier. Virginia County Re¢- 
ords. 1905. Duffield. 2 vols. 
Compton. Picture Encyclopedia. 





PuHoENIx Bx. Suop, 41 E. 49tH St., N. Y. 


Cabell. Gallantry. Ist ed.; Gallantry. Ist re- 
vised; Cords of Vanity. Ist ed.; The Cer- 
tain Hour. Ist ed.; Beyond Life. Ist ed.; 
Cream of the Jest. Ist revised; Judging of 
Jurgen. Ist ed.; Joseph Hergesheimer. 
Large paper ed.; Domnei. Ist ed. 

Glasgow, Ellen. The Romantic Comedians. Ist 
ed. 





PLAINFIELD Bx. SuHop, PLAINFIELD, N. J. 


One Summer. Brown. Broadway Pub. Co. 
If Any Man Sin. Cody. Doran. 


Powers MERCANTILE Co., Bx. Dept., MINNE- 
APOLIS, MINN. 


Janney. History of the Friends. 4 vols. 1860- 
867. 








Powner’s, 1352 N. Crark St., CHICAGO 


Belden. White Chief. ; 
Walker, Lewis & McAdams. Principal Chemical 
Engineering. 1st ed. 2nd impression. 1923. 
Parton. Life of Andrew Jackson. 3 vols. ; 
Illinois Historical Society Publications. Vol. 
XIX, George Rogers Clark Papers. 


Illinois Historical Society Transactions. 1907. 














a mee 
: EN ce 


ST etl eg 


2244 


Pressy. Bx. Store, 420 Etm Sr., Cincinnatl, O. 
Hodge. Outlines of Theology. 


Pressy. Bx. Store, 234 McALLIsTEeR, SAN FRAN- 
cisco, CAL. 


The Pilgrim Church. Ainsworth. 








Preston & Rounps Co., Provipence, R. I. 


Frothingham. Guide to Military History of the 
World War. 





Princeton Univ. Lisprary, Princeton, N. J. 


Mirabilia urbis Romae. Trans. Nichols. 1889. 
Foster. Should Students Study? 
Pound. Spirit of the Common Law. 2 copies. 


PRINCETON UNiv. SToRE, PRINCETON, N. J. 


Hertha Ayrton. The Electric Arc. Van Nos- 
trand. 1902. 


PutnaMs, 2 W. 45TH St., New York 


American Occupation of the Philippines. 

Appleton. Greek Poets in English Verse. 

Any books by Josiah Royce. 

Bunyan. Life and Death of Mr. Badman. 

Banning. This Marrying. 

Booth. Glad Tidings to Perishing Sinners. 

Duhamel. Heart’s Domain. 

Flying Wyandotte. 

Garver. Brother of the 3rd Degree. 

Grow. Surgeon Grow. 

Edwards, Jonathan. Sermons. 

Jessy. His Loud Call to England. 

Kerlin. Theocritus in English Literature. 

Lyndale. Parables of the Wicked Mamon. 

LeGallienne. Any books. 

Neilson. Dude Doings. 

Payne. Trans, of the Arabian Nights. 

Saltmarsh. Flowing of Christ’s Blood to the 
Chief of Sinners. 

Sawyer. David and Abigail. 

Seeley. Glimpses of the Past. 

Talmage. Around the Tea Table and Crumbs 
Swept Up. 

Father Goose. 

Victor. Sold for Gold. 

Ward’s Elementary Meteorology. 

Wilstach. Potomac Landings. 

Webb. The Littlest Fairy. 





RarE Boox Co., 99 Nassau St., New York 


Science of Man. Mrs. Mary Glover. 1876 and 
1879. 
Christian Science books and pamphlets. 





RayMEr’s, Monroe Ave., Granp Rapips, MIcu. 
Spelzt. Book of Ornament. 





P. Retry Co., 133 N. 13TH St., PHILADELPHIA 


L. I. Guiney. Roadside Harp; Patrons; Mon- 
sieur Henri. 








C. V. Ritter, 17 N. Wasasu Ave., CHIcaco 


S. F. Hoffenstein. Poems in Praise of Practic- 
ally Nothing. Ist ed. 

Ramsay. War in South Carolina. 

Conrad. Uncle Dick Wooten. 





E. R. Rosinson, 410 River St., Troy, N. Y. 
Abbot. Justice and the Law. 
Anthon’s Horace; Anthon’s Virgil. 
Bourke. On the Border with Crook; Macken- 


zie'’s Last Fight. 
Blanchette and the Escape. 


Brieux. 





The Publishers’ W eekly 
Weekly Book Exchange 


E. R. Rospinson—Continued 
Campbell. Old Forest Ranger. 
Croy. How Motion Pictures Are Made. 
Chicago, Burlington & Quincy R.R. Repts. 1-44 
Castiglione. Book of the Courtier. Trans. Hoby. 
Dole, Chas. Any. - 


Farrar. Story of an Amercian Singer. 
Forster. Historical and Biographical Essays. 
Gibbs. Street of Adventure. 
Hedge. Ways of the Spirit. 

Horne. Technique of the Novel. 


Hunt, Leigh. Essays. Ed. Symons. 

Illus. London News. 1846-7. 

Joan of Are Loan Exhibition Cat. 

Keats. Poetical Works. Ed. de Selincourt. 

Lane-Pool. Barbary Corsairs. Story of the 
Nations. 

Lucas. Life of Charles Lamb. 

Luce. Handbook of Tennyson’s Works. 

Mors et Victoria. 

Milmine. Life of Mary Baker Eddy. 

Macy. Spirit of American Literature. 

Matthews. Aspects of Fiction. : 

Meynell. Works of John S. Sargent. 

Oster. Political and Economic Doctrine of John 
Marshall. 

O’Brien. Diamond Lens and Other Stories. Ed. 
Winter. 

Peck. Wyoming. 


Paston. Mr. Pose, His Life and Times. 
Reynolds. Classified Quotations or Banquet 
Book. 


Randolph, P. B. Any. 

Stead. How I Know the Dead Return; Letters 
from Julia. 

Sims. Victory at Sea. 

Savage, Minto J. Any. 

Smith. Dreamthorp. 

Trask. Night and Morning. 

Updike. 1st eds. printed at Merrymount Press. 

U. of Calif. Pubs. in Philosophy. Vols. 4, 5 & 
6, no. 1. 

Warton. Essay on Life of Pope. 

Whitcomb. Outlines of American Literature. 





Rocurort’s B’KsHop, 27 Court Sq., Boston 
Last of the Romanoffs. Pub. Doran. 

Gissing. Any. Not Ists. 

New York of the Novelists. 





Ryerson Press, 299 Queen St. W., Toronto 


World’s Greatest Books. 20 vols. Cloth. New 
or 2nd-hand. Write stating price and condi- 
tion. 

sleidc aia eal 

St. Paut Bx. & Stat’y Co., 55 E. 6TH ST., 
St. Paut, MINN. 


Rubaiyat. Illus. Multi-variorum ed. Ed. N. H. 
Dole. 2 vols. Page. : 

Sufistic Quatrains of Omar Khayyam in defin- 
itive form, including trans. of Edw. Fitz- 
gerald with Edw. Heron-Allen’s analysis, E. 

H. Whinfield, J. B. Nicolas. New Werner 


Co 
i 


T. M. Sauissury, 78 E. 10TH St., N. Y. 


Memorial History of Staten Island. Ira & K. 
Morris. Vol. 1. : 
Readers’ Guide. 1909, 10, 11, 12, 19, 20, 2!. 


The Bookman. Vols. 1 to 10. 

The Nation. Vol. I 

Amer. Review of Reviews. Vols. 1 to 20. 
National Geographics before 1910. 








a 
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ScHenectaby, N, Y., Pusiic LIBRARY 


House of a Thousand Candles. 


Nicholson. ( a 
a Mrs. Jim and Mrs. Jimmie. 


Conrad. 
Scuute’s Bx. Store, 80 FourtH Ave., N. Y. 
Dow. Scientific Stock Speculation. 


Adams. Christian Science. 
Schaff. Church History. Vol. 5, part 2. 
Phillips Brooks. Poems. 


ee Le 
Scrantom’s, 334 E. Main St., ROCHESTER, N. Y. 


The God’s Carnival. 


Norma Lorimer. . 
Practical Wood Carving. 


Eleanor Rowe. 
Amenities of Book Collecting. 


Newton. 

Fletcher. Goblins and Pagodas. 
Stanley. Tragedies of Medici. 

. M. Vernon. Cosimo de Medici. 


Vaughan. Medici Popes. 
ScranToM’s, 21 State St., RocHester, N. Y. 


Connor. Foreigner. 


—— -_-___-.cCt Cer---———- 
Scranton BK. Excu., 312 WasHINGTON AVE., 
SCRANTON, Pa. 


Routledge. An Old Novel. Harris. 


C. Scrrpner’s Sons, 5TH Ave. AT 48TH Srt., N.Y. 


Abbot. The Sun. Appleton. 

Aitken. The Binary Star. D. C. McMurtrie. 

Baldwin. Physical Growth of Children—Birth 
to Maturity. Univ. of Iowa. 

Boas. Change in Bodily Forms of the Immi- 
grants. U. S. Bureau of Education. 
Boas & Wissler. Statistics of Growth, Report 
of the Commissioner. Univ. of Iowa. 
onser. Reasoning Aibility of Children. Teach- 
ers College, Col. Univ. 

Borchard. Diplomatic Protection of Citizens 
Abroad. Banks. 

Childs. Rules for Alphabetical Filing for Rules 
in the Dictionary. 

Dome Outlines of the History of Psychology. 
Mac. 

Gibbs, G. 
Grosset. 

Glasgow, W. M. 
byterian Church in America. 
vey. Balt., 1888. 

Hume. Thirteen Principal Upanishads. Oxford. 

Hutchinson. Splendor of the Heavens. 2 vols. 
McBride. 

Jayne. Mammalian Anatomy. Lippincott. 

Jordan, D. S. Genera of Fishes. Part 1 only. 
Stanford Univ. Press. 








The Flaming Sword. Appleton or 


History of the Reformed Pres- 
Hill & Har- 


jung. Theory of Psychoanalysis. Mons Series 
No. 19. Journ. of Nervous & Mental Dis- 

, ease Pub. Co, 

Kirkpatrick. Imagination and Its Place in Edu- 

_ cation. Ginn. 

Meredith, O. New Poems. Vol. I. Fields, Os- 
good & Co. Boston, 1868. Containing 
lhanatos Athanaton. 

ona History of Colonization. 2 vols. Mac. 

McA fee. Pepys on the Restoration Stage. Yale 
_Univ. Pr. 

McClellan. Stenographer’s Manual. Wahl Ptg. 


Co. 
Seashore & Kent. Periodicity and Progressive 


Changes in Continuous Work. Psychological 
Review. 


smith. The Ocean Carrier. Pitman. 
eat Corpuscular Theory of Matter. Scrib. 
wae Introd. to Infinitesimal and Analysis. 
o iley. 

Xichardson. Classification. Scribner. 


2245 i 
SEATTLE, WasH., Pusiic Liprary 
Dougall, Burns Country. Black. 1904. 





50 ilhus. 


SEIFFERS, 832 WESTCHESTER Ave., New York 


Astrology and Health; The Evolution of God 
and Man. Richard Ingalese. 


CHARLES SESSLER, 1310 Waxnut Sr., 


English Thought in 18th Century. 

Duke Jones. Sidgwick. 

Comic Blackstone. 1872. 

Intermediate Sex. Edward Carpenter. 

Raleigh. Essays. Any. 

As a Chinaman Sees Us. 

Pilgrim’s Way. An Anthology. 

Charf. Delaware. 

English and Scottish Wrought Iron Work. Bai- 
ley S. Murphy. 

Life of Robert Browning with Notices of His 
Writings, His Family and His Friends. W. 
Hall Griffin. 1910. Macmillan Co. 


SHERWOOD’s, 24 BEEKMAN St., NEw York 


Bentley, H. C. Science of Accounts. 
Carrel. Adv. of John Johns. 
Willson, B. Life and Letters of James Wolfe. 











PHILA, 








S1sLey, Linpsay & Curr Co., Bx. Deprt., 
RocuHeEster, N. Y 


Starr. Pilgrims and Shrines. 





S1cn oF Mermarp, 1014 E. Jerrerson, Detroit 


Mrs. Lowden. Book of Flowers. About 1840. 

Kipling, Rudyard. The Light That Failed. Ist. 

Newton, A. Edward. Amenities of Book Col- 
lecting. Ist ed. 

Galsworthy, John. In Chancery. Ist ed. 


S1LEr’s, 1000 Canat St., New Or.eans, La. 
Cover. Notes on Jurgen. 


SLATER’s, 334 S. State St., ANN ArsBor, Micu. 


Gertrude Stein. Three Lives; Tender Buttons; 
Making of an American. 








SmitH Bx. Co., 914 Union Centra. BLpe., 
CINCINNATI, OHIO 

We are in the market for pamphlets and books 
on the Northwest Territory and Middle and 
Southern sections of the United States; also 
report early historical magazines, newspa- 
pers, pioneer histories, genealogies, state & 
county histories, Indians, railroad material, 
travel and exploration. Prompt attention 
given to quotations. 


C. W. Smiru, 113 East Ave., Rocuester, N. Y. 


Brewster. Saints’ Festivals of Episcopal Church. 
Harland. Sunny Bank. 


A. J. SouwEIneE, 611 W. 177TH Sr., N. Y. 








Chess Items and Chess Curios. Any. [' 
J. E. Spannutu, 521 Harrison, PotTsvitte, Pa. 
Phila. Sat. Chronicle. 1838-40. ii 
Phila. Alex. Wk. Messenger. 1839-40. ih 
Phila. Sat. Museum. 1843. 
Columbia, Pa., Spy. 1843-46. 

Phila. Spirit of the Times. July 10, 1846. : 


Balti. Sat. Visitor. 1831-33. 

Balti. Republican. 1835. 
Hartford, New Eng. Wk. Review. 1845-49. , 
Sherlock Holmes. Complete set. if 
Any newspapers printed before 1875. i 
OE enemas 


P. SraMMeER, 61 Fourtu Ave., NEw York 
Klein. Famous Problems in Mathematics. 
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STANFORD B’KSTORE, STANFORD UNiv., CAL. 


Grand. The Beth Book. Pub. Appleton. Any ed. 


G. E. StecHert & Co., 31 E. 10TH Srt., N. Y. 


Goodwin. French Provincial Arch. 
Moulton. Library Liter. Criticism. 
Philadelphia Record. 1914 to 1919. 
Public Ledger. 1914 to 1919. 
New York Tribune. 1914 to 1919. 
Jewish Encyclopedia. 12 vols. Buckram. 
Riley. Founder Mormonism. 

Woods. Policeman and Public. 
Wrightington. Tax Exempt Securities. 


8 vols. 


1914. 


W. K. Stewart Co., 44 E. WasuHincton St., 
INDIANAPOLIS, IND. 


Modern French Grammar 
Marchand. 


and Conversation. 


Harry Stone, 24 E. 58TH St., New York 


An Onlooker in France. Ist. 

Bennett. Buried Alive. Ist. 

Cabell. Genealogies. Ists. 

Carlyle. Sartor Resartus. 1st Boston ed. 
Cooper. Ists. Spy; Deer Slayer; Mohicans. 
Harris, F. Wilde Biography. Vellum. 

Hist. of State in Schuylkill. 1830. 


Howard Pyle. Book of Pirates. Ist. 


Journal of Madam Knight. Ist. 

O’Neill. Lazarus Laughed. Ist trade. 
Lanier. Poems. 1877. 

Mark Twain. ists. Tom Sawyer; Huck. Finn; 


Jumping Frog; Others. 
Morley. Parnassus on Wheels. 
Wilson. Constitutional Govt. 


Ist. 
Ist. 


Stup1io Bx. SuHop, 20 W. 15TH St., New York 


Hunger; Growth of Soil. 2 vols. Knut Ham- 
sun. 


SuNRISE TRAIL Bx. Suop, 34 Parsons BLivp., 
Jamaica, N. Y. 
Love Letters of a Violinist. 


Tecu. Bx. Co., 525 MarKxet, SAN FRANCISCO 


Watts. Dictionary of Chemistry. 4 vols. Ed. 
pub. about 1910 or earlier. 


Erin MacKay. 





Tessaro’s, 43 ExcHANGE PL., NEw York 
Any books by Maurus Jokai except Black Dia- 
monds and Green Book. 
Lost State of Franklin. Judge S. C. Williams. 
Waupauga Press. 


St. Peter’s Umbrella. Mikszath. Harper. 

Fireplaces, How to Design Them. Rumford. 
Comstock . 

Ballad of Myra Gray. Somerset or Arthur Fow- 
ler. 


Any book or pamphlet relating to Courtmartial 
or Trial of Gen. O. O. Howard. 


Lewis M. Tuompson, 24 Stone St., New York 


Marine Research Society. Sailing Ships of New 
England. Series 1. 
English Notes, Boston Daily Mail Office. 





1842. 


Tuoms & Eron, 89 CHAMBERS St., NEw York 


Adams. Letters of Mrs. Abigail Adams. 1840. 
2 vols. Little, Brown. 
Book of Daniel Drew. 


Dougias. Little Girl of Old New York. 
Earl, S. Chesapeake Bay County. 
Fiala. Fighting the Polar Ice. 


Harvard Classics. Alumni ed. 


Tusa Bx. SuHop, 516 S. Marn St., Tutsa, OKLA. 
Eliot. 


Wasteland. 








+ 
The Publishers’ W eekly 
Weekly Book Exchange 


ON a On a eae 
B. H. Twappie, 20 Union, Santa Cruz. Cat, 


Beck, J. M. Constitution U. S. Ist ed. 
Fraser. In the Shadow of the Lord. 
Peacock. Famous Am. Belles. 
Pollard, A. W. Fine Books. 
Ridgway. 





Ist ed. 
Thoroughbred Racehorse. 


i a a a i A 
Twin City Bx. Co., 408 Cepar, St. Paut, Minn. 
Spalding Guides. 1893 to date. 


J. A. Tyson, 319 Cazsar Miscu Bipc.. 
PROVIDENCE, R. I. 
Old Guard. 1863-1870. Any vols. or odd num- 
bers. 


International Studio. Vols. 27, 28, 29 39: 
1897, June-Oct. ; 1898, Sept.-Oct.; 1899, Mar. 
Nov., Dec.; 1905, Feb., Aug., Oct. 

Straus. Roger Williams. 

Hazard. Johnny Cake Papers; Recollections of 
Olden Times. 

Early Works on Banking. 

Lincolniana. 


<eceieticaeilintaiataait itil liiaiaiata iii a cccetete 
Otro Uusricu Co., 386 Main, Burrato, N. Y. 


When We Were Very Young. 
Milne. 
Tristram. Ltd. ed. Robinson. 
Hist. of England. Nye. 
Christianity & Com. Sense. 
Spanish Conquerors. Richman. 
Spanish Borderlands. Bolton. 
Passing of the Frontier. Hough. 
Zuni Folk Tales. F. H. Cushing. 


Uxuricn’s BK. Suop, 9 W. Superior, Dututu, 
Twain. Man Who Corrupted Hadleyburg; Joan 
of Arc. Ist eds. 


Ist trade ed. 


Macartney. 








Univ. oF CALIFORNIA LiB., BERKELEY, CAL. 


Hug-Hellmuth, H. von. A Study of the Mental 
Life of the Child. Nervous and Mental Dis- 
ease Monograph. No. 29. 1919. 

Kelly, James T. American Catalogue of Books. 
Vols. 1 & 2. 1866-1871. 

Iowa University. Studies of Child Welfare. Vol. 
1, no. 1. 

Schaff, Philip. The Renaissance. 1891. 


ee 
Univ. or N. Carovina Lip., Cuarer Hitt, N. ©. 


Coppée. Ten Tales. 

Crabb. Samuel Lyle. 

Lowie. Culture and Ethnology. p 

Montagu-Nathan. Contemporary Russian Com 
posers. : 

Watson. Psychology from the Standpoint of 4 
Behaviorist. 2 copies. 


Univ. oF PENNSYLVANIA LiB., PHILADELPITIA 
Old Manuscript Lesson Books prior to 1850. 


Univ. or Toronto Liprary, TORONTO, CANADA 
Mellor. Treatise on Quantitative Inorganic 
Analysis. 


<p arEERRTNERERNSES T 
Universum Bx. Export Co., 152 W. 42ND, N.Y. 


Archives of Internal Medicine. Vols. 13, !4, !>: 
16, 21, 22, 23, 24. 
Am. Journ. of Physiology. 
75, 76. 

Am. Journ. of Archaelogy. 
no. 3. ‘ 

Am. Architect. 1914-1916. Any single number 

Am. Journ. of Sociology. Any vol. 

Am. Mag. of Art. Vol. 3, no. 9; 9, m0. 1, 
10; 5, no. 5. 


Vols. 50-61, 63-65, 


Vol. 23, no. 3; 24: 


9, 
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UNIVERSUM BK. Co.—Continued 


\~, Naturalist. 1920-1927. Any number. 

Adams. Science of Finance. 

Bull. of Am. Mathem. Soc. Compl. set. Also 

vols. 1-5, 8, 9. - 

\oricult. Credit Banks of the World. 

pall. U. S. Bureau of Mines. Nos. 9, 19, 88, 
04. 107, 108, 265, 281, 284, 285, 288, 289. 

Dull. Torrey Botan. Club. Vol. 8, no. 2; 15, 
no. a 17, no. 8. 

Bull. Geological Soc. of A. Vol..35, nos. 2, 4. 

Bullock. Selected Readings in Public Finance. 

Buck. Some General Problems of Ablaut. 

Bourassa. Spectre of Annection and Real Dan- 
ger of Natl. Disintegration; Independence 
or Imperial Partnership. 

Coal Age. 1914-1920. 

Cancioneiro Geral. Facsimile ed. Arc. M. 
Huntington. 

Coester. History of Spanish America. 

Dahlinger. New Agrarianism. 

Davis. Trans. of German Poetry in Amer. Mag. 

Dawson. Pract. Lessons in Actuarial Science. 

Eng. & Mining Journ. Press. Vol. 101, nos. 1, 
7; 104, index; 107, nos. 1, 3, 12, 14, 15; 
108, no. 1. 

Editor & Publisher. 1884-1927. 

Frenkel & Dawson. Workingmen’s Insurance in 
Europe. 

‘inkelstein. Cases on Constitut. Law. 

First Annau Rep. of War Finance Corp. 1918 
and following. 

Genet. Jefferson as Citizen. 

Gehmen. Interpret. of Foreign Lang. Among 
the Ancient. 

Harrison. Fighting Spirit of Japan. 

Hunt. Scientific Management Since Taylor. 

Hilmer. Main Source of Speech Sound. 

Hurley. Plan for Operation of New Merch. 
Marine. 

Journ. of Radiology. Vols. 1, 2, 3, and 5, no. 3. 

Journ. of Eng. Club of St. Louis. Later J. of 
Assct. of Eng. Soc. Vol. 55 to 1925. 

Mayo-Smith. Statistics & Economics, 1896; 1899. 

J. of Agricult. Research. Vols. 1-27. 

Laughlin. Principles of Money. 

Dickinson. Accounting Practice and Procedure. 

Mining World. 1914-1927. 

J. of Am. Soc. of Agronomy. Vols. 1, 3, 4, 5, 8. 

Moore. Interoceanic Canal and Hay Paunce 
Treaty. 

wuhioneae. Worlds principal Monetary Sys- 
ems. 

Osterheld. Economic Phases of War. 

Parton. Reminiscences of Evening Post. 

Popular Astronomy. Vol. 6, no. 9; 17, nos. 1, 

10; 20, no. 2; 27, nos. 2, 3; 28, nos. 2, 3, 4. 

Proc. Inst. of Radio Eng. Vols. 1-5. 


Ber Vol. 5, nos. 2-12; 6; 7, nos. 1, 


Rutherford. John P. Zanger, His Press, His 
_ ‘Trial. 
Sprague. History of Crisis Under Natl. Bkg. 
_ System. 
©now. Internatl Law. Annual publ. Navy 
_. Dept. 1898. 

Tilney, Hypophisis Cerebri, Esp. Ref. to Its 
. Compar. Histology. 
stockton. Laws and Usages of War at Sea. 
ae Am. Mathem. Soc. Vols. 1-10. 
vee Imperialism; History of Imperialism. 
iallate, Economic Imperialism and Int. Rela- 
“ tions During Last 50 Years. 

allace. Agricult. Prices, 
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UNIvERSUM Bx. Co.—Continued 


Wilson. Submarine Telegr. Cables in Their In- 
ternatl. Relations. 

Child. English and Scottish Popular Ballads. 
5 vols. 1882-98. Houghton Mifflin. 

Conant. Principles of Banking. 

Robinson. Public Finance. 

American J. of Ophtalmology. Second ser. 

J. of the Amer. Medical Association. Vols. 8, 
9, 10, 12-16, 33-38. 

Minots. Problem of Age, Growths and Death. 

We want to buy any vol. and single back num- 
ber of American and British medical, chemi- 
cal and technical periodicals. Please send 
your lists. 





Vassar Co-op. Bx. SHop, PouGHKEEPsiIg£, N. Y. 


Havard Travellers Book. Ed. Agassiz Museum, 
Cambridge. 

Dante. La Vita Nuova, the New Life of Dante. 
Trans. Rossetti. Brentano’s. Mediaeval 
leather binding. 

Strong, A. L. Psychology of Prayer. Univ. of 
Chicago. 

Masefield. Right Royal. Ist ed. 

Stephens, James. Etched in Moonlight. Ist 
English ed. 


T. B. VENTRES, 286 Livincston, Brooxuyn, N.Y. 
Life of Alex. MacLaren. E. MacLaren. Doran. 


VESEY BarGAIN BK. Store, 49 Vesey Sr., N.Y. 

Modern Business. Hamilton Institute. Vols. 16, 
20, 23. 1919 ed. 

Brann. The Iconoclast. Vol. 1. Green cloth 
binding. 

Raphael. Ephemis. Bound vols. 





H. S. Victorson, 6 Beacon St., Boston, Mass. 
The Golden Dog: A Tale of Old Quebec. 


A. C. Vroman, 329 E. Cotorapo, PASADENA, CAL. 


Milne. When We Were Very Young. Ltd. au- 
tographed English ed. 

Woodrow Wilson. Autographed items. 

Eichler. Customs of Mankind. Doubleday. 

Wagner. London Inns and Taverns. Stokes. 

Lowell Thomas. Count Luckner. Ist ed. 

Gutenberg Bible Leaf. 

Aucassin et Nicolette and Other Medieval Ro- 
mances. $2.00 ed. 

Griffin. The Collegians. 

Hamilton. Contes. French text. 

Maturnn. Melmoth the Wanderer. 3 vols. 1892. 

Scott, Michael. Cruise of the Midge. 

Sismondi. Histoire des Republiques Italiennes. 
French text. 

Trollope. The Kelly and the O’Kellys. 1 vol. 
Lane ed. 


Georce Waur, 103 N. Main, ANN Arsor, MICH. 


Breasted. Development of Thought and Religion 
of Ancient Egypt. Scribner. 











Watpen Bx. Suop, 410 N. Micuican, CHIcaco 

Under the Tree. Roberts. Ist ed. 

The Great God Brown. O'Neill. ist ed. 

Hemingway. Ist eds. 

Wilder. Ist eds. ; 

The Unknown Life of Jesus Christ. Notovich. 
Billingham. N. Y. 

Wild Oranges; San Cristobal; Gold and Iron. 
Hergesheimer. 1st eds. 


Wa.pen Bx. Suop, 311 PrymMoutH Cr., CHICAGO 
Poems In Praise of Practically Nothing. Hoft- 
enstein. Ist ed. 


st 
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WaALpEN BK. SHop—Continued 


Bad Girl. Delmar. ist ed. 
The Beggar’s Opera. Doubleday. 
Plunkett of Tammany Hall. Riordan. 


JoHN WANAMAKER, Bx. Dept., NEw York 


Scotch-Irish Pioneers in Ulster and America. 
Pub. Bacon & Brown. Boston. 

Flagg, Ernest. Little Houses. 

Ripon. Introduction to the Scriptures. 

Verne. Experiment of Dr. Ox. 


JouN WANAMAKER, BK. Dept., PHILADELPHIA 


Personal Health. W. Brady. 

Illustrated Guide to Flowering Plants of Middle 
Atlantic and New England States. Stevens. 

Fat of the Land. Streeter. 

aes by Elizabeth and Her German Gar- 
en. 

Human Bullets. Sakari. 

In the Forest of Arden. 

Nick of the Woods. 

Little House. Coningsby Dawson. 

Mystery of the Sea. Stoker. 

Iron Master. Ohnet. 

Days Like These. Townsend. 

Artistic Anatomy. Duval. 

John Buchan. Ist eds. 

Art for Life’s Sake. Caffin. 

Leonardo da Vinci. Note Book. McCurdy. 

Patterson. Nautical Encyclopaedia. 

Entailed Hat. Townsend. 

Love Romances of the Aristocracy. 

Principles of Surety Underwriting. 

Everlasting. Marie Corelli. 

Old House by the River. W. C. Prince. 

The Other Woman. Davis. 


Wash. So. Bx. Suop, 27 W. 8TH Srt., N. Y. 


Caravaners. Elizabeth. 

In the Footsteps of the Brontes. 
Candide. Illus. Rockwell Kent. 
Before Breakfast. ist ed. O’Neill. 
Bound East for Cardiff. ist ed. 


Mabie. 


Hall. 
Marshall. 


J. R. Wextpin Co., 413 Woop, PittsspurGH, Pa. 


Hassler. Old Westmoreland. 

Christopher Gist Journals. 

McClure, A. K., LL.D. Abraham Lincoln and 
Men of War Times. Good copy. 


E. H. Wetts & Co., 41a E. 47TH Srt., N. Y. 


Su. Chinese Family System. 1922. 

Davenport. Value and Distribution. 

Clough. Letters and Remains. London. 

Clark. Education of Children in Rome. 

Chambue. Economic Future of Mexico. 

Guillaume. Mechanics. D. P. 1914. 

Bancroft. Sketch of Negro in Politics. 

Naval Songster. Charlestown. 1815. 

McWhorter. Incident in War of U. S. with 
Mexico. 

Phillips. The Price She Paid. 

Morley. Conrad and the Reporters. 

Macaulay. Dangerous Ages. 

Goethe. Literary Essays. Arr. Spingarn. 1921. 

Gale. Romance Island; When I Was a Little 
Girl; Daughter of the Morning; Neighbor- 
hood Stories. Ist eds. 

Hay. Amasa Stone; Enchanted Spirit; Platform 
of Anarchy; Robert Burns. Ist eds. 

Riley. Away; Boss Girl; Boy on Our Farm; 
Child Verse; Character Sketches; Down 
Around the River; and others. All ist eds. 

ae Engineer. 1925. Vol. 12, pp. 131- 
142. 

Gager. Heredity and Evolution. 


1908. 
1865. 
1896. 

1917. 


1885. 


The Publishers’ We, kly 
Weekly Book Exchange 


ese 

E. H. Wet_s—Continued 

Bulletin Bishop Museum. Honolulu. 
Hendry. Bean Culture in California. 
Bulletin N. Y. State Museum. No, 251 
Wilder. Cabala. Ist ed. é 


— 
Ep. L. WEnrRICcK, 11% E. 87TH St., New Yorx 
Amer. Turf Registers. 

New York Sporting Magazine. 

American Racing Guides, 1844 to 1860. 

Any books on Thoroughbred Horse. 


B. WESTERMANN Co., 13 W. 46TH Sr., N. y 
Bell. Contribution to Education. Vol. 1. , 
Morel. Ten Years of Secret Diplomacy. 
Paine. Child in Human Progress. — 


No. 16. 


ieee 
E. WeyvuHE, 794 Lexincton Ave., New York 


Rosenfeld. Port of New York. 

Wright. Empire of the Hittites. Am. ed. 

Chamberlin. Abdul Baha on Divine Philosophy 

Heilprin, A. Mont Pelee and the Tragedy of 
Martinique. ; 


ne nnn n ener rrrnrrrrrrrrneeeeeeereeereeeereer ec 
WHITLock’s, 219 Erm Srt., New Haven, Cony, 


Genealogy. John Eliot. 
Fink. Richard Straus. 
Ford. Romances of Chivalry in Italian Verse. 
Frothingham. Her Roman Lover. 
Gardner. History of England. 
Goethe. Faust. Elbing trans. 
Goodell. Greek in English. 
Grabau & Shimer. No. American Index Fossils. 
Slidell, Lieutenant. A Year in Spain. 3rd ed. 
enlarged. 1836. 
Skith. Poetical Writings. 
Smith. Powhatan. 1841. 
South. The V Indicated from the Treason and 
Fanaticism of the Northern Abolitionists. 
Phila. 1836. 

Harvey. Wilkes-Barre and the Wyoming Val- 
ley. Vols. 1 and 2. 

Smith. Wyoming Valley in 19th Century. 

Pierce. Annals of Luxerne County. 

Minor. Wyoming. 

Peck. Wyoming. 

Chapman. History of Wyoming. 

Hayden. Virginia Families. , 

Wyoming Historical and Geological Proceedings. 


1st compl. ed. 1845. 


’ 
Penn. 


Genealogies, Town and County Histories. 
Ewing. Magnetic Induction in Iron and Other 


Metals. 3rd ed. 


Wipe-AwakeE Boox Sxop, Wirkes-Barre, Pa. 
Poems in Praise of Practically Nothing. Hoffen- 
stein. 


Orno Wrecker, 19 CeNnTRAL Srt., Boston, Mass. 


Homer, Winslow. Anything in Books, Paints, 
Water-colors, and a.Ls. : P 

Benjamin, S. G. W. Our American Artists. - 
vols. Boston. 1881. 

Jefferson, Thomas. Prints. 


Frank J. WILDER, 28 WARREN AVE., SOMERVILLE, 
Boston, 42, Mass. 

Any Genealogical Book or Pamphlet. 

Any Town or County History. 7” 

D. A. R. Lineage Books. Odd vols. or long = 

Mayflower Descendants. Old vols. or long mu" 

N. E. Register. Odd vols. or long runs. 

Any Genealogical publications. 


A. R. Womratu, 21 W. 45TH St., NEW York 
Vol. I. The International Jew. 
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May 26, 1928 





FOR DEALERS IN OLD 
AND RARE BOOKS 


3 


The Bookman’s Manual: 
A Guide to Literature 


| 

| By Bessie Graham. Third revised and 
enlarged edition. 

An introduction to book knowledge with 

| discussions of editions and their makers. 
Founded on the series of “Home School 

of Bookselling” that appeared in the Pub- 

lishers’ Weekly. Thick 8vo, cloth. $3.50 

| 













Ready October 1st 


4 


Anonyma and Pseudonyma 


Edited by Charles A. Stonehill, a. 4 
vols., cloth. $25.00 

An elaborate dictionary of vital He 
tance to catalogers, rare bookmen, and 
librarians. It identifies the real author- 
ship of more than 3100 titles published 
since printing began. 









(To be continued) 


R. R. BOWKER CO. 
62 West 45th Street New York 







Books Wanted—Continued 


A. R. WomratH—Continued 
Vol. II. Jewish Activities in the United States. 
Vol. III. Jewish Influences in American Life. 
Vol. iV. Aspects of Jewish Power in the United 
otates. 





Woopwortn’s, 1311 E. 57TH Sr., Cuicaco 


Lovisse et Banbauil. Histoire de France. 2 vols. 
Santayana. Life and Reason. 5 vols. 

Stoddard. As I Knew Them. 

Bourke. On the Border With Crook. 

Macy. Army Life on the Border. 

Huard. My Home in the Field of Honor. 
Hall. Kitchener’s Mob. 


W. H. Zresenitz, 532 Warren, Hupson, N. Y. 
Doors of Life. De Voe. 

Sporting Duchess. 

Farmer of Inglewood Forest, 








BOOKS FOR SALE 


Borovucn Hart B’Ke Suop, 337 Apams Sr., 
Brooktyn, N. Y. 

van Nostrand Science Series. 16mo. 

5 titles at 5c. each. Postage extra. 


Boards. 


E. M. Dunpar, 15 ROowENA St., Boston, Mass. 


Bridge San Luis Rey; Cabala. sts. 
Both above. sts, Autographed. 


Lindbergh. We. Autographed ed. 
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E. M. Dunspar—Continued 


Edgar Wallace. Detective Stories. 60 titles. 
List free. Many think him best mystery 
writer. Tell your trade. Prices low. 


E. J. Frynn, 1315 Gartanp Buipe., Cuicaco 


Diehl-Vardon. Golf Manual. Cloth. $2.00. 

Rathbun. Aeroplane Construction and Operation. 
Cloth. $2.00. 

The Universal Budget Book. Cloth. $1.50. 

My uae" Journal. Cloth. Loose Leaf. 


My Graduation Memory Book. Cloth. $1.75. 

High School Days. Cloth. $1.75. 

Girl Graduate’s Book. Cloth. $1.00. 

My Baby Days. Cloth. $1.50. 

Bride’s Memory Book. Cloth. $3.50. 

My Trip-Travel Notes. Leather. $4.00 & $5.00. 

Guest Record. Leather. $6.00. 

Pocket Manual of Standard Legal and Business 
Forms. Leslie M. O’Connor. $3.50. 

Liberal discounts to dealers. 





Henry HEecKkMANN, 250 Tuirp Ave., N. Y. 


One Complete Set of Craftsmen. 31 vols. 

Log Book of Christopher Columbus. 

A History of the Civil War. Lossing. 

2 Vols. Railway Machinery. 1855. 
Plate by Clark. 

1 Vol. Modern Machine Shop Practice. 1888. 
Rose. 

2 Vols. Turner’s Gallery. 

1 Vol. Art Treasures of England. J. Vernon 
Whitaker. 1874. 

2 Vols. Picturesque America. W. C. Bryant. 

Photo History of the Great War. 1914-1918. 

Battles and Leaders of the Civil War. 4 vols. 

Success Library. 10 vols. 

Our Country. Lossing. 3 vols. 

Back Numbers of Engineering & Mining Journal. 

Back Number of Engineering Progress. 

Back Numbers of Mechanical Engineering. 

Back Numbers of Railway & Locomotive Engi- 
neering. 

Back Numbers of Metal Industry. 

Back Numbers of Brass World. 

The Practical Mechanic & Engineers Magazine. 
Vols. 1, 2, 3 and 4, and Vols 1 and 2, sec- 


ond series. 
Electrotechnishce Zeitschrift. 1907, 1908, 1909, 


1910. 

Industrie Blatter. 1864, 1865, 1866, 1867, 1868, 
1869, 1870, 1871, 1872, 1873, 1874, 1875, 
1881, 1882, 1883, 1884. 

Lehrbuch Der "Aufbereitungs Kunde Atlas. Rit- 
ter Von Rittinger. 1867. 

Das Corpus Juris Civilis. 7 vols. Leipzig. 1831. 

Deutsch-America. 3 vols. 1915, 1916, 1917. 

The Castle of Knowledge. 1556. 

La Natura Review Des Sciences. Paris. 1879, 
1880, 1881. 

Electrical World. Vols. 25, 26, 27, 28, 29, 30, 
31, 32, 33 and 55. 

The Electrician. Vols. 11, 12, 20, 21, 22, 23, 24, 
25, 26, 27 and 28. 

Mechanics. Vols. 1, 2 and 3. 

American Institute of Electrical Engineering. 
1903, 1904, 1905, 1906, 1907, 1908, 1909. 


Hermes Lis. Service, 81 Nassau Srt., N. Y. 


Kingdom of Books. Orcutt. Ltd. signed. $14.00. 
Crusade. Byrne. Ltd. signed. $8.00. 
Rabelais. Pape illus. 2 vols. Eng. ed. $16.00. 
Tar. Anderson. Ltd. signed. $7.00. 

Dark Laughter. Ltd. signed. $8.50. 

The Temple. Nonesuch Press. $10. 50. 

Peter Porcupine. Nonesuch Press. $3.50. 


Text and 
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Books for Sale—Continued 


Hermes Lis. Service—Continued 


King’s Henchman. Ist trade ed. $6.50. 

Him. Cummings. Ltd. signed. $7.50. 

Women at Point Sur. Jeffers. Ltd. signed. $7.50. 

Midnight Folk. Masefield. Ltd. signed. $8.00. 

Tristram & Isolt. Masefield. Ltd. signed. $8.00. 

Cream of the Jest. Pape illus. Eng. Ist ed. 
$6.00. 

Mr. Hodge & Mr. Hazard. Wylie. Ltd. signed. 
$7.50. 

The above books are guaranteed New and Per- 
fect. 


Jupy Pusiisuinc Co., 1922 Laxe St., CHIcaco 


We deliver. Disc. 35%; 45% on 10 or more 
copies, 1 or asst. titles. New from our press. 

All About Naturalization. Tenny. $1.00. 

Cartooning Made Easy. Lederer. $2.00. 

Men and Things. 50 Brief Essays. Judy. $1.50. 

Dog Encyclopedia. Judy. All breeds. $2.00. 

Training the Dog. Judy. All breeds. $1.50. 

Training the Police Dog. Kollett. 5th ed. $1.00. 

The Chow Chow. Dietrich-Davies. $2.00. 

The Boston Terrier. Perry. $2.00. 


Ep. C. Kruse, 1532 Wapasu, Kansas City, Mo. 


Goodlander, C. W. Memoirs & Recollections of 
Early Days of Ft. Scott, Kansas, from 1858 
to 1870, Covering Ox-team and Stage Period 
Prior to Advent of Railroad. Pub. Ft. 
Scott. 1890. 3 copies good condition. $2.00 
ea. 3 for $5.00. 

Saltus. Lovers of the World. 
$20.00. 

Ninon de L’Enclos. Life, Letters, Epicurean 
Philosophy. 1st ed. fine limited. Lea. back 
& corners. $7.50. 


3 vols. Ist ed. 


B. Locin & Son, 29 E. 21st St., NEw York 


Chemical, Medical and Scientific Journals. 
copies and odd nos. in stock. We buy 
unbound and bound Scientific Magazines. 
(Established 1887.) 


C. R. Maxon, 12 Grove Srreet, N. Y. 


Make offer on each of following: 

Cabell. Music From Behind the Moon. 

Cabell. Something About Eve. Ltd. ed. 

Cather. Death Comes For the Archbishop. Vel- 
lum ed. and regular Itd. ed. 

O’Neill. Strange Interlude. Lim. ed. 

Rabelais. Lim. ed. Illus. Papé. 

Wescott. Grandmothers. Lim. ed. 


NEANDROSS LiBRARY, RIDGEFIELD, N, J. 


Supply back nos. magazines and periodicals. 
Branch Book Shop, 73 E. 8th St., New York. 


Rare Bx. SHop, 1214%4 Howe zt, SEATTLE, WASH. 


Homeward Songs by the Way. Portland. 1895. 
Bruce Rogers. Limp vellum. Make offer. 
Canada & Its Provinces. Shortt & Doughty. 
1913-1917. The Author’s ed. Toronto. 4to 
Full Levant morocco. Raised bands. Un- 
cut. 23 vols. Gilt design. Limited. Pris- 
tine condition. Make offer. Edinburgh Uni- 
versity Press. Constable. 
Edgar Saltus. Eden. Ist ed. $5.00. 
Roosevelt. Hero Tales. 1895. Ist ed. $3.00. 
Morley. Thunder on the Left. 1st ed. $2.00. 
Chevreul. Color. Bohn’s. 1859. $5.00. 
Microcosmus. Hermann Lotze. 1886. Offers. 


The Publishers’ Weekly 


G. T. Stanton, 1314 Jackson, New OrLeans 


The Seven Arts. Parts 1 to 12 inclusive. ¢¢ 0, 
Why We Laugh. S. S. Cox. N. Y. 1876 co 
Crowds. Gerald Stanley Lee. 1913, g2) — 
Book of Archery. Hansurd. Lond. 1845 "$3.95 
Glimpses of Unfamiliar Japan. 2 vols. U.... 
1898. $6.00. 
Rabelais. 2 vols. Bohn. 1851. $4.00 
Memoirs Cardinal Dubois. Trans. E. Dowson 
Smithers. 2 vols. 1899. $8.00. = 
Heywood. Dramatic Works. 6 vols. Pearson 
1874. $20.00. ’ 
Faust. Goethe. Trans. 
Osgood. 1873. $7.00. 
Dramatic Life. Ludlow. 1880. $4.00. 
Poems. Verlaine. Stone & Kimball. 
$2.00. 
Primitive Marriage. McLellan. 
$3.75. 
Science English Verse. Lanier. N. Y. 
Stamped in script Lafcadio Hearn. 


Hearn. 


B. Taylor. 2. vols, 


Lond. 


C. W. STEPHENSON, MoHAwk, New York 


Ives. Parnassus. Cloth. 1852. $3.00. 
Irving. Life and Voyages of Columbus. Leather, 
Fine. 1829. $3.00. 
Atlas, Chenango Co., N. Y. 
Maps. Large. $3.00. 
Ford. Wanted A Chaperon. 

Fine. $2.50. 


1874. Illus. and 


Cloth. Ist ed. 


Vassar Co-op. Bk. SHop, PouGcHKeepsir, N. Y. 


Walpole. Wintersmoon. 1st English ed. $3.00. 
Cannon. Red Rust. $1.25. 


A. C. Vroman, 329 E. CoLorapo, PAsabena, CAL. 
Conrad. Set. Sun Dial ed. 18 vols. 


only, 


BOOK-TRADE OPPORTUNTIES 
(Twenty Cents a Line) 


Business For Sale 


BOOKSTORE for Sale. Reason, ill health. 
Established in book district. Will stand investi- 
gation. P. K., care of Publishers’ Weekly. 


AN old established bookstore in a prosperous 
city on Pacific slope, doing $50,000 a year, 1s 
for sale. For further information address T. C., 
care of Publishers’ Weekly. 


FOR SALE—Large second-hand bookstore, 6 
yr. lease, Los Angeles. Address The Secretary, 
685 So. Madison Ave., Pasadena, Calif. 


TWO Large Circulation Monthlies in general 
field. Good net. May be bought singly or to 
gether. Good organization. Price $500,000. 
Harris-Dibble Co., 11 West 42d Street, New 
York City. 


Business Opportunity 


LONDON PUBLISHER is open to consider the 
Great Britain Rights of American Publications 


of all kinds. Sheets and manufacturing rights 
Will give good terms for accepted books. Albert 
E. Marriott, Publishers, 175 Piccadilly, London, 
England. Cablegrams, Dillwater, London. 
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May 26, 1928 
Position Open 


ee menEmniAaa RTT A aa Te 
EXPERIENCED BOOKSELLER to represent 
an Eastern Publisher on a commission basis in 
the Middle West and the Coast. P. A., care of 


Publishers’ Weekly. 


atime 
Positions Wanted 


ee 
\N. EXPERIENCED YOUNGSTER WITH 
ROAD EXPERIENCE is open for a connection ; 
Mid-West and New England former territories. 
Can give former publisher employers as refer- 
ence. Compensation: Salary or Commission, de- 
pending upon territory. P. H., care of Publishers’ 
Weekly. 
eS 
WANTED, a chance to sell books, either retail 
or wholesale, by a young men with 8 years’ 
bookselling experience. Will go anywhere. 
Available at any time. W. F. D., care of Pub- 
lishers’ Weekly. 





TRAVELLER, New England, New York and 
Middle West, would like to make a new connec- 
tion. P. L., care of Publishers’ Weekly. 





YOUNG MAN, 31, with two and a half years’ 
experience in sales, publicity and direct mail 
departments of publishing house wants imme- 
diate connection with publisher. University 
graduate. Educational experience. Single. K. 
R., care of Publishers’ Weekly. 


SALESMAN with ten years’ experience in Ohio, 
Pennsylvania and West Virginia desires to repre- 
sent textbook publisher. Available immediately. 
P. M., care of Publishers’ Weekly. 





French Books 


THE FRENCH BOOK SHOP, 561 Madison Ave. 
at 56th St. New York (Phone: Plaza 4663), 
wholesale distributors of French Books of all 
F rench publishers. Trade orders promptly filled. 
New York’s largest French Bookshop.” 








Remainders 
——_--<itnsinas a. 


SETS, complete or broken, fiction, art, medical, 
philosophy, engineering, occult, etc. Try us for 
the Highest Prices. We pay cash. Weltman’s 
Book Store, 39 W. 125th St., N. Y. Harlem 7427. 
<_—nssecueniasensebioeshiemsiniesiies’ceommemseasmeennissaiibeiias ca. 
RO BLISHERS REMAINDERS—Fiction, Text 
Harken ee — = o kinds bought for cash. 
é ook Co., ; 
Tel, Hasteas dase’ 125th St., New York. 


—————-ssenstenmehetanatnsnsinmnenmetinansilisiidie eet e elie 
Hae SYNDICATE TRADING CO. offers hun- 
oa of interesting Remainder items. Write for 
Maine or telephone for an appointment. 240 

ison Ave., New York. Tel.: Caledonia 8830. 
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Coming ! 









Whitaker’s 
Reference Catalog 
of 
Current Literature 
1928 







This great collection of the 
catalogues of British Publica- 
tion with its Index volume 
(the set in 3 volumes) is 
promised for publication in 
June. Orders have alreeady 
been placed for nearly 300 
sets out of the 500 assigned 
for this market. 











Price to publishers, book- 
sellers, etc., $15 net per set. 






Price to Public and Educa- 
tional Libraries, $12.50 per 
set, duty free. 










Let us have your order now 
and you get the set promptly 
on publication. 


GoGo 


R. R. BOWKER CO. 
62 W. 45th St., New York 
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This collection of 2650 practical, reliable recipes 
is a boon toe the Bride as well as to the experi- 
enced housewife. With it the problem of plan- 
ning and serving tempting meals is solved. 
The directions are simple, the results are 





In the Heart of the Book District 


An ultra modern sprinkler system fireproof building ideally suited 
to publishers and booksellers—offices, half floors and whole floors— 
short or long leases and rents extremely reasonable. 


Recent New Tenants 
COVICI-FRIEDE, INC. 
MAURICE INMAN, INC. 


Within five minutes walk to 


BRENTANO’S — DUTTON’S — SCRIBNER’S — PUTNAM’S 
HIMEBAUGH & BROWN — BRICK ROW 
and over a dozen other important booksellers. 


The HELLMAN BUILDING 


71-79 West 45th Street New York 
Renting Agent—Room 608 





JACKET DESIGNS 
Shat Help Create 
More Sales 





By Mrs. Simon Kander 


delicious. 

Bound a washable —- Handy Courtesy of 
index. Jacket in colors. Effective display card. cant 
Miniature booklet Bridge Scores as dealer helps. J. B. Lippincott Co. 


Price $2.50 


THE SETTLEMENT COOK * Of Ni es 
BOOK CO. Be YORK 
474 Bradford Ave. Milwaukee, Wis. Plit3 ‘PORK OTT 
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\ Noted Names 


Mr. George P. Brett, head of The Macmillan 
Company, is one of the most interesting leaders 
of American publishing. He is, perhaps, the 
only one who, from his present eminent position 
in the president’s chair of one of the great pub- 
lishing houses of the world, can look back upon 
days when he filled practically every job in the 
business from dusting, wrapping, shipping’ bill- 
ing, and selling on the road, to those finer duties 
The Publishers’ Weekly described with a quota- 
tion from John Morley’s “Recollections” — 
“Aptly has it been said that the great publisher 
is a sort of Minister of Letters and is not to be 
without the qualities of a statesman.” 


The Macmillan list of publications is remark- 
able for its completeness in that it includes 
works of great variety and scope in almost 
every classification, for the high quality of these 
works and for their wide dissemination. Their 
manufacture, alone, is a stupendous under- 
taking. 





Mr. George P: Brett 
President of The Macmillan Company In their production, “The Plant Complete” has 


actively codperated for a long period, making 
books of history and research, of scientific inves- 
tigation and, especially, educational works for 
many grades on English, History, Mathematics, 
Psychology, Bookkeeping, and practically all 
the subjects of the modern curriculum. 
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.J.Little € Ives Co. 


Complete Book Manufacture 
tom manuscript to finished book --. all under one root 
large or Small Editions 


425-435 East 24% St. NEW YORK,N.Y. x 
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TALES FROM = 
GREEK MYTHOLOGY 


SSS 


FOUND TREASURE 


Marcia lahat | 


SSS SSS 


Gift time 


is here— FOUND 
TREASURE 


By JANE ABBOTT for graduations 
By MARCIA 


Author of ; 
“Juliet Is Twenty,” etc. and birthdays, MACDONALD 
A capital story for girls—a 


A brisk, gay romance that : 
sparkles with the joy and these favorites tale of young people and 
their good times by the 


igor of youth. It will be . 
Rr ‘ will be popular. well-loved author of “The 


uproariously welcomed by | al 
everyone who enjoyed “Ju- Honor Girl.” 4 IIlustra- 


liet Is Twenty.” $2.00 tions. $1.75 


TALES FROM GREEK MYTHOLOGY 
Told and Illustrated by KATHARINE PYLE 


The delicate, imaginative Pyle illustrations make this the ideal collection of 
the old Greek legends. 12 Illustrations. $2.50 


SS 


Rupert Sargent Holland’s Dan Beard’s 
Spirited American Historical Famous Woodcraft Series 


Stories for Boys. WISDOM OF THE WOODS 
RED BEARD OF VIRGINIA 242 Illustrations. $2.50 
4 Illustrations. $2.00 DO IT YOURSELF 
THE RIDER IN THE GREEN 306 Illustrations. $2.50 
MASK 4 Illustrations. $2.00 THE AMERICAN BOYS’ BOOK 


PIRATES OF THE DELAWARE ~ or — 2 
hn See Profusely illustrated. 
4 Illustrations. $2.00 $3.00 


Lippincott— Philadelphia 
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RIDER PRESS, INC., NEW YORK 





